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THE BAT 


A Novel from the Play 
by Mary Roberts Rinehart 
and Avery Hopwood 
THs most famous of all mys- 

teries is destined to be just as 


popular a novel as it was a 
play. $2.00 


THE 
LAND OF MIST 
by A. Conan Doyle 


HE great story teller writes 
of dangerous forces and 
strange situations in his great 
new novel of borderland adven- 
ture. $2.00 


waft 


THE ORDER of 
THE OCTOPUS 


by Sydney Horler 


THE most powerful crime 
syndicate ever organized 
flashes villainy throughout the 
length and breadth of this novel 
by a new writer of electric 
thrills. $2.00 


THE RED 
LEDGER 


ACROSS the pages \fosi the, 
‘dread Ledger marc athe”, “ 
highest and the lowest of chddk>— 


dom, in Frank Packard’s mosé $B} 


exciting novel since Jimmie 
Dale. $2.00 


Vee ee el DORAN BOOKS 
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For May and June Display 


Graduation and School Memory Books 





The Famous Rei-Lee Line 
of Is the Best Made 
The Most Complete 
The Most Popular 
On the Market 





Loose Leaf, Cloth, Stamped with Gold 
and Ink, List Only $1.50 


Our prices are right— Our books real ‘‘ Best Sellers’’— 
That’s because every item on the Rei-Lee list represents 
superlative value. Liberal discounts assure satisfactory profits. 


Display The complete line includes books for all grades in 
School Life and many styles of bindings. The im- 
ported velvet ooze bindings are stamped in gold and are in four colors— 


Wine, Green, Brown and Deep Blue. A full display will insure 
big sales. 


Profit |. 


New covers, new designs and new titles keep the Rei- 
Lee line where it has always been—at the top of the list. 
Write for our four-page illustrated circular, in which each book is 


Up-to-Date 


pictured and described. 


You May Order From Your Jobber 
Or Direct From the Publishers 


The Publishers’ Weekly. May 22, 1926. Vol. CIX. No. 21. Entered as second-clasd matter, June 1, 1879, 
at the post office at New York, N. Y., under the Act of March 3, 1879. Subscription, Zones 1-5, $5; Zones 
6-8, $5.50; Foreign, $6. KR. R. Bowker Co., 62 W. 45th St., New, York. 
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BaGDK READERS 
EVERYWHERE 
CARRIED OFF 


THEIR FEET ” 
EIR Al ee 


ys Zi 
Lane Dr, 


Se yy 
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LES 


ORDER Now 2 a APPLETON AND COMPANY 


35 West 32nd Street, New York ' 
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NO MATTER WHAT 
OTHER NOVELS ARE 
ISSUED “FHIS“FABL 


BELLARION 
THE FORTUNATE 


THE NEW 


SABATINI 


IS SURE OF A HIGH 
PLACE ON-THE LIST: 
OF BEST SELLERS 


SEPTEMBER PUBLICATION AT TWO 
DOLLARS AND FIFTY CENTS IN A FOR- 
MAT WORTHY OF ITS DISTINCTION 


HOUGHTON MIFFLIN 
COMPANY 





May 22, 1926 


Such People! 


COUNT 
BRUGA 


by Ben Hecht 
1. Count Bruga 


amateur Don Juan, silk hat- 
ted poet and Bowery bred 
aristocrat. 


2. Panini 


magician, confounder of 
magicians, and master of 
death masks, 


3. Winterbottom 


virtuous Latin professor and 
masculine shrew, wrongly 
accused as a murderer and 
cuckold. 


4. Amelia 


the sad eyed and silent 
beauty, whom Count Bruga 
prentp through phantom 
nfidelities. 


5. Antonica 


amorous landlady who lets 
her love carry her into mys- 
tic regions, 


—and others in the maddest 
carnival of humor and ad- 
venture ever conceived by 
any creative artist short of 
Fate herself. $2.00 


“COUNT BRUGA is the 
most fantastic character Ben 
Hecht has produced and one 
that is going to be widely 
talked about.”’—Harry Han- 
sen, N.Y. World. 


BONI & LIVERIGHT 
61 W. 48th St., New York 
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Three 
big editions 


within three weeks 


=> 


The Glad hand 


from all the reviewers 
as per example — 


“Ben Hecht has come through in ‘COUNT 
BRUGA’ with the book that must have been 
in him all the while. It signalizes a mastery 
of the medium of the novel and an integration 
of Mr. Hecht’s undeniable gifts. It is a superb 
vehicle for Mr. Hecht’s paradoxical vision of 
life. It is also an inspired ‘thriller.’ ” 
John W. Crawford, 
New York Times Book Review. 


“The most fantastic character that Ben Hecht 
has produced and one that is going to be widely 
talked about’’ 

Harry Hansen, N. ¥. World. 


“No better writing will be found in any mod- 

ern novel. . . . It is an immensely amusing book. 

The book is one of bright distinction.’’ 
Burton Rascoe, N. Y. Sun, 


“The book is a rollicking, Rabelaisian satire.’’ 
Keith Preston, Chicago Daily News. 


=> 


The merriest novel 
Hecht has ever 
written and one 
that every reader 
can enjoy 


= 


For sound business 

reasons make your 

reorder a fat one 
=> 


Wire at our 
expense 
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Build sales around the most advertised man in Europe 


Italy Under Mussolini 


by William Bolithh—READY MAY 25 


Every intelligent reader in America will want this revelation of the inside work- 
ings of the Fascist regime, written with strict adherence to truth and accuracy 
by the brilliant European correspondent of the New York World. It is neither 
an apology for Mussolini nor propaganda against him. No book comparable to 


it has yet appeared. Price $2.50 
Reluctantly Told | Delight 
a personal record by Jane Hillyer a new novel by Mazo de la Roche 


This amazing account of the author’s | The author of ‘‘Possession’”’ and ‘‘Ex- 
mental breakdown and gradual emer- | plorers of the Dawn’’ has created a 
gence to normality is one of the really | heroine who is the center of attraction 
unusual books of the spring. Dr. Joseph | in a group of Dickensian characters. 
Collins, author of ‘‘The Doctor Looks | Humor and hilarious events make a 
at Literature’, has written the intro- | pungent comedy for readers of light 
duction. Price $2.50 | fiction. Price $2.00 


The Music of the Spheres 


by Florence Armstrong Grondal 


A nature lover’s astronomy, fascinatingly illustrated and written in a nontech- 
nical manner for the amateur enthusiast. The stars are explained in great de- 
tail in text and pictures. Sell it this spring and summer. Price $5.00 


Early June publication—place your order now 


The Duffer’s Handbook of Golf 


by Grantland Rice, illustrated by Clare Briggs 


The names of Rice and Briggs have become by-words wherever newspapers are 
printed. There is a ready-made market for this unique book among golfers and 


sportsmen from coast to coast. Humorous, scientific, charming. Price $3.50 
By the City of the Long Sand 
by Alice Tisdale Hobart 


The flavor of Oriential civilization is caught in this story of Mrs. Hobart, whose 
“Leaves from a Manchurian Notebook”’ achieved such popularity when published 
in the Atlantic Monthly. This is a true story of homesteading on the American 
trade frontier in the heart of China, studded throughout with those strange 
physical and mental adventures which give a book a wide popular appeal. 

Price $3.50 


THE MACMILLAN COMPANY 


New York a Chicago i Boston 2 Adlanta AH Dallas n San Francisco 
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Reviews that create sales for fine books 


May 22, 1926 


~~ 


Chimes 


Odtaa 


A new novel by 


John Masefield 


“‘A thriller turned by the artful 
words of a poet into a gorgeous 
moving picture expressed in 
fine English prose. The verve 
of its movement and color is 
irresistible.” 


—N. Y. Times 


“The story has action enough 
to carry a score of ordinary ad- 
venture tales.’” 


—Boston Herald 


A new novel by 


Robert Herrick 


“Not only interesting, it is also 
important... Hereis writing of 
a sort that gives stability to 
American literature.” 

— New York Times 
“He is truthful, brilliant and of 
superb courage. This novel .. is 
his best piece of work. It is an 
astounding arraignment of 
America.”’—Boston Transcript 


“A grim, sardonic picture of 
America seeking to play a Schu- 
bert serenade of education on a 
fife and drum corps of colleges."’ 

— New York World 
“The finest novel on modern uni- 
versity life we have read ...a 
quiet book, a thoughtful book, 
quick with the color of a gener- 
ous variety of personality... . 


‘Chimes’ enjoys the importance 
of a social document .. , invalu- 
able and_ unfailingly interest- 


“Careful and beautiful study of 
life in a university circle . . This 


unusual story isa memorable ac- ing.’’ — New York Evening Post 
et complishment.”” 6 
—Chicago Journal of Commerce Price $2.00 
“Has qualities that should make 
it one of the books of the sea- —_— 


son, if not of the year.” 


—N.Y. Evening Post 


“He who starts reading ‘Odtaa’ 
probably will, as I did, stay 
awake till a scandalous hour of 
the morning finishing it...there 
is no such thing as a ‘stopping 


yo 


place’. 
—Baltimore Eve. Sun 


“The only fish you catch in this 
book is another whale of a 
story.”’ 


—Brooklyn Eagle 


The Letters of 
Sir Walter Raleigh 


Edited by Lady Raleigh 


“There is more ‘vital pleasure’ to be found in these letters than a 
whole shelf full of orthodox and dull biography.” 

—N. Y. Herald-Tribune 
“This is one of the most amusing books of the season,"’"—Chicago Post 
“The man himself... full of quips, laughter, mock-anger, enthusiasm, 
brilliant flashes of insight,’”’"—Christian Science Monitor 
“This is one of these choice books that can be dipped into anywhere 
at any time with profit and pleasure.’’—-N. Y. World 


“Charming, witty, virile and unaffected letters.”’— Baltimore Sun 
ae “Gay and frank in their approach to life and letters.'’ —N. Y. Times 
“There are many passages in 
the book thrilling enough to Two volumes, boxed, $7.00 
make the hair rise in excite- 
ment and suspense on the hard — 


head of the most phlegmatic 
reader."’ 

—Living Age 
“A world of adventure second 
only to those of ‘Arabian 
Nights’. ” 
—Springfield Republican 


“Odtaa is worth reading twice. 
The thrill that it holds will 
easily outlast a single perusal." 


—Detroit News 


Price $2.50 


—_ 





The Life and Letters 


of Thomas Jefferson 
By Francis W. Hirst 


“Much better than anything in print.” —Saturday Review 
“An entertaining account.”—N. Y. Sun 

“Done admirably.”—N. Y. Evening Post 

“Well worth reading.”"— Boston Transcript 

“Scholarly and human.”—N. ¥. Times 

“A fine presentation.”"— Baltimore Sun 

“Able and comprehensive.”—N. Y. Herald- Tribune 


Illustrated, $6.00 





THE MACMILLAN COMPANY 


New York Boston aa Chicago se Atlanta se Dallas San Francisco 
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THE WONDERLAND OF 


“The children are in luck this autumn!” you will think 
as you look over the fall books so carefully selected by 
Miss Massee, head of our Children’s Book Department. 
Quite right . . . but luckily you don’t need to be a 
child to enjoy them . . . for most of them are of that 
delightful sort which appeals to grown-ups as well as 
children. We can remember no list with such a strong 
and wide appeal as this one. Thrilling stories, fanciful stories, ridicu- » 
lous stories, generously and gorgeously illustrated . . . Doubleday, 
Page juveniles will this fall set the high-water mark in books for boys 
and girls. 
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« PICTURE BOOKS 


LITTLE 
MACHINERY 


by 
Mary Liddell Wehle 


Little Machinery lived 
in the woods and built 
things for the animals. 

$2.00 


AN ALPHABET 
BOOK FOR BOYS 
AND GIRLS 

by Rachel Field 


Pictures, rhymes, and 


lots of color. $1.00 


({ FOR THE FAIRY TALE AGE 





THE TIRED 
TROLLEY CAR. 


by Beth A. Retner 


Whimsical, ridiculous 
stories by the author of 
“That’s That!” — Illus- 
trated. $2.00 


CALIFORNIA 
FAIRY TALES 


by Monica Shannon 


Charming stories, blend- 
ing Ireland, America, and 
Spain. Illustrated. $2.50 


CLEVER BILL 


by 
William Nicholson 


The adventures of a4 
clever toy soldier. $1.25 


TALES OF 
LAUGHTER 


A new edition, gor 
geously illustrated by 
Elizabeth MacKinstry. 

$3.00 


THE PRINCESS 
AND THE GOBLIN 


THE PRINCESS 

AND CURDIE 

by 

George Macdonald 
Two children’s classics 

now beautifully illustrate: 


by Elizabeth MacKinstry. 
Each, $2.01 


DOUBLEDA \ 
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OUR FALL BOOKS 


FOR GIRLS 





ETIQUETTE, JR. 


by 

Margery Quigley 

and Mary Clark 
Informal and in- 

structive talks on 

etiquette for young 


WHEN GRANNY 
WAS A 
LITTLE GIRL 
by A.E.P. Searing 
and 
Dahris Martin 

A little girl of fifty 


LITTLE GIRL 

BLUE 

by Beth A. Retner 
A little girl of the 


circus. Illustrated. 
$2.00 






people. Illustrated. years ago.  Illus- 
$2.00 trated. 


WAUL & DYKE, Inc. 


by Ethel Cook Eliot 


A houseparty and a mys- 
tery, by a favorite girls’ au- 
thor. Illustrated. $2.00 


q FOR BOYS 
RUSS FARRELL, 
TEST PILOT 


by Thomson Burtis 
Thrills in the air. $1.50 


THE ZULU TRAIL 
by Major 
Charles Gilson 


Mystery and adventure 
in Africa. $1.50 


AMERICAN BOY 
_ STORIES 


A selection of favorites 
from ‘“‘The American Boy 
Magazine.” $2.00 


DANIEL BOONE, 
WILDERNESS 
SCOUT 


by Stewart 
Edward White 

The best story of the 
great frontiersman; splen- 
did new illustrations by 
James Daugherty. $3.50 


PAGE & CO. 


$2.00 
CHI-WEE AND LOKI 


by Grace Moon 


More adventures of a little 
Indian girl and her friends. 
Illustrated. $2.00 


THE 
TATTOOED MAN 
by Howard Pease 

A great sea story, full of 
adventure. Illustrated. 

$2.00. 

THE OTHER SIDE 
OF THE CIRCUS 
by 
Edwin P. Norwood 


Areal boy goes behind 
the scenes of a real circus. 
Illustrated. $1.50 


SHIPS AND 

CARGOES 

by Joseph Leeming 
The story of the world’s 


shipping. Illustrated. 
$2.50 


JUST GEORGE 
by Forrestine 
C. Hooker 


The story of a boy who 
grew up on the Western 
frontier. $1.75 
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THE DECLINE OF THE WEST BRAWNYMAN 





by Oswald Spengler. $6.00 by James Stevens. $2.50 
THE MAUVE DECADE EXNOCENE BIRDS 
by T. F. Powys. $2.50 
by Thomas Beer. $3.50 
HEAT by Isa Glenn. $2.50 
THE THREE STUDENTS THE PLUMED SERPENT 


730 Fifth Ave 
—— 


by Haldane Macfall. $2.50 by D. H. Lawrence. $3.00 


ues. To Make Sure of Your Copy Order at Once 
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THE HOUSEMAID ROUNDABOUT 
by Naomi Royde-Smith. $2.50 by Nancy Hoyt. $2.50 
THE CONNOISSEUR 
by Walter de la Mare. $2.50 SORRELL AND SON 





D-A- SHOW BUSINESS by Warwick Deeping. $2.50 
| by Thyra Samter Winslow. $2.50 
) PF | THREE KINGDOMS TOM FOOL 


by Storm Jameson. $2.50 by F. Tennyson Jesse. $2.50 
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The People’s Institute **Tectures-in-Print’’ 


Series 


“A library of psychology worth all the books 
from Aristotle to James”—Georce A. DorsEY 


L] INDUSTRIAL PSYCHOLOGY 
by Charles S, Myers. M.D., F.R.S., D.Sc. 
One of the newest branches of applied science. This book discloses for the first time 
the result of five years’ study of the psychological factors in industry. Easily the 


most important book in the field and the only one to bear the title of this new 
science of Industrial Psychology. $2.50. April Publication 


L] INFLUENCING HUMAN BEHAVIOR 
by H. A. Overstreet 


“From all over the country.” Chicago Evening Post—‘‘A book for every person who 
can read”; Buffalo News—‘“A really remarkable book’; Pensacola News—‘“Entirely 
different from the ordinary book on psychology”; Baltimore Sun—‘Keeps the reader 
thinking all the time’; Los Angeles Record—“Invaluable for those who would learn 
what our scientists are finding out about modern men and women.” Which perhaps 
accounts for sales of over a thousand copies a month since publication. $3.00. 


3rd Large Printing 
L] BEHAVIORISM 
by John B. Watson 


“T have been reading Dr. Watson’s lectures on Behaviorism.” Heywood Broun writes 
at the top of his famous syndicated column. In the current magazines, Harper’s, 
Delineator, and shortly in McCall’s, other people are now or will be reading about 
behaviorism. Special articles, editorials continually appear discussing Behaviorism. 
BEHAVIORISM is the storm centre of psychological controversy. $3.00. 


5th Large Printing 
L] PSYCHOLOGY 
by Everett Dean Martin 


Listed as the only general psychology by the A.L.A. in the forty best American books 
of 1925. Listed as one of the ten books giving the basic essentials of knowledge by 
Jesse Lee Bennett. The standard popular psychology. $3.00. Also 5th Printing 


¢ Dollar Series ¢ 
[] EUROPE’S NEW MAP By J. Adkins 


What are the new countries of Europe? Czecho-Slovakia, Jugo-Slavia, etc. The 
geographical changes in Europe since the war are here presented from first hand 
observation. $1.00. 


[] HOW BRITAIN IS GOVERNED by K. Rosenberg 


“Why should the Prime Minister resign?” “Why does the King call on the Opposi- 
tion p. “What is a ministry?” These and similar questions are answered in this short 
history of Britain’s unwritten constitution. $1.00. 


Your order sent now shipped immediately at travellers discount. 


I gs | W.W-NORTON &. COMPANY, CSE SENE | oy tO 
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The Greatest Selling Line 


of Juveniles in America! 


Every buyer that has seen the 


line agrees with this statement. 


We also have ready a wonder- 
ful new edition of BOLDFACE 
SELF PRONOUNCING and RED 
LETTER BIBLES and TESTAMENTS 


A uvisit from you to our new 
enlarged display rooms will 


be more than well spent. 


Thomas Nelson & Sons 


Established 1798 


381 Fourth Avenue 
New York 
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Four Large Printings 
IN AS MANY WEEKS 


James Branch CabelL’s 


THE SILVER 
STALLION 


Two Large Printings Before ‘Publication 


Publication day - - April 21 
Third Large Printing - April 29 
Fourth Large Printing - May 13 


SAYS HEYWOOD BROUN: 


“THE SILVER STALLION is a book which I hold 
fine and dear. It is even richer in high imaginative 
invention than JURGEN. ‘This, I should say, puts 
it well above any such work. done in our time.”’ 











KALKI EDITION $2.50. 


Robert M. McBride & Co. 
Publishers New York 


_ ££ GF Ss 
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Publication Date 


of 
PETER B. KYNE’S 


New Novel of the California Forests 


The 
Understanding Heart 


It isa good story, his first in two years, 


it will be well advertised and will sell. 
Price $2.00 


PLACE YOUR ORDER NOW 
Effective Window Display and Imprinted Post Cards 


Publishers @Sinopolitan Book @rporation New vork 
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N°? matter what intellectual cravings your custom- 
ers have, you can find good books to serve them 
among the publications of The University of Chicago 


Press. 
pete The Panchatantra 
ins Glamorous tales from India. ‘Translated by Arthur W. 
Ryder. $4.00. | 
| 
Gold’s Gloom | 
Selected stories from the Panchatantra. $2.00. 
| 
Affaire Oriental Interpretations of the Far-Eastern 
airs 


Problem 


Present conditions as seen by Count Soyeshima of Japan 
and Dr. Kuo of China. $2.00. 


Occidental Interpretations of the Far-Eastern 
Problem 


An English editor’s and two Americans’ opinions of what -| 
is happening in the Orient. $2.00. 


Modern Social Control of Business | 


Business : : ‘ , 
John Maurice Clark raises some questions of business and 


governmental control, of the present machine age, and of 
the human relationship to‘ it all. $4.00. 


Science The Electron 


Robert Millikan, winner of the Nobel prize in Physics, 
discusses his famous theory and experiments. $2.00. 


Evolution, Genetics, and Eugenics 

A book that offers selections from all the great writers on 
| the ,subject, edited and correlated by Horatio Hackett 
Newman. $3.50. 


Religion Jesus and Our Generation 
Dr. Charles W. Gilkey gives in print his famous lectures 
on Jesus, as he gave them to forty thousand in India. 
$2.00. 





THE UNIVERSITY OF CHICAGO PRESS 


5801 Ellis Avenue Chicago, Illinois 
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Latest Harvard Books 


BALLADS AND SONGS OF 
THE SHANTY-BOY 
Edited by Franz Rickaby 


Popular songs gathered from men _ who 
worked in the woods of Michigan, Wiscon- 
sin, and Minnesota, mainly during the 
Golden Age of American lumbering, 1870- 
1900. $3.50 


A GORGEOUS GALLERY 
OF GALLANT INVEN- 
TIONS 

Edited by Hyder E. Rollins 


The first modern critical edition of a col- 
lection of English popular ballads originally 
published in 1578; possesses a wealth of 
interest for the modern reader quite apart 
from its appeal as poetry. $5.00 


ON THE TRAIL OF NEGRO 
FOLK-SONGS 
By Dorothy Scarborough 


Second impression of this widely appealing 
account of the author's quest of folk-songs 
among the negroes; with a large number of 
negro songs and the melodies for most of 
them. $3.50. 


PIOZZI MARGINALIA 
By Percival Merritt 


“In this delicate volume Mrs. Thrale-Piozzi 
steps out from Dr. Johnsofi’s circle, where 
she presided so gracefully over dinner-table 
and library, and becomes a person in her 
own right.’.—Hartford Times. $3.00 


THE ESSAYS OF MON- 
TAIGNE 

Translated by George B. Ives 
‘‘Masterly to a very high degree and com- 
pletely supersedes all precursors. Wherever 
I open it, I find small indications that it is 
an improvement upon them.’’—Sir Edmund 
Gosse in London Times. 4 volumes. $25.00 
a set. 


HERETICS, SAINTS, AND 
MARTYRS 


By Frederic Palmer 


“A valuable study in spiritual psychology, 
theology, and church history, produced in 
such readable form that not only clergymen 
but laymen will approach it with the zest 
usually accorded to fiction.’’—Zion’s Herald. 
$2.50 


HUMANISM AND 
TYRANNY 


By Ephraim Emerton 


Studies in the history of fourteenth century 
Italy, with translations from many impor- 
tant documents. ‘‘The Introductions and 
comments are models of clearness and com- 
pactness.""—Harvard Graduates’ Magazine. 
$4.00. a 


COTTON MATHER 
By Barrett Wendell 


A reprint from the original plates, of Barrett 
Wendell’s most important work which has 
long been inaccessible to students of Ameri- 
can literature and of early New England his- 
tory. $4.00 


CHRONICLES OF THE 
EAST INDIA COMPANY 
By Hosea Ballou Morse 


Covers the two centuries from 1635 to 
1834 and presents a mass of facts of great 
historical value and significance about the 
East India Company's trade in China. Four 
volumes. Fully illustrated. $25.00 a set 


ACOMA, THE SKY CITY 
By Mrs. Wm. T. Sedgwick 


A delightful book, with many illustrations, 
about the Pueblo Indians living on the 
Acoma mesa in New Mexico—vivid descrip- 
tions of the country, the Acomas’ history, 
folklore, and art. $4.00 


HARVARD UNIVERSITY PRESS 


21 RANDALL HALL 


CAMBRIDGE, MASS. 
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Remember the “Travel Diary”! 





Coming Soon 


A book of nation-wide importance 


HERMANN 
KEYSERLING’S 


THE BOOK OF 
MARRIAGE | 


Twenty-four world famous authors have come together under the 
creative influence of Count Keyserling to discuss the basic principles 
underlying each aspect of marriage as it exists today. 


COUNT HERMANN 
KEYSERLING 
A Statement of the Marriage 
Problem. 


A. W. NIEUWENHUIS 
Genesis of Marriage. 


LEO FROBENIUS 
Marriage and the Right of 
Motherhood. 


RABINDRANATH TAGORE 
The Indian Marriage Ideal. 


RICHARD WILHELM 
Marriage in China. 
COUNT PAUL 
THUN-HOHENSTEIN 
Europe’s Cultural Marriage. 
BEATRICE M. HINKLE 
Marriage in the New World. 
MARTA KARLWEIS 


Marriage and the Changing 
Woman. 


THOMAS MANN 
Marriage in Transition. 


BARONIN LEONIE 
UNGERN-STERNBERG 
The Marriage of the Future. 


COUNT HERMANN 
KEYSERLING 
The Right Choice of a Mate. 


ERNST KRETSCHMER 
Harmony of Body and Soul 
in Marriage. 

HAVELOCK ELLIS 
Love as an Art. 


ALFRED ADLER 
Marriage as a Sacrifice. 


MECHTILDE 
LICHNOWSKY 

Marriage as a Work of Art. 
PAUL DAHLKE 

Marriage as Bondage. 
MATHILDE von KEMNITZ 

Marriage as Fulfillment. 


Probable price, $5.00 


ALPHONSE MAEDER 
Marriage as  Self-Develop- 
ment, 


.LEO BAECK 
The Personal and Legal 
Aspects of Marriages. 
PAUL ERNST 
Marriage and the Proletariat. 


RICARDA HUCH 
Romantic Marriage. 


HANS von HATTINGBERG 
Marriage as an Analytical 
Situation. 

Cc. G. JUNG 


Marriage as a Psychological 
Relation. 


JOSEPH BERNHART 
Marriage as a Sacrament. 


JACOB WASSERMANN 
The Bourgeois Marriage. 





HARCOURT, BRACE & COMPANY 


383 Madison Ave 
New York 
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The Dissemination of Ideas 


Dr. Arthur 
Librarian of the St. 


TAKE as a complimertt to my pro- 
fession that a convention of book- 
sellers should have asked a librarian to 
make an address at the opening session of 
its national meeting. The increase and 
spread of intelligence among us is, I be- 
lieve, dependent largely on mutual appre- 
ciation and cooperation among the many 
groups whose aim it is to further these 
ends. Of all these groups I think we can 
agree here, without fear of contradiction, 
that the booksellers and the librarians 
yield to none in enthusiasm and ability. 
If you will ask any of those who talk 
somewhat glibly of the modern library 


E. Bostwick 
Louis Public Library 


movement, to define the fundamentals of 
that movement and to specify exactly what 
libraries are attempting and doing in this 
20th century that they did not formerly 
attempt and do, I fear that you-will meet 
a diversity of opinion. Some may tell you 
that library buildings are larger and more 
numerous; others that greater sums are 
available for the purchase of books; still 
others that the library has become a pub- 
lic institution. All these are facts, and 
yet none of them expresses the particular 
difference between the library of today and 
that of half a century ago. I venture to 
say that if one may put it into words it is 
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simply this: the modern library is attempt- 
ing, and in some measure succeeding, in 
functioning as an instrument of popular 
education. ‘The stress here is on the ad- 
jective; libraries here and everywhere— 
in China 2000 years ago, in the Roman 
empire, in medieval Europe—have been 
instruments of education. ‘The education 
of the masses, however, is something new, 
and there are still persons to whom the 
idea is strange—even abhorrent. I am 
using the word education, however, in its 
broadest sense—the sense in which we may 
use the word when we say that our edu- 
cation begins at birth and ends only with 
death. So much that is merely formal and 
traditional has become associated with the 
term, that I prefer to drop it and speak 
of the dissemination of ideas, the title that 
I have selected for this address. 

A very large number of groups are en- 
gaged in this occupation in various ways 
We librarians and you booksellers are busy 
in disseminating ideas in the form of books. 
The editors and publishers of newspapers 
and magazines assemble the printed word 
in a slightly different form. Teachers use 
the spoken word in conjunction with the 
written; and the oral method is also em- 
ployed by the clergy, by lecturers and in 
radio-broadcasting. Pictorial methods of 
conveying ideas are used by artists, by 
cartoonists, by photographers and most re- 
cently, with the aid of modern optical 
improvements, in the moving picture. In 
fact, those who disseminate ideas constitute 
a large and important part of the world’s 
laborers. 

It is evidently to the advantage of all 
concerned that the groups constituting this 
mass of workers should labor in conjunc- 
tion—that there should be general agree- 
ment on the kind of ideas that should be 
disseminated, the best methods for dis- 
seminating them, and the part that should 
be played by each group in the process, 
avoiding omission and duplication. Ob- 
stacles to this kind of team-work are nu- 
merous, chief among them, perhaps, a 
failure to recognize that we are engaged 
in fundamentally the same task and undue 
stress laid by each group on the instru- 
ments and methods peculiar to its own 
work. Anyone who has tried to bring 
about cooperation between publishers and 
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moving picture producers, for instance, or 
libraries and schools, has first-hand knowl- 
edge of these difficulties, and possesses some 
idea of how enormously these would be 
multiplied in any effort to secure joint 
action, not between two groups alone, but 
among the two or three score that actually 
occupy the field. 

I shall not attempt to solve this larger 
problem here but content myself with indi- 
cating its existence. You are booksellers, 
and I am a librarian; if I can succeed in 
indicating to you my interest in your sec- 
tion of the general task and in arousing 
yours in what we are trying to do, I shall 
have done all that the brief time at my 
disposal will permit. I have already indi- 
cated my belief that the general dissemina- 
tion of ideas is the particular task that dif- 
ferentiates the library of today from that 
of half a century ago. And in particular I 
wish to call your attention to two of the 
methods that we have found so effective 
that they may be regarded as the corner- 
stones of modern popular library work— 
I refer to what we call free access and 
home use. The first term means that read- 
ers are allowed to go to the shelves and 
handle the books as freely as they would 
their own at home; the second means that 
they may take books to their homes to 
read. These privileges are now taken by 
most library patrons as matters of course; 
yet within the memories of many of us 
they were not granted in large libraries 
and even now they are not common out- 
side of the United States. They are pure- 
ly American instrumentalities, but without 
them the library as a tool of popular edu- 
cation would be greatly hampered. 

Now it should be interesting to both of 
us that before’ either of these things were 
incorporated into our library system, they 
were common in the booktrade. I have 
never heard this stated, but it is obviously 
true. Altho I was born and brought up 
in an intellectual community in New Eng- 
land, the first public place where I ever 
saw large numbers of books so disposed as 
to be readily and conveniently handled and 
looked at was the bookstore of Claxton, 
Remsen and Haffelfinger in Philadelphia. 
The large bookstores were then practically 
the only places where the public could 
“browse” to any considerable extent. As 
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anyone may read in .the earlier numbers of 
the Library Journal, most librarians of 
standing were at the outset seriously op- 
posed to free access in their libraries and 
finally adopted it only because of insistent 
public demand. It may well be that this 
demand was due to the example of the 
bookstores, where the privilege had for 
long years been offered and enjoyed in 
large cities. As for the second 
privilege, that of home use, it 
goes without saying that it al- 
ways attaches to actual purchase. 
“very customer at a_ bookstore 
must take home books to read. 
Moreover, the custom of renting 
out books for temporary use for 
a fee has long been prevalent in 
bookstores, and the commercial 
circulating library was familiar 
long before home use was al- 
lowed in large free city institu- 
tions. Even today in the minds 
of some, lime use is fer se inferior to 
use in the library, and a_ circulating 
library is of lower status than a refer- 
ence library. As a matter of fact, of 
course, a great deal of the most trivial 
reading is done in library reading rooms, 
and much serious. study is carried 
on at home with the aid of books bor- 
rowed from the issue departments of these 
institutions. Any bookseller who sold 
only fiction and insisted that his history, 
science and travel should be read in the 
store would be in danger of being sent to 
an asylum. A public institution for free 
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liberal as one conducted for private profit, 
but in many cases the latter have led the 
way in freedom of use and sanity of 
administration; and it is so in this instance. 

Is it possible that you are still leading? 
Is the public getting types of service from 
bookstores that it ought to get and fails to 
get from public libraries? I believe this 
to be the case. Ability to survey the field 
of recent book issue is what the intelligent 
reader wants today. He comes nearest to 
getting it at the large bookstores. Cer- 
tainly he is very far from securing it at 
even the largest libraries. What is needed, 
as I conceive it, is a permanent book- 
exhibition displaying all publications issued 


_ The line cut of Dr. Bostwick and all the line cuts 
ef authors are lent us by the St. Louis Globe-Democrat. 
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within a specified number of months. If 
the copyright division of the Library of 
Congress would-thus display the books sent 
to it in accordance with the Copyright 
Law, we should have one such exhibition, 
of American publications only. We need, 
however, a dozen of them in various parts 
of the country and the publications of 
foreign countries should be included so far 
as practicable. I believe it would 
be a stroke of policy for all pub- 
lishers to send regularly their 
books as issued to form a num- 
ber of such exhibitions to be held 
permanently in selected centers. 
Some might be in bookstores; 
some in libraries. As the books 
would not be for sale, libraries 
might be the best locations. An 
immense amount of shelf space 
would be necessary, and prob- 
ably a special staff to care for 
the books. The publishers, the 
booktrade and the libraries should unite to 
finance this enterprise, which I believe 


would give a greater impetus to the 
dissemination of ideas by means of 
print, than most of you realize. The 


publishing and book trades now spend 
large sums merely in announcing the 
existence of new books. I believe much 
of this money to be wasted: I am sure 
that a great deal of it intended for 
libraries, is wasted. A large propor- 
tion of it could be saved if any one, either 
for himself or in the way of his business, 
could by a short journey find himself in 
the actual presence of all recently issued 
books. Everyone knows that to hold a 
book in the hand for a few seconds gives 
him more information about it than could 
be imparted in pages of print. It would 
also quickly convey facts that are seldom 
or never given in printed announcements. 
For instance, I want frequently to know 
the size of the type in which a book is 
printed. To obtain this information, which 
I could get at a glance from the book in 
hand, I have usually to write a special let- 
ter, and even then the answer often con- 
tains no more lucid data than that it is 
in “good, clear type,” which may mean 
anything from 6 up to 14-point. The old 
plan of sending books on approval, which 
was a substitute for what I have suggested, 
tho a very partial one, is falling into dis- 
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use, owing to the very natural reluctance 
to subject examined volumes to return in 
shopworn condition. 

Here is a case in which I believe the 
libraries and the booktrade might get to- 
gether to the great improvement of the 
facilities for disseminating ideas, in which 

we are both interested. 


Encourage Book Ownership 


Some librarians have suggested that we 
might go so far in imitation of what the 
book lovers are doing as actually to sell 
books—thus becoming bookstores ourselves ; 
and I believe that the experiment has been 
tried here and there. I believe that this 
is neither desirable nor necessary. We 
should certainly encourage the ownership 
of books. A public library is surely not a 
place to make such ownership unnecessary, 
but an institution to improve the quality 
of what is owned. ‘The public library 
should be the great literary testing-labora- 
tory of the reading public, thru which it 
may learn what it wants and get good ad- 
vice about it. We are sending you cus- 
tomers daily. 

I wonder whether you send customers 
to us as often as we do to you! I wonder 
whether you ever suggest to the hesitating 
purchaser that he visit the public library, 
run over the shelf-collection on Oriental 
history or aviation or poetry, or whatever 
it is he wants, and see whether he can not 
clarify his ideas a little! Don’t be afraid 
of losing him. He will probably buy three 
books instead of one when he returns to 
you, and in any case, a man who is getting 
on better speaking terms with literature is 
also growing in importance as the potential 
buyer of books. 

I will venture, altho with some trepida- 
tion, to point out some of the faults that 
librarians and booksellers have in common, 
precisely because our aims and viewpoints 
are so similar. As I have already inti- 
mated, we are not the only groups inter- 
ested in disseminating ideas. ‘There are 
the movie-producers, for instance. Shall 
we simply look up to them as millionaries 
or down on them as the purveyors of things 
with which we have no concern; or shall 
we clasp them by the hand and try to see 
whether we can not forward the idea in 
common ? 


‘were all out in a few hours. 
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I confess that when I hear anyone tell- 
ing how he despises anything, whether it 
is the movies, or pie or poetry, I think of 
the Englishman who remarked to the 
young American girl that since he had set 
foot on our shore he had not met a single 
gentleman. The young girl looked him 
over and rejoined simply, “What awfully 
bad letters of introduction you must have 
brought!” Bad pie or bad poetry may be 
very bad indeed, but the good variety of 
either is another story. Let us try to im- 
prove the breed. I look forward to the 
day when every picture-house shall have 
its library and when the book of the play 
shall be sold in every lobby. Librarians, 
who used to shiver when they thought of 
the playgoing thousands ipso facto with- 
drawn from the ranks of readers, are now 
trying to keep up with the demand for 
literature directly fostered by these same 
movies. A movie man gave us fifty copies 
of the book on which his play was founded, 
last winter. I took them gladly and they 
I wish he 
had given me 500. It was a good play 
and a good book. ‘The producer, the au- 
thor and the library all had good publicity; 
the dissemination of desirable ideas was 
promoted and—bear this in mind—some 
bookseller sold fifty copies of that book. 
It certainly looks as if we might all get 
together, not only on the low plane of 
business (if you consider it low; I don’t) 
but on that of intellectual and spiritual 
improvement. 


How Shall We Pay? 


Certain critics deprecate all comparison 
between so-called free and commercial in- 
stitutions. They shudder at what they 
term commercialism and lament its spread 
into the realm of the mind and the spirit. 
So far as this means that private monetary 
profit should not be our primary motive in 
all that we do, I am with them. The book- 
seller should not sell a bad book for the 
sake of swelling his income; neither should 
the librarian circulate one to swell his 
issue for the purpose of raising his salary. 
But if there is an implication that the 
bookseller’s service is paid for, whereas 
the library’s is not, that is quite mislead- 
ing. I am sorry that we have been accus- 
tomed to talk about “free” libraries and 
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“free” schools. Nothing in this world is 
free. Even the air can be won only by 
taking the trouble to breathe, which ulti- 
mately wears us out. Everything that we 
enjoy is bought with the expenditure of 
time, thought, energy, or the money that 
represents them. The question is not 
“shall we pay?” but “how shall we pay?” 
In the bookstore, with its transfer of in- 
dividual ownership with every book, in- 
dividual payment is indicated. In the 
public library with no such transfer, we 
have come to adopt the plan of public sup- 
port with mass payment thru the tax col- 
lector. ‘There is no more necessary com- 
mercialism in one case than in the other. 
Your plan of individual payment has, in- 
deed, its advantages. If you give a cus- 
tomer inadequate service he walks out and 
you lose a sale. If we do the same we 
appear for the moment to lose nothing, 
but the grievances accumulate and we shall 
hear from them all at once later. 


Censorship 


I have alluded above to bad books. A 
great responsibility, of course, rests on all 
the disseminators of ideas. Some ideas are 
injurious per se. Some are good enough 
but misleading thru wrong application. 
Movies conveying measurably true _pic- 
tures of wild west holdups, automobile 
elopements and frantic cabaret parties are 
today spreading thru Europe and Asia the 
conviction that life in the United States is 
a combination of these, and these only. 
Not one of the groups engaged in dissem- 
inating ideas is free from infinite poten- 
tialities of harm as well as of good. We 
hear a great deal of foolish talk about in- 
terference with individual liberty. Much 
of such interference is undoubtedly foolish ; 
some of it is positively necessary. It is a 
truism to say that everyone can not do as 
he pleases: what I please may not be what 
you please. We must get together and see 
that only those things are done which con- 
duce to the common convenience and satis- 
faction. One thing is certain, if you and 
I, and the lecturers, teachers, movie men 
and all other disseminators do not our- 
selves adopt measures to limit freedom of 
offensive action, sanely and wisely, others 
who are prone to do it insanely and un- 
wisely will step in and do it for us. Once 
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the purveyors of certain beverages had the 
opportunity to control their use. “They 
failed to take advantage of it and control 
is now exercised in ways which I forbear 
to characterize further at this particular 
time. But what has happened may be a 
lesson to all of us. 


We Are Idealists 


Fortunately the dissemination of ideas is 
fundamentally a non-partisan business. 
Ideas are constantly clashing, and they 
must be allowed to fight it out. The sup- 
pression of one contending set, or the other, 
has never proved effective. All sides of a 
controverted subject must be made acces- 
sible to the public, and in most cases where 
the recipient of ideas is of mature judg- 
ment I believe that this is now done. In 
the teaching of young children, of course, 
it can not be. In too many cases, also, 
the recipient deliberately blocks off one 
set of ideas altogether, reading only books 
and newspapers on one side and listening 
only to advocacy of that side. 

The atmosphere and the soil of our 
country ought to be peculiarly conducive 
to the growth and distribution of ideas. 
I believe that it is so. We Americans are 
idealists, despite the prevalent belief abroad 
that we are merely materialists. Circum- 
stances have combined to make us rich, 
but we spend our riches largely on ideas. 
It is our pleasure to welcome you today to 
a city of idealists—a place where only a 
year or two ago we deliberately voted at 
the polls to expend nearly ninety millions 
of dollars on what is largely and essen- 
tially a scheme for increasing the beauty 
and convenience of our municipality. You 
see around you hundreds of these agencies 
for the multiplication of ideas about which 
we have been talking—bookstores, libraries, 
printeries, museums, theaters, movie houses, 
colleges, schools—all those’ institutions that 
ought to cooperate, but are doing so here 
no more than elsewhere, altho we see, here 
and there, some blundering or awkward 
attempts. It is not too much to say, I 
believe, that one of the great tasks of the 
immediate future is to secure this coopera- 
tion and thus to expose as many human 
minds as possible to the influence of fertil- 
izing ideas. You will join me I am sure 
in saying, ‘““Hasten the day!” 
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I HOLD every man a debtor to his profes- 
sion, from the which, as men of course do 
seek to receive countenance and profit, so 
ought they of duty to endeavor themselves, by 
way of amends, to be a help and ornament 
thereunio. —Bacon. 








Trade Program 


HE Booksellers’ Association intends 

to put further emphasis behind its 

proposal for a clearing house, and, 
altho the idea has only slowly aroused the 
enthusiasm of the booksellers, its soundness 
is so thoroly believed in by many of the 
leaders that it seems certain that, after a 
period of general education the plan, 
which has seemed so practical in other 
book centers, such as those on the Conti- 
nent of Europe, should be made available 
for the American trade. One or two 
booksellers expressed the opinion that, if 
the American Booksellers’ Association did 
nothing else in the next few years but 
establish this institution, it would have 
justified its existence and its membership 
fees. 

The approval of the telegraph delivery 
plan was re-emphasized as well as contin- 
ued support for price maintenance legisla- 
tion. The president was authorized to 
establish a new committee to develop 
further plans for bookselling education 
which is believed to be a most important 
issue in the next few years. 

With an executive office now established, 
the Association will have larger expenses, 
and it was voted to increase the member- 
ship fee by $5.00 a year. This will still 
be lower than the usual fee for national 
trade organizations. A Code of Ethics for 
the booktrade, presented for consideration 
by the Board of Trade, was referred back 
to the Executive Committee for further 
elaboration, it being believed by the meet- 
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ing that still further details could be ap- 
propriately added. 

The need of a standard 40 per cent dis- 
count in order to leave a margin of profit 
over the cost of doing business as now 
established in bookstores was incorporated 
in the resolutions. : 

The proposal for a more uniform prac- 
tice in publishers’ catalogs as used in the 
“Trade List Annual” was given special 
emphasis, and many booksellers were heard 
to say that this plan would save them a 
great deal of time and inconvenience in 
their year’s work. An-outline for such a 
plan has already been sent to the pub- 
lishers by the National Association of 
Book Publishers. 

The Association again condemned the 
use of books as premiums, and reiterated 
its former stand on censorship. It was 
suggested that the use of stained tops on 
books would save a great deal of money in 
the bookstore and that this practice be in- 
creased. It was also suggested that pub- 
lishers should be urged to carry the line, 
“Buy from your bookstore,” in all adver- 
tising, there being a more direct command 
in this phraseology than in the more cus- 
tomary “For sale at your bookstore.” It 
was suggested that publishers might well 
review their ad copy and jacket announce- 
ments with the idea of judging as to 
whether they were appealing to the non- 
reader as well as to the reader in these 
forms of publicity. 

The work of the Year Round Book 
Campaign was emphatically endorsed, and 
there was much interest shown in the at- 
tractive exhibits by which this movement 
was represented at the convention. Thanks 
were extended to all trade and general 
periodicals which were helping the cause 
of bookselling by emphasizing the book- 
seller’s part in the extended use of books 
and the home ownership of books. 

The work of Ellis Meyers in his first 
year as executive secretary was cordially 
approved, and the action of the officers in 
incorporating the American Booksellers’ 
Association was commended. Special thanks 
were extended to Walter V. McKee for 
his constructive work in his two years in 
office, and this approval was still further 
emphasized by his election to the Honor- 
ary Fellowship and by the presentation of 
a handsome watch. 
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The Orbit of the Convention 


HE American Booksellers’ Associa- 

tion in its periods of childhood and 

adolescence stayed close to the New 
York area for its conventions, as it could 
be thus more fully assured of an attend- 
ance necessary to make an effective con- 
vention. The Association, however, al- 
ways looked forward to the time when it 
could take on a more national aspect, and 
about ten years ago it began to move to 
other cities for its gatherings, a plan which 
has added to the prestige of the Associa- 
tion and strengthened its membership. 

There have been eastern conventions at 
Boston, Philadelphia, Atlantic City and 
Washington and middle western conven- 
tions at Detroit, Chicago and St. Louis. 
The Mid-West has been especially fav- 
ored in the last few years (three out of the 
last four conventions), much of the 
leadership of the Association has come 
from that section and the area of possible 
new members seemed also to be in that 
direction. In going to the middle west 
for two consecutive years, the Association 
put a still more severe test on the loyalty 
of eastern members, and it was to be ex- 
pected that the attendance would show 
some falling off. It was pleasant, however, 
to find so many new faces from the differ- 
ent parts of the west, and the college 
bookstore and the religious groups espe- 
cially gained headway by having this con- 
vention where it was. 

The city of St. Louis rose to its re- 
sponsibilities in a splendid way, and _ its 
Committees of Entertainment and Recep- 
tion omitted nothing to make the delegates 
remember their trip. Particularly interest- 
ing was the great public meeting in Field 
Hall, Washington University, a feature 
that in its scope was new to bookselling 
conventions, altho there had been a pre- 
cedent for it in the public meeting in 
Philadelphia. In this great auditorium on 
the outskirts of the city there were 6,000 
people whose interest and enthusiasm had 
been developed by the St. Louis Globe 
Democrat, which had joined with the 
booksellers in sponsoring this meeting. 
Every morning for many days the paper 
had played up the event, and all of the 
eight dignitaries and authors who had been 
announced came to the platform on the 
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appointed hour, so that no one could be 
disappointed—Chancellor Hadley of the 
Washington University, Dr. Arthur E. 
Bostwick, librarian, and the authors, 
Stuart Sherman, Temple Bailey, Gilbert 
Frankau, Carl Sandburg, Charles J. Fin- 
ger and Richard Halliburton. It would 
be impossible that such a notable gathering 
could have taken place with all its pre- 
liminary publicity and full reports without 
stirring the book-loving consciousness of 
the city and making it still more a book 
center. Such an effort was decidedly 
worth while, and, happening as it did in 
a city previously unvisited by the book- 
selling convention, the effect was still more 
important. 

In voting that next year’s convention 
should be in the east, the convention un- 
doubtedly followed the general wishes of. 
the Association, as the larger membership 
is still in that section, and two years in 
the west have made some of them strangers 
to the gathering. There was, for instance, 
but one New Englander in the attendance, 
not a single bookseller from Boston, none 
from Washington and but a small repre- 
sentation from Philadelphia, New York _ 
and Baltimore. The officers will make 
the decision as to the city, but the strong- 
est expressions of opinion were for either 
New York or Atlantic City. It is a good 
plan to leave the final decision in the hands 
of the officers, as they will undoubtedly 
take time to look over all the pros and 
cons of the general situation and settle 
upon the place that will do the convention 
the most good. 


Convention by Group Meetings 


HE college bookstore group at St. 

Louis had a very significant part in 

the general program and a conspicu- 
ously large attendance. This group has 
been doing fine work for its members by 
the character of its discussion and helpful- 
ness of its conferences. “They even added 
to the convention days by taking a special 
trip on Friday to Columbia, Mo., to see 
the admirably appointed new building of 
the Cooperative Store of the University of 
Missouri. Next year should see the re- 
ligious group firmly organized and the plan 
extended to second-hand and rare books. 
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Address of Welcome 


Honorable Victor E. Miller 
Mayor of St. Louis 


T. LOUIS is very proud and happy 
to have conventions meeting in the 
city. Most of the people who 
live here are proud of St. Louis and 
naturally when you have something you 
are proud of you want to show it off. 
We believe here in St. Louis that it 
takes something more than great industries, 
large buildings and wonderful hotels to 
make a city. The things that can be con- 
structed with money can be built anywhere. 
We believe in St. Louis that a great city 
constitutes a happy population, and this is 
a great home-owning city. 


I know that your industry is respon- 
sible for a great deal of good; it is the 
books and other reading matter that are 
spread out thru the United States that 
make for a greater and better country. 

I hope that your meeting will be a suc- 
cessful one and that the ideas and thoughts 
that you interchange will result in mutual 
benefit. And I do hope, also, that when 
you leave this city and go to your native 
heath there will always be in your minds 
and in the recesses of your memory a fond 
recollection of what I think is the miracle 
city of the world, St. Louis. 


President’s Address 


Walter V. McKee 
J. V. Sheehan & Co., Detroit 


IME has come ’round” and we 
again find ourselves in Conven- 
tion assembled. Our Convention 
presents us with an opportunity to review 
the results of the past year’s work and to 
resolve what direction our future efforts 
shall take. 

Last year in my opening remarks at the 
Convention I tried to suggest a new view- 
point, or new attitude in bookselling upon 
the part of both bookseller and publisher, 
an attitude which I again very briefly state, 
inasmuch as I believe it is one of the funda- 
mentals necessary to successful bookselling ; 
that is, a realization upon the part of both 
publisher and bookseller of their very inti- 
mate relationship, and a stressing of the 
necessity upon the part of the publisher of 
having a vision of what bookselling may 
become when he has a realization that the 
retail bookstore is his ultimate market, all 
of which means a cultivation, protection 
and cooperation upon the part of publish- 
ers with the retail booktrade, so that the 
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retail bookseller feels that he is the most 
important factor in book distribution. 
That this is becoming a more conscious at- 
titude upon the part of publishers seems 
apparent when I tell you that we have had 
during the last year fewer cases of unfair 
trade practice upon the part of publishers 
reported to our Association, and those few 
which have been reported have almost 
without exception been amicably adjusted. 
We are still, however, not entirely. free 
from direct solicitation of book business 
upon the part of some publishers, which is 
both unfair and annoying. 

This idea and its amplification seemed to 
me so important that I said, at that time, 
very little about what had been accom- 
plished during the year past or what might 
be done in the year that was to follow. It 
now seems to me quite fitting that today 
I review very briefly what the Association 
has done during the past two years and 
suggest its possible accomplishments in the 
very near future. 
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At the outset, I wish to express my 
appreciation of the cooperation of the 
members of this Association with its offi- 
cers at all times during the two years of 
my administration; to the officers them- 
selves, Mr. Korner, Mr. Remington, Mrs. 
Morris, and Mr. 
Kidd; to the Board of 
Trade and its Chair- 
man, Mr. Crowell, I 
am particularly desir- 
ous of expressing my 
appreciation of their 
ready adoption of my 
suggestions; to Miss 
Humble, of the Na- 
tional Association of 
Book Publishers, and 
to Mr. Melcher, of 
Publishers Weekly, 
who have been most 
helpful in their will- 
ingness to assist in 
solving Association 
problems; to those 
members of the Asso- 
ciation who reside in 
St. Louis I would like 
at this time to express 
my own personal ap- 
preciation, to which the Association as a 
whole, I am quite certain, will want to 
add theirs before this Convention is over. 

At the first meeting of the Board of 
Trade after my election in 1924, I re- 
quested that Committees be appointed to 
consider the following projects: 

(1) The Plan of a Clearing House. 

(2) A Plan for Telegraphic Delivery. 

(3) The Feasibility of Syndicating 

Book Reviews. 

(4) Book Trade Advertising. 

(5) Revision of our Code of Ethics. 
These suggestions were discussed by the 
Board of Trade and Committees were ap- 
pointed. 

After a year’s work, reports were made 
at our last Convention upon the Clearing 
House, the plan for Telegraphic Delivery, 
and the idea for the Syndication of Book 
Reviews. Of these three plans, the Clear- 
ing House and Telegraphic Delivery were 
approved by the Association and your 
Executive Board was given authority to 
put them into effect as soon as possible. 
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The idea of Syndicated Book Reviews was 
reported as not being feasible, principally 
because of the expense involved. 

The Committee appointed to study 
booktrade advertising, and the Committee 
appointed for the revision of our Code of 
g Ethics were not ready 
to report at our last 
Convention, but, I am 
happy to say, the re- 
ports of these two 
Committees will be 
given to you today in 
Mr. Crowell’s report 
of the Board of Trade. 

This being also the 
first year under which 
the work of the Asso- 
ciation has been prose- 
cuted by a paid em- 
ployee as an Executive 
Secretary, it seems 
only fitting that a de- 
tailed report upon the 
progress of the work 
of the Association dur- 
ing the past year on 
the Clearing House, 
the Telegraphic De- 
livery idea, our efforts 
regarding the Capper-Kelly Bill and allied 
Legislation, the Postal Bill, Publicity and 
Membership be given to you by him. Mr. 
Meyers, in his report, will explain in detail 
the activities of his office. 

During the past year, because of the 
need of protecting your individual interests, 
it became necessary, in the opinion of the 
Board of Trade and your Executive Com- 
mittee, that the Association be incorpor- 
ated. 

During the past year many suggestions 
have originated in the Executive Secretary’s 
office, which would be of a great deal of 
practical value to the Association, -if 
worked out, but we have centered our 
efforts upon the inauguration of a Clearing 
House, inasmuch as we have felt that this 
was the most important work that the 
Association had before it. Last year at 
the Convention, the resolution which 
authorized the operation of the Clearing 
House also placed a limitation of at least 
one hundred members, using two hundred 
cases a week, before the Clearing House 
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could be started. After a year’s work we 
are not able to report that we have as yet 
reached the figures stated in the resolution. 
This is so, entirely, I think, because all of 
the members of the Association do not 
understand exactly what the Clearing 
House is and may do for us, and also, be- 
cause of the difficulty of explaining the de- 
tails of this plan by mail. I feel quite cer- 
tain that, while frankly, your Executive 
Committee and Executive Secretary have 
been disappointed in the response to our 
solicitation for members for the Clearing 
House, our discouragement has been large- 
ly dispelled by a realization that time is an 
element in the evolution of any plan which 
is as important as this one. In the future, 
when such a Clearing House is success- 
fully and profitably operating for the mem- 
bers ‘of this Association, the fact that it 
has taken, if necessary, one or two years 
to build up the foundation for its assured 
success will not be of any particular im- 
portance. Inasmuch as the operation of 
such a Clearing House is one very obvious 
means of greater efficiency in the book- 
trade, its eventual establishment is quite 
certain. Whether it be in operation this 
year or next depends largely upon the in- 
terest and efforts of the individual mem- 
bers of this Association. The details of 
its progress to date will be given to you 
in Mr. Meyers’ report, and opportunities 
for discussion and counsel for the best 
means of speedily inaugurating it will be 
given in our Executive meeting, Thursday 
morning. 

In addition to the Clearing House, 
another obvious means for a greater effi- 
ciency would be a greater interest upon the 
part of the Association in Bookselling 
Training. ‘“Bookselling Training” is a 
subject which has occupied our attention 
in the past to the extent that, thru our 
cooperation, courses in bookselling have 
been made available to those interested, in 
New York, Philadelphia, and Boston. Un- 
fortunately, this work has been confined to 
these three centers. The need for the 
establishment of similar courses in book- 
selling in other parts of the country is ap- 
parent and our efforts should be directed 
toward the possibility of their establish- 
ment. With this in mind we have tried, 
in arranging this program, to bring this 
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subject to your attention again. ‘The pos- 
sibilities of the extension of such Book- 
selling Training will be discussed tomor- 
row morning by Miss Humble and Mr. 
Melcher, who have given a great deal of 
time and thought to the ways and means 
by which this work may be extended. We 
had hoped also to have a paper by Miss 
Dodd, who has had’ a share in the institu- 
tion of such a course in Bookselling Train- 
ing at Simmons College. Unfortunately 
Miss Dodd is not able to be present. 

I would like to make the following rec- 
ommendations: 

1. That you re-endorse the Clearing 
House most heartily, and by your indi- 
vidual interest and efforts bring about the 
possibility of its operation during the com- 
ing year. 

2. I bespeak for your Executive Secre- 
tary greater cooperation during the coming 
year, so that the ideas and plans which 
emanate from his office may be more 
speedily and successfully put into operation 
in your behalf. 

3. I recommend that the suggestions 
which may be advanced for an enlarge- 
ment of the work in Bookselling Training, 
as put forth at this Convention may be 
adopted by you, so that some concrete re- 
sults may be obtained, so that this business 
of ours, which we like to call a profession, 
may become more proficient and _profes- 
sional. 

4. I also believe that the possibility of 
a book fair, or exhibit, to which the 
public may be invited, sponsored jointly 
by the National Association of Book Pub- 
lishers and this Association, is worthy of 
careful consideration. ‘This idea was ad- 
vanced at our Convention in Chicago and 
was dismissed with practically no discus- 
sion. Such an exhibition, or book fair, has, 
I believe, far reaching possibilities in im- 
pressing upon the community at large the 
important place that books may occupy in 
the life we live, and is a means of obtain- 
ing for the booktrade a vast amount of 
publicity and advertising which can be ob- 
tained so effectively in no other way. 

5. I also want to recommend to the 
Association at this time the advisability of 
its resolving that the dues of this Asso- 
ciation be raised, beginning with the next 
fiscal year, from the present amounts, to 
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$25.00 a year for Active Membership, and 
$10.00 a year for Associate Membership. 
My understanding is, that when this As- 
sociation was founded twenty-six years ago, 
the dues were fixed at $5.00 a year, and, 
shortly after, increased to $10.00 a year 
for Active Membership and $5.00 for As- 
sociate Membership; they have stayed at 
these figures since that time. I do not 
know of any National Trade Association 
whose membership dues are as small as 
this. 

The financial conduct of this Associa- 
tion has always been most economical and 
even during last year, altho our expenses 
increased, due to the establishment of a 
New York office and the hiring of an Ex- 
‘ecutive Secretary, yet our Treasurer’s Re- 
port shows we are within our budget. 

The possibilities for the usefulness of 
the Executive Secretary and his office have 
been shown to us during the last year and 
these possibilities will constantly increase 
as time goes on. I believe that for the 
most effective growth of this Association 
we need a budget which would provide for 


much greater latitude in the amount to be , 


spent in securing new members, in travel- 
ine expenses for the Executive Secretary, 
for. membership and other purposes, and 
for the most effective conduct of our As- 
sociation conventions. Due to the size of 
our present membership we have found 
during the last few years that the part 
which our own members take in the con- 
vention is most effectively arranged in our 
Group Conferences. The interest and 
value of these conferences have grown 
since their inception and will continue to 
grow. This has been shown in the de- 
velopment of the College Bookstore Group 
particularly, and the development, at this 
Convention, of the Religious Bookstore 
Group. This has emphasized the need for 
outside speakers who can bring informa- 
tion of value to the Association. In the 
arrangement of the program your commit- 
tees are gradually finding that they are 
not able to offer very generously to pay 
the expenses of speakers who they think 
have messages of value, and they are handi- 
capped in arranging the most effective pro- 
grams. An enlarged budget, which this 
increase in the membership dues would 
give us, would be the difference between 
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niggardly economy and ample resourceful- 
ness to carry out more constructive plans. 

During the last two years as your Presi- 
dent, I have become more and more con- 
vinced of the power of this Association to 
advance the interests of the booktrade and 
to accomplish much in increasing book 
sales. As I see it, this American Book-- 
sellers Association is a concerted effort on 
the part of those now engaged in selling 
books to make this distributing machinery 
as efficient and serviceable as is humanly 
possible. As, without the efforts of those 
who have gone before, it would be impos- 
sible for us to progress, so, with our own 
efforts, the future is made secure for those 
who come after. Let us remember that 
after twenty-six years of this Association 
work, practically all of the trade condi- 
tions, which permit of bookselling being 
done with some degree of profit, have been 
brought about by A. B. A. efforts. 

Someone has said the weakness of book- 
selling is the impotence of the bookseller’s 
imagination, feeling and brains in relation 
to his work. I think we may be open to 
this charge, inasmuch as it is most difficult 
to see things true and to see them whole. 
Perhaps no one of us can conceive of what 
this Association may become, for, at best, 
our vision is limited. We know, however, 
that what it is has been the result of the 
combined efforts of many individuals; this 
will also be true of what it may become. 
We do many things in life which can- 
not be measured, but we at least must have 
a conviction that our efforts are well 
directed and a vision, however limited, of 
possible accomplishment. In conclusion, 
perhaps, I can better express exactly what 
I mean by a story: 

The tale is told that during the Middle 
Ages, a man walked along a road and saw 
many men engaged in a task. To one he 
said, “My friend, what are you doing?” 

The man answered, “Why I am break- 
ing up these stones.” 

To another man he said, “My friend, 
what are you doing?” 

And the man answered, “I am working 
here for twenty guilders a day.” 

To a third man he said, “My friend, 
what are you doing?” 

The man answered, “I am helping to 
build a great cathedral.” 
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‘Treasurer’s Report, May1925-1926 


John G. Kidd 





Balance) in Lreasury; May; 2025) cdiecis, sts ciate sccos's a serares tseie.s seein: 
Receipts, May, 1925-1926 
Gertificates of Deposit (Cashed: s.6)5..:c2 srteeeie sierele oiels ersten ¢ 
Interest on Deposit. Gashedys.u.s2c cee focaccia saan = 116.56 
Interest: om Bords) cots s oscysiostcyocls siclcatevaietare «iss gersteroardie'e's 127.50 
Avs Members Diesy @PlOl00 y(t sere oe siere ewe © 5 « siaicys-eiereie ara 4,150.00 
232y- ASSOCIATES DESH) IPS.O0) siers cisletsreisieeletes 04 oe eivsiste ks a 1,160.00 
From Chicago Entertainment Committee ................ 
Refund on Certificate from R.R. Co. .............000 eee ; 
Overpayment TEcewved: vscciicjersciesaiece d0,arsceicare esiieo0 enw nes 
DALESHOLPOIRNS ANG EM OLGERS siete 062 sa alernsarests sg: eraveeneys, 6s 
Less Bank Charges for Foreign Draft ..............000 
TO DATS. scccene 

; Expenditures, May, 1925-1926 
Stenographic ‘Salary Account: wicc:cisjecee1sarelereeurers asto% s sieleravars 2,350.92 
Printing—Postage, Circular Letters, A.B.A. Bulletin, Fel- 

lowship Blanks, Roster, etc. ..............0: 1,519.65 
Officers’ Expenses, including Traveling .................. 1,104.13 
Board iof Drade Account Arse iciccouiarsis 2. a05's micivustos sie. c 5.4.6 4 een s.eitre 105.00 
xectitive: Secretarvss ‘Salaty eae fetes fa cinedciiocss cisces ces 2,600.00 
NGI CIA EN CAL Si aia s axscovernarteerter ee HEA lence ei caxetaes ining 6 = Mtiets 60.75 
PA EEREW OTIC 05 ws aia ott tere en eh eaanste sore Lala Retegin SB FC bee ac ceo 64.45 
Overpayment and Refund on Clearing House ............ 95.17 
Incosporating WExpense wes, <i. cvcieics 6 se unseamne 18 sesectliess 150.00 
Certificatess Of, Deposita, wore sterectisisisicisit « arcestentew wane anita 


Assets 


U.S. Liberty Bonds 414% Par Value in Safety Deposit .. 
Certificates of Deposit Earning 4% in Safety Deposit, 

Maturing November 5, 1926 ...............0- 
@ashein Banke, May 8, 1620) aco <eicieis's. c's « crsre Wetevese ica ¢ vieveieessis 


Statement of Bank Balance, May 8, 1926 
(A) Checks Out Not Listed on May 5 Bank Statement— 


Check No. 404 Voucher 234 siesrewies soar oarediers $ 1.06 
' , 405 i TG! > ssiareposerarsraie: vis Sacre 20.58 
- . 406 140) ~ jiiiekeleie whe bes 6 Src 11.34 
- “407 ry 37 Fecerstsrepeuaiaiaeis'e 6 enctancte 91.63 
‘ ‘ 408 ‘ MBB: ica iteevoimarcisieive seine 131.50 
“, 409 LO) . svereracseawiereseee wetvas 50.00 
iz i, 410 a TAO!” sictersvesanssloreesoctelancte 8.52 
ye “ 42 IRCFIid” tn 7 > Se A poe ene I.00 

413 fs Rigel iN Ain ahs eee A ae é 
“ “ 414 “ 25 


irokion Sscureiars $1,079.77 
5,750.00 
244.06 
5,310.00 
265.73 
23.75 
9.00 
382.06 
11,084.60 

.42 11,984.18 

eins scien $13,063.05 

8,050.07 

4,250.00 

763.88 

ot rare re erates $13,063.05 

3,000.00 

2,500.00 

763.88 

$6,263.88 

$970.97 
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Statement of Bank Balance, May 8, 1926 (Continued) 


Check No. 415 Refunds @8 © 8 1e cadicntes 2. cotta 25 

a “416 ee Ras te once cutee .70 

a ALT, On WE arrame e antes tixdsiece 2.55 

s “418 f6) eave Sis sib Sra elorsigweaat 75 

= “420 i Won nae ogdnnor 2.42 
“ S420 Woucher 142! nawweas < ssmnrecins 5.39 332.09 
638.88 

(B) Deposit not listed on Statement, May 5— 

Deposited: May: Sth, cniviaec «oa siisiesjeiwis.e «asian tesesiaes's 125.00 
$763.88 


Cash Discounts taken for year 1925-1926 $27.70 


Comparative Statement in Dues Collected, Expenses, Net Assets, Membership, 
for a period of seven years 


IQ2I-22 1922-23 1923-24 1924-25 1925-20 
Dues Collected from Members ............++. 3802.50 4405.00 4910.00 5710.00 5310.00 
Net Expenses not including purchase of Cert. 
GL DED OSI varayocrsraseoeete. cove sistetclarernicine safe siete 3023.50 2684.00 4596.38 4105.85 8050.07 
Net Assets end of each fiscal year including 
Bonds and Certificates of Deposit .......... 3063.56 5036.62 5606.57 8080.77 6263.88 
Amount Cash received for folders, SIGNS; E66... ..:00:0:s.crciersicie0 00 ciwiisdiows cece veces 382.06 
Amount charged! Off si; ciavcseidies so casteloarieaasens 04 saetiawa tiaem saieralaierele« 7 
Amount cetinided: ‘assis rare-eresere sin ore slave tereroreserarels 0: «ca etavwtopeleres Hela tt wrayesera Veneer arse 11.17 11.88 
370.18 
PAMHOUNE (PUTCHASES ANALES ois:5 5.0°5:5 erevornrare,6/ere o's: Sera sie/efejsia aula 4 ainlayeivinlase & Sissies 380.13 
Str lea wt pe meavatcye tre ster levevererets ses ris eter rich taps a\a/e ve ale oxe e(oye veraleiyatarciele oislaia’e 6-6 .ciie 9.95 370.18 
1922 1923 1924 1925 1926 
Membership; each fiscal yedr. ccs. s.arecc ac «etcetera s se wiaeyse 437 554 720 745 818 


With the dues that we will probably 
get within the next six weeks, I think that 
our resources will be almost back to the 
level of last year, altho we have spent 
practically double what we have in pre- 
vious years. I don’t know whether it is 
in keeping that I should say anything at 
this time about. the increase in dues, but I 
believe our President, Mr. McKee, has 
most forcibly and clearly put to you the 
matter of an increase. 

I think, having handled this treasury for 
about six years, the very least the Associa- 
tion can do is to support it properly. We 
hear from different members asking us to 
do things but they don’t realize how very, 
very limited our resources are as compared 
to the number of things they expect us to 
do. If we are to accomplish anything we 
must have money to do it. 


For next year, with the increased pro- 
gram, we certainly will have to increase 
the money that is to be spent and the dues 
are certainly the logical thing to increase, 
increase the dues to $25. It is certainly 
worth that and I don’t believe that any- 
body can raise any objection to paying a 
little bit more and getting a great deal 
more. 


PRESIDENT McKee: Inasmuch as we 
are not quite certain as to whether Mr. 
Kidd took this trip abroad on the money 
that he got in or didn’t get in, I think that 
a motion that his report be referred to the 
Auditing Committee is in order. 


PRESIDENT McKeEE: We are now to 
receive the Executive Secretary’s report by 
the Executive Secretary himself, Mr. Ellis 
W. Meyers. 
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Report of Executive Secretary 


Ellis W. 


HERE would 

be little use of 

my telling you 
what has been done 
in your executive 
ofices during the 
last twelve months 
unless I were able 
to draw some con- 
clusions so that you 
may judge the value 
of that work and, 
knowing what our 
goal ought to be, 
lay plans for the 
coming year in ac- 
cordance with our 
desires. Of course, 
it is necessary when 
planning, to take in- 
to consideration the 


physical limits to 
which we can go. 
But granted that 


we are not a inil- 


lion dollar organi- Ellis W. 
zation employing a 
large staff, it is within the range of 


probability that.as we have done a large 
amount of work we can accomplish a 
great deal more during the next three 
hundred and. sixty-five days. On May 
21st of last year, I opened in room 344 
Metropolitan Tower, New York, the 
first executive office that this Association 
has had. I had just returned from the 
convention at the Drake. I felt pretty 
good. We had had what I considered, 
and in this I had the agreement of 
others, a very successful convention. There 
is no doubt about our having had a good 
time. But I was a great deal more inter- 
ested in the results of the business and 
particularly, the executive sessions. 

. The convention had voted without one 
dissenting vote for two major plans and a 
number of minor plans and it looked as 
tho I were going to have all that I could 





Meyers 


handle, and that 
there would be a lot 
of work, pleasant 
and productive 
work, to be done. 
We set out to re- 
mind those who had 
attended the con- 
vention what had 
been accomplished 
and to call it to the 
attention of the 
stay-at-homes. We 
sent out the June 
Bulletin about the 
middle of that 
month. It contained 
among other things 
a complete list of 
the resolutions 
passed and a thoro 
study of the Tele- 
graphic Delivery 
and Clearing House 


Plans. It contained 

Meyers other things and in 
; every page there 

was a request for definite answers from 


the members of this Association. On the 
last page, I devoted a paragraph to sum- 
marizing the contents and asking for re- 
plies. I realize, as does your Executive 
Committee, that the office was new to you 
and that you had not had a chance to get 
into the habit of thinking of it as part of 
your own organization. It is, therefore, 
more than probable that the absence of 
replies to that bulletin was caused by your 
not feeling very well acquainted with your 
Executive Secretary, altho I cannot ac- 
count for the one definite reply that I re- 
ceived. 

‘Time, however, effects a change in al- 
most everything and after awhile our 
members began to use their New York 
Office and, particularly during the last six 
months, there has been an_ increasing 
amount of correspondence. We have had 
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requests for advice on the writing of ad- 
vertising, the amount to be spent on adver- 
tising, the sort of advertising to do—news- 
papers or mail or catalog—the using of the 
Clearing House, the furnishing and lay- 
ing out of the store, the furnishing of 
bibliographies, the locating of out of print 
and second hand books, the locating of 
books published abroad, foreign publish- 
ers, places at which to buy book plates, and 
special library bindings. 


For Sale at Your Bookseller’s 


This mass of correspondence, particu- 
larly from those who are connected with 
the booktrade, publishers and booksellers, 
did not come in answer to letters. It 
originated for the most part with the other 
fellow and is due to a large extent to the 
program which we attempted from New 
York and which included the gaining of 
publicity for the Association as an organ- 
ized body in the trade. Immediately upon 
my return from the convention last year, 
I arranged with Mr. Melcher for the use 
of a page in the Publishers’ Weekly. Thru 
it we have been able not only to keep our 
members informed of our activities, but 
to call attention to ourselves, so that a 
great many non-members might know of 
our existence and our work. This cam- 
paign has also been carried on thru the 
Baker & Taylor Retail Bookseller, the 
American News Trade Journal, the Gros- 
set & Dunlap Bulletin, Year Round Book- 
selling News, and the Gift and Art Shop, 
in which last periodical I have been editing 
a monthly column. In addition there has 
been an opportunity to explain ourselves 
and our ideals in the pages of the 4 ¢lantic 
Monthly Bookshelf which is also dis- 
tributed to the trade. 

Last June we sent a booklet called “Of 
Interest to Publishers” to every publishing 
house in the country. It contained copies 
of resolutions passed at the last convention. 
We have received a letter from practicflly 
every one of them offering support and co- 
operation. We have received definite help 
from a great many of them and there are 
many more who, once they understood our 
stand and policy, fell into line. I have 
tried to show why books must be “For 
sale at the booksellers.” I have endeavored 
to point out the fact that every time a pub- 
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lisher sends a patron into the bookstore for 
a definite book, that bookseller is given 
an opportunity to create a plus sale and to 
make a friend of that customer so that 
that customer will have a personal interest 
in the shop and a personal interest in that 
shop’s. correspondence and _ advertising, 
something that he cannot feel toward a 
publisher who has made a bid and has been 
successful in getting direct business. This 
point has been made time and again in the 
Publishers’ Weekly. It has been used in 
the Publishers’ Weekly Junior, a four-page 
pamphlet that goes to all publishers’ ad- 
vertising departments, and I had the ex- 
treme pleasure of addressing the Publish- 
ers’ Ad Club on January 21st of this year, 
on the subject of “Book Advertising From 
the Bookseller’s Viewpoint.” There has 
been a marked improvement in the use of 
the slogan “For sale at your bookseller’s.” 
Last fall about fifty per cent of the space 
devoted to advertisements running in the 
Times, Herald Tribune and Saturday Re- 
view of Literature, contained copy that 
was phrased to send the readers to the 
bookstores. Since the first of this year, 
copy so phrased has run to between sixty 
and seventy-five per cent. It is my belief 
that we have showed the unwisdom of pub- 
lishers competing with booksellers to sev- 
eral who heretofore believed that it was 
their right to do so. I do not mean to 
convey the impression that we have wiped 
this out entirely. 


Legislative Matters 


There are, of course, other evils in the 
trade, not the least of which is the matter 
of some publishers granting discounts to 
ultimate consumers. Against this we have 
made some little progress as we have 
against book premiums offered by maga- 
zines and the cutting of prices by outlets 
that must be classed as retail outlets. 

The American Fair Trade League is 
sponsoring a bill presented to both the 
House and the Senate as the Capper-Kelly 
bill ““A bill for clarifying the law by legal- 
izing the standardization of prices.” This 
bill would give the manufacturer or jobber 
the right to make contracts with the retail 
outlet so that that outlet would agree to 
maintain the price on the various articles. 
Such a contract is at the present time illegal 
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because of the fact that it is an agreement 
between two parties to maintain a selling 
price and is, therefore, a combination 
formed in restraint of trade. On April 22nd 
and 23rd of this year, the House Commit- 
tee on Interstate and Foreign Commerce, to 
whom this bill was referred, held hearings 
so that the proponents and opponents of 
this measure might be allowed to state their 
case. Alfred Hartog, General Manager of 
the Columbia University Press and Book- 
store, was appointed as this Association’s 
representative by the Board of Trade, our 
President Mr. McKee approving for the 
Executive Committee. He and I spent two 
days in the House Committee room accom- 
panied by Simon Nye and Congressman 
Dave O’Connell. Congressman Kelly and 
the American Fair Trade League presented 
the case for the proponents and called upon 
representatives of many trades as witnesses. 
We filed a somewhat lengthy brief stating 
our position and offered letters from book- 
men and women in different parts of the 
country as testimony. ‘The opposition 
was represented by the head of the Na- 
tional Retail Dry Goods Association and 
Percy Straus of R. H. Macy and 
Company, along with a number of other 
witnesses. "There is no way of knowing 
at the present time whether this bill will 
be reported out of committee. I am afraid 
that we cannot allow ourselves to become 
too optimistic about its possible success. 


Incorporation of the A. B. A. 


I received a wire from Congressman 
O’Connell last night saying that the Com- 
mittee was at present hearing both sides of 
the coal question and wouldn’t be able to 
get back to this resale price legislation dur- 
ing this term. 

On the advice of the Board of Trade, 
the Executive Committee instructed me to 
incorporate the Association so that no 
individual member might be liable for the 
acts of our organization or its paid em- 
ployee. 

Mr. O’Callaghan drew the papers and 
on March 26th the officers of the Associa- 
tion became the officers of the Corporation 
in exactly the same positions as they hold 
at the present time. 

We have, wherever possible, cooperated 
with the Publishers’ Association thru its 
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Executive Secretary, Miss Humble, and 
Mr. Hiltman. The Year Round Book- 
selling News has carried several para- 
graphs regarding our work and we in turn 
have broadcast information originating 
with the publishers thru our page in the 
Publishers Weekly and thru our bulletin. 
We have gained 64 members during the 
past year, but we have lost 53. We now 
have 818 members and we also have a 
membership chairman in about fifteen 
states. These chairmen will work in co- 
operation with our President and me. 


Telegraphic Delivery Plan 


On October 1, 1925, the Telegraphic 
Delivery Plan went into operation. 
The Western Union ‘Telegraph Com- 
pany distributed in telegrams delivered in 
all cities about 350,000 dodgers advertis- 
ing books as gifts and the Association’s 
bookstores. Publishers featured the serv- 
ice in their advertisements. All in all, we 
received a large amount of publicity— 
88,000 dodgers many of them bearing the 
imprint of the booksellers were distribued 
in the mail and in packages by over 100 
members of the Association. I would say 
that about twenty booksellers have actu- 
ally used the service and I have heard 
of neither customer nor bookseller at either 
end who has had a complaint, and of no 
time that the book ordered was not in 
stock. Granted we have not had a great 
number of orders in this way from the 
amount of publicity we received. It must 
be remembered tho, that all of our pub- 
licity was phrased in the manner to sell 
the idea of giving books as presents and it 
must be remembered, too, that any busi- 
ness attracted to the bookshop by this plan 
might very well have been brought in so 
early that the bookseller has had oppor- 
tunity to suggest a parcels post delivery 
from his store rather than thru another 
bookseller at a distant point. 

It is probably known to all of you that 
the Western Union Telegraph Company 
has a money transfer shopping service thru 
which it is possible to have almost any 
thing delivered in a distant city. The 
sender of the message pays for the cost of 
a money transfer and the wire. The mes- 
sage is sent from the Western Union office 
in the sender’s city to the telegraph office 
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in the distant city. ‘The manager of that 
office purchases the article and has it sent 
direct from the store to the addressee. Per- 
sonal messages may be included by the 
sender at the usual telegraph rates. The 
Western Union is going to push the giv- 
ing of books in this way and thru this 
system the bookseller at the distant point 
will be paid the full amount by the West- 
ern Union manager and there will, there- 
fore, be no necessity of dividing the profits. 
The Telegraph Company has printed a 
window card which will be displayed in 
its office windows and, by the way, those 
offices are usually located at strategic points 
and their window space is very valuable 
for advertising. This card advertises the 
giving of books as presents and the Amer- 
ican Booksellers’ Association. As a fur- 
ther promotional step the Western Union 
Telegraph Company is displaying a letter 
commenting on its service and at the 
same time mentioning our service and ad- 
vertising the Association and its book- 
stores. That letter is being displayed in 
their 26,000 offices on the counters at 
which people write the messages. The 
Telegraphic Delivery Plan needs no further 
pushing but it does need a complete under- 
standing by every member and perhaps a 
dodger distribution from every member’s 
bookstore from time to time. It is a serv- 
ice that we have established to give to cus- 
tomers who may be pressed for time. It 
has cost us very little to establish it and 
will cost us nothing to keep it going. 

The Publishers Weekly which is now 
being handed you contains a comprehensive 
study of the Telegraphic Delivery and 
Clearing House Plans. It is to your ad- 
vantage to know the first so that you may 
use it and so that you may benefit by the 
publicity attendant to it, and it is extremely 
important for you to know the second. 
Thru the Clearing House, which because 
of what is apparently an incomplete knowl- 
edge of the subject we have not been able 
to start to date, every bookseller is not 
only able to save money but he will gain 
time as well. Read that Publishers’ Week- 
ly that you now have in your hand between 
now and our executive session on Thurs- 
day so that you will really have a knowl- 
edge of this subject and so that you will 
be able to vote intelligently for the con- 
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tinuance of our campaign to establish this 
Center, because the Center must be estab- 
lished and it will be established. It is just 
as inevitable as tomorrow. We are only 
borrowing from France and Germany 
where this sort of work has been success- 
fully carried on for a number of years and 
there is no reason why we should not be as 
up-to-date here as they are there. We 
have put in a good deal of time and have 
worked quite hard on this plan and your 
executive committee, your Board of Trade, 
the Clearing House Committee and I, per- 
sonally, am becoming more and more con- 
vinced that this plan will be of inestimable 
value to the individual bookstore. 

In accordance with our plans for na- 
tional publicity for our members, the first 
of which was the Telegraphic Delivery 
Plan, we have lately made arrangements 
with the Saturday Review of Literature to 
run an American Booksellers’ Association 
column. ‘This column appears under our 
emblem and is phrased to bring home the 
idea “For sale at the bookstores” and to 
get the public not only to patronize the 
bookstores themselves but to introduce 
their friends to the booksellers. 


The A. B. A. Emblem 


None of this work will be of value nor 
will it be productive unless every member 
cooperates. Last fall, we adopted a new 
emblem in accordance with the resolution 
passed at the last convention. It is to our 
mind dignified and it tells the story, show- 
ing the bookshelf, with the book backs and 
the book opened. That emblem should be 


displayed in every store thru the country, 


should be on every letterhead and bill-head 


so that the public may know that each 
bookseller is a member of this organization 
and so that it will learn in time thru 
our national publicity and thru the local 
publicity what each member ought to give 
our organization, that we have ideals and 
that we are living up to those ideals. 
150 booksellers are now taking advantage 
of this. We have sold 125 electros and 
200 decalcomanie signs. 

If we may hope to accomplish anything, 
it will be necessary for every one of our 
members to put his shoulder to the wheel 
and to work with us. There are several 
plans which we have under way for the 
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coming year. The first which consists of 
an advisory service is probably the most 
important and will be the most helpful. 


The Advisory Service 


We have outlined a practical plan of 
campaign. An advisory board will be ap- 
pointed to help me with it. That board 
will consist of such booksellers as Mr. 
Margolies of Brentano’s, Mr. Crowell of 
Doubleday, Page, Mr. Tobey who writes 
the Brentano bookstore advertising, Mr. 
Magel of the Syndicate Trading Com- 
pany, Mr. John Macrae Jr. who does the 
Dutton bookstore advertising and window 
trimming, and several other booksellers who 
are known to be expert in their various 
lines. The committee which will consist 
of ten people will be in a position to ad- 
vise on buying, selling, advertising and 
accountancy. The committee will meet 
once a month and will plan a campaign 
such as we would plan if we were all oper- 
ating one bookstore. We will maintain 
close contact with the publishers and will 
be in a position to know what books are 
to be released the following month. We 
will be able to advise on the taking of ad- 
vance orders, the writing of advertising, 
the type of advertising to use and the deco- 
rating of windows; and we will submit 
samples of letters, of window cards, of 
newspaper advertisements. This material 
will be mimeographed and sent to the book- 
stores each month. Everything we send 
out will be so constructed that it will be 
available for use in the small bookstore as 
well as in the large bookstore. In addi- 
tion to this, we will from time to time 
submit plans for seasonal campaigns and 
for special campaigns, advice on how to 
use remainders during the spring sales, for 
instance. We hope thru this committee 
to be able to give our members tangible 
help in the running of their bookstores. 

I believe, too, that it will be possible to 
send out a sort of a mail course in book- 
selling training which you can subscribe to 
for the individual clerks in your bookstore. 

This year we will begin a reviewing 
syndicate. There are many towns in which 
the newspapers do not carry book reviews 
altho the editors would gladly use any 
material that might be provided. I have 
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been told by a number of booksellers that 
they haven’t the time to sit down and pre- 
pare such copy. We can do it in New 
York and syndicate the reviews to the 
booksellers who will supply the material to 
the newspapers in their towns. If we 
could get one hundred booksellers to accept 
this service, we could send out a weekly 
column at a charge of about ten dollars a 
year to each. The Saturday Review of 
Literature will allow us to use one of the 
reviews printed in that periodical in each 
of these weekly columns. (We will, of 
course, mention the fact that that review is 
being printed thru the courtesy of the 
Saturday Review.) 

There has been a considerable interest 
taken by the booksellers in direct-by-mail 
selling. During the coming year it is our 
hope that we may be able to establish in 
the New York office a direct mail depart- 
ment from which it will be possible for 
the bookseller to send letters to his mail- 
ing list without his having to take care 
of the great amount of detail work so 
necessary to this sort of advertising. Our 
plans have already been made and we are 
only waiting for the right time to present 
them to the trade. That right time will 
come when we know that the majority of 
our bookshop members are giving complete 
attention to the matters which are pre- 
sented to them from their executive office. 


The Year Ahead 


These and many other things we can 
do for the members of our Association. 
Opportunities occur almost daily and with 
our members’ cooperation with their execu- 
tive office, we could broadcast such infor- 
mation to the trade, line up the booksellers 
interested, form our plan of campaign and 
go ahead. This coming year we are, of 
course, planning to send out our monthly 
business advice and with it we will include 
the material that is usually sent out in the 
bulletin. You should feel that the New 
York office is a part of your own book- 
shop organization and that the work done 
there is done to help you in your individual 
shop and that when you contribute ideas 
you are helping establish your New York 
department, you are helping other book- 
sellers and you must feel that they too, are 
contributing ideas and are helping you. 
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Report of the Board of Trade 


Cedric R. Crowell 
Doubleday, Page & Co. 


HE Board of Trade respectfully sub- 

mits the following report of its activi- 

ties during the year just concluded. 
In addition to the repert of its activities 
in behalf of the Association it has included 
in the report some specific recommenda- 
tions. 


I 


At the suggestion of the Board of Trade, 
the Executive Committee sometime in 
February authorized Messrs. Magel and 
Crowell of the Board of Trade and Ellis 
W. Meyers, executive secretary, to incor- 
porate the American Booksellers’ Associa- 
tion under the laws of the State of New 
York. This committee proceeded to take 
the necessary steps. We are now a cor- 
poration with more limited individual lia- 
bility than we had unincorporated, and so 
far as we can learn, an unchartered asso- 
ciation. 


II 


Unquestionably the subject in which 
most of you are interested centers about 
the activities of price cutters wherever 
they may be functioning with perhaps a 
special interest in the situation in the East. 
This subject has engaged not only the 
Board’s earnest study but also such reme- 
dial .effort as is consistent with the laws 
of the country as interpreted by the Su- 
preme Court of the United States. The 
results of this effort are temporarily en- 
couraging only because the situation is 
slightly easier now than it was last fall. 
In the opinion of the Board the most en- 
couraging signs pointing to the possible 
elimination of this menace to fair trade 
are: 
(a) The Kelly Bill, HRr1, authorizing 
maintenance of retail prices on_ trade- 
marked merchandise, introduced in the 
House of Representatives of the present 
Congress on December 7, 1925, by Mr. 
Kelly. 


(b) The Capper Bill, $1448, authoriz- 
ing maintenance of retail prices on trade- 
marked merchandise, introduced in the 
Senate of the present Congress on Decem- 
ber 14, 1925, by Mr. Capper. 





Cedric R. Crowell 


General Manager, Doubleday, Page 
Book Shops Co. 


(c) The favorable result of the recent 
referendum conducted by the Chamber of 
Commerce of the U. S. A. on Resale Price 
Legislation as embodied in the Capper- 
Kelly bills. 

The Capper-Kelly bills as orginally 
drawn do not specifically include copy- 
righted merchandise, i. e., books, but the 
National Association of Book Publishers 
has received the assurance of the sponsors 
of the bills that they will be glad to have 
the bills so amended that they will include 
copyrighted as well as trade-marked mer- 
chandise. 
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At a public hearing on these bills held 
in Washington, April 22nd, the Board 
was represented by Alfred Hartog and 
Ellis W. Meyers. 

The final disposition of the bills above 
mentioned cannot, of course, be foreseen 
and there is some doubt among the mem- 
bers of the Board whether the bills will 
pass; but there is reason for encourage- 
ment. 

We recommend that the American Book- 
sellers’ Association in convention  tele- 
graph to Congressman Clyde Kelly and 
Senator Arthur Capper our appreciation of 
their efforts to secure passage of the above- 
mentioned bills and urge them so to amend 
these that they will include copyrighted as 
well as trade-marked merchandise. 


III 


The committee of the Board of Trade 
on Clearance House and the executive 
secretary, Mr. Meyers, have succeeded in 
enlisting the support of many members of 
the American Booksellers’ Association 
in accordance with the terms under which 
the 1925 convention authorized the Execu- 
tive Committee to proceed with the plan. 
The necessary guarantees have not yet 
been received with the result that the 
scheme has not been put into effect. 

A survey has been made by the commit- 
tee of the needs of New York City book- 
sellers and with their cooperation, together 
with the additional agreements which will 
be effected at the convention it should soon 
be possible to organize this important de- 
partment of the Association’s work, which 
the Board of Trade enthusiastically en- 
dorses. 


IV 


A revision of the Code of Ethics was 
presented by a committee of the Board of 
Trade at the 1925 convention. The Reso- 
lutions Committee, however, felt that the 
report was unsatisfactory and, without re- 
ferring it to the convention, returned it 
to the Board of Trade for revision. ‘The 
Code of Ethics Committee of the Board 
under the chairmanship of Frederick Lacey 
of Putnam’s, New York, materially aided 
among others by Frederic Melcher, has 
prepared a new revised Code of Ethics 
which we present to you with confidence 
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that it will meet with your hearty endorse- 
ment. At the conclusion of this general 
report, I shall, with your permission, read 
the proposed Code of Ethics so that you 
may have it under consideration before the 
Executive Session of the Convention. 


V 


The. Committee on Advertising and 
Publicity of the Board of Trade has made 
to the Board an interesting preliminary re- 
port. This committee in the immediate 
future will communicate to the members 
of the Association recommendations on the 
subject of advertising and publicity. 


VI 


The Board of Trade again calls to the 
attention of publishers the constantly in- 
creasing costs of doing a retail business, 
particularly the very high rentals now. in 
demand for good retail locations. Reten- 
tion of book outlets in such locations and 
the development of additional outlets by 
prospective booksellers in such locations is 
dependent on the margin of gross profit on 
the books sold. The Board, therefore, 
heartily endorses Resolution No. 15 of the 
1925 Resolutions Committee, presented 
and adopted at the last Convention which 
reads as follows: 

WHEREAS, to provide for the present 
high cost of retail distribution; and to pro- 
vide for the proper conduct of a retail book 
business with adequate stock and suitable 
service, as well as proper promotion; and to 
provide for the losses due to slow turnover 
and rapid depreciation that are inherent in 
the business; and to provide a reasonable net 
profit to the bookseller, a larger gross margin 
is required than is at present provided; there- 
fore it is RESOLVED, that this Association 
again urges upon all publishers the necessity 
for granting a uniform flat discount of 40% 
on all travelers’ and stock orders, and a 
minimum discount of 36% on all pickup 
orders, and that it urges all booksellers to ex- 
tend the fullest possible cooperation to those 
publishers who allow such discount to the 


trade. 
VII 


The Board again endorses the work of 
the Year Round Bookselling Committee 
of the National Association of Book Pub- 
lishers and urges an even more active co- 
operation by all booksellers in carrying 
out its program to stimulate book reading 
and book ownership. 


May 22, 1926 


VIII 

The Board endorses the continued effort 
in various centers more systematically to 
train present and prospective booksellers in 
the technique of bookselling, and urges 
established booksellers to cooperate with 
such agencies wherever possible by giving 
employment to personnel so trained. We 
also urge each bookseller to institute in his 
own store such systematic instruction as 
will increase the service of the bookshop 
to the community which it serves. 

Our Association has in preparation an 
extension course in retail bookselling which 
when completed should be used by all of 
our members to equip us more adequately 
and our personnel for the increasing oppor- 
tunities and obligations of bookselling. 
The Board of Trade commends this plan 
and urges on the committee under whose 
auspices the course is to be prepared the 
necessity for prompt action and comprehen- 
sive treatment. 

IX 

The Board has watched with increasing 
interest and enthusiasm the work of Ellis 
W. Meyers, the Executive Secretary of the 
American Booksellers’ Association. His 
efforts seem to us well directed to accom- 
plish much good for the Association. We 
bespeak for him and yourselves your more 
active response to his requests for coopera- 
tion. He can be only as valuable to us 
as we make his office a clearing house for 
our suggestions and criticism, and as we 
support him with necessary cooperation. 


x 
The Board would like to go on record 
again as opposed to federal, state or munic- 
ipal censorship of books. We are, how- 
ever, emphatically opposed to the publica- 
tion of salacious books, and we urge upon 
our membership the exclusion of such books 
from their shops. 
XI 
The Board endorses the excellent sug- 
gestion of Vernor M. Schenck with refer- 
ence to uniform catalog practice on the 
part of the publishers. This would greatly 
facilitate reference work by booksellers and 
would result in increased book sales by 
“making more easily available necessary 
selling information. A Committee of the 
National Association of Book Publishers 
has already formulated some suggestions 


1679 


for a more uniform practice. We request 
all publishers to conform to this uniform 
catalog practice, or to such further revision 
as may be proposed from time to time. 


: XII 

One of the practical problems of retail 
bookselling is the rapid depreciation of 
stock due to soilage. This is particularly 
noticeable in the case of stock items of 
slow but regular turnover. A partial solu- 
tion of this problem has been effected by 
those publishers who are staining the tops 
of their books. It is the opinion of the 
Board of Trade that many of our mem- 
bers would find it profitable to carry a 
more comprehensive stock if the books were 
so manufactured that soilage would be re- 
duced to a minimum. 

We also believe that the ultimate con-~ 
sumer will buy more books if they are so 
manufactured that soilage in his personal 
library due to dust accumulation is reduced 
to a minimum. 

We therefore request all publishers to 
study the feasibility of staining the tops of 
their publications. Increased sales for 
booksellers and publishers will be the re- 
sult. 

XIII 

The Board of Trade has called to the 
attention of the officers of the American 
Library Association the following resolu- 
tion of our 1925 Convention: 


WHEREAS, it is the common knowledge 
of booksellers that library business cannot be 
profitably handled at the rates now being cur- 
rently quoted, and 

WHEREAS, cut-throat competition for 
quantity orders has brought about great con- 
fusion in the trade and recriminations be 
tween publishers, jobbers and booksellers; ~ 
therefore be it 

RESOLVED, that booksellers be urged t¢ 
re-survey their costs of handling library 
business and to put quotations on the basis 
of service competition with a profit for the 
work performed; and that publishers and job- 
bers be strongly urged to take a sounder view 
of the whole problem in order that the chan- 
nels of distribution may function more ration- 
ally thru the retail bookseller. 


Our letter to the Association which we 
had hoped would be referred to its An- 
nual Convention in 1925 was referred to 
its Book Buying Committee with whom 
the speaker has been in conference. "We 
regret to report, however, that the Com- 
mittee of the American Library Associa- 
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tion states that it can do little more than 
it has already done in this matter. 

This report is submitted for your careful 
consideration and particularly for your 
discussion between now and the Executive 
Session of the Convention when many of 
the items will be brought up for discus- 
sion. Any member of the Board of Trade 
or the Resolutions Committee will, I am 
sure, be glad to discuss with you any of 
our suggestions or recommendations. 

This concludes the general report of the 
Board of Trade of the American Book- 
sellers’ Association. With your permission, 
Mr. President, I should like at this time 
to read the proposed Code of Ethics for 
the American Book Trade referred to in 
our general report, or if you prefer, the 
Board of Trade is quite willing to refer 
the proposed Code of Ethics to the Reso- 
lutions Committee for such action as it 
deems advisable. 


[Mr. Crowell asked whether he should 
read the proposed code of ethics. which was 
published in the Publishers’ Weekly. of 
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May 8th, copies of which were in the 
hands of the members. | 


PRESIDENT McKEE: Would you like 
to have it read now or would you like to 
read it in the Publishers’ Weekly? 

Warp Macavutey: I move that it be 
read in the Publishers’ Weekly. 


FREDERIC MELCHER: I move that 
the report be referred to the Resolutions 
Committtee. [ Carried. ] 

PresipENT McKee: In thanking Miss 
Humble in my report for her cooperation 
in those affairs of the Association in which 
I asked her assistance during the last two 
years, I was also including my thanks for 
her kindness in‘ agreeing to come here to- 
day as a representative of the National 
Association of Book Publishers to tell us 
something about their work on trade pro- 
motion and legislative work. In the vari- 
ous reports which we have had from our 
own members, there have been many allu- 
sions to legislative work. I only hope that 
we haven’t stolen all of Miss Humble’s 
thunder. Miss Humble. 


Legislative and Promotion Work 
Marion Humble 


Executive Secretary, National Association of Book Publishers 


SUCCESSFUL bookseller recently 

remarked to me that he believed 

practically every bookstore in the 
country could increase sales at least 50 
per cent without increasing overhead ex- 
penses more than IO per cent. 

A wider distribution of books is the aim 
of all booksellers and publishers. More 
people coming into the bookstore, more 
books moving out of the hookstore are what 
we are all working for. We might express 
our purpose in three words—BOOKS IN 
MOTION—which would mean not only 
greater sales, but also deeper consciousness 
of what books might mean in the educa- 
tional, civic, and social life of a community. 
Neither publishers nor booksellers want 
“overstock” nor “plugs” nor “remainders” ; 
we do not want books on shelves or on 
tables in the bookstores or in publishers’ 


warehouses; we want to see BOOKS IN 
MOTION. 

The National Association of Book Pub- 
lishers is trying to help booksellers achieve 
this ideal. First, in its legislative work: 
During the past year, one of our most im- 
portant pieces of work has been our fight 
for lower postal rates on books. Begin- 
ning in the summer of 1925, we have kept 
before the Joint Congressional Committee 
on Lower Postal Rates our argument that 
books should be given a separate classifica- 
tion and a lower rate similar to that 
granted to second-class matter—magazines 
—independent of the zone system. On 
April 15th, a special hearing in Washing- 
ton was granted to our Committee on Leg- : 
islation of which Mr. Hiltman is chair- 
man, and to our counsel, and we believe 
that our claims are being carefully consid- 
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ered. We have obtained the support of 
national and state educational organiza- 
tions and individuals whose letters have 
greatly supplemented our cause. No one 
thing would be of greater advantage to the 


trade or do more to keep books in motion. 


than the success of this effort, which would 
mean increased sales 
from the bookstore. 

In copyright, the 
Association is work- 
ing for the passage 
of the Authors’ 
League bill intro- 
duced by Represen- 
tative Vestal, the 
first copyright bill 
ever introduced in 
this country which 
has the full support 
of authors, pub- 
lishers and the 
printing trades—a 
bill whose passage 
would admit the 
United States in- 
to the International 
Copyright Union 
and would benefit 
book distribution in 
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booksellers are now cooperating. “T'wenty- 
eight per cent of these dealers, 800 dealers, 
ordered sales promotion material, wrote 
for special advice, etc., during the past 
year. Posters by Edward A. Wilson, Jon 
Brubaker, Maud and Miska Petersham 
and Herb Roth have added to the attrac- 
tiveness of store 
displays and been 
reproduced in hun- 
dreds of newspapers 
and magazines. Jon 
Brubaker’s __ poster, 
“After All There 
Is Nothing Like a 
Good © Book,” has 
just been awarded 
the gold medal for 
the best poster in 
the exhibit of ad- 
vertising art at the 
Art Center, New 
York, a conspicu- 
ous honor, and in 
the same exhibit 
was awarded the 
Barron Collier med- 
al for poster art. 
Our publicity ma- 
terial is being used 


this country and more and more 
give American 5 widely. 700,080 
authors protection Marion Humble pieces of material 
abroad. Constant were sent to book- 


work on this bill has been done by Major 
Putnam, chairman of the Association Bu- 
reau of Copyright, and Mr. Melcher, with 
our counsel and with the Authors’ League. 

This bill, if passed, will protect book- 
sellers from unauthorized importation of 
English books of which American. pub- 
lishers hold the American copyright. 

The Association helped kill a pernicious 
censorship bill introduced for the fourth 
year in the New York State Legislature at 
Albany, thru work of our counsel with the 
Ethical Problems Committee, of which 
Arthur H. Scribner is chairman. If this 
bill had passed, other states would un- 
doubtedly have used it as a model and it 
would have been detrimental to book dis- 
tribution. 

In the promotion work started in 1920 
by the Book Publishers’ Association 2,800 


sellers, librarians and schools during 1925. 
50,000 cards prepared to help dealers build 
mailing lists were sold. 75,000 copies of 
the leaflet “A Man and His Reading” by 
Harry Emerson Fosdick were sold. 

475 bookstores took part in the travel 
book displays which we arranged with the 
Trans-Atlantic Passenger Conferences and 
the banks’ Save-To-Travel Association. 

Among ew contacts made are the fol- 
lowing: Many radio broadcasting stations 
which have added books as news to their 
programs, at our suggestion. More than 
1500 schools have replied to a letter re- 
cently sent to the 6,000 schools, 27 per 
cent return on the Children’s Book Week 
mailing list. This is a great help in 
building a market for bookstores, in year- 
round promotion of children’s books. 
Prizes were offered by our Association to 
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the General Federation of Women’s Clubs 
for best newspaper stories on Children’s 
Book Week and will be awarded on May 
29th at the Biennial Convention at Atlantic 
City. 

Church associations have been urged to 
cooperate with local bookstores, and a 
number have arranged for book exhibits. 

At least three notable new book depart- 
ments in magazines are helping enlarge the 
book market: Good Housekeeping, Mc- 
call’s, The Independent 1Voman—the off- 
cial paper of the Business and Professional 
Women’s Federation, now preparing a list, 
“The Business Woman’s Bookshelf.” All 
these contacts and others, being made na- 
tionally by our Association, are helping 
increase the market for books, by sending 
buyers into the bookstores. 


Bookselling Education 


Much progress has been made during 
the past year in bookselling education 
under our committee of which B. W. 
Huebsch was chairman. The College of the 
City of New York, in cooperation with 
our Association, the Booksellers’ League of 
New York and the Woman’s National 
Book Association, gave a course in retail 
bookselling during the fall term. The 
course was conducted by B. W. Huebsch 
and Frederic G. Melcher and among the 
lecturers were Temple Scott, Cedric R. 
Crowell, J. A. Margolies of Brentano’s, 
Whitney Darrow of Charles Scribner’s 
Sons and Ernest Eisele of Brentano’s. 

Simmons College in Boston also organ- 
ized a course in bookselling in the School 
of Library Science, under the direction of 
June Richardson Donnelly. Twelve stu- 
dents, a full registration, are taking the 
course. It was required that each appli- 
cant have an academic degree from a recog- 
nized college or at least three years’ col- 
lege credit. 

There is an increasing interest in the 
colleges in bookselling as a profession. At 
Mt. Holyoke College, where a talk on 
bookselling was given last month, there 
were requests for interviews by. twenty 
students, who are planning for study and 
who hope to enter this field. 

The pamphlets issued by the Publishers’ 
Association have been of great educational 
value in these bookselling courses, and are 
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also being used constantly by dealers thru- 
out the country. “Book Shop Records 
and Accounts,” by Cedric R. Crowell, 
published in Vanuary: has been particularly 
valuable to the trade. “Bookstore Adver- 
tising, Publicity, and Window Display,” 
by John T. Hotchkiss, has just been pub- 
lished, and the number of advance orders 
for it indicate that it has really been 
needed. The Year-Round Bookselling 
News, issued twice a month, is constantly 
proving its usefulness to booksellers and li- 
brarians. More and more, bookstores are 
incorporating our publicity and sales pro- 
motion suggestions in their own merchan- 
dising material, and using the Bookselling 
News in training their salesmen. 

It seems to me that one of the most im- 
portant things for the A. B. A. to concen- 
trate on in 1926 and 1927 is “bookselling 
education.” Our Association stands ready 
to help to the best of its ability in solving 
the two outstanding problems of this under- 
taking: (1) to train college men and 
women who know books and have back- 
ground, in selling, and (2) to teach clerks 
in stores who have not a thoro knowledge 
of books, both books and selling. There 
are many tools already available for this— 
the “Bookman’s Manual,” handbooks on 
selling methods, pamphlets, and articles in 
trade magazines. 


Correspondence Training Course 


If a sufficient number of bookstore 
managers wished it, the National Associa- 
tion of Book Publishers and the American 
Booksellers’ Association might work out an 
outline for a training course, which might 
be used in the store, or by a group of stores 
in a city—a series of “eight or ten staff 
evenings.” A course of this kind would 
help us to train people to increase greatly 
the volume of book business annually—to 
increase the number of books going out 
from bookstores all over the country. Such 
courses might be held thru September and 
October. 

The big work of next year is to put 
more BOOKS IN MOTION.  Pub- 
lishers and booksellers must work together 
to accomplish this. If booksellers take ad- 
vantage of the Promotion and Legislative 
work of the Book Publishers’. Association, 
this aim will be achieved. 


May +22, 1926 


PresweNT McKee: I have one or 
two announcements regarding committee 
changes I would like to make and which 
I think will be of interest to you. 

The chairman of the Resolutions Com- 
mittee is Cedric Crowell; the other mem- 
bers, Ward Macauley of Detroit, Charles 
K. Jackson of Cleveland, Harry Korner 
of Cleveland and Henry S. Hutchinson of 
New Bedford. 

The Nominating Committee; the change 
on that is the selection of W. D. Pierce 
of New Orleans in place of Mr. Siler. 
He is connected with the Siler Book Store 
and has been sent to represent Mr. Siler 
at this convention. I particularly an- 
nounce his name because I think we ought 
to know we have a member here from New 
Orleans. 

The Auditing Committee; there are a 
number of changes on that. Lowell Bren- 
tano has kindly consented to become the 
chairman of this committee and the other 
two members are to be B. E. Sanford of 
Ithaca, N. Y., and Clarence Sanders of 
St. Paul. 

I would like at this time to recognize 


Mr. Cloke of Hamilton, Ontario, Canada, 
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who, I believe, is in the room. Mr. Cloke, 
I would like you to rise, please. I think 
the Association would like to see you so 
that the members will know you. 

Mr. Cloke rose and was applauded. 


PRESIDENT McKEE: 
say a few words? 


Do you care to 


Frep E. Croke (Hamilton, Ontario) : 
I had a letter from the president of the 
Canadian Booksellers and Stationers who 
sent greetings to the Association and asked 
me if I wouldn’t rise and say a word or 
two carrying a personal greeting to you. 
Inasmuch as you have given me this op- 
portunity I will do it now rather than 
later. Thank you. é 


PRESIDENT McKee: Thank you very 
much. I was reserving Mr. Jarvis’ letter 
which I received until our session tomor- 
row. 

I don’t think I will allow you to make 
a motion to adjourn but I will consider 
this meeting adjourned when you rise and 
face the flag and sing one verse of America. 

The audience rose and sang the first 
verse of America. 


Turspay MorNING SEssion, May II 


PRESIDENT McKEE: 
ladies and gentlemen. 

I will ask Mr. Meyers to, read some 
telegrams and a letter which we received. 

Secretary Meyers read telegrams from 
Simon L. Nye, Washington, David J. 
O’Connell, New York, H. Seemeyer, sec- 
retary, Women’s National Book Associa- 
tion, New York, M. G. Nusbaum, Nor- 
folk, and William Morrow of New York. 
Secretary Meyers also read a letter from 
A. H. Jarvis, president of the Canadian 
Booksellers’ Association, Ottawa, Canada. 


Good morning, 


PrEsIDENT McKee: It is very nice to 
receive these expressions from our friends 
and I am sure that we all appreciate them 
very much. 

In arranging the program for this morn- 
ing, we had decided to confine it to two 
major topics and one perhaps of minor im- 
portance, the two major topics being book- 


selling education and advertising, the 
minor topic ‘being that of instalment sell- 
ing. 

As I explained yesterday, it was impos- 
sible for Dr. Charles Francis Potter, presi- 
dent of Antioch College, who was to have 
brought us a message on ‘“Bookselling 
Education,” to be here and we also are 
unfortunate in not being able to have a 
paper from Miss Dodd of Northampton. 
We are, however, to have some word from 
Mr. Melcher on this subject which I will 
call for later on the program. 

I now take great pleasure in calling on 
Charles Baxter, who would like to say a 
few words on a new subject entitled “Co- 
operation.” 

By the way, I would like, if I may, to 
preface your remarks by saying to those 
who don’t know that this is the author 
who sold St. Louis to the convention ‘last 


‘year. ; 
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Cooperation 


Charles Baxter 
The St. Louis News Co. 


AM glad that I am a little sunburned 

so that you won’t know how I am 

blushing about what President McKee 
has just said. 

It seems that almost every one who has 
got up here to talk to you has spoken more 
or less of cooperation. It seems to be the 
keynote today in all lines of business, as 
well as in politics, business and the social 
world. 

In talking about it here in St. Louis, a 
town which in the past has been regarded 
by many, especially the publishers, as a 
poor book town, we feel that thru -coop- 
eration we have built St. Louis into a 
much better book town than it is acknowl- 
edged to be. If we were to listen to the 
publishers, they would tell us it is no use 
to come here, and last year when we asked 
that the convention come to St. Louis, they 
said, “Why go to St. Louis? It is not a 
book town.” We wanted you to come to 
St. Louis just to prove to you that St. 
Louis today is a book town, a much better 
book town than you realize. 

In St. Louis we have very few book- 
stores, that is, acknowledged bookstores. 
We have only three department stores 
with very complete book departments, but 
those three department stores and the book 
outlets are increasing their sales steadily 
and they are doing it thru cooperation. 

By cooperation, we mean the combined 
effort of the wholesaler, the newspaper 
(both the advertising and the merchandis- 
ing departments), and the retailer. 

Recently one of the largest newspapers 
in this section made a survey of what is 
called the Forty-ninth State, a distance 
within a radius of 150 miles of St. Louis. 
That survey shcwed that its book review, 
which is printed regularly every week, is 
eagerly followed by readers, and many of 
the local booksellers are able to trace direct 
results, not only in St. Louis but in the 
outlying towns, which proves to all of us, 
to you and to the publishers, that St. Louis 
is a coming book town. 


Another thing we have arranged, just 
to prove to you that St. Louis is a book 
town, is “Authors’ Night” which you will 
attend tomorrow night. This, we believe, 
will show that St. Louis has a great literary 
curiosity. We have engaged the largest 
auditorium in St. Louis, with a seating 
capacity of 8,500 people, and you will 
admit that is a big crowd. Futhermore, 
it is expected to be filled to capacity. 

You will have authors of note. Many 
of you are anxious to hear these people. 
There will be any number of people in 
town who are coming just to hear these 
people. In doing that we are mighty 
happy to bring the authors and the crowd 
together so that we booksellers and you 
who are not located in St. Louis will reap 
some of the benefit therefrom. We tell 
you this because we want you to know 
that when you are told St. Louis is not 
a book town, it is a much better book 
town than it is supposed to be and it is 
proving that every day thru the coopera- 
tion of the retailer, the wholesaler and the 
newspapers, both in merchandising and 
the publicity departments. 

Perhaps this word might be directed to 
the publishers. ‘They don’t realize the ex- 
tent of book sales in St. Louis, chiefly be- 
cause of the fact that some of us here get 
supplies from other points that they know 
nothing. about. They take into considera- 
tion the shipments they make into town 
and that is their record. It is the criterion 
they go by. 

Don’t forget that the big stores locally 
draw a lot of supplies that they know 
nothing about from jobbers, whose sup- 
plies come direct from New York and 
from New York houses that ship direct 
and charge and credit that sale up to a 
New York house, but gentlemen, St. Louis 
should get the credit. Thank you. 


PresiwENT McKee: I forgot to’ men- 
tion that Mr. Baxter is also with the St. 
Louis News Co. 


May 22, 1926 


Earlier in the year in arranging the pro- 
gram, your Program Committee decided 
that it might be interesting to have some 
outside viewpoints on advertising, so I 
wrote to the president of the Advertising 
Club of Detroit and I said, “You must be 
able to tell me who would be the best two 
or three people in St. Louis in the advertis- 
ing business, people who would be willing 
to come to our convention and bring to us 
perhaps a new viewpoint on advertising in 
its relation to the book business.” 

This gentleman very kindly sent me the 
names of the best two people, in his opin- 
ion, in St. Louis to do this job for us. I 
am very happy to say we have both of 
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those people on our program this morning. 
The first one who will talk to us is Douglas 
V. Martin, Jr., advertising and publicity 
manager for the St. Louis Globe Demo- 
crat, a man of large experience, despite 
his youthful appearance, in advertising and 
publicity, who also is very much interested 
personally in advertising in its relation to 
the book business. 

I also want to mention at this time that 
the work of putting on or selling to the 
people of St. Louis the “Authors’ Night” 
of Wednesday, which of course is a very 
important part in our Convention program, 
has from the start been in charge of Mr. 
Martin. Mr. Martin. 


If I Were a Bookseller 


Douglas V. 


Martin, Jr. 


Manager of Publicity, St. Louis Globe Democrat 


‘Tl requires a great deal of temerity to 

come before a group of professional 

booksellers with a message from a 
newspaper man, and I can realize that 
many of you are sitting back ready to roast 
me on a spit. However, in a very brief 
time I want to try to do justice to a sub- 
ject which I fully realize is a tremendous 
one, one to which you people are giving 
and have given, many of you, lifetime 
effort. 

In the midst of the preparations for 
Authors’ Night, which has been very much 
on my mind, I have tried to jot down 
some of the things which have occurred 
to me as the things which I would do if 
I_ were a bookseller. 

I have a friend with whom I am asso- 
ciated in business who spent two months 
this winter jn a winter resort near Phoenix, 
Arizona. One evening after the evening 
plunge and just as dinner was ready, as 
he walked into the dining room he. noticed 
the tensity of the atmosphere and was ap- 
prised of the fact that John Galsworthy 
and his wife were stopping at that hotel 
on their way home from the South Sea 
Islands where I believe they. traveled this 
winter. . 

The hotel was a small one and was 


then inhabited by the tail-end winter guests 
and it was agog over this news. The next 
morning when my friend came down to 
breakfast he noticed that there was not a 
woman on the veranda of that hotel but 
had a copy of one of John Galsworthy’s 
books on her lap. How it could be 
brought about within that short period 
baffled his understanding because the near- 
est public library was in Phoenix, some 
thirty miles away, and no bookstores were 
near, but somehow or other those people 
had all contrived to get copies of John 
Galsworthy’s books in order that if they 
were given the privilege of meeting Mr. 
Galsworthy they could at least discuss 
some of his thrilling passages. 

This seems to me to typify a certain 
superficiality that is inherent in Americans. 
If that seems like a terrific indictment, 
let’s modify it this way: If we are super- 
ficial in our reading, in our taste for books, 
I believe sincerely that it is because we 
have never been taught to read, have never 
been taught fully to enjoy books. 

I know a man who went thru college 
preparing for literary work. He took in 
his English courses as many. broadening 
subjects as he could. He took literature; 
he took poetry; and he came out of college 
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with his degree. Some two years later he 
was seated with a classmate in an office 
talking about some of the wisdom they 
should have learned at college and _ this 
friend of his happened to mention one of 
the plays of Shelley, ““The Cenci,” which 
many of us here have read. ‘This class- 
mate mentioned some of the beauties of 
this work. My friend was very much 
ashamed to say that he had never read it. 


The Love of Books 


“Why,” said his classmate, ‘“That was 
one of the books in our prescribed reading 
in English Three.” 

“Yes,” he said, “I know, but the read- 
ing which was prescribed for me I usually 
managed to gloss over.” 

So perhaps we are, indeed I believe we 
are, superficial in our reading habits. 

E. H. Sothern, just before he sailed last 
week on the Aquitania for New York, said 
that 90 per cent of those people who pro- 
fessed to love Shakespeare are hypocrites. 
I heard Fritz Lieber, another interpreter 
of Shakespeare, make a strong plea in a 
very informal talk in this hotel a few years 
ago for real, honest study of Shakespeare. 
He said the trouble with us all is we seek 
in Shakespeare something long-haired; we 
are trying to find something high-brow 
that we can pass off among our friends at 
the dinner table. He says as a matter of 
fact, if we will get right down to enjoy 
the realities of Shakespeare, we will find in 
Shakespeare drama which applies to our 
daily life today. Lieber spoke very feel- 
ingly of enacting Shakespearean repertoire 
and finding always in the front row classes 
of students who had been brought in from 
high schools and academies with their 
teachers, sitting there ferret-like with note- 
books ready to point out to them the beauti- 
ful passages of Shakespeare but not giving 
to them the real appreciation of Shakespeare 
which they should have had and which 
they should learn to feel. 

I believe we must teach people how to 
read. Many of us don’t know how to 
read and how to enjoy the treasures of 
literature. The United States, it has been 
pointed out, spends thirty cents per capita 
per annum for books and at this rate 
75,000,000 do not read books. Those 
facts have been brought to your attention 
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before, I am sure. They are known to 
many of you, but what a terrible indict- 
ment it is to think that here are people 
devoting their lives to the sales of books 
and 75,000,000 people in this country do 
not read books because they have never 
been taught to read books. 

So it becomes someone’s duty to teach 
them. How can we teach people to ap- 
preciate and to buy books? ‘There have 
been many suggestions. Edward Newton, 
you will remember several years ago, be- 
fore this convention, advocated the slogan, 
“Buy a Book a Week,” and he suggested, 
too, that booksellers check up on the birth- 
days of writers so that on the birthday of 
Kipling, special displays might be placed 
in windows so that people might be brought 
in touch with Kipling just that way, in- 
troduced to him just thru such a sugar- 
coated method, a show window with a 
placard, “This is Kipling’s birthday; read 
his books.’ 


Building Private Libraries 


It has been suggested that publishers 
should advertise a library, ‘““Buy and Estab- 
lish a Library,” rather than buy a book. I 
rather like that slogan better, but to me it 
seems that each book must be promoted 
upon its own merits. A newspaper in pro- 
moting its Sunday features, promotes each 
feature. Here is a man who has done a 
certain thing; here is a story about a cer- 
tain interesting happening down in a re- 
gion nearby; and each particular story is 
sold as a distinct feature rather than to 
sell the entire Sunday paper. It seems 
to me that each individual book must be 
sold on its merits. Perhaps I am wrong. 
Perhaps I shall not be borne out by the 
experience of publishers. 

Also, it seems to me that booksellers and 
book publishers would do well to feature 
authors more vigorously than they do. We 
are all hero worshippers, and if you give 
us a chance we will worship authors as we 
worship baseball or football players. It is 
easier, of course, to idealize Red Grange 
or Babe Ruth because they are more spec- 
tacular, but what is more interesting in 
the world than the life of Alexander Pope 
or of Kipling, or Steel, or the life of John 
Galsworthy, if those lives are portrayed 
for us dramatically. 


May 22, 1926 


. Let us play up the habits, the appear- 
ance, the likes and dislikes, let us sell 
authors to our public. Give us pictures; 
give us anecdotes of these people’s lives. 

We remember how the motion picture 
producers have done this very thing in 
selling to us the stars of the screen, and 
the stars of the screen, as we know, many 
of them, without this promotion and with- 
out a megaphone in front of them thru 
which a director may show them just ex- 
actly what to do, are not the artists that 
the public thinks they are, but they have 
been promoted to us until we have be- 
come sold. 

I had occasion to question booksellers 
earlier in the year as to the 1925 market. 
“How did the 1925 market compare with 
the 1924?” 

“Well, about the same; no decided in- 
crease.” That was disappointing. 

“And to what do you attribute that?” 
I asked. 

“One reason is that we haven’t this year 
a certain author.” I will not mention that 
author’s name because there are publishers 
here. Another point that was brought out 
was that in 1925 we had no cross word 
puzzle books. “Last year in 1924 cross 
word puzzle books sold vigorously and in 
addition to the cross word puzzle books 
we sold many dictionaries.” 


Judge Popularity by Library Demands 


What a sad commentary it is that we 
must depend upon a cross word puzzle 
craze to sell a book like the dictionary. A 
thesis could be written, many talks could 
be made from this platform on what could 
be done to advertise the dictionary, but we 
had to depend in 1924 upon cross word 
puzzles to popularize the English diction- 
ary. 

Now what I have said, of course, seems 
to apply particularly to publishers. How 
about booksellers? If I were a bookseller, 
first of all I would check public library 
demands. Let us not think of the public 
library as a competitor. On the other 
hand, the public library is the best sampler 
in. the world for the books I would sell if 
I were a bookseller. So I would check 
the public library demand, and I would 
find what types of books people prefer. 

I would run my business on a survey 
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the same as any manufacturing business has 
to be run. 1 would survey my market 
and I would find out what people pre- 
ferred in this locality in which I set up 
my establishment as a bookseller. ‘Then, 
in my advertising and in my sales talks and 
in my letters to these people I would stress 
those points which I found out from the 
public library interested my market. 
I could easily get those facts from the li- 
brary. A little browsing around would 
give it. I could find out what fiction in- 
terested them, what poetry interested them, 
what biography interested them, and I 
would cut my coat to fit the cloth. I 
would attempt to capitalize on that de- 
mand which this sampling campaign of 
the public library was creating. 


The Card Index of Customers 


Then I would be very careful to utilize 
the literature that the publishers send. I 
would regard it as a sacred trust that I 
was allowed to handle the books of these 
publishers, and I would use every sales ally 
that they gave me in order to sell more 
of their books. 

If I were a bookseller I would card 
index my customers and if I knew that 
Mrs. Jones was interested particularly in 
H. G. Wells’ work, whenever a new H. 
G. Wells’ book was published I would 
take the time to write a personal letter to 
Mrs. Jones. “Dear Mrs. Jones: I have 
here a very interesting book,” and then I 
would describe this latest book in a couple 
of paragraphs to tell Mrs. Jones what she 
might expect in the new work of her favor- 
ite author. I believe I would sell many 
books that way. 

If I were a bookseller I would take ad- 
vantage of this fact: that Mrs. Jones is 
interested in the works of a certain author. 
I would take advantage of this other fact: 
that when an author suddenly springs into 
prominence with a best seller, maybe his 
third or fourth work, I would make that 
best seller work retroactively and I would 
merchandise ali of his preceding books. 
Perhaps you people do that. 

For Christmas, I would get up a guide 
showing people what books to give. I 
personally would hesitate to give books to 
all of my friends because how can I gauge 
their taste? How do I know what they 
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like? What a long shot I am taking when 
1 do select a book which I think would 
appeal to a certain friend and which may 
not appeal at all. So for Christmas, if 
I were a bookseller, I would take special 
pains to work up lists of books and I would 
catalog them so that my customers would 
know just what books to give to certain 
groups of people, what books to give to 
other groups. You do that. I believe it 
could be done more vigorously. 

I would take a leaf from the book of 
the talking machine companies and when 
an author came to town, as in the case of 
John Galsworthy at that Arizona resort, 
I would make great capital of that fact. 
The talking machine people do it when a 
show comes to town. All the latest rec- 
ords sung by certain stars are merchandised 
in’ the show windows of the talking ma- 
chine companies’ stores. 

I think it could be done with books be- 
cause .these authors are coming thru on 
the Lyceum circuit. They are coming 
thru to talk to colleges. Many of them 
are coming thru on the stage, coming thru 
town. I would capitalize on that. 

If I were a bookseller I would enlist 
the aid of ministers to mention new books 
from their pulpits, a tremendous influence 
that could be harnessed there. I speak of 
that with all reverence because I believe 
that there are many things in books which 
ministers are eager to learn of in order to 
disseminate it to their congregations. 

You will find that word of mouth .ad- 
vertising is about as eloquent a sales aid 
as you can find. So by every means of 
that sort I would enlist the aid of minis- 
ters, of educators, in order to tell to a 
great public more of the glories of the new 
books which are being dumped on my 
shelves for sale. 

In our age of specialization, business men 
are eager for books which deal with their 
specific problems. They want to know 
about advertising, sales, efficiency and all 
of that, so that those books can be much 
more vigorously ‘merchandised to business 
men. 

When a new book is brought out that is 
published by a local author, a St. Louis 
author, if I were in business in St. Louis 
with this bookshop of mine, I would play 
that’ up very vigorously because here ‘in 
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the backyard of that author are people who 
are eager to know what she has done or 
what he has done. I would capitalize on 
that fact. 

Then I-would have my retail sales 
people coached on the new books. I would 
urge them tc read all the literature about 
these books they could find, because many 
of us enter bookstores with open minds. 

It seems to me that it all boils down 
to this, that we must limit the output to 
books which the people want and save the 
waste on undesirable matter. There is a 
tremendous waste in the publishing busi- 
ness as we all know. Why not limit this 
output to what we know they want. You 
know what they want. The public libra- 
ries can tell you what they want. 

Yours is the same responsibility as that 
of journalism. We can’t just give the 
public what it wants. We must educate 
the public to want better things and we 
can’t dodge the responsibility. It is lazy 
and it is cowardly to try to dodge it. 

PresiweENT McKee: We are indebted 
to you, Mr. Martin, for this paper full of 
very pertinent suggestions. I hope that we 
all remember we are not only indebted to- 
Mr. Martin for taking the time to come 
here this morning but think of him as be- 
ing one who has been working for weeks 
in our behalf without salary. Thank you, 
Mr. Martin. 

In arranging a program, the palpita- 
tions of heart or thrills that one gets are 
usually caused by the letters and telegrams 
which come during the last few weeks and 
which usually read as follows: 

“Regret to say impossible for me to be 
in St. Louis at your convention to give my 
paper or talk as promised.” 

But once during the arrangement of this 
program I got a tremendous thrill of the 
other sort, and that was when I opened 
a letter from the advertising manager of 
the Scruggs-Vandervoort & Barney Co., 
which reads as follows: 

“We have a woman in our organization 
who has already prepared a paper on ‘Book 
Advertising from an Advertiser’s Point of 
View’.” 

You can imagine how pleased that made 
me feel and we are to have that paper this’ 
morning. It is to be given to us by Mrs. 


Flora Beckert Washburn. "gr 
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Book Advertising 


Mrs. 


Flora Beckert Washburn 


Scruggs-V andervoort &§ Barney Co. 


DVERTISING, it has been said, is 
A the speech of business and while 

this fact has been accepted and 
proved by merchandisers the country over, 
it is apparent that as yet the book business 
has not taken full advantage of advertis- 
ing. What book advertising that is done 
is for the most part segregated in maga- 
zines that appeal definitely to book lovers 
and on book review pages appealing to 
those who are definitely sold on the idea 
of reading and buying books. But you 
can pick up magazine after magazine and 
newspaper after newspaper and not find 
a line of advertising to sell books, and 
these are magazines and newspapers that 
the general public buys all the time. 


Is automobile, radio, perfume and cloth- 
ing advertising confined to magazines that 
deal with the specific commodity? Oh, 
no. Everywhere we are reminded thru 
advertising to buy a new car, the latest 
radio, or another frock, but books it seems 
we are supposed to have always with us. 


It is not to the real book lovers to whom 
we must address our advertising. It is to 
this great public which does not read re- 
views, which does not know what is being 
written or take the trouble to find out but 
which must be considered as our potential 
purchasers. In this field are to be found 
the greatest possibilities for increasing book 
sales. To accomplish this we must create 
in these people a desire for books, educate 
them to buy books and make it easy for 
them to find out about books thru adver- 
tising. And it must be advertising that is 
human and that will appeal to the imag- 
ination. Books are bought because they 
appeal primarily to the imagination, and 
whether it is advertising or personal sales- 
manship the appeal should be the same— 
to the imagination. 


A book reflects a personality, personifies 
an ideal or expresses a conviction, and it 


is this idea of personality, idealism or con- 
viction that we must advertise and sell. 

It is not the pretty picture, printed page 
and handsome cover that constitute the 
physical book. Consider the raison d’ 
etre for the book, its various phases, its 
analysis of human emotions, its style of 
expression, its relation to current events, 
political history, science, reform and trend 
of public opinion, etc.; then feature these 
ideas in your advertising in such a way as 
to arouse the imagination. And it is most 
important that you bring out one of the 
salient points in your head lines so that he 
who runs may read. In these days of 
hustle and bustle, people literally do take 
much of their reading on the run and read 
that in the newspapers. Your book ad- 
vertising is competing for attention with 
the interest-compelling head lines of the 
daily news. Don’t bury the arresting note 
in the copy matter. 

Human nature is the same: the world 
over. It is the same whether it is books or 
cake tins that are to be advertised. If it is 
books we must, thru the appeal to the im- 
agination, picture the entertainment or the 
educational results to be derived from read- 
ing’ or-studying the books we wish to sell. 
If it is cake tins, we must advertise so that 
the housewife will envision the delicious. 
cake that can be baked in that particular 
tin to delight her husband and friends. 


People like. to make things personal. 
They like to think that a story is similar 
to an experience of their own. They like 
to put themselves in the place of the hero 
or heroine, and for this reason we must 
make our advertising awfully human. 


The correspondence school advertising 
with which we are all familiar offers a 
good example of getting an idea over in a 
headline. It does not stress the fact that 
it takes long hours of study to acquire 
special training, but it sells in a terse head- 
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line the idea of a higher salary or an execu- 
tive position. 

There is an enormous waste in the ad- 
vertising that contains simply a long list 
of new books as it doesn’t stir the imag- 
ination, create interest or impel buying 
action. Even tho many of the authors are 
well known, the title of the book seldom 
gives any inkling of the story and simply 
because we have enjoyed one book by an 
author is no reason that we may wish to 
read another unless we know something of 
the theme of the story. For the thousands 
of books that are sold for the author’s 
name, thousands more would be sold if 
the public knew of the story. 

Only recently a friend said to me (he is 
very well read) of a book that had come 
into his hands by chance, “Why, if I had 
only known there was a book written on 
that angle of the law I would have had it 
long ago, but I don’t remember seeing it 
advertised.” 

The book had undoubtedly been adver- 
tised as it was by a well-known author, 
but the title gave absolutely no idea of 
the story or the object for which it was 
written, and had his friend seen it listed 
in one of these long lists of new books it 
would have meant absolutely nothing to 
him. 

The retail bookseller has endless oppor- 
tunities for promoting the sale of books. 
If the ideas that surround us, that meet us 
at every turn were expertly utilized, there 
would be ne dull seasons, no in-between 
times. It is the simple ways that are near- 
est to us that are most often overlooked. 
Close association narrows the perspective 
in the book business as well as in anything 
else. In nearly every day’s newspaper 
there is news of at least one event that 
can be tied up with the book department, 
a lecture, a play, a discussion of some na- 
tional question, all excuses for advertising 
books on the subject uppermost in the 
public mind. 

Your splendid little magazine, Book 
Selling News, offers excellent suggestions 
which if properly used cannot help but sell 
more books. Spread the news not only of 
your bookshop wares but of the bookshop 
itself. Tell the public of the real pleasure 
there is in a visit to your shop. Tell them 
of any special service features, how easy 
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it is to find books, perhaps, because of a 
certain arrangement of shelves or rooms 
devoted to certain kinds of books. Picture 
your bookshop as alive and welcoming 
visitors. 

The bookshop: in a department store 
should merit the same consideration as any 
department. Sometimes a merchandise 
manager takes the attitude that the book 
department is just an extra wished on him, 
that it can’t produce real volume in sales 
and therefore is not worth spending much 
time on. The book buyer in turn feels 
that he is not receiving the support due 
him and this of course does not make for 
increased sales. The book buyer should do 
everything possible to discourage the idea 
that his department is different or that not 
so much is to be expected of it. 

The book department should be just as 
carefully merchandised and advertised as 
any other department and should be ex- 
pected to show sales increases accordingly. 
Three per cent of department store book 
sales should be consistently spent for ad- 
vertising and part of this appropriation de- 
voted to what might be called advertising 
to the masses, that is, in addition to ad- 
vertising on the special book review pages. 
Insist upon representation on your store’s 
regular page advertisement. Here you will 
reach not only the book lover but those 
who never think of turning to the book 
review pages and those who might think 
of buying clothing or furniture at your 
store but never think of books. The pub- 
lic has been educated to look for informa- 
tion in advertisements and if you do not 
put your book information where it will 
see it it will not know about the books 
you wish to sell. 

The book department should receive the 
full cooperation of the advertising depart- 
ment and advertising department plans for 
books should be worked out in the same 
manner as advertised plans for any _ so- 
called seasonal department. There must 
be a policy, there must be a plan to achieve 
results. 

In closing, let me repeat, consider the 
general public. as an unlimited field for 
increasing book sales. Place your book 
advertising where this great public will 
see it. Make each season and every na- 
tional and local event count as a reason for 
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promoting books. Advertise consistently. 
Advertise humanly and make your adver- 
tising appeal to the imagination. 

I am sure, Mrs. Washburn, that your 
informative talk is of as great a value to 
our publishing members as our department 
store and so-called regular bookselling 
members, and I am sure that we are all 
very grateful to you for coming to us to- 
day. Thank you. 


During the last few years I have become 
aware of a tendency in modern American 
merchandising which probably has also 
impressed many of you, and that is the 
tendency constantly growing of selling to 
the public, where the merchandise is of 
a sufficiently large unit, on the deferred or 
instalment plan. As I have looked about 
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during the last few years it has seemed to 
me that the retail booksellers of the coun- 
try were probably the only retail merchants 
who were not availing themselves of the 
opportunity of making sales by this method 
where the unit of sale reached possibly 
twenty-five or fifty dollars. The pub- 
lishers are making use of this plan of sell- 
ing on the deferred payment plan but we 
booksellers as a class are not making use 
of it. 

I realize that while it has its advantages 
it also has its dangers, and to this end 
Robert O. Bonnell, who is the Vice-Presi- 
dent of the Industrial Savings Trust Com- 
pany of St. Louis, has kindly consented to 
come to us and talk to us about this par- 
ticular method of selling. I take great 
pleasure in calling upon Mr. Bonnell. 


Instalment Selling 
Robert O. Bonnell 


Vice-President Industrial Savings Trust Co., St. Louis 


OUR program committee has asked 

me to talk to you on the subject “In- 

stalment Selling,” about which much 
has been said recently, not because it is 
something new but because instalment 
selling has developed to such tremendous 
proportions during the past ten years. Some 
members of your Association seem to feel 
that American booksellers are not, as a 
rule, using this method of merchandising 
to the extent to which it could be safely 
and profitably employed. 


Books on Instalment Plan 


The sale of books on the instalment plan 
is at least a half century old. It is being 
used extensively and successfully by large 
publishers. One has but to glance thru 
the advertisements in current magazines to 
realize what a popular medium it is for 
book campaigns. 

I have attempted to secure first hand in- 
formation from publishers using the instal- 
ment plan but met with little success. The 
tone of the replies received, however, indi- 
cate that it has proved a_ satisfactory 
method of doing business. 


Plan Used With Discretion 

It is necessary that we keep in mind that 
most books are not regarded by the average 
layman as necessities, and care must be 
exercised to determine that the plan is used 
with discretion by booksellers who should 
attempt to establish that sales are not made 
to those who have no right to mortgage 
their future for the purpose of buying 
something, which, under the circumstances, 
they have no right to purchase. It is per- 
fectly proper that the instalment plan should 
be used but not abused. 


Easy for Dealer 

It seems to me that if subscription book- 
sellers, who are really agents for the pub- 
lishers of sets of books, have been so suc- 
cessful in selling books by mail on the in- 
stalment basis, it should be even more 
advantageous for the bookseller who comes 
in personal contact with his customers to 
use this plan. 


More Difficult by Mail 
Of course, the publisher has a larger 


margin of profit and has been making quite 
an effort to develop this class of business 


1692 


direct, but he is working under a severe 
handicap because it is necessary for him to 
send the books on approval and he natur- 
ally experiences great difficulty in checking 
up the credit of the individual concerned, 
if it is checked up at all, and any recoveries 
he makes in the event of default are made 
at much greater expense than the book- 
seller would be put to in the event his 
customers refuse to meet their obligations. 

One publisher, who is selling books na- 
tionally on a mail order instalment basis, 
advises that the company is setting up 4 
per cent of revenue as a reserve for losses, 
and this figure is ample. It is interesting 
to note that this is four times the reserve 
carried by the ordinary merchant for in- 
stalment sale losses. ‘The same company 
has set up as high as 8 per cent but a 
recent revision of its collection methods 
have cut down its losses so that it was able 
to cut the reserves in half. 

Percentage of Loss 

Naturally, the percentage of loss result- 
ing from the sale of books on the instal- 
ment plan will vary with the type of 
books sold, the price and the class of 
buyers. If, however, you do not attempt 
to develop this class of business too rapidly 
and adhere to the principles which experi- 
ence has proved sound in general merchan- 
dising, it is believed that your business 
can be expanded materially and that your 
losses will show no more than a propor- 
tionate increase. 


A Possible Plan 

Permit me to outline briefly a plan which 
might be used in selling books upon the 
instalment basis. It is not likely there will 
be a demand for such a plan unless the 
unit price of the books is at least $50. 
Smaller units are expensive to handle, and 
purchasers should not be encouraged in 
such instances to buy on deferred pay- 
ments. 

For purposes of illustration, let us sup- 
pose you want to sell a set of books retail- 
ing for $110. There are always some 
cash buyers. ‘There are more prospects if 
you are able to offer charge account ac- 
commodations.. The market, however, is 
remarkably expanded if the seller is in a 
position to accept a down payment of $25 
and a note for the balance to be paid at 
the rate of $8.50 a month for ten months. 
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Experience indicates that it will cost 
about one-half of 1 per cent per month 
plus a flat charge of 2 per cent to handle 
the transaction. ‘These charges are based 
on the deferred amount, which in this case 
is $85. For the sake of convenience, such 
charges should be added to the cash sell- 
ing price of the books. Customers buying 
on a cash basis should be allowed a dis- 
count equal to the amount of the charges. 

In this case the dealer raises the price 
from $110 to $116, requiring a down pay- 
ment of $26 and a note for the balance 
payable in ten monthly instalments of $9 
each. ‘The purchaser signs this note and 
executes the proper lien, instrument, i. e., 
a chattel mortgage, a conditional sales con- 
tract, etc. This lien instrument may or 
may not be recorded or filed as the dealer 
elects. 

The dealer should secure credit informa- 
tion and references from the purchaser, 
and promise prompt delivery of the books. 
Before delivery is made, however, the 
dealer should determine by the employ- 
ment of the best means at his disposal, that 
the credit risk involved is a good one. 

If the dealer elects to carry these ac- 
counts with his own funds or if he uses 
these notes as collateral for bank borrow- 
ing, he will be required to make the col- 
lections and should employ systematic and 
efficient methods. Lax methods will lead 
to difficulties and to eventual losses. 

If he discounts this paper with institu- 
tions such as the Morris Plan Banks, he 
will be relieved of much of the detail and 
of most of the collection effort, while the 
charges just quoted should be sufficient to 
pay the cost. Many merchants feel that 
they have less trouble with accounts which 
are being collected by banking institutions 
than they do if they try to make such col- 
lections themselves. The plan which is 
outlined is very simple, being widely used 
and should meet your requirements. 

Is the Plan Sound? 

I imagine that many of you have re- 
frained from selling books on the instal- 
ment plan because you have not been able 
to convince yourself that the plan is sound. 
Being convinced of that, you may find it 
possible to work out a plan under which 
you might reasonably expect materially to 
increase your sales with safety. Let me, 
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therefore, spend a few minutes pointing 
out the advantages of instalment selling as 
it is being applied to general merchandising 
and in answering some of the criticisms 
that have been leveled at it. 

The amount of instalment business done 
in 1925 is estimated all the way from 
three and a half billion dollars to eight 
billion dollars. The United States Cham- 
ber of Commerce, however, indicates that 
the volume was approximately five billion 
dollars. The Farmers’ Loan & Trust Co. 
in a recently published survey of instal- 
ment selling, states that the 1924 figures 
show that eight products sold on this plan 
represented a volume of $3,293,411,878. 


They are as follows: 
Value Sold on Time 


Payments 
T.:Automobiles® /.i5.23%...% 75% $2,182,561,878 
2. Washing Machines .... 75% 66,000,000 
3. Vacuum Cleaners ...... 65% 44,850,000 
A@-Phonographs o..066.08. 80% 56,000,000 
5. Furniture Approximately 65,000,000 
G3 PIATOS: Aon, stie eth asco 0s 9 40% 40,000,000 
Gs MCWOLLY: susie. s' cre eiaimasievee 25% 100,000,000 
Be RAGION ste leucteevsynresateicn sitios 13% 39,000,000 


$3,203,411,878 
Abuses Compared to Volume Small 
In discussing this subject it would be 
foolish to contend that instalment selling 
has no critics and no, abuses. My conten- 
tion is, however, that compared with the 
total annual volume of instalment business 
done in the United States, that part af- 
fected by abuses is so insignificant as to 
be negligible. 
Safeguards Necessary 
There is no question but that instalment 
selling increases sales, and if the same 
credit judgment is exercised as should be 
exercised in granting an open line of credit, 
this business will be entirely satisfactory. 
In other words, it is the old question of 
management. Most merchants using this 
plan have long realized that they deter- 
mine that the purchaser can pay, will pay, 
and can be made to pay. While instalment 
selling is primarily concerned with credits, 
its ultimate success may also be influenced 
by whether the merchandise is sold or 
rented, whether it is reasonably adapted to 
the customer’s needs and whether he is 
justified in making purchase. It is as 
dangerous to overstock a retail customer as 
it is to overstock a retail merchant. 
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Greatest Danger 

The greatest danger incident to instal- 
ment selling lies not so much in the pro- 
pensity of the purchaser to get himself too 
heavily obligated, but arises out of the ten- 
dency on the part of some merchants to 
use the plan to increase volume by offering 
absurdly low down payments and long 
terms, without the proper consideration of 
the paying ability of the buyer. 

Increasing Sales 

It has been pointed out that from 40 to 
75 per cent of the sales of many products 
are sold on the instalment plan. Eight 
million members of the Building and Loan 
Association have saved $4,660,000,000 on 
the instalment plan and its popularity in 
connection with the purchase of securities 
is increasing rapidly. For instance, the 
National Electric Light Association in its 
1924 report shows that of 5,047,000 shares 
of public service stock sold that year to 
652,000 consumers, 34 per cent was sold 
on the deferred payment plan. 


Department Stores 

Department stores have also found it a 
safe business builder. For example, the 
Crowley Milner Department Store in De- 
troit, which has an instalment selling ar- 
rangement with the Industrial Morris 
Plan Bank of that city, reports that it has 
gained 60,000 new accounts in eight years, 
has found no difficulty in building up its 
contract department, and at the same time 
has experienced little diminution in its 
‘cash sales, while its regular charge business 
has increased. ‘The prestige of the store 
has been maintained. Its losses have been 
less than 1 per cent. Nugents in St.’ 
Louis and Baileys’ in Cleveland have simi- 
lar arrangements, and their experiences 
have paralleled Crowley Milner’s. Gimbel 
Brothers have enjoyed a very satisfactory 
instalment sales volume from what they 
term good, substantial citizens. Their 
losses have been very slight. 


Clothing 

The Hub Clothing Co. of Chicago, 
which sells two-thirds of its merchandise 
on credit, claims to have increased its busi- 
ness materially by adopting the so-called 
“Budget Plan’”—ten weeks to pay. The 
first week its business increased from 1,500 
suits and overcoats to 2,500, and the com- 
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pany insists that it gets its money more 
promptly than under regular thirty day 
charge accounts plan and that its cash 
sales showed only a slight decrease. 


Losses 

Has this increased sales volume been 
made with safety? Are the losses exces- 
sive? The losses on real estate, insurance 
and security transactions handled on the 
instalment plan are so small as to be neg- 
ligible. Automobile financing companies 
report losses of less than one-fourth of 1 
per cent. Losses to dealers handling in- 
stalment transactions are in the neighbor- 
hood of 1 per cent. Morris Plan Indus- 
trial Banks made approximately $145,000,- 
ooo worth of loans during 1925. ‘These 
loans are practically all payable on the in- 
stalment basis. Over a period of five 
years, losses have averaged less than one- 
fourth of 1 per cent. 


Articles Easily Repossessed 

Theoretically articles that can be easily 
repossessed and which have a low rate of 
depreciation, make safer instalment sales 
than goods which depreciate rapidly. Prac- 
tical experience, however, indicates if credit 
is examined as thoroly as it should be, the 
losses on other classes of merchandise have 
not been unreasonably high, the average 
losses running about 1 per cent, whether 
they be automobile dealers or clothing 
merchants. 

Delinquency 

The delinquency on instalment accounts 
is less than it is on ordinary charge ac- 
counts, while anticipated payments often 
offset delinquency. On the other hand a 
survey recently conducted by the Kansas 
City School of Business covering 300 re- 
tail clothing merchants doing a credit 
business, showed that seventy-six days are 
required to collect for clothes sold on open 
charge accounts and that the turnover of 
receivables ranges from thirty-one to 302 
days. On the so-called “Budget Plan” of 
selling clothing, the accounts liquidate 
themselves in approximately eighty days. 


Strengthen Dealer’s Financial Position 

We believe that the use of the instal- 
ment plan in many instances strengthened 
the dealer’s financial position. Practically 
every dealer does some credit business. An 
open charge account means an implied 
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promise to pay, and an informal under- 
standing that the promise will be kept 
within thirty days. As a matter of fact 
an average of from seventy to ninety days 
is required to liquidate such accounts, 
while the merchant who collects 50 per 
cent of them in thirty days congratulates 
himself. By using the instalment plan he 
substitutes for an open book account, a 
written promise to pay, having a definite 
date of payment, and in the majority of 
instances he has a lien on the merchandise 
sold. If the account “goes bad” he is in a 
stronger position to make collection than 
he would have been on an open charge ac- 
count, and if all other efforts fail he can 
take advantage of his lien, repossess the 
goods and recover something. I do not 
advocate making an instalment sale if the 
safety of the transaction lies in the lien on 
the merchandise—that should be used only 
as a last resort. 


Effect of Borrowing Power on User 

How does the use of the instalment 
credit affect the merchant’s ability to bor- 
row from his bank. To what extent will 
the discounting of receivables curtail 
credit? Must they be shown as contin- 
gent liabilities? It is my belief that a 
merchant doing a reasonably conservative 
instalment business together with cash and 
charge business is able to realize more 
cash promptly than the merchant who does 
no instalment business, other things being 
equal. If he discounts his instalment paper 
he realizes from 80 to 100 per cent for it 
immediately, and 99 per cent eventually. 
The charges he has collected from the pur- 
chaser pay his discount cost and cover 
his ordinary losses. His contingent liability 
means an actual liability of about 1 per 
cent in normal times to a possible maxi- 
mum of 10 per cent under very adverse 
circumstances. He has the cash received 
from the paper he discounts to put back 
immediately into his business, strengthen- 
ing his cash position and proportionately 
increasing his ratio of quick assets to cur- 
rent liabilities. “The merchant is benefited 
in a tight money market by having negoti- 
able instruments which may be discounted 
to much better advantage than he can sell 
accounts receivable, thereby securing addi- 
tional working capital, funds for discount- 
ing bills or for other purposes. 
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Effect of Monthly Payment on Charges 

One of the popular methods used in 
attempting to prove that instalment plan 
charges are much higher than they appear 
is based on the theory that since payments 
are made weekly or monthly, systematically 
reducing the amount of the instalment 
note, and since in many instances instal- 
ment charges are deducted in advance, the 
actual cost to the customer is double the 
original charge, because it is argued the 
customer loses the use of half the credit 
extended him for the full time. This pre- 
supposes that all instalment charges are de- 
ducted in advance. ‘This is by no means 
true. It happens to be true of much auto- 
mobile paper, largely because it makes for 
simplicity in handling sales and collections. 
But even when this method is used it 
should be remembered that the instalment 
purchaser, as a rule, must lay aside each 
week or month, a certain amount of his 
regular income, and accumulate funds out 
of which to pay obligations maturing in the 
future. Those who insist that he loses the 
use of half the credit extended must be 
assuming that he could find temporary in- 
vestments which would bring a worth- 
while return for the amounts laid aside. I 
think it would be extremely difficult, if not 
impossible, to find such investments. Sav- 
ings banks appear to offer a solution. How- 
ever, the average instalment account runs 
ten months and interest periods of savings 
banks greatly interfere with the maximum 
earnings. Therefore an instalment cus- 
tomer could expect on his accumulated 
amounts, if the savings banks paid 3 per 
cent per annum, a maximum earning of 
approximately 144 per cent. As a matter 
of fact, most savings banks have ceased to 
allow any interest on Christmas savings 
accounts. By adding this possible earning 
of 114 per cent to the instalment charges, 
when deducted in advance, the real cost to 
the instalment purchaser can be determined. 


Same as Average Balance 

The “turnover,” as these regular pay- 
ments are often referred to when attempt- 
ing to show that the cost of instalment 
buying is excessive, is of the same nature 
as the ‘“‘average balance” the borrower at 
the commercial bank is required to main- 
tain. The person who borrows from the 
bank at 6 per cent and maintains an aver- 


1695 


age balance of 20 per cent might be said 
to be paying 7.2 per cent. 
Costs To Do Credit Business 

Don’t forget that it costs money to do 
business on open charge accounts, all things 
considered—just as much as it does to do 
an instalment business. However, the cost 
of doing credit business on an open charge 
account basis is hidden because it is loaded 
into the cost of operation and is included 
in the cost of all merchandise sold, so that 
both cash and credit customers pay for it. 


Does Not Reduce Cash Sales 


There is evidence to show that the in- 
stalment plan does not materially reduce 
cash sales. Its proponents point out that 
in 1925 there were more cash sales of 
automobiles than in any year of the history 
‘of the industry. Moreover, five of the 
representative mail order houses show an 
increased sales volume of 72 per cent from 
1922 to 1925, and last year the more im- 
portant chain stores enjoyed the most profit- 
able business since their organization. 


Thrift Agencies On Effected Adversity 

That the present volume of instalment 
sales has not affected adversely the nation’s 
economic condition is indicated by our ex- 
traordinary prosperity. After all, this is 
the real test and it reveals that established 
thrift agencies have not been impaired and 
may have been materially benefited. For 
‘instance, the savings depositors in this 
country have increased from 16,000,000 
with savings of nearly $8,800,000,000, or 


‘$88 per capita in 1915, to 38,900,000 de- 


positors, with savings of nearly $21,000,- 
000,000, or $186 per capita in 1924. 
Building and loan associations having as- 
sets of $1,357,000,000 in 1915 had a mem- 
bership of 3,104,000, while in 1924 their 


‘assets increased to $4,666,000,000 and their 


membership had increased to 8,000,000. 
The tremendously increased amount of in- 
surance purchased and the number of 
stocks and bonds bought on the instalment 
plan indicate that the public has benefited 
by the formation of regular paying habits. 
In other words, it appears that the man 
who has to meet time payments every week 
or month re-adjusts his budget and lives 
accordingly, becomes thrift conscious and 
actually saves more while he is spending 
more on the instalment plan. 
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Does Not Encourage Overbuying 


We do not believe that instalment sell- 
ing has encouraged overbuying any more 
than the open charge account. The indi- 
vidual looks with more concern upon a 
written promise to pay and a lién on his 
purchase than he does upon a regular 
charge account. I am convinced from ex- 
perience that the persons who overbuy on 
the instalment plan could not be forced to 
live within their means under any condi- 
tions. If they pay cash they overbuy cloth- 
ing and starve or vice versa. They are un- 
balanced when it comes to spending. The 
majority of people buying on the instalment 
plan never saved as systematically in their 
lives as they are saving now. As a whole, 
they will increase their activities to match 
their buying. 

Conclusion 

Instalment selling has come to stay. It 
is not a new method of merchandising, but 
its extraordinary growth demands our care- 
ful study if we are to keep it from inflating 
prosperity and intensifying depression. It 
must be used, not abused, as a selling aid. 
It stimulates sales, making for increased 
production, greater efficiency, lower prices 
and general prosperity. It helps customers 
‘o form regular paying habits, and 
strengthens the merchants financial condi- 
tion. The cost is not excessive and is 
borne by the one who enjoys the accom- 
modation. It does not result in overbuy- 
ing, and there is little evidence that it has 
undermined our economic structure, for 
claims on relatively assured incomes created 
by instalment selling, if not excessive are 
not dangerous. ‘The abuses complained of 
will disappear as quality houses adopt it, 
making it possible for millions of people 
to buy high class merchandise at reasonable 
rates on a budget plan of payments. Natur- 
ally it should not be used to create a de- 
mand after the saturation point has been 
reached. Of course buyers should deter- 
mine that the goods are needed. While it 
is important that the merchandise be sold, 
not rented, that a reasonable down pay- 
ment be made and that the obligation be 
liquidated faster than the merchandise de- 
preciates, it is vastly more important that 
the instalment seller determine to his sat- 
isfaction that the buyer can pay, will pay, 
and can be made to pay. 


The Publishers Weekly 


PresipENT McKee: Mr. Bonnell has 
very kindly consented to answer any ques- 
tions you might like to ask. 


Mr. BoNNELL: May I correct you and 
say I will attempt to answer any questions 
you might like to ask? 


Mr. W. R. Barnes (New York): The 
objection that has been made sometimes to 
instalment selling is the possibility of what 
might be called a deflation period or a 
crisis or Jack of employment and a conse- 
quent lack of funds. 


Mr. BonNELL: That is the old ques- 
tion, of course, whether or not in a time 
of unemployment people could meet their 
instalment payments. As a matter of fact, 
Mr. Barnes, we have to admit that they 
have been urged to mortgage their futures 
ever since time immemorial. ‘They have 
put their obligations on an open charge 
account and you have done your best to 
collect in good times and bad times. 


It is my opinion that if you urge these 
people to put their obligations in the form 
of a negotiable instrument, they will realize 
the obligation they are taking on. ‘Then 
if you will take a lien on the merchandise 
you are selling you impress upon them 
that they are entering into an obligation 
they must meet and they are going to be 
much more careful than if you simply say, 
“All right, you can charge it.” 


Mr. JAcozps: May I ask Mr. Bonnell 
whether the banks purchase these notes 
outright or whether they only loan a cer- 
tain percentage of the face value. 


Mr. Bonneti: It all depends, of 
course, upon your standing with your own 
bank. I imagine that the majority of you 
merchants, certainly it is true of other mer- 
chants, who want to put up collateral can 
take this class of collateral and hypothe- 
cate it with your own bank as security for 
a loan. Some of them require you to 
maintain a twenty per cent cash balance. 
The Morris Plan banks with which I am 
more familiar and the ordinary finance 
company purchase these notes usually with 
your endorsement for one hundred per 
cent. Some of them require a ten per cent 
hold-back, but not many. Some of them 
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ask you to invest ten per cent in a certifi- 
cate of deposit which bears interest at the 
rate of five per cent. 

I think you will find, however, that as 
compared to the possibility of discounting 
your open accounts receivable in tight 
times, vour instalment negotiable instru- 
ment is to your advantage. “The average 
bank will probably ask you for about 
twenty per cent. 


Ira C. PricHarp (Kansas City): I 
have had quite a little experience in sell- 
ing on the instalment plan, but we have 
the quarterly payment plan and we have 
never had occasion to borrow money. 
What would you call a negotiable instru- 
ment? Would an acceptable bill payable 
at a certain time be a negotiable instru- 
ment? 


Mr. Bonnett: A _ negotiable instru- 
ment in the way I was speaking of it is a 
promise to pay at a certain time in so 
many payments, monthly or quarterly. 

We use, and I think you will find most 
finance companies use, an instalment note. 
I think you will find that an advantage. 
You probably use it. Instead of having a 
long series of notes to be signed by a pur- 
chaser who, when he has finished signing, 
feels that he has signed his life away, we 
simply have him sign one note which pro- 
vides for payments at a certain time. The 
whole amount appears on the note and it 
says, ‘Payable in instalments of so much 
at such and such a time.” 


Question: Can you overbuy on the 
instalment plan? 


Mr. Bonnett: I think probably that 
argument has been most talked of in con- 
nection with instalment sales. We find 
in our chain of banks, and we deal very 
largely with the people who buy on the 
instalment plan, that people come to us 
to borrow money not to liquidate their 
instalment payments but to liquidate 
open charge accounts that they have been 
permitted to use far beyond their ability 
to pay and they have to get an instalment 
loan in order to budget those payments so 
they can meet them promptly. 

I don’t believe that the person who buys 
on the instalment plan is a less careful 
buyer than the one who buys on a charge 
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account. I think he takes his obligation 
more seriously—I think the person who 
overbuys on the instalment plan overbuys 
for cash. He spends too much on clothes 
and does not have enough for food or the 
other way. 

You know it has always been said that 
sales are over-stimulated by the instalment 
plan and yet you can’t fool the public. 
Every January and every February every 
merchant in the country tries new ways 
of getting the public to buy, and every 
January and every February it is a fail- 
ure because the public insists on being 
permitted to get over its spending orgy of 
November and December. I don’t believe 
you can make them overbuy. 


Mr. Witson: In automobile selling on 
the instalment plan I believe one is 
charged a percentage for the deferred pay- 
ments and one simply pays so much for 
being allowed to take one’s time in paying 
the balance of the payments. But in book 
subscription houses I believe there is a dif- 
ferent plan. The one I have in mind is a 
set of books for $150. If you want to 
pay cash they will give you a discount of 
six per cent. 

Another plan I know of, which you all 
know about, of course, is: There is a fixed 
price for the set of books but they give you 
a discount of ten per cent for cash. 

Which one would you say was the bet- 
ter plan in the sale of books, charging six 
per cent or whatever it may be, or giving a 
discount. 


Mr. BonNNELL: Personally, I think 
there would be less difficulty if you would 
increase the price of the set of books to 
include the cost of selling on the instal- 
ment plan and allow a discount for cash. 
People like it better. You won’t have to 
sell the person who is buying for cash on 
receiving a cash discount. You do have 
to sell the fellow who is buying on time. 
You have got to sell him the instalment 
charge. 


Mr. BreNTANO: Don’t you think that 
outside of the question of buying automo- 
biles which the public has become accus- 
tomed to buying thru finance companies, to 
attempt to introduce finance companies or 
banks into the purchase of books is apt to 
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create customer resistance. I mean, they 
are not used to buying books by that 
method. 


Mr. Bonnett: That, of course, is a 
question. Ordinarily the man who uses 
the instalment plan simply has his cus- 
tomer sign a note and a lien instrument, 
not naming the discount agency in that 
note. He then has the privilege of dis- 
counting his note as any one has. ‘Then 
the bank or the discount company notifies 
the purchaser that it has purchased the 
note. We haven’t found any great diffi- 
culty with it. As a matter of fact, when 
you stop to figure that there is $5,000,000,- 
ooo worth of- merchandise being sold on 
the instalment basis, you can see how well 
educated to instalment selling people are. 


Question: What have you found to 
be the reaction on the part of the pur- 
chaser of books on the instalment plan to 
placing these notes in the hands of your 
Morris bank for collection? 


Mr. BoNNELL: Frankly, I can answer 
you by saying that I have never bought a 
book note in my life so I don’t know, but 
I do know that the attitude of the average 
individual from whom we are collecting 
the monthly payments seems to be entirely 
satisfactury. Seems to have no prejudice, 
and the collections are very satisfactory. 
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In other words, while a man might 
come to you as an agent or a dealer and 
say, “I am sorry but I won't be able to 
meet my payment this month because I 
am going on my vacation,” he can only say 
that to you as a personal friend but he 
can’t have the same excuse with the bank. 
He seems to take his obligations to the 
bank seriously and we have had no diff- 
culty in having a “flare-back” by virtue of 
the fact that the dealer has sold his notes 
to our company. 


Mr. PricHarD: You spoke about that 
note being payable at a certain time for a 
certain amount. If you agree to pay $500 
for books to a certain firm, payable quar- 
terly, so much with the order and so much 
quarterly, would the bank accept that? 


Mr. BonNELL: Now you are getting 
into a question of law and I am frank to 
say that as a banker I would not like to 
accept anything but a negotiable instru- 
ment. The contract to purchase is a ques- 
tionable instrument. 


PrESIDENT McKee: These questions I 
think have indicated the interest of our 
members in your talk. We are certainly 
very gratified at your coming here and 
giving us this very practical paper on a 
subject of vital interest to us. 


Reading With a Purpose 


Carl M. Milam 


Secretary of the American Library Association 


OU might be thinking as I talk 

(arranging a set of books on the 

table) of this as a unit sale. This is 
a collection of seven or eight books recom- 
mended in the little reading course which 
was placed on the chairs this morning. 

In the first place, I ought to bring 
greetings from, and it is my pleasure to 
do so, the American Library Association 
with nearly 8,000 members and in our 
fiftieth anniversary year. Perhaps it 
would not be inappropriate to express the 
hope that by the time you have grown to 


fifty years of age you may show a member- 
ship of 8,000 plus. 

During the last two or three years li- 
braries have been taking: stock of them- 
selves and have come to the conclusion that 
there is more to be done in the field of 
adult education than they have done in the 
past. Without going into any detail at all 
I may simply say that after some months 
‘of study a special board will recommend 
that all libraries undertake to do three 
types ai least of adult education work. 

In the first place, every library it be- 
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lieves should maintain an information bu- 
reau which would provide the facts for 
anybody who wants to study. That is, any 
man or woman or boy or girl out of 
school could come to the library and find 
out exactly where they can get the kind 
of course they want. 

In the second place, every library should 
undertake to meet the needs of the adult 
education groups. We all know that there 
are scores of agencies doing some type of 
adult education work. We believe it is 
the business of the public library to estab- 
lish direct relations with those groups, 
classes of all sorts, and to provide the 
reference books and the study books they 
need or can use from the public library. 
Not only that, but to establish contact with 
the people in those groups in order that 
they may go on with their individual study 
thru the use of a library when they have 
finished their course of study. 

Third, and perhaps more important than 
any other, we believe that the library 
should now establish a department of adult 
education, which would offer to the am- 
bitious individual help in the preparation 
of courses of reading. 


Reading for Boys and Girls 


Four-fifths of the boys and girls leave 
school between twelve and eighteen, we are 
told, and we all know that most of them 
do not enroll in classes or continue their 
education in any formal way.. There must 
be thousands and hundreds of thousands of 
those boys and girls who will become am- 
bitious enough to want to go on with their 
education. Some of them will not enroll 
in formal classes and will get all the edu- 
cation they ever are to get out of the read-~ 
ing of books. 

It seems to us that it is the business of 
the public library to provide them with the 
necessary advice in consecutive reading. I 
would add a fourth item as a necessary 
adjunct, namely, that libraries in co-opera- 
tion with schools should find better means 
of developing reading habits in the boys 
and girls while they are in school in order 
that they may of their own accord con- 
tinue their education. 

To assist libraries and especially the 
smaller libraries in giving to individuals 
the kind of advice they want in selecting 
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courses of reading, we have begun the pub- 
lication of a series of reading courses, en- 
titled “Reading with a Purpose.” Each 
is by a specialist. Each is made up of a 
little introduction to the subject followed 
by a brief list of books for consecutive 
reading. The books recommended are 
chosen, of course, by the author, but the 
members of the headquarters staff of the 
A. L. A. checked the author when he 
wanted to make his list too long or when 
he wished to include two- or three-volume 
works in a short reading course. 


Reading With a Purpose Book Lists 


We allow the author to include any- 
thing he wishes if it is the kind of thing 
which every library may be expected to 
have. The authors of the courses have 
been generous in their cooperation. They 
are paid 1 nominal fee for writing the 
courses and they have contributed their 
services to this with enthusiasm. 

The courses so far published are: ‘‘Re- 
ligion in Every-day Life” by Wilfred T. 
Grenfell, ‘“The Life of Christ” by Rufus 
M. Jones, “‘Psychology and Its Use” by 
Everett Dean Martin, “Philosophy” by 
Alexander Meiklejohn, “Biology” by Ver- 
non Kellogg, “Frontiers of Knowledge,” a 
sort of orientation course by Jesse Lee Ben- 
nett, “Great American Books” by Dallas 
Lore Sharp, “American Education” by 
William F. Russell, “English Literature” 
by W. N. C. Carlton, etc. Fifteen of the 
courses have been published. 

If you will turn to the title-page of Mrs. 
Wilkinson’s “Poetry of Our Times” which 
we have prepared in a special edition for 
this conference, you will find that others 
are in preparation. “Economics” by Leon 
C. Marshall, ““The Physical Sciences” by 
E. E. Slosson, “Mental Hygiene” by 
Frankwood E. Williams, ‘Appreciation of 
Sculpture” by Lorado Taft, etc. 

We have said in effect to each author, or 
to be concrete, we have said in effect to 
Mrs. Wilkinson, ‘Suppose for a moment 
that you were in a library, in your own 
public library in New York, and that a 
young woman should come in and say to 
the librarian, ‘I haven’t read any modern 
poetry since I left college, or since I left 
high school, and I. don’t know what to 
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read; there is so much.’ And the librarian 
should say, ‘Mrs. Wilkinson happens to 
be here this morning and has time and 
would like to talk with you’.”. Then Mrs. 
Wilkinson would sit down and talk with 
her for fifteen minutes or half an hour 
about poetry. As she concluded that talk 
she would recommend that the person read 
consecutively these seven books named at 
the end of the course. 


Not Too High Brow 


We have done that with Slosson and 
with Carlton and with Dr. Russell and 
with Dr. Kellogg and Everett Martin. 
They have tried to do in printed form 
what they would do to the individual in- 
quirer if they were serving as specialists 
in a public library and if some one came 
in and wanted to read seriously. 

In general, we have asked the authors 
to have in mind the average man on the 
street or the woman who does not repre- 
sent special education or special training 
in the field which is to be covered. We 
have also said that we would like to have 
them visualize the men and women who 
have not kad more than a high school 
education. Unfortunately, they have not 
all successfully visualized those people. We 
know that some of these courses are a little 
bit high-brow for the boy or girl who has 
only finished the twelfth grade and many, 
of course, have not finished more than the 
eighth grade. 

These courses are being used primarily 
by libraries. We are a library association 
and we have had the libraries primarily in 
mind as we issued them. ‘The use that is 
being made of them will be illustrated by 
these facts: 117,000 copies have been sold 
to April 15th, that is in about ten or 
eleven months; 50,000 copies have been 
sold since the rst of January; there is 
one subscription order for 500 copies of 
each course as issued. The courses are 
issued once a month. The largest single 
order was for 6,000 copies of the assorted 
courses. ‘There are nearly 12,000 stand- 
ing orders from the libraries and others 
for these courses as issued. 

In one library 375 individuals have reg- 
istered for these courses since January. 
That means that they have indicated to 
the adult education department of that 
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library that they are not simply reading 
the course but that they are reading the 
books recommended in the course. 

Of course, I have to admit that a great 
many people have criticized these courses 
because they say the librarians say, “We 
can sell or distribute these courses by the 
thousands but we aren’t noticing as much 
increase in the use of the books they rec- 
ommend as we should like. We think 
that a lot of people are reading the intro- 
duction and feeling that they know all 
they need to know altho the purpose, of 
course, was quite the contrary.” 

In one branch library in the city, seventy- 
five patrons are enrolled for these reading 
courses. “The courses have stimulated li- 
braries a good deal. They are experi- 
mental, frankly so. We don’t know quite 
where we are going but we are trying out 
this method of aiding the readers, the 
serious readers who come to libraries. 

In Tipton, Ind., for example, the enter- 
prising librarian has announced in a daily 
paper a reading with a purpose hour on 
one afternoon of each week. People who 
are reading books recommended in any of 
these courses or in any one of these courses, 
according to announcement, are invited to 
get together and talk over the books they 
are reading. 


To Be Used in Library Publicity 


Every adult education worker will tell 
you that the weakness of a reading course 
is the lack of a discussion opportunity, and 
therefore some libraries are attempting to 
organize these discussion groups. The 
courses are being used in a few cases to 
supplement the regular school work which 
of course was not the purpose, but we are 
glad to have them so used. 

I understand Dr. Meiklejohn is using 
his course on philosophy for the basis of 
the course he now offers at the University 
of Wisconsin. In some states the courses 
are being used by the state library agen- 
cies, the state library commission or what- 
ever it might be, as the basis of traveling 
library collections. In the libraries they 
are used for reference purposes; they are 
used for circulation. 

You will note that they are issued both 
in cloth and in paper and they are also 
offered for sale. One library alone has 
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sold more than 6,000 copies of these 
courses by simply placing announcements 
in the newspapers and by having them 
available at the library. 

We are also urging the libraries to use 
these courses as. an excuse for publicity. I 
have here samples of an editorial from the 
Kansas City Star nearly half a column 
long, a review, if you please, of the 
“Philosophy” of Meiklejohn, and I should 
like for one of the earlier speakers of this 
morning to know that it was not on the 
book page. Here is one a column long in 
the Chicago Daily News, talking not 
simply about the course but about the 
books recommended by Dr. Meiklejohn in 
that course. 

We send out at the time each course is 
issued a release to every one of the 1,200 
subscribing libraries which by the insertion 
of two or three words can be made a local 
release on that reading course. “Those are 
used by the hundreds in the newspapers 
over the country. The Indianapolis Pub- 
lic Library has taken the two courses on 
Religion as an excuse to write to every 
minister in town urging them to use and 
advertise these courses and_ incidentally 
they give each minister a course on ap- 
proval. 


Use of Lists By Booksellers 


We hope that these courses may be used 
eventually by booksellers. They have 
been used in a very few cases by book- 
sellers, not as books to sell. They are 
priced at thirty-five cents for single copies 
by mail in the paper edition and down to 
ten cents apiece in large quantities. Li- 
braries are asked to sell them, if they do 
sell them, at fifteen cents. A good many, 
I regret to say, are selling them at ten 
cents, which is their privilege if they. 
choose to do so. It is not something 
which we could expect the dealer to sell 
for its own sake, but we think that these 
reading courses are the kind of thing which 
will stimulate the buying of real books, 
and we wish that some way might be 
found for the booksellers to make use of 
these in order to stimulate the sale of a 
whole set of books of six or eight or twelve 
or five or whatever the number may be. 
_ When some one comes in to buy the 
“Second Book of Modern Verse” or to 


“1701 


buy one book on poetry, why not let this 
little reading course of Mrs. Wilkinson’s 
help you to sell that purchaser a whole set 
of books. 

I would like to see these books dis- 
played in all the big bookstores thruout 
the country in order that the bookseller 
may capitalize on the interest in poetry 
shown by the person who passes, not to sell 
a book but to sell a whole reading course, 
a whole set of books which have been 
brought together by an expert and are 
recommended by an expert. If you please, 
give with the set a copy of the little read- 
ing course which will cost you, if you buy 
them in quantities, about ten cents apiece. 


In Connection With His Advertising 


I would like also to see the bookseller 
make use of them as the basis of advertis- 
ing in his paid advertisements in the 
papers. It seems to me that in line with 
one of the earlier speakers this morning 
they could be made the motive. You 
could get back into what the individual 
is thinking about, because we do know that 
when there are millions of people en- 
rolled in correspondence courses, the book- 
stores and the libraries can capitalize on 
that same interest if the approach is prop- 
erly made and the offer is made. 

I will leave this set of reading courses 
here if any of you wish to see them, and 
we have presented the little ‘Poetry of 
‘Our Own Times” with the compliments 
of the American Library Association in 
order that whatever you may remember or 
forget of what I have said, the idea may 
remain with you. 

The American Library Association is 
more concerned fundamentally with the 
promotion of reading, with the develop- 
ment of reading habits, with the encourage- 
ment of reading seriously and with a pur- 
pose, than it is with the establishment of 
any type of institution. We believe that 
you also are interested in those aspects 
while not forgetting, as we are not for- 
getting, the importance of recreational 
reading, that the time has come when we 
can all capitalize the serious educational 
reading, that the time has come when we 
think, maybe, that these little reading 
courses can help us all to do that thing. 
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PresiwENT McKee: Thank you very 
much, Mr. Milam for the greetings which 
you have brought to us from the Ameri- 
can Library Association and for this very 
practical idea that you have also explained 
to us. I am sure many booksellers will be 
glad to avail themselves of the oppor- 
tunity. 

We are trying to close our program very 
speedily, but we have at least two more 
items on our program which we must fin- 
ish this morning. 

I do want to call on Charles H. Comp- 
ton, the Assistant Librarian of the St. Louis 
Public Library, who would like to say a 
few words about the book exhibit you have 
seen in the lobby. Mr. Compton. 


Books for the Home Exhibit 


Cuartes H. Compron: I didn’t ex- 
pect to say anything when I came here 
this morning, but I would like to say 
something about the exhibit which the 
Public Library has arranged for your ob- 
servation. 

The exhibit in the lobby is made up of 
books which we suggest for a model li- 
brary. There is a list of books for the 
home which has been compiled by Margery 
Doud who is now Chief of the Readers’ 
Advisory Service of the Library, which is 
our suggestion of a basis of selection for the 
home. Of course we realize that no per- 
son is going to select all of these books for 
the home. Each person has his personal 
taste, but we do think that it is also an 


advantage to have a definite list of this 


kind. 

We have used this list in exhibits in 
the Coliseum during the Better Homes 
Exposition. We have had this model li- 
brary exhibited with the list, and it con- 
tains books for the adult and for the chil- 
dren, the books for the children being se- 
lected by Ruth Overman of the Children’s 
Department, also a list of books as gifts 
which was compiled for the American 
Library Association by the staff of the St. 
Louis Public Library and suggests not 
especially recent books but books which we 
think are suitable for gifts, some more 
expensive, many less so. 

I want to say also a word in regard to 
adult education as carried on in the St. 
Louis Public Library. We have recently 
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established a Readers’ Advisory Service, 
of which Miss Doud is now in charge, 
and are giving assistance in compiling 
reading lists. Of course we have these 
books, ‘Reading with a Purpose,” and we 
have been surprised at the demand there 
has been for them without any advertising. 

Mr. Milam has emphasized the serious 
side of reading. I think this list by Miss 
Doud emphasizes rather reading because 
you can’t help it, reading for the joy of 
it. I don’t want to discount at all the 
“Reading with a Purpose,” but I am 
thinking of something that Chancellor 
Hadley said in his address to the students 
at the beginning of the year, that if he 
could give the students one thing out of 
their whole course it would be the love 
of good books, and it seems to me that if 
you are going to do that you have to catch 
them young. I would like to emphasize 
that if we can get the children to love 
books when they are young that is the 
greater thing. 

I think that if we can encourage the 
imagination of the children when they are 
young, that is the way to make book 
buyers. 


Religious Books 


PRESIDENT McKee: I am sure we are 
very grateful to the St. Louis Public Li- 
brary for its interest in arranging this ex- 
hibit for us and also for Mr. Compton’s 
explanation of it. 

At the round table conference on re- 
ligious books which was proposed thru the 
idea which is to be expressed in the paper 
by Mr. Colby, it was felt by members who 
originally planned the group conference of 
religious booksellers that the effect of the 
conference would not be very great and 
that much of its value might be lost, 1 
might say, if it were confined exclusively 
to those who engage entirely in the 
sale of religious books. It was felt that 
it would be of a great deal of importance 
to bring to this convention and to the 
members here the ideas which Mr. Colby 
has in his paper of what the so called 
“regular” bookseller may do with religious 
books. We are to have as the last paper 
of the morning, “What Booksellers can do 
with Religious Books,” by William J. 
Colby. 


May 22, 1926 | 


1703 


What the Bookseller Can Do 
With Religious Books 


William J. Colby 
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VER against an austere religion of 

yesterday, we have the smiling, 

genial spirit of today’s religion— 
typified in much of our modern preaching, 
in religion as often lived, in many of the 
religious ‘‘best sellers.” 

Except for this change to a popularized 
religion there would be no place on the 
Program of this American Booksellers’ 
Convention for the subject “What the 
Bookseller Can Do with Religious Books.” 

There were the hell-fire and brimstone 
days; then, the days when sparks of joy 
crept into sermons, into the living of re- 
ligion, into the books about religion. 
Then, came the days of the Fosdicks of 
the pulpit, breathing full happiness into 
religion; affecting the daily rounds of life; 
affecting the trends of religious thought 
and action; making religious books appeal- 
ing to a wide range of readers, instead of 
to the cloistered few. 

In the bookstore of ten years ago, re- 
ligious books were relegated (with some 
notable exceptions) to the extreme back 
shelves of bookstores. The label was 
“Theology,” or the word “Religion” stand- 
ing by itself and signifying much that had 
clung to it from the austere days. 

The high, picket fence about this sec- 
tion of books kept off the wanderer inter- 
ested in “religion and life’’—not in theol- 
ogy or religion as things apart from life. 
The specialists in religion entered this sec- 
tion, but the “common people” hungry 
for the “bread of life’ looked on and won- 
dered what kind of stones would be given 
for needed bread. ‘They seldom were en- 
ticed to search, and seldom sought. 

Within the last six months I have 
browsed thru fifty bookstores. In nearly 
every instance, religious books were car- 
ried on shelves well up towards the front 


of the store. There was some inviting 
label for the section, or there were a few 
shelves of religious books without label, 
standing there on the strength of what 
they had to offer as books related to the 
finer interests of life. 

The gist of what I am saying is that 
today we have in religion an increasingly 
popular subject. Today we have in re- 
ligious books, potential resources for a de- 
veloping book business. Already these 
resources are being tapped, and with re- 
sults that bear witness to the actualities of 
these resources. 

We have not come to a milennium— 
either as to religion itself, to religious 
books, or to the sale of them. But we have 
come to the point where the National As- 
sociation of Publishers, in its “year round 
bookselling” efforts recognize the value (to 
publishers and booksellers) of an annual 
“Religious Book Season.’ We have come 
to the point of acceptance as a subject on 
this convention’s program of what the 
“Bookseller Can Do with Religious 
Books.” 

A year ago, I was asked to write an 
article upon this subject for the Atlantic’s 
Bookshelf. What appeared represented the 
experience, observations, reflections of 
some years in watching the sale of religious 
books, watching what was happening in 
the inside of these books, how they were 
being read and used, how the market for 
them might be widened with profit to pub- 
lisher, bookseller, and to the people served. 

With your indulgence, there are some 
sections of this Atlantic Bookshelf article 
which I shall repeat in full, or in sub- 
stance—as points as forceful today as a 
year ago. 

It is well to bear in mind at the start 
that bookselling is a business, dealing in 
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purchases and sales, and reckoning with 
ultimate profits. Some one has said that 
profits must appear before “‘service” be- 
gins. That depends upon the nature and 
extent of “service.” It is not impossible 
for certain types and degrees of “‘service” 
to be the means of creating and developing 
new lines of business, which may not actu- 
ally be profitable in themselves, but which 
bear upon the profits of the business as a 
whole. 
Variety of Modern Religious Books 

I wonder myself about the immediately 
profitable nature of a stimulated sale of 
religious books within the general book- 
store. ‘There is, however, this to consider 
seriously—the possible, gradual effect upon 
the bookstore’s total business, the quality 
and range of its customers, the nature of 
their purchases, when the bookstore makes 
an earnest effort to interest the potential 
religious book buyers of its community. 


Modern religious books deal with every 
phase of human endeavor; they are related 
closely to life itself, to how the best ends 
of living may be served, and how the uni- 
versal needs of life are to be met. 

Speaking of needs, Calvin Coolidge has 
said: “We do not need more material 
development, we need more spiritual de- 
velopment. We do not need more intel- 
lectual power, we need more character. 
We do not need more government, we need 
more culture—We do not need more laws, 
we need more religion—We do not need 
more of the things seen, we need more of 
the things that are unseen.” 


In these needs of which the President 
speaks we come to something upon which 
we booksellers can base our expectations of 
a larger religious book buying public. 
Modern religious books contain the light 
which points the way to spiritual develop- 
ment — character—culture —religion—the 
things unseen. 


These needs are not a thing apart from 
life—they are life, as is evidenced by the 
triumphant progress of “best sellers” in to- 
day’s broad field of religious books. The 
purchasers of these religious “best sellers,” 
and of those religious books more modest 
in their sales, are by no means confined to 
religious specialists. The community of 
potential buyers of religious books includes 
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church members in the large; the many 
eager men and women without definite 
church alignment; all of whom, for any 
reason, are seeking light upon spiritual 
development, character, culture, religion, 
the things unseen. 


There is reason for this beyond the urge 
of seekers groping blindly. Embodied in 
many religious books is the flaming pur- 
pose of the author to be helpful, to illu- 
minate the dark places, and to put before 
the reader his years of intensive living 
which have made his book possible. ‘There 
is studied thought, wide experience, clear 
conviction, uplifting power, a genuine 
mission written into the pages of such 
books. 


What the bookseller can do with re- 
ligious books depends largely upon wheth- 
er, at this point, he sees beyond the imme- 
diate sale and visions the potential buyers 
of modern religious books, and asks him- 
self these questions: Who of the people 
who come into this store are prospective 
buyers of these books? What are the 
points of contact between these people and 
these books? What leads some people to 
buy, and would the same reasons lead 
others to buy? How about the people who 
seldom or never come here? 


I am not unmindful that the bookseller 
is a busy person, dealing with a stream of 
people, a stream of titles in all the classifi- 
cations of the business, and dealing with 
the many intricacies of the business. True 
enough, and yet the answers to these ques- 
tions have their practical bearing upon the 
business as a business, and as a community 
service. 

Creating an Appetite 

A genuine service to the community may 
or may not be uppermost in the mind of the 
bookseller, but I leave it to him, if he can 
dodge that responsibility—let alone side 
step his potential market for modern re- 
ligious books. 


Until the California Fruit Growers 
Association got busy and revealed to the 
public the deliciousness of the orange and 
the variety of tempting ways in which it 
could be served, oranges were oranges, 
bought by some but passed over by the 
multitude. An appetite for the orange was 
created by visualizing to the consumer the 
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usefulness of the orange as a health build- 
er, a table decoration, a choice morsel for 
the palate—and oranges doubled in sales. 

When the urge within “common folk” 
for spiritual food, finer character, culture, 
an every day religion, is commercialized 
(if you will) by the bookseller, the sale of 
religious books may double. 

There is a variety of ways to tempt the 
reading palate of prospective consumers of 
religious books. ‘The same degree of in- 
genuity which has enabled the bookseller 
to whet the reading appetites in other fields 
of literature can be used to entice buyers 
into the diversified field of religious litera- 
ture. The same degree of ingenuity is 
called for, but a good method of distribu- 
tion in one classification of literature may 
be a poor method in handling religious 
books. 

A popular novel, broadly advertised and 
generally known to be entertaining, needs 
only to be massed where customers can see 
it and sales are made. What happens when 
the “popular” title of a famous author of 
religious books is given similar display? 
The point of selling contact is established 
chiefly with that decidedly limited public 
who know something about the author and 
his books. The eager public, really want- 
ing what is ix the book, are not chal- 
lenged—and pass on. 





Relating Books to Human Needs 


One point of emphasis in what the book- 
seller can do with religious books seems to 
lie in close analogy to what was done with 
oranges—of course, with local adaptation 
and on a scale of what is practical for any 
given bookstore to attempt. With religious 
books (in a general bookstore) it does not 
seem to work out successfully to pile them 
up, stick the price tag on them, and call 
it a day. 

If we are to attempt to make that buy- 
ing contact between the needs of people 
and the modern religious books which meet 
those needs, we must do something beyond 
the offering of these books for sale. Per- 
haps we can letter a placard with some- 
thing interesting and informative about a 
book, an author, a group of books—sozne- 
thing to make a few, at least, of the gen- 
eral public of the bookstore say, “What’s 
this?” 


1705 


A little of this kind of experimentation 
may lead the bookseller to see that in re- 
lating religious books to the human needs 
of life he has found an intensely interest- 
ing and gratifying part of his bookselling 
activities, as well as one remunerative in 
sales made. 


Books Are Our Servants and Our Masters 


He may begin to vision how religious 
books can be grouped; how one group after 
another can be displayed, with placards 
tying up each group of books to definite 
phases of human needs and interest; how 
these placards can carry humanized appeals 
to flash into the consciousness of the casual 
visitor, or the book browser; how thru the 
spoken word and the printed word the 
contact appeal can be made. 


Once this vision is caught, there are 
innumerable ways to broadcast the infor- 
mation that “here are books for which you 
have been waiting.” It would be folly to 
outline minutely just what the bookseller 
can do with religious books, as that de- 
pends so much upon the special nature of 
each bookstore and upon each bookstore’s 
community. 


In some communities, at least, this effort 
of the bookseller with religious books need 
not be a “playing it alone” game. ‘There 
are the ministers, the other interested 
individuals, the groups of people in the 
church and outside the church, who can 
put influence, time and contagious enthu- 
siasm back of the bookseller’s efforts—if 
they will. They will, if the bookseller’s 
own enthusiasm has zeal enough in it to 
make him really want to place more re- 
ligious books in the homes of the many, 
rather than the few. 


The great user of books has said “Some 
books are our servants—they bring us 
information; they tell us news; they keep 
us up to date—some books are our mas- 
ters; we sit at their feet to learn—we 
catch new visions—we are captured by new 
truth.” He was writing about books which 
fall under the broad heading of “Religious 
Books.” 


PresipeENT McKee: Mr. Melcher will 
announce the elections to the Honorary 
Fellowships. 
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Announcement of the Elections 
to the Honorary Fellowship 


Frederic G. Melcher, Chairman 


NNUALLY we venture to suggest 
those among us who have added to 
the standards of the Bookselling 

Fellowship, and this fellowship has each 
year taken increased importance among us 
as our opportunity 
to recognize the 
work of our friends 
and co-workers. We 
have elected since 
1921, twenty-three 
people to this fel- 
lowship, of whom 
three are deceased, 
Charles E. Butler, 
William Harris 
Arnold and Frank 
Morris. At this 
time, we elect three 
more to that fellow- 
ship, and the an- 
nouncement is one 
that I make with a 
great deal of pride 
and interest. The 
vote has been na- 
tion- wide and _ in- 
cluded all types of 
our members. ‘The 
response. was inter- 
ested and enthusias- 
tic, and I am sure 
that you have all enjoyed this opportunity 
to honor our friends. 

There are among those present at this 
convention six of those already elected to 
the fellowship, and I would like when I 
finish reading their names to have them 
come forward and help me in making this 
announcement. 

It so happens that of the three we se- 
lected two were unable to be here, and so 
it will be the part of the secretary to make 
announcements by telegraph to them. Of 
those present, there are George W. Jacobs 
of Philadelphia, now the senior member of 
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the fellowship, and the second person to be 
elected to the fellowship; Ward Macauley 
of Detroit (the only one of our ex-presi- 
dents who is at this convention) ; John G. 
Kidd, of Cincinnati; Henry S. Hutchin- 
son, of New Bed- 
ford, and J. Joseph 
Estabrook, of Balti- 


more. I should be 
glad if those who 
are in the room 
would come up here 
just a moment 
while I make the 
announcement. 


[The, members of 
the Honorary Fel- 
lowship who were 
present came up to 
the platform. ] ; 

I should like to 
read the _ citation 
that goes with the 
name of the person 
who received by far 
the highest vote of: 


this year. President 
of the . American 
Booksellers’ Associ- 


ation. Entered book- 
selling with Macau- 
ley Bros., traveled 
with great success for Doubleday, Page & 
Co. Returning to the retail business he 
took up the management of the famous 
Woodward Ave. bookstore of Sheehan, one 
of the large book outlets of the country in 
the development of which he has shown 
book sense and sound business ability. His 
contributions to the work of the A. B. A. 
have been many and his work as presiding 
officer distinguished. 

Both on account of appreciation of his 
bookselling qualities and our tremendous 
affection for Walter McKee as a person- 
ality, we welcome him into the Bookselling 
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Fellowship of the Amer- 
ican Booksellers’ Asso- 
ciation. 

We will let Mr. Mc- 
Kee make his acknowl- 
edgement later and will 
just read the other two 
announcements. 

A bookseller of rare 
culture and_ kindliness, 
with a record of long 
and honored service in 
Cincinnati. He early 
entered into the book- 
store founded in 1831 
by his father, U. P. 
James; took it over in 
1889 and has made it a 
store beloved by its pa- 
trons and influential for 
the best in literature and bookmaking thru- 
out the Ohio valley. Davis L. James repre- 
sents the highest traditions of bookstore 
service. Mr. James’ home is in Cincinnati. 
I am sure that it is a fine thing that we 
recognize the quality of what he has done. 
We go to his store when we are visitors 
to Cincinnati, not to study his figures or 
turnover but to see how a man of rare per- 
sonality so infuses that personality into 
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a bookstore that Cincin- 
nati is proud of him. : 
A bookseller who has 
built up one of the great 
book outlets of this 
country or any country 
thru organizing ability, 
initiative and merchan- 
dising enthusiasm. Has 
shown imagination in 
trying new methods and 
exceptional talent in the 
training of assistants for 
her organization. She 
came into this impor- 
tant position after ex- 
perience in the Em- 
porium, San Francisco, 
Browne’s_ Bookstore, 
Chicago, and A. C. Mc- 
Clurg & Company, Retail. Marcella Burns 
Hahner, of Marshall Field & Co., Chicago. 

Present McKee: I should like to 
speak at length but all I will say is that 
if it were a book I could have said that 
I had one, but I never had one of these 
before and I shall never perhaps get one 
again. I shall content myself with saying 
that I appreciate it very, very much. 
Thank you. 


TuurspAY MorninG Session, May 13, 1926 


Executive Secretary Meyers read tele- 
grams from Belle M. Walker of New 
York, and Mr. and Mrs. William R. 
Matthews of Omaha, Nebraska, and 
H. C. South, President of the New 
Zealand Booksellers’ Association. 


“New Zealand booksellers send hearty 
good wishes; successful conference.” 
(Signed) H. C. South, President, New 
Zealand Booksellers’ Association. 


Marion Humble: 

“Congratulations on good work done 
and doing. Warm regards to whole con- 
vention.” (Signed) Belle M. Walker. 


“Greetings to the members of American 
Booksellers’ Association. Greetings to boys 
who represent the publishers in the middle 
west. Regret much we cannot be with 
you.” (Signed) Mr. and Mrs. William 
R. Matthews. 


Presipent McKee: I have one tele- 
gram which I have purposely held out. 
Because of my very warm personal regard 
for the sender of it and the warm personal 
regard I feel all members of this Associa- 
tion have, I thought I should have the 
pleasure of reading it to you myself. 

“Cordial greetings to all my friends. 
Hope the convention has been a grand suc- 
cess. Keenest regrets that I could not be 
with you. I raise my brown derby in fond 
salutation to you all. Hulings C. Brown.” 

The first item on our program this 
morning is the reports of the chairmen of 
the various group round tables. I am go- 
ing to ask the chairmen of these round 
tables to give us suggestions that have been 
developed from these conferences and ex- 
press whether it was the consensus of the 
round table that it was a good thing to 
have done. 

I will call first on Mr. Tracht, Chair- 
man of the College Bookstore Group. 
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Reports of the 
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Round Tables 


I. College Bookstore Association 


F. H. Tracht, President 


University of Chicago Bookstore 


E had a very fine meeting yester- 
day, extending to nearly six o’clock. 
About sixty were in attendance. 

From the standpoint of the. College 
Group I think the all-day session, Mr. 
President, is much better than the early 
morning conferences, and our group heart- 
ily endorses your plan. 

Miss Dodd, as you know, was unable to 
attend, but she sent us an excellent report 
of some of the things she is doing in try- 
ing to establish relations with colleges; 
that is, the bookstore in relation to the 
college. She has made some very good 
headway, especially at Dartmouth and 
Mount Holyoke where she interviewed the 
faculty and arranged to carry a good line 
of general books and was able to have the 
faculty cooperate in referring the students 
to the store. 

Earl Campbell of the University of 
Washington, Seattle, gave a fine paper on 
“Honesty Among Employees.” They had 
made a survey of various stores in the 
vicinity of the University and checked 
them up. He had definite data on that, 
and I think you will hear about it later, 
perhaps, in a printed paper. 

King Cole from Galesburg, one of the 
old timers in the circulating library field, 
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gave a fine talk about his experience, first 
with the book lovers’ library and then 
coming down to his present scheme which 
is modeled after the type that is put out 
by the Publishers’ Association. 

We had a delightful little meeting, Mr. 
President. 


II. Religious Bookstore Group 


Joseph V. Pilkington, Secretary 


Cokesbury Press, 


WILL try to make our report as short 
I as the College Bookstore report. 

The meeting yesterday was addressed 
by the Reverend Dr. Colby of St. Charles, 
Missouri, who spoke on the ministers and 
religious books. Following his address, 
there came the very important item of 
business—how we as a religious bookstore 


Nashville, Tenn. 


group could make religious books interest- 
ing and profitable to the average bookstore 
and to every American community. I 
would like to read the findings of Dr. Col- 
by. They are short. 

“The Religious Book Section of the 
American Booksellers’ Association believes 
that its administration includes an earnest 


May 22, 1926 


effort to meet the book needs of the com- 
munity. It realizes that there is a neces- 
sity for more intelligent discrimination in 
the marketing processes.” 

He points out that the possible buyers 
of religious books include (a) the religious 
specialists in church and allied organiza- 
tions, (b) those interested in trends of 
‘thought and in cultural and character de- 
velopment, (c) those needing the spiritual 
and character guidance afforded by re- 
ligious books. 

He reminds us of the varying degrees 
‘of intelligence, education, training and 
understanding within these groups. 

He recommends that a committee of 
three be appointed by the chair to make a 
study of the practical ways of making it 
easier for people of all kinds to find the 
books they need and will be glad to buy, 
and submit its findings to the chairman 
of this section by September 1st for sucht 
distribution as seems desirable. 

There seemed to be sentiment for per- 
manent organization of the Religious 
Bookstore Section. This came about in 
the appointing of a committee to look into 
the possibility of such an organization, the 
service it could render to the American 
Booksellers’ Association, and perhaps I 
could bring it to you in just the way we 
wrote it out. 

“Sensing that the American Booksellers’ 
Association would favor this group, the 
chair appointed three members to enlist the 
membership in the support of the entire re- 


III. Department 


1709 


ligious booktrade between now and _ the 
next convention.” 

The group will attempt to widen the 
Association’s program, to increase the 
membership of the Association and to con- 
form to its present policies, and to make 
religious books profitable to the entire 
booktrade. 

In addition to the above (publishers 
please keep your ears open) the following 
resolutions were drafted: 

“The Religious Book Section goes on 
record as being unable to afford to concen- 
trate sales efforts on books of less than 
forty per cent discount due to the high 
cost of merchandising. 

“The Religious Book Section goes on 
record as favoring the slogan, ‘More and 
Better Religious Books,’ and authorizes 
that a letter be sent to the general denomi- 
national publishers, urging adherence to 
the slogan.” 

There, of course, were a great many 
other resolutions talked about and con- 
sideration given to them, but we feel that 
if we adhere to this program thru the en- 
tire year we will be of service to the entire 
Association, particularly to communities 
needing the character and guidance re- 
ligious books can give them. 

PRESIDENT McKee: Last year, ex- 
governor Morrow, in commenting upon 
my toastmastership, said, “Mr. McKee is 
a wonderful toastmaster because he is brief 
but he would be even better if he were 
briefer.” 


Bookstore Group 


J. Joseph Estabrook, Chairman 
Joseph Horne Co., Pittsburgh, Pa. 


[Mr. Estabrook was not present to give 
a report, but the following report was 
written for the Publishers’ Weekly by Al- 
bert R. Crone of the R. R. Bowker Co., 
who attended Mr. Estabrook’s Round 
Table. | 


Tie department store group was well 


attended by well-known department 
store managers and assistants from 
stores in western, midwestern and eastern 
sections. Mr. Estabrook described the 
value of an information desk or service as 


a store institution to draw trade and to 
render literary service. Such an informa- 
tion desk should take care of all inquiries 
regarding books and reading and to that 
desk the busy sales clerk should direct all 
persons whose demands could only be an- 
swered by considerable research. Such an 
information desk should be equipped with 
all necessary indexes and catalogs for find- 
ing books and the public should be coached 
to use these catalogs to answer their own 
needs. The information desk personnel 
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can also properly catalog and keep record 
of customers, their names, addresses, and 
interests. Department store managers who 
wish to install an information desk should 
sell the store management the value of this 
information desk as a store service and not 
as a selling department—a service that 
could be widely advertised to attract people 
to the store. 

Another department of book distribution 
closely related to the bookselling function 
that came in for a great deal of discussion 
was the circulating library. This was also 
highly regarded as a service department, 
calculated to draw people to the depart- 
ment store and therefore properly not a 
part of the book department but a corol- 
lary to it. General opinion favored the 
circulating library as a profitable and 
essential department store institution that 
helped bookselling. There was a wide 
divergence of opinion as to the rental rates 
and the allocation of costs and overhead as 
between the book department and _ the 
circulating library. 

Considerable discussion was carried on 
regarding the disposal of non-moving 
stock, all agreeing that a thoro house 
cleaning was essential annually. Depart- 
ment store practice on the part of the store 
management, however, was shown to direct 
department practice often to the point of 
forcing the clearing out of stock that the 
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book department manager would hold for 
sale at full price but that because of being 
in stock for a year or more the store man- 
agement insisted on cutting. 

The feeling was general that department 
stores and other stores in the book business 
in communities where no book mediums 
had developed and where no publishers’ 
advertising was carried on might well unite 
to foster a good book review section of a 
local paper and then “sell”? such paper as 
an advertising medium to publishers. As 
regards department advertising it was gen- 
erally held that advertising direct by mail 
was preferable to the use of the telephone 
on ordinary advertising tho the use of the 
*phone on a well-selected group of prospects 
to sell books of outstanding and particular 
interest was deemed profitable. 

That the department manager should 
spend practically all his or her time upon 
the floor of the department was generally 
agreed. Such practice gave opportunity to 
speed up selling, to coach and instruct 
sales people and to promote the personality 
possibilities of a department. 

Mr. Estabrook came in for enthusiastic 
praise for an instructive and lively confer- 
ence. Discussion of all the topics men- 
tioned was general and pertinent. Many 
other points were brought out in such rapid 
discussion as to leave note takers far 


behind. 


IV. Small Town Bookstore Group 


Jacob Fris, Chairman 
Fris Bookstore, Holland, Mich. 


E had a very interesting group 

meeting. We discussed many gen- 

eral subjects but the meat of the 
whole discussion was the wonderful op- 
portunity that the small town dealer has 
in being able to have a personal touch with 
his custemers. Knowing almost every- 
body in the city, the bookseller should be 
able to learn what his customer wants and 
make it impossible for him to want to go 
to the bigger city. 

Mrs. Blair told of her interesting de- 
partment in Good Housekeeping. In her 
department she is trying to bring out the 
books she believes people in small towns 
will enjoy. 


Plans should be worked out whereby the 
wholesaler should endeavor to show the 
different publishers’ books at centrally lo- 
cated places once a year and invite the 
small town dealer to look them over. Very 
few travelers come to smaller places and 
the dealer does not get a chance to see 
what the publishers are doing. 

We urge that more effort be made to 
get the small town dealers to join the 
A. B. A. and come to the conventions. 

We recommend that the round table 
talks be an annual event at our conven- 
tions, and we believe the group will grow 
in numbers as well as in the knowledge of 
bookselling. 
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V. Children’s Book Group 


May Massee 
Doubleday, Page Co., Garden City, L.I., N.Y. 


Iss ANDRUS 
stressed — especi- 
ally the idea that 
we ought not to miss 
activities for usefulness 
in trying to get new 
markets for children’s 
books. Miss Hutchin- 
son outlined the possi- 
bility in a department 
store for children’s book 
work, and Miss Ma- 
hony’s paper, which was 
read by Mr. Melcher, stressed the possi- 
bilities of the children’s rental collection. 
Then the discussion of the rental li- 
brary for children began. Many people 
were against it; two or three were quite 
for it. 
Finally Mr. Estabrook proposed that the 





May Massee 


President of the Association appoint a 
committee to present at the next meeting 
a definite plan for the organization of the 
children’s rental collection which should 
give an idea of the possibilities, how much 
it would cost and what should be the 
financial backing for such an undertaking. 
This motion was seconded and carried. 

Afterwards Mr. Estabrook prepared a 
resolution which was referred to the Reso- 
lutions Committee. The idea of this was 
to be that the Booksellers’ Association was 
to appoint a committee to confer with the 
publishers’ association as to the advisability 
of changing the date of Children’s Beok 
Week from the fall to the spring. After 
some discussion the meeting adjourned. 

PrEesmpeENT McKee: John G. Kidd of 
Cincinnati had charge of the Group on 
Accounting and Finance. 


VI. Accounting and Finance Group 
John G. Kidd 


Stewart Kidd, Cincinnati 


PPARENTLY, ladies and gentle- 
men, the members of the Book- 
sellers’ Association have got to the 

point at which they are not particularly 
interested in figures for the simple reason 
that they are making so much money they 
don’t need to worry. It reminded me yes- 
terday in our meeting very much of Sidney 
Conover’s answer to a question as to 
whether he would take an inventory. He 
said he never did. 

“Well, how do you know you make 
money?” 

“T have it in my pocket.” Apparently 
that is what happened yesterday. 

We had five people at our group meet- 
ing, and we have found that Mr. Crowell’s 
work in the book he has just printed con- 
tains practically everything that it was 
necessary to discuss. If you people aren’t 
particularly interested in your finances, I 
recommend very highly and strongly that 
you go home and read this book right thru 
for I am sure you will find something of 


general interest, and I hope that you will 
use it when you find it. 

Mr. Crowell has spent a great deal of 
time on this and taken up all the various 
items and subjects which need the atten- 
tion in the ordinary bookstore. 

Next year I hope that we can get seven 
or eight people together at this meeting be- 
cause it really is quite vital. 

PresiweENT McKee: Mr. Turner has 
charge of the Advertising, Mail Order and 
Special Effort Group. 

[President McKee was informed that 
Mr. Turner was downstairs eating his 
breakfast but would be up shortly. ] 

PresIDENT McKee: Very interesting. 
Has Mr. Estabrook arrived yet? (Not 
present.) He is having his lunch possibly. 
(Laughter. ) 

Well, I was reserving our good friend 
Fred Melcher, but we will have to have 
him now. Mr. Melcher had’ charge of the 
Large City Bookstore Group which was 
very well attended. 
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VII. Large City Bookstore Group 


Frederic G. Melcher 
Editor, Publishers Weekly 


WANT to repert for our group that 

it feels the round table type of dis- 

cussion is valuable. It brings out so 
many things that we could have gone on 
for much longer discussion. 

The consensus of opinion was that in- 
asmuch as the problems of this group were 
common to most members of it there ought 
to be a sense of fellowship among the 
larger ‘city bookstores so that anyone who 
has occasion to travel from one city to an- 
other would feel it a privilege and oppor- 
tunity to call on other stores of the same 
kind in order to compare notes and there- 
by make good merchandising methods of 
one city available for another. There was 
a feeling that this same group should get 


together next year and continue this type 
of discussion. 

The Chairman was requested to bring 
to this meeting and ask your approval of 
the plan of sending a telegram to W. B. 
Clarke, one of the heroes of the American 
Booksellers’ Association, whose name came 
especially to our minds because he, almost 
alone, fought the hardest fight for the 
price maintenance: and an increased inter- 
est on the part of booksellers in good 
finance, a fight that Mr. Kidd is now con- 
tinuing here this morning. Our group 
would like very much to have this conven- 
tion send a telegram to Mr. Clarke. I 
would like to make that a motion. 

The motion was seconded and carried. 


VII. Advertising, Mail Order and Special Effort Group 


Guy R. Turner 
Doubleday, Page Bookshop, St. Louis, Mo. 


[Guy Turner sent his written report. ] 


HE Advertising Mail Order and 
Special Effort Group Conference had 
an attendance of about forty. 

We found coordinated advertising pre- 
ferable to cooperative advertising with the 
publisher, that is linking the booksellers’ 
announcement with the publishers’ ad. 
which in most cases carries the phrase, ‘“T’o 
be had at all booksellers.” It was sug- 
gested that booksellers in each community 
advertise cooperatively to put over books 
as gifts on certain occasions such as 
Mother’s Day. It was also recommended 
that there be more coordination between 
the publisher and the bookseller on the fur- 
nishing of postal circulars, etc., with a 
view toward the elimination of waste. By 
such elimination it was found that the pub- 
lishers might be able to spend their adver- 
tising appropriations more effectively. 

During the mail order discussion it was 
recommended that every bookseller build 
up a specialized mail order department by 
use of classification cards, using 36 classi- 
fications and a form letter to be merely 
filled in and sent out. 


We recommend also less use of stuffing 
in monthly statements, unless no catalog 
is mailed out regularly. 

In the Special Effort discussion we found 
that the direct returns on a campaign do 
not indicate its success. Any special effort 
on a worth-while book will pay for itself 
provided that the book is one that will be 
carried along by word of mouth. 

It was also suggested that each book- 
seller start in his own town a special cam- 
paign to establish himself as the mind doc- 
tor of his community rather than a group 
of professional reviewers. 

In the period of general discussion it was 
recommended that booksellers make more 
use of the publishers’ facilities for building 
up mailing lists, learning to write advertis- 
ing copy and sales letters. It was found 
that the publishers are anxious to help in 
this regard. 

More departments in the bookshop were 
recommended, more specialization and more 
attention toward building up weak depart- 
ments. It was also urged that booksellers 
analyze more carefully their window sales 
and effectiveness of display. 
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Report of the Resolutions 
Committee 


Cedric Crowell, Chairman 


HE Resolutions Committee has had 

five meetings. ‘This doesn’t include 

all our deliberations nor will we an- 
noy you with it all. We have tried to 
analyze the material that has come to us 
which, by the way, I regret to say has not 
been as abundant as it should have been. 
There haven’t been enough members of the 
association, in our opinion, who have rec- 
ommended to the Resolutions Committee 
specific resolutions. We have had to use 
as the basis of our report, the reports of 
the President, the Executive Secretary, the 
Board of Trade, and one or two sugges- 
tions which have come in. 

In the first place, I should like to say 
that we have not received from the chil- 
dren’s book group a recommendation for 
the resolution which I note Miss Massee 
referred to. Unfortunately we have not 
been able to bring in this resolution. 


It occurs to me, Mr. Chairman, that it 
might save us some time if after the read- 
ing of a resolution I may be so bold as to 
move as an individual that we accept the 
resolution. I think that may save some 
time in bringing the matter up for discus- 
sion. If I may be granted that privilege I 
‘should like to have it. 


PresipeENtT McKee: You mean to vote 
on each resolution separately rather than 
to read them all thru and then vote 
on them? 

I think we should consult the pleasure 
of the meeting. Do you prefer to have 
Mr. Crowell move that each resolution 
be adopted after the reading of it or would 
you prefer to have all the resolutions read 
thru first and then take them up separately? 


I move that they 
{ Carried. ] 


Mr. HutTcHINson: 
be taken up one at a time. 


Resolution No. 1 


RESOLVED, that we endorse the action of the Executive Committee and the 
Board of Trade in incorporating the American Booksellers’ Association, and be it 
further resolved that at this, the first annual meeting of the stockholders of the 
American Booksellers’ Association, incorporated under the laws of the State of New 
York, we authorize the President of the corporation to hold 495 of the 500 author- 
ized shares of corporate stock for the individual shareholders and that he be in- 
structed to vote this stock in accordance with the desires of the stockholders as ex- 
pressed by the majority vote on the following resolutions and as they may from time 
to time express their desires by majority vote. 


Mr. Metcuer: Mr. President, it 
seems to me that ‘inasmuch as this is the 
first meeting that has been held since the 
incorporation, the membership ought to 
know just what incorporation means, what 
suggested it and also what the legal value 
of so handling the stock is. I am not 
putting that in a question because I think 
I understand, having had the thing ex- 
plained, but I think it should be fully laid 
before the membership so they may go 
home entirely satisfied. 

PresiweENT McKee: I believe Mr. 
Crowell will be glad to explain. 


Mr. Crowett: I very much regret 
that my mind is not sufficiently legal to be 
a lawyer. However, the Board of Trade 
felt that we should incorporate to limit 
individual liability to the members of the 
Association, to officers of the Association 
and to the members of any of the commit- 
tees of the Association in case of suits being 
brought against the Association, thus mini- 
mizing any personal responsibility that we 
might be under in the event a suit were 
brought against us and prosecuted to suc- 
cess. It was with that idea in mind that 
the Board of Trade requested from the 


1714 


Executive Committee the authorization to 
proceed with the incorporation of the 
American Booksellers’ Association. 

Messrs. Magel, Meyers and myself were 
for reasons of geographical location, desig- 
nated as the incorporators, which merely 
meant that we three individuals filed re- 
quests with the Secretary of the State of 
New York for incorporation of the Ameri- 
can Booksellers’ Association and we were 
designated the incorporators. The incor- 
poration papers were drawn by Mr. 
O’Callahan of Davis, Wagner, Heeter & 
Holton of New York, and we believe that 
they were adequately drawn. 

The five hundred shares of authorized 
stock we decided upon as the proper 
amount of stock to be outstanding, and the 
incorporators, and, I believe, the President 
and the Treasurer, were each given one 
_share of stock of no par value. It is 
necessary according to the laws of the 
State of New York for five shares to be 
outstanding in individual names, the names 
of the incorporators and the names of two 
other individuals. Messrs. Magel, Meyers 
and Crowell will immediately turn over 
their individual shares of stock to the 
Executive Committee which in the future 
will hold these five shares of stock. 

You are all shareholders. All members 
are shareholders. No one of you has one 
whole share, therefore it seemed to us 
wise to make a recommendation that the 
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495 shares remaining be entrusted to the 
president of your Association to vote as 
you may from time to time direct by a 
majority vote as recommended in our 
Resolution No. 1. That resolution pro- 
vides that the president of the corporation 
hold 495 of the 500 authorized shares. 
Now, of course, the president this morn- 
ing is Mr. McKee—who the president this 
time tomorrow will be, I know not. This 
is so worded that the stock can be trans- 
ferred from one president to another with- 
out the necessity of a vote in each case 
where transfer is made. 


Mr. Metcuer: I move that the first 


resolution be adopted as read. [Carried.] 
PresipENT McKee: I think the whole 
point, very briefly, is this: That we 


wanted to incorporate to protect our- 
selves as any individual business protects 
its stockholders. At the same time we 
didn’t want to change the by-laws of the 
Association. We wanted the powers of 
various officers to remain as they were, 
the Association to be controlled by the 
Executive Committee, and they, in turn, 
to delegate authority to the Board of 
Trade. Now your Executive Committee 
is also your Board of Directors. So the 
status of all the officers in the Association 
is exactly the same as it was, and the 
Association as a whole now has corporate 
protection. 


Resolution No. 2 


RESOLVED that we express our appreciation and gratitude to the Entertain- 
ment Committee of the 1926 Convention, Edwin I. Hyke, Chairman, for the splendid 
manner in which the arrangements for the comfort and convenience of its guests 
have been executed; to all of the speakers of the various sections, and particularly to 
the distinguished dean of American librarians, Dr. Bostwick, for his opening address 
to us and for his chairmanship of the Field Hall meeting; to the Advertising Club 
of St. Louis for generous courtesies extended; to A. and C. Boni thru whose generous 
courtesy Handy’s Orchestra provided the excellent music; Blackwell Wielandy Book 
& Stationery Co. for contributing the attractive convention programs; to the manage- 
ment of the Statler Hotel for their cooperation in so efficiently meeting the conven- 
‘tion’s needs; to the Press for their satisfactory reporting of the convention ‘activities 
-and particularly to the St. Louis Globe Democrat, E. Lansing Ray, President, and 
his representative, Douglas V. Martin, Jr., for their cooperation in making possible 
the Field Hall meeting at Washington University; to the St. Louis Publicity and 
Convention Bureau for help before and during the convention; to Jack Curtis of 
the Riverview Club for his generous hospitality; and to the following for souvenirs: 
[Mr. Crowell read the names of those who had sent souvenirs. See “Playtime at 
the Convention,” an account of the diversions at the Convention, which follows this 
account of Thursday’s meeting. | 
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I regret that the Resolutions Committee 
even tho we searched high and low have 
apparently excluded one association from 
this group to whom our thanks should go. 
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Therefore, I should like to include in the 
first part of that resolution, before the sou- 
venirs, that our thanks be extended to the 
broadcasting station KMOX. [Carried. ] 


Resolution No. 3 


RESOLVED that we endorse the following recommendations of the Board of 
Trade: 

“The Board recommends that the American Booksellers’ Association in conven- 
tion assembled telegraph Congressman Clyde Kelly and Senator Arthur Capper, 
our appreciation of their efforts to secure passage of the Capper-Kelly bill and urge 
them to so amend this that they will include copyrighted as well as trademarked 
merchandise.” 

[ Carried. ] 

Resolution No. 4 


RESOLVED that we recognize the great shige that our sees will derive 
from the clearing house plan as outlined by the Executive Committee and that we 
instruct the new administration to place it in operation when this may be done on 
a sound financial basis and when sufficient support has been pledged by the member- 
ship. ‘The question of what constitutes sound financial basis and sufficient support 
shall be decided by the Executive Committee. However, we urge the most careful 
preliminary planning so that this valuable project for trade betterment may prove 


successful from the start. 


[ Carried. ] 


Mr. CroweEtt: I think it may be well 
at this particular time to report to you the 
deliberations of the Resolutions Commit- 
tee on the code of ethics which was pre- 
sented by the Board of Trade. The Board 
of Trade presented a code of ethics last 
year which the Resolutions Committee re- 
ferred back to the Board of Trade. The 
proposed code of ethics this year has, as 
it happens, been printed in the Publishers’ 
Weekly, May 8. Therefore, the Resolu- 
tions Committee felt that it should report 
to you what action said committee deemed 
desirable so that there might also be a 
record of what the Resolutions Committee 
did on the code of ethics question. If this 
had not appeared in print prior to this 
meeting, we should not have referred the 
matter back to you at all because the 
Resolutions Committee felt that the code 
of ethics, good as it is, is not yet in suffi- 
ciently complete form to adopt. The Reso- 
lutions Committee of course is at your 
disposal. If you wish to overrule the 
Resolutions Committee on the reference of 
this code of ethics back to the Board of 
Trade, that, of course, is your privilege, 
but the Resolutions Committee prefers to 
make no resolutions on the code of ethics 
but rather to refer it back to the Board of 


Trade for further consideration. We feel 
that it is an exceedingly important step, 
that it is, as some one said, a crowning 
achievement of the Resolutions Commit- 
tee. We feel that it must be the best that 
we possibly can make it, and in the opin- 
ion of the Resolutions Committee it is not 
yet that. 


PresIDENT McKee: What is your 
pleasure regarding the code of ethics? Do 
you desire to accept the recommendation of 
the Resolutions Committee? 


Mr. Macautey: I move that we con- 
cur with the recommendation of the Reso- 
lutions Committee and refer this matter 
back to the Board of Trade for their re- 
port. 


Mr. Jacozs: Could the code of ethics 
be referred back to the Board of Trade and 


Executive Committee with power? 


PRESIDENT McKee: You can do any- 


thing you like. 


EXECUTIVE SECRETARY Meyers: I| think 
that a request should be made to the 
members of the Association to cooperate in 
working out the code of ethics. This is 
the second time that this code of ethics has 
gone back to the Board of Trade. We 
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don’t seem to be getting anywhere. There 
seem to be a number of ideas as to what 
should go in it, but we don’t hear from 
the members of the Association, and as it is 
to be their code of ethics, I think that 
something should be done toward getting 
suggestions from each individual member. 

Mr. Macautty: ‘The reason we de- 
sired to refer this back was that in com- 
paring it with codes of ethics adopted by 
other businesses we find that our code as 
proposed is not complete enough and it is 
too general, it is not specific enough. Mr. 
Meyers’ suggestion is indeed a very potent 
one. We should get the best consensus of 
‘opinion of the trade on what specific prac- 
tices are good ethics for our business, and 
in our Resolutions Committee it was sug- 
gested that Mr. Crowell attempt to secure 
from leading members of the trade thru- 
‘out the United States those specific things 
that we deem good ethics and that those 
things be incorporated in this most specific 
‘code. 

If you ladies and Gentlenen could study 
the codes adopted by the restaurant and 
lumber associations, you would find those 
‘codes just full of definite business practices 
that bind them together and commit them. 
A creed is not only something that we 
write and that we more or less subscribe 
to—it is something by which we commit 
‘ourselves not to generalities that we must 
be good and do business in a proper way 
but specifically to do certain things that 
the trade as a whole has defined as proper 
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practice. This is what should be in our 
code, and I fully believe will be if this 
plan is carried out. 


Mr. Metcuer: As one of those who 
are working on the plan I have thought of 
the different details that should be in the 
code of ethics. I don’t think we should ac- 
cept immediately the idea that every little 
question of whether this or that should be 
done is pertinent to a basic code. We may 
get it so detailed that we will have to 
spend future conventions taking out and 
putting in little phrases and paragraphs. 

This code of ethics should be something 
like the Constitution of the United States 
rather than like a State penal code, and 


‘while I concur in the suggestion that it be 


referred back for elaboration, I should like 
to add the opinion that we can be too de- 
tailed in a matter of this kind. I went 
thru an entire book of these codes, and I 
don’t fully agree with Mr. Macauley that 
all of the codes we would approve of con- 
tain detailed specifications. In fact, I 
think some of those are good ones to avoid. 
I am in favor of referring it back to the 
Board of Trade with a caution in regard 
to being too detailed. 


PresipENT McKee: It has been moved 
that this matter be referred back to the 
Board of Trade. We were discussing, 
however, something which was really not 
a motion. Do you care to discuss it 
further? 

[ Carried. ] 


Resolution No. 5 


RESOLVED that we call to the attention of all book publishers the importance 
of trying to reach with their book advertising, their book publicity and their book 


jackets, the present non-bookreaders. 


In the opinion of our Association much of the 


present advertising, publicity in jacket material is meaningless to the non-bookreader 


who represents our greatest potential opportunity for increased sales. 


And be it 


further resolved that we call to the attention of our membership the RE ODEAUSE 


of trying to develop this potential market.” 


Mr. Metcuer: In selecting this point 
of view for especial emphasis, I would like 
to inject a possible qualification or elabora- 
tion. It seems to me, in the discussion of 
the question of reaching the unbooked, that 
this is a matter that is discussed continu- 
ously. It is not a neglected subject. It is 
the most discussed question in the adver- 
‘tising and publishing groups that I am in 


contact with, so much so that I have be- 
gun to feel that we are rather over- 
emphasizing the fact and looking for our 
immediate increase in sales from the un- 
booked. Now there are organizations in 
‘this country, for instance, a million school 
teachers working to teach people to like 
books, one hundred thousand more pro- 
fessors, and clubs of all kinds, all endeavor- 
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ing to make our American adult a book 
lover. “Those agencies are going to be the 
major factors in bringing about a larger 
bookreading public among our adults. 

I think that in working for the increase 
of the book using public we have got to 
emphasize the need of cooperation with all 
those agencies in order that there be a con- 
structive and cooperative effort that will 
really bring about what we want. ‘The 
question of the jacket is a minor one in 
comparison with this big problem. If all 
of us booksellers get together and help in 
the big movements, the schools and the 
adult education movement, the A. L. A., 
we may do more toward making a book 
using public. 

In the meantime, the rent is going to 
be paid out of the people who are book 
lovers and the booksellers shouldn’t get 
their minds off the fact that the man who 
is buying books in his twenties is the one 
who is going to pay the rent in the next 
forty years and not the person of fifty 
whose habits may be almost impossible to 
change. 


PRESIDENT McKee: Is there any 
further discussion ? 
EXECUTIVE SECRETARY Meyers: As a 


non-member, may I enter the discussion? 

I think Mr. Melcher loses sight of the 
meaning of the resolution. I believe the 
Resolutions Committee brought in a sug- 
gestion to all publishers that they so phrase 
their advertising (regardless of what sort) 
that it would be easily understood by the 
non-bookreading public. 

I have spent twelve months watching 
publishers’ advertising, and I do not be- 
lieve that a person who is not a regular 
at the bookstore cares what H. L. Men- 
cken says about a book. I do not believe 
that that person cares whether this is a 
big book, nor do I believe that you can sell 
books in that way. 

There must be a definite effort made on 
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the part of the publishers to sell something 
to the public and that attempt must be 
made not only thru the channels that reach 
the regular reading public. I believe that 
that is the sense of the resolution as 
brought in by the committee. Am I cor- 
rect in that, Mr. Crowell? 


Mr. CrowEtt: I might say there was. 
some discussion in the Resolutions Com- 
mittee on this resolution. It certainly was. 
not meant in anyway to recommend a dis- 
continuance of the effort to attract the 
present reader, but we did feel that much 
of the advertising takes too much for 
granted and it was that fact that prompted 
us to bring in this resolution as it is. The 
committee, however, would feel in no way 
disturbed if you decided not to pass the 
resolution. It is not of great importance, 
I should say. I think it is true, as Mr. 
Melcher says, that all publishers are striv- 


‘ing to reach the non-book readers; they 


certainly are as much interested as we are. 
We merely thought that the publishers and 
the booksellers, too, were taking too much 
for granted. 


You have a mo- 
Do you care to discuss. 


PRESIDENT McKEE: 
tion before you. 
it further? 

[ Carried. ] 


Mr. Crowett: The Resolutions Com- 
mittee is about to present to you a resolu- 
tion which is rather delicate. I don’t 
mean that it is “off color” in any way. 

We have learned that it is very danger- 
ous to consider discounts too specifically.. 
W> are liable to a degree under the laws. 
of the country for what we say. We have 
therefore secured very good legal opinion 
before presenting this resolution. The 
President, I believe, will determine the 
form of discussion that follows our resolu- 
tion and I hope that the resolution may be 
adopted without too much discussion, or 
defeated without too much discussion. 


Resolution No. 6 


WHEREAS business costs for conducting a retail business are constantly mount- 
ing, and particularly rentals for good retail locations, the retention of which as book 
outlets and the development of additional outlets for prospective book sales are de- 
pendent upon the margin of gross profit on the books sold; and 

WHEREAS our merchants should and do aspire to carry in stock many meri-~ 


torious works of slow turnover; and 
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WHEREAS present discounts do not in many cases allow for a safe transac- 
tion of business and for a reasonable return on effort expended and capital invested; 


Therefore, Be It 


RESOLVED that we urge upon publishers the careful examination of their 
schedules of discounts with a view to a wider margin that will place bookselling on 
a sounder basis. We believe that a standard discount of 40 per cent will accomplish 
this purpose. 

[ Carried, ] 

Resolution No. 7 

RESOLVED that. we endorse the following recommendation of the Board of 
Trade: 

“The Board again endorses the work of the Year-Round Bookselling Committee 
of the National Association of Book Publishers and urges an even more active copera- 
tion by all booksellers in carrying out its program to stimulate book reading and book 
ownership.” 

[ Carried. ] 

Resolution No. 8 

RESOLVED that we endorse the following recommendations of the Board of 
Trade: 

“The Board has watched with increasing interest and enthusiasm the work of 
Ellis W. Meyers, the Executive Secretary of the American Booksellers’ Association. 
His efforts seem to us well directed to accomplish much good for the Association. 
We bespeak for him and urge your more active response to his requests for coopera- 
tion. He can be only as valuable to us as we make his office a clearing house for 
suggestions and criticisms and as we support him with necessary cooperation.” 

[ Carried. ] 

Resolution No. 9 

RESOLVED that we endorse the following recommendations of the Board of 
Trade: 

“The Board would like to go on record again as opposed to federal, state or 
municipal censorship of books. We are, however, emphatically opposed to the publica- 
tion of salacious books and we urge upon our membership the exclusion of such books 
from their shops.” 

[ Carried. ] 

Resolution No. 10 


RESOLVED that we endorse the following recommendations of the Board of 
Trade: 

“The Board endorses the excellent suggestion of Venor M. Schenck in reference 
to uniform catalog practice on the part of the publishers. This would greatly facilitate 
reference work by booksellers and would result in increased book sales by making 
more easily available necessary selling information. A committee of the National 
Association of Book Publishers has already formulated some suggestions for a more 
uniform practice. We request all publishers to conform to this uniform catalog 
practice or to such further revision as may be proposed from time to time.” 


Mr. Krocu: I believe that you could 
make much better use of the catalogs of 
the publishers, especially your “Trade List 
Annual” published by the Publishers’ 
Weekly if you had an index that would 
enable you to find different titles, authors 
and subjects. Just at present we have 
either to remember the publishers or go to 
a great many different catalogs. 


I realize the difficulty of preparing such 
an index but I believe it would be very 
beneficial to every bookseller in the coun- 
try. Then we could make’ real use of 
the annual published by the Publishers’ 
Weekly. 

PRESIDENT McKEE: 
what this is to do. 

Mr. Krocu: J mean to make it specific. 


That is exactly 
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Mr. Crowetr: I don’t think that is 
what this uniform catalog practice attempts 
to do. As I understand Mr. Kroch, he 
wants in the “Trade List Annual” an in- 
dex to the various books listed in the trade 
annual. ‘That does not come under the 
uniform practice suggestion. 


Me. Metcuer: I think as publisher of 
the “Trade List Annual” I ought to ex- 
press my interest in the furtherance of the 
uniform practice which we are so anxious 
to help put into practice. As a publisher I 
take a deep interest in what the “Trade 
List Annual” would mean. 

Mr. Kroch’s suggestion has been in our 
minds on several occasions, partly suggested 
by the English habit which is to index a 
catalog every three years, and partly from 
suggestions that Mr. Kroch has made. We 
have gone very carefully into this and into 
the cost, as it embodies a very important 
step in trade practice. 

It ought to be said at this time that the 
new “United States Catalog” is coming 
out in about a year. The “United States 
Catalog” is practically an index to the 
“Trade List Annual” and the expense 
of both of them is very considerable. With 
this new and complete catalog in a year, 
I think it is dated 1927, the situation is a 
little different from what it was when we 
first took this matter up. I think that 
should be in the minds of those who use 
It. 

In the meantime we are going to further 
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with every possible power this uniform 
catalog. It came up only in March when 
a good many catalogs were printed so if 
you are disappointed this year I think you 
will not be next year with the uniformity 
and usableness of the catalog. 


Mr. Witson: The trouble with some 
of the publishers’ catalogs is that we are 
unable to find books in them because they 
do not index them. Why wouldn’t it be all 
right to list them in the main part of the 
catalog and then have an index under titles 
the same as some of the publishers do. 
You could find the book under the title, 
for example. 


Mr. Crowett: Mr. President, the 
Resolutions Committee makes no attempt 
in this resolution to specify what those 
changes shall be. It merely commends the 
effort for uniform catalog practices and 
urges publishers to adhere to such recom- 
mendations as may be made to them. 


PresipENT McKee: I think this reso- 
lution has got to be more or less general 
in character. If it is to have any value 
it should not go into specific details. The 
effect is of a general recommendation 
worthy of consideration as a resolution and 
that is what you are now considering. 

[ Carried. ] 

Mr. CrowEtt: The members of the 
Resolutions Committee will begin to be 
rather set up if you accept all the rest of 
our resolutions. 


Resolution No. 11 
RESOLVED that we endorse the following recommendations of the Board of 


Trade: 


“One of the practical problems of retail bookselling is a rapid depreciation of 


stock due to soiling. This is particularly noticeable in the case of stock items of slow 
but regular turnover. A partial solution of this problem has been effected by those 
publishers who are staining the tops of their books. It is the opinion of the Board 
of Trade that many of our members would find it profitable to carry a more com- 
prehensive stock if the books were so manufactured that soilage would be reduced to 
a minimum. We, therefore, request all publishers to study the feasibility of staining 
the tops of their publications. Increased sales for booksellers and publishers will be 
the result.” 

[ Carried. ] 

Resolution No. 12 

WHEREAS it is the common knowledge of booksellers that library business 
cannot be profitably handled at the rates now being currently quoted, and 

WHEREAS cut-throat competition for quantity orders has brought about great 
confusion in the trade, and recriminations between publishers, jobbers and booksellers, 
therefore be it 
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RESOLVED that booksellers be urged to resurvey their costs of handling library 
business and to put quotations on the basis of service competition with a profit for the 
work performed, and that publishers and jobbers be strongly urged to take a sounder 
view of the whole problem in order that the channels of distribution may function 
more rationally thru the retail bookseller. 

[ Carried. ] 

Resolution No. 13 

WHEREAS the American Booksellers’ Association has accomplished so much 
of constructive value in the interest of bookselling generally and specifically in the 
improvement of conditions affecting net returns to all booksellers, members and non- 
members alike, and in the wider dissemination of sound literature, and 

WHEREAS practical plans of even greater importance and value are now 
being undertaken, be it 

RESOLVED that we call upon all American Booksellers in every state to rally 
to the support of the Association and to lend every aid and support possible in these 
projects, and that we challenge every bookseller not now a member to place his name 
upon our rolls as a duty he owes to the great profession to which he belongs, and be 
it further 

RESOLVED that to insure that the work of the Association may be conducted 
on a sound financial basis and that the program planned may not be restricted and 
hampered by lack of necessary funds to carry on, the dues of that Association shall 
be $15 annually for active and $10 annually for associate members. 

[ Carried. ] 

Resolution No. 14 

RESOLVED that we express to the officials of the Western Union Telegraph 
Co. our appreciation of their cooperation in our “Books by Telegraph” campaign. 

[ Carried. ] 

Resolution No. 15 

RESOLVED that we authorize our President immediately to appoint a com- 
mittee on bookselling education which shall cooperate wherever possible with all 
agencies now carrying on such education, and be it further 

RESOLVED that this committee carry to immediate completion the extension 
course in retail bookselling referred to in the report of the Board of Trade. 

[Carried.] 

Resolution No. 16 

RESOLVED that we officially adopt the new American Booksellers’ Association 
incorporated emblem and that we recommend to all members the conspicuous use 
thereof in our stores and wherever possible in advertising material and stationery. 

[ Carried. ] 

Resolution No. 17 

RESOLVED that we express to the National Association of Book Publishers 
our appreciation of their effort to effect a reduction in the postal rates on books, and 
that we offer to them our aid in every possible way to further this object. 


Mr. Crowe tt: I might say, if you will that we go on record as appreciating their 
permit me, Mr. President, that the Postals efforts. I think they will continue anyway, 
Committee, I read in the paper yesterday but we owe them our thanks. We have 
or the day before, has failed to make a rec- done no active work in this matter but 
ommendation in line with the publishers’ they have. 
suggestion, but I do think it is important [ Carried. ] 


Resolution No. 18 
RESOLVED that we express to the Publishers’ Weekly and to the Saturday 


Review of Literature our appreciation of their cooperation in endeavoring to create 
book sales for the bookstore and in carrying our publicity. 


. 
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‘Mr. Hype: I move its adoption. 

LowELu BRENTANO: May I inquire of 
the Resolutions Committee why it should 
be limited to those two magazines? Not 
that I am representing any other but I 
should have in mind, for example, espe- 
cially the Atlantic Monthly which I think 
does a great deal to further the sale of 
books in bookstores. 


Mr. CrowE.t: I think Mr. Brentano’s 
point is very well taken. ‘The reason that 
we specifically included the Publishers’ 
Weekly and the Saturday Review of Litera- 
ture was because they have both given us 
without charge space in their periodicals 
for the dissemination of information to 
our members and to the public at large in 
the attempt to inform the public as to what 
we are trying to do. I do think that the 
Atlantic Monthly should be included in 
that resolution and I so move you, Mr. 
Chairman, that it be amended to include 
the Atlantic Monthly. 


EXECUTIVE SECRETARY Meyers: I ob- 
ject to that amendment because I think that 
the two magazines in question, the Pub- 
lishers’ Weekly and the Saturday Review 
of Literature, have made a definite attempt 
to aid us in our campaign and I do not 
believe that they should have any other 
magazines included with them. 

I feel that the Atlantic Monthly has 
done a great deal for us but not so unself- 
ishly as the two in question, and I would 
suggest to the Resolutions Committee that 
a resolution be brought in recommending 
that periodical and those other magazines 
that have aided so greatly in general book 
promotional work, but I do not see why 
we should put anything in with the Pub- 
lishers’ Weekly where we have had a page 
every week, a lot of editorial space, or the 
Saturday Review of Literature where we 
have had a weekly column for about the 
last eight weeks. 


Mr. Hutcuinson: I move the adop- 
tion of the resolution as amended. 


[Carried.] 


Mr. Crowe: I would like to appeal 
the decision of the Chair. 


PresipwENT McKee: Do you sustain 
my decision that this amendment was car- 
ried? 
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[The motion was lost. ] 


Mr. Brentano: I don’t want to start 
a tie-up over this point which is compara- 
tively unimportant and the Publishers’ 
Weekly, after all, is the official organ of 
the booktrade. I don’t think we can 
classify that with any other magazine. But 
to link in a private magazine like the 
Saturday Review with the Publishers’ 
Weekly and then leave out all other 
magazines, I think is creating a rather 
dangerous precedent which might have un- 
pleasant complications. 

EXECUTIVE SECRETARY Meyers: I be- 
lieve that any organization that will come 
to us and offer us space that it can sell 
and get a 1eturn for, for our use in work- 
ing up our campaign, with no thought of 
gain, no selfish motive, just because of the 
fact that it feels it is for the good of the 
booktrade, deserves our wholehearted sup- 
port. I believe that these two magazines 
who have done this for us deserve the sup- 
port of this Association and should be rec- 
ognized by this Association as having done 
these things for us. It is the least that 
we can do for them. 


Mr. Jacozss: Mr. Chairman, I am in 
agreement with Mr. Brentano that in un- 
dertaking to pass a motion of this kind we 
are on delicate ground. While I am in 
hearty sympathy with the commendation 
of these two particular periodicals named 
in the resolution, I am also of the opinion 
that in order not to create invidious dis- 
tinction we ought to include all of the 
publications thruout the country that have 
given us so much publicity during the past 
year and I think the best way out of the 
situation is to vote down the resolution. 


Mr. Meyers: I don’t want to prolong 
this discussion but somebody has just said 
that it is not important. If we are going 
to do anything for this Association, if we 
are going to make this Association known, 
if we are going to do anything for our 
members by linking them up with the name 
of the American booksellers, I cannot see 
why the two magazines that have done the 
pioneer work for us should have to drag 
along the bulk of the magazines that have 
book departments because they know that 
they are going to be of interest to their 
readers. 
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Granted that they are helping us, these 
two have pioneered, have allowed us to 
use our aame (the Saturday Review in 
particular going to the public while the 
Publishers’ Weekly goes to the trade) in 
bold face italics. We are putting it over 
to 24,000 people and I don’t understand 
why anybody doubts the effect of that pub- 
licity nor do I understand why you class 
it with the rest of the magazines. 


Mr. Metcuer: I want to speak re- 
garding that. I believe that this Associa- 
tion is definitely interested in having all 
mediums take interest in the practical dis- 
tribution of books as well as in their liter- 
ary valuation, and I believe that all me- 
diums taking such an interest ought to have 
our special approval. 

The reason I suppose the Atlantic 
Monthly is suggested is that it broad- 
ened its attitude from the purely literary 
to the sense of ownership. “There has also 
been a creditable suggestion of that in 
other directions. To me that tendency to 
emphasize book ownership, book distribu- 
tion, interest in bookstores, ought to be 
encouraged from here. 
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I should like to approve Mr. Jacobs’ 
motion altho it is probably not in order 
for me to do so because I think that our 
interest has beer: selfish. We are definitely 
and selfishly interested, if I may say that, 
in a greater American booktrade and natu- 
rally we think the American Booksellers’ 
Association ought to be emphasized but we 
don’t want any emphasis on our part of it 
and we believe this resolution ought to be 
rephrased or dropped. 


Mr. Macautzey: Mr. President, we 
have another resolution that we are to 
bring back to the Convention after a slight 
recess and I would like to ask if this mat- 
ter cannot be referred back to us and in 
the light of this discussion I believe we can 
frame a resolution that will be satisfactory 
to all.. At least we will attempt to. If it 
is not at that time vote it down. 

Presipent McKee: As I understand it 
we have an amendment made by Mr. 
Jacobs and supported by Mr. Melcher. 

Mr. Macautey: I think a motion to 
refer back would take precedence. 

[The motion was seconded by Mr. 
Crowell and carried. ] 

[In its final form this read:] 


Resolution No. 18 
RESOLVED that our Association acknowledge its indebtedness to all publica- 
tions which are emphasizing the ownership and reading of books and the development 
of bookselling. Their splendid and constantly increasing cooperation is thoroly ap- 


[ Carried. ] 


preciated. 


Resolution No. 19 
RESOLVED that we restate our motion that books should not be offered as 
premiums with magazines and other merchandise and that book publishers countenanc- 
ing such practice are cheapening their product in our opinion and curtailing its sale in 


the natural retail outlet of the bookstore. 


[ Carried. ] 


Resolution No. 20 
RESOLVED that we endorse the proper cooperative efforts of those publishers 
who are constantly advertising their books as for sale at bookstores as quoted, and be 


it further 


RESOLVED that we urge all publishers to conform to the good practice of 
carrying in their advertising copy the words, “Buy from your bookstore,” or words of 


like import. 


[ Carried. ] 


Resolution No. 21 

To which I call your special attention: 

WHEREAS thru many years Walter V. McKee has given unstintedly of his 
splendid abilities and constant enthusiasm to the work of the American Booksellers’ 
Association, and particularly during his two years as our president has evidenced rare 
qualities of leadership and wisdom that have made his administration a notable one, 
therefore be it 
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RESOLVED, that we do express to Walter B. McKee our sincere appreciation 
of all: the services he has rendered to this Association and to bookselling generally. 


Mr. Macautety:.I move the adoption of this resolution by a rising vote. 


PRESIDENT McKEE: 
[The members rose and applauded. ] 


Thank you very much. 


Resolution No. 22 


WHEREAS the general inquiry among the delegates to this convention by 
members of the Resolutions Committee reveals an almost unanimous sentiment favor- 
ing an eastern city for the 1927 convention of the American Booksellers’ Association, 


Incorporated, therefore be it 


RESOLVED that the Association recommend that the Executive Committee be 
instructed to select some eastern city for the 1927 convention, to be announced to the 


membership in the immediate future. 


Mr. Crowe i: Before we vote on that 
resolution it may be pertinent to inform 
you as to the invitations we have had this 
year for our convention in 1927 and in 
some cases in 1928. Kansas City, for in- 
stance, wants us to come there. It doesn’t 
think we will come in 1927 but it would 
like to have us come in 1928. Soon we 
will get invitations for the convention ten 
years in advance. 

Mr. Rettty: The only way that any- 
thing is accomplished in the Congress of 


the United States as to new legislation is 
by forced public opinion. I am connected 
with several organizations, and we have 
found that a resolution from the national 
body does carry some weight in Congress. 
It seems to me that it would be well for 
this Convention to aid and assist the com- 
mittee that is carrying on the work on 
this postal bill for a reduction of. rates on 
books. I, therefore, offer this resolution 
which I am doing with the sanction of 


Mr. Crowell. 


Resolution No. 23 


RESOLVED that the American Booksellers’ Association in national convention 
assembled urge upon Congress the passage of legislation to reduce postal rates on books. 


I don’t care to make that any more 
lengthy, but if it is adopted I would sug- 
gest either that you take action or I will 
introduce another motion that a copy .of 
this resolution be wired to the Honorable 
David O’Connell with the request that he 
lay it before the chairman of the two com- 
mittees in the House and Senate. 

[ Carried. ] 

Mr. Chairman, this concludes the reso- 
lutions Committee. 

PresipeENT McKee: Are there any 
further resolutions you would like to pre- 
sent to the Association? 

Mr. Hutcuinson: I move that the 
resolutions as a whole be adopted by the 
Association. 

[ Carried. ] 

PrEsIDENT McKee: I now call then 
for a report from the Auditing Committee, 
Lowell Brentano, chairman. 

Mr: BRENTANO: We have audited the 
treasurer's statement as follows: ‘““Altho 


the bonds and securities owned by the As- 
sociation were not submitted to us for veri- 
fication, we checked the membership rec- 
ords individually against the cash book, 
compared the check stubs and reconciled 
the bank balance with outstanding checks. 
All of these operations balanced, and the 
committee accordingly by a unanimous 
vote certified to the correctness of the 
treasurer’s report. 


[It was moved by Mr. Littlejohn, sec- 
onded and carried, that the report be ac- 
cepted. ] 


PresipeENtT McKee: I now call for the 
report of a very important committee, the 
Nominating Committee of this Association, 


Frank Magel of New York, chairman. 


Frank Macet: Mr. Chairman, mem- 
bers of the American Booksellers’ Associa- 
tion: Your Nominating Committee pre- 
sents the following ticket for the coming 
yeer: 
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Officers Elected for 1926-1927 


President, JoHN G. Kipp, Stewart Kidd, Cincinnati 


1st Vice President, J. J. EstABRooK, Joseph Horne Co., Pittsburgh 


2nd Vice President, Evwtn I, Hyke, Stix, Baer & Fuller, St. Louis 


3rd Vice President, Vina J. Cummincs, The William Hengerer Co., Buffalo 


Secretary, Harry V. Korner, Korner & Wood, Cleveland 


Treasurer, STANLEY G. REMINGTON, The Norman, Remington Co., Baltimore 


For the Board of Trade for three years: 


CeEpric CrowELL, Doubleday, Page Ci. New York 


Wa tter S. Lewis, Presbyterian Board of Publication, Philadelphia 


ARTHUR BRENTANO, JR., Brentano’s, New York 


STANLEY G. REMINGTON, The Norman, Remington Co., Baltimore. 
Watter V. McKee, John V. Sheehan & Co., Detroit 


Alternates: 


A. G. SeiterR, New York 


P. J. SEFRANKA, Famous & Barr, St. Louis 





John Kidd, the New President 
of the A. B.A. 


PresipeNT McKeEsE: Is it your pleasure 
that these nominations be closed or have 
you others to offer? 

[It was moved, seconded and duly car- 
ried that the nominations be closed. ] 

Mr. LitrLeyJoun: If it is in order I 
would like to move that Mr. Magel be 
authorized to cast one vote for the elec- 
tion of these various nominees. 

[ Carried. ] 

Mr. Macer: I take great pleasure in 
casting that vote. 

Mr. Kipp: I deeply appreciate this 
very great honor you have so graciously 
conferred upon me and, following our 
worthy president here who with his scin- 


. tillating wit and ready action has at all 


times been able to handle any situation of 
any kind, whether parliamentary or other- 
wise, I am indeed deeply flattered that you 
should have chosen me. 

I feel really, however, that for the good 
of the organization, considering the many, 
many important things that are now in 
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line which he has started, it might have 
been well if he had served another year, 
but I understand from Mrs. McKee that 
his theatrical engagements for next year 
were such that it was impossible for him 
to continue in this position. 

However, I might add, too, that last 
night I saw a demonstration of his that 
wa: most agreeable indeed to all parties 
trere. But in all seriousness, with your 
help and cooperation, I shall endeavor to 
the best of my ability to perform the 
duties which this office requires. 

Ladies and gentlemen, I thank you for 
the vote of confidence you have given me. 


PresipeENT McKee: John forgot he 
was supposed to talk about himself and 
not me. 

I now take great pleasure in announcing 
the election for First Vice-President J. J. 
Estabrook of Baltimore. 

[\Ir. Estabrook was not present. ] 

Edwin I. Hyke as Second Vice-Presi- 
dent. We would like to have a word 


from Mr. Hyke. 


Mr. Hyke: I don’t think you should 
have hung this job on me. I thank you 
for the honor, Mr. President and members. 
It-is a very nice thing. I am_ happy 
about it. 

PrEsIDENT McKee: Miss Tina Cum- 
mings as Third Vice-President. 

Miss CUMMINGS: 
much, all of you. 

PRESIDENT McKee: Mr. Korner, | 
have the honor to inform you that we re- 
elected you to the Secretaryship of this As- 
sociation. 


I thank you very 


Mr. Korner: ‘Thank you 

PresipENT McKee: Mr. Crowell, | 
have the honor to inform you that we have 
elected you to the Board of Trade of this 
Association. 


Mr. CrowELt_: Thank you so much. 


PresipENT McKee: Stanley Reming- 
ton is the new Treasurer. Mr. Remington, 
unfortunately, has not been able to be with 
us this year. That is why we are able to 
wish that good job on him. 

I want to tell you a little secret. As a 
matter of fact, the only reason we are very 





Stanley Remington 


The New Treasurer of the A.B: A. 


anxious to have Mr. Remington take- 
over this treasuryship is because Mr. Kidd 
was not very keen about accepting this job’ 
as president and finally I told him if he- 
insisted too much on not taking it we 
might think he.was somewhat loath to give 
up his treasuryship. Upon my threat that 
such report would be circulated, he agreed 
to serve. , 


Mr. Hutcuinson: May I say just a 
word that I think might be of interest to 
the members. - Captain W. B. Clarke is 
the custodian of the old state house in 
Boston. I thought you might be interested 
to know. He has a very pleasant; a very 
agreable position and is enjoying good 
health and enjoying his work there very 
much. If any of you are in Boston I am 
sure you would enjoy visiting the old state 
house there and seeing Captain Clarke. 


PRESIDENT McKee: Is there any fur- 
ther business to come before us? If not I 
shall be glad to entertain a motion that we 
adjourn. 


On motion regularly made, seconded 
and carried, the meeting adjourned at 
eleven thirty-five o’clock. 
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The College Group Conference 


HE College Bookstore Association 
met in its annual session at St. Louis 
at the time of the meeting of the 
Booksellers’ Association and joined with 
the latter Association in its general activi- 
ties. While having its own organization 
and. its own special objectives, most of the 
college booksellers are also members of the 


A. Buzas 


On Wednesday, May 12th, the sessions 
were opened by the president, Fred H. 
Tracht, of the University of Chicago 
Bookstore. A report and discussion on 
“Relations with Publishers’ was led by 
Wilbur E. Pearce of Syracuse University. 
A detailed report on “Special Investiga- 
tions Into the Problem of Honesty Among 
the Employees” was made by Earl F. 
Campbell of the University Bookstore, 
Seattle, Wash. In the afternoon, C. S. 
Cole of King Cole’s Bookshop, Knox Col- 
lege, Galesburg, Ill., read a paper on “The 
Circulating Library,” and a discussion on 
“Textbook Exchange’ was made by Ed- 
ward H. Brill of Rutgers College, New 
Brunswick, N. J., and Edward Grady of 
the University of Wisconsin. Both morn- 
‘ing and afternoon sessions were largely at- 
tended, there being about sixty present, 
and, among other topics that were brought 
forward were “The Selling of Foreign 


Books,” ‘The Handling of Magazines,” 
“Reducing the Price on Overstock,” “The 
Methods of Publicity,” etc. All of the 
members agreed that the sessions were 
practical and helpful. The situations in 
the different centers have so much common 
character that the exchange of experiences 
is especially valuable. 


On Wednesday noon, the Association 
was the guest of the bookstore of Wash- 
ington University, and Dr. Lippincott, 
professor of economic research, spoke on 
“The Student and His Books,” develop- 
ing the theme of the bookstore’s part in 
creating a love of books among the stu- 
dents. 


Friday morning, at 8 o’clock, a large 
part of the conference embarked in fast 
buses and made their way on an all-day 
auto trip over the Santa Fe and Daniel 
Boone trails to Columbia, the state capital 
of Missouri, where they were the guests 
of Lucas Brothers of the University of 
Missouri Bookstore, one of the most up- 
to-date and modern shops on any university 
campus. A luncheon was tendered to the 
group at the Daniel Boone Tavern, at 
which President Brooks of the University 
of Missouri spoke. The party returned to 
St. Louis by evening. 


Election at Officers 


At the final session, new officers were elected: 


President, HArry Meese, University of Pittsburgh Bockstore, Pittsburgh 


Secretary, May Dernnis, Washington University, St. Louis 


Treasurer, Warp G. Brppte, Indiana University, Bloomington 


Directors: 


Frep H. ‘Tracnut, University of Chicago, Chicago 


B. E. SANForp, Cornell, Ithaca, N. Y. 
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Department for General New Book Stock in the fine building 
of The Missouri Store Co., Columbia 





The College Bookstore Association were guests of Lucas Bros., 
The Missouri Store Co., at their beautiful new store at the 
University of Missouri at Columbia 
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T...LOUIS,.. was 
nothing if not 
hospitable to the 

American  Booksel- 
lers’ Association, and 
the plans for the en- 
tertainment of the 
guests of the Conven- 
tion were carried out 
smoothly and to the 
complete — satisfaction 
of everyone. Great 
credit is due to the work done on this by 
Edwin I. Hyke, chairman of the commit- 
tee, and the thanks of the Convention was 
expressed on the final evening by the gift 
of a handsome gold fountain pen. 

On Monday evening, the Hotel Statler 
roof garden was the scene of an extremely 
successful and enjoyable get-together din- 
ner-dance, the music for which was sup- 
plied by Handy’s orchestra thru the cour- 
tesy of A. & C. Boni, publishers, who also 
presented to each guest a copy of ‘‘Blues,” 
a collection of Negro music edited by W. 
C. Handy and just published for the trade 
in a book of striking appearance illustrated 
by Covarrubias. The orchestra played 
jazz music as it is seldom played, and there 
was a cordial spirit of friendliness among 
old acquaintances and new that made the 
evening memorable. 

On Tuesday noon, the Convention met 
at a joint luncheon with the Advertising 
Club of St. Louis, again in the Hotel 
Statler. ‘The big hall was crowded, and 
Richard Halliburton, author of ““The Royal 
Road to Romance,” told brilliant tales of 
adventure which were enthusiastically re- 
ceived by both ad men and bookmen. 

On Tuesday afternoon, there was a 
sightseeing trip around St. Louis, and the 
beautiful weather gave a good opportunity 
to see the fine residential and park districts 
of the city and the sightly location of 
Washington University. The automobiles 
then brought up at the Riverview Club, 
where there was opportunity for golf and 
baseball as well as for a dinner and dance. 

Wednesday evening saw the scene of the 
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Who wrote 


“The Blue Window” 
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Time at the Convention 


booksellers’ interest transferred to Field 
Hall of- Washington University for the 
public celebration which was given under 
the joint auspices of the American Book- 
sellers’ Association and the St. Louis Globe 
Democrat, ‘This alert morning paper co- 
operated splendidly in the Convention af- 
fairs, and the publicity which they gave to 
this evening’s event brought a crowd of 
6,000 people to the big hall. It was a 
colorful and interesting evening, and the 
program was all that could have been de- 
sired. Chancellor Herbert S. Hadley of 
Washington University served as host and 
Dr. Arthur E. Bostwick, librarian, as 
chairman of the evening. Charles J. Fin- 
ger, author of “Tales of Silver Lands” and 
other books, opened the program in_ his 


‘brusque and witty way and set the tempo 


of friendliness and good spirits for the 
whole program. Mr. Finger stayed with 
the Convention thruout its sessions and was 
a popular figure everywhere he went. 
Stuart Sherman, editor of “Books” of the 
Herald Tribune, contributed a_ brilliant 
and stimulating talk on “The Audiences 
of Books” and kept the crowd in laughter 
and applause. His address will be printed 
in full in the Publishers’ Weekly of next 
issue. ‘Temple Bailey, who had been so 
active and helpful to the Reception Com- 
mitte of the Convention and who was so 
gracious to the guests of St. Louis, read 
the last chapter of her “Blue Window,” 
her latest book, which was later given as 
a souvenir to the convention. Carl Sand- 
burg, poet and biog- 
rapher, brought _ his 
guitar and sang in his 
inimitable way three 
or four of the folk 
songs of America, in- 
cluding the famous 
“Boll Weevil” song. 
Captain Gilbert 
Frankau, author of 
“Masterson” and 
other books, who has 
been touring America 
as an independent ob- 
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server and who _ has 
been a most welcome 
guest at the conven- 
tion, gave a spirited 
talk on American 
and English affairs, 
and his talk had 
special point as the 
day’s papers had car- 
ried news of the 
British strike, a con- 
summation of events 





Stuart Sherman 


mary yi Herald as he had p rophe- 
Tribune) sied on other plat- 
forms the week 

before. Richard Halliburton, author of 


“The Royal Road to Romance,” told of a 
night spent in the Taj Mahal, supplement- 
ing the stories of exceptional adventure 
which he had told the previous day at the 
Ad Club luncheon. After the session was 
over, the speakers adjourned to the Hotel 
Mayfair and the broadcasting station of 
KMOX, where all took part in an hour of 
literary program, which was very ably ar- 
ranged and conducted by Ellis Meyers, 
_ executive secretary of the Booksellers’ 
Association. 

The banquet was in the gardens of the 
Statler roof, and the accommodations were 
taxed to take care of the many guests. 
President McKee presided in his deft and 
witty manner, a function in which he has 
few equals and no superiors. The presi- 
dent introduced the guests of honor at the 
‘head table, who included Charles J. 
Finger, Temple Bailey, Paul Honoré, 
Captain Gilbert Frankau and Laurence 
McDaniel. 

“Ladies and gentlemen:” said Mr. 
Finger, “Good health, may we meet again. 
I invite you all out to Arkansas—one at a 

time, please, I want to 
tell you how humbly 
I kneel at the knees 
of you booksellers 
who make it possible 
for authors to live. 
I shall not try to say 
all that I have with- 
in me. Sooner ‘would 

Carl Sandburg Tsee youth and 

The Poet who wrote beauty on the floor. 
~ Lincoln’s Biography On with the dance. 
“The Prairie Years” Let joy be unrefined, 





and good luck to all 
of you!” 

When Paul Hon- 
oré was brought to 
his feet, he responded, 
“Just let me say it 
with paint.” 

Temple Bailey re- 
sponded with a very 
dec parody on from Silver Lands,” 
Gentlemen Prefer” winner in 1925 of 
Blondes,’ which she The John Newberry 
entitled “Gentlemen Medal 
Prefer Bonds.” ‘“Ten years ago,” she 
said, “when I made my first very unam- 
bitious little talk to booksellers in Phila- 
delphia, I really didn’t know what book- 
sellers were. I thought they were only 
people who sold books. I didn’t know they 
were men and women who decided our 
destinies and that it was thumbs up ‘or 
thumbs down for an author when the book- 
seller said a book was worth while or 
not.” 

Richard Halliburton responded with a 
brief toast, and Captain Frankau told 
English stories for American consumption. 
Mr. McDaniel, an orator of much local 
reputation, proved to be one of the best 
after-dinner speakers that the booksellers 
have ever had with them, and his pointed 
and well-told stories were roundly ap- 
plauded. 

In expressing the convention’s apprecia- 
tion of the boundless hospitality of St. 
Louis, President McKee said, ‘““We, today, 
in various resolutions thanked individuals 
and institutions who had given’ us_hos- 
pitality with a free hand, but-tonight we 
still would like to make one more recogni- 
tion.. We would like to recognize the 
man who is known 
to™uls alieas. “eid 
Hyke.” A number of 
years ago, Ed Hyke 
Was on a nominating 
committee of this 
Association in Chica- 
go and was respon- 
sible for my name be- 
ing upon the ticket _ 
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for election to secre- pi-pard Halliburton 
tary, the first office I uiharvar 
ever held in this As- “The Royal Road of 
sociation. I have had Romance” 
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it in for him ever since, and this year ap- 
pointed him chairman of the Entertain- 
ment Committee. I call on our chief 
executioner, John G. Kidd, to execute the 
sentence which we have decided to pro- 
nounce upon Mr. Hyke, who will please 
step forward.” 

Mr. Kipp: “TI am like my friend, Mr. 
Finger—I am too full for utterance. Ed- 
win, on behalf of the American Book- 
sellers’ Association, it is my pleasure to 
present to you a gold pen, which sym- 
bolizes our gratitude for your courtesy and 
our feeling of respect for your adminis- 
trative ability.” 

Mr. Kipp presented Mr. Hyke with a 


gold . fountain pen which was suitably 
engraved. 
Mr. Kipp: “Mr. Melcher will please 


step forward and add another feature to 
this evening’s function.” 

Mr. Metcuer: “This particular job 
was wanted by everybody, but it was con- 
cluded that I was the best megaphone. 
We are going to give Walter McKee a 
new watch. Members of the Association 
fully understand the spirit and purpose of 
this presentation. ‘To some who are not 
members we make brief explanation. To 
carry on the work of a national organiza- 
tion of this character is not easy. To re- 
ceive suggestions, to keep a cooperative and 
optimistic spirit thruout the year and thru 
two years is no mean task. By election to 
presidency, we place a great burden on 
these friends of ours. They accept it 
cheerfully, keep our affairs going and make 
it possible foi this profession to take pride 
in its growth and improvement. For the 
last half dozen years we have been moy- 
ing from city to city and from point to 
point in a constructive program, and the 
administration of Walter McKee brings 
us to a high water mark in the Associa- 
tion’s history. But we do not pause this 
evening merely to express our appreciation 
of him as an able executive and as a com- 
petent bookseller, we also wish this oppor- 
tunity to express our deep and abiding 
affection for Walter V. McKee of De- 
troit. We want him to keep this watch 
as a memento of his administration and 
to remind him that we shall long remem- 


ber him as head of the organization and . 


as a loved friend.” 
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Souvenirs for Convention Guests 


Blackwell, Weilandy & Co. Recipe Book. 


Bobbs-Merrill. “The Red God’s Call” 
by C. E. Scroggins. 


A. & C. Boni. “Blues” edited by W. C. 
Handy. 

Charles Clark & Co. Bridge and dance 
tallies. 


Doubleday, Page & Co. 
by C. E. Montague. 


Grosset & Dunlap. 
dling souvenirs. 


Henry Holt & Co. 
Gny de Pourtalés. 


A. A. Knopf, Inc. ‘The Connoisseur” by 
Walter de la Mare. 


Laird & Lee. A diary. 


Little, Brown & Co. “Prodigals of Monte 
Carlo” by E. Phillips Oppenheim. 


Lothrop, Lee & Shepard Co. “The News 
Hunters” by Francis Rolt-Wheeler. 


Robert M. McBride & Co. ‘The Heart 
of Black Papua’ by Merlin Moore 
Taylor. 


Rand McNally & Co. 
of the United States.” 


National Publishing Co. 


album. 


Thomas Nelson & Sons. 
Guide to French.” 


Penn Publishing Co. ‘The Blue Win- 
dow” by Temple Bailey. 


“Rough Justice” 
Paper bags for han- 


“Franz Liszt” by 


“A Touring Atlas 
An autograph 


“A Tourist’s 


Charles Scribner’s Sons. Souvenir book 


of Ring W. Lardner. 


George Sully & Co. 
An Anthology.” 


“Facing Forward: 


University of Chicago Press. “Gold’s 


Gloom,” Selections from. 
P. F. Volland & Co. “A Sunny Book.” 


“The Po- 
Marguerite 


American Library Association. 
etry of Our Times” by 
Wilkinson. 
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Record of Attendance 


Abramson, Mr. and Mrs. Ben, Argus 
Book Shop, Chicago. 
Allen, Kenneth A., Allen & Co., Wauke- 


gan, Ill. 

Anderson, Philip M., Putnams, New York. 

Andrus, Gertrude, Frederick and Nelson, 
Seattle. 

Arnall, Mr. and Mrs. M. L., Lamar & 
Barton, Richmond. 


Bachmann, Mr. and Mrs. Geo. F., Thomas 
Nelson & Sons, New York. 

Baer, Lewis S., Albert & Chas. Boni, New 
York. 

Bailey, Temple, Author, St. Louis. 


Baker, Ellis K., J. B. Lippincott Co., 
Philadelphia. 

Baker, Ingham C., G. & C. Merriam Co., 
Springfield. 


Ballin, H., C. Witter Co., St. Louis. 

Barkshire, Mr. and Mrs. C., Univ. Co-op. 
Store, Columbia, Mo. 

Barnes, W. R., Barnes & Noble, Inc., New 
York. 

Baxter, Chas. R., St. L. News Co. Inc., 
St. Louis. 
Baxter, Leroy, 
Chicago. 
Bean, Mr. and Mrs. Donald P., Univer- 

sity of Chicago Press, Chicago. 
Becklenberg, Miss A. B., Chicago. 
Bersch, Miss J., Scruggs, Vandervoort, 
Barney, St. Louis. 
Biddle, Ward Gray, Ind. Univer. 
Store, Bloomington, Ind. 
Blackwell, H. A., Blackwell-Wielandy, 


Garden City Publ. Co., 


Book 


St. Louis. 

Blessing, W. P., W. P. Blessing Co., Chi- 
cago. 

Bohne, Savilla, Doubleday Page Book 
Shop, St. Louis. 

Boni, Chas., Jr., Albert & Charles Boni, 
New York. 

Brentano, Mr. and Mrs. Lowell, Bren- 
tano’s, Inc., New York. 

Brentano, Arthur, Jr., Brentano’s, Inc., 
New York. 


Bray, Joseph E., A: C. McClurg Co., 
Chicago. 
Brown, C. W., The James & Law Co., 


Connolly, 


Clarksburg, W. Va. 

Brown, Frances P., Louisville, Ky. 

Buist, D. C., A. A. Knopf, .Inc., New 
York. 

Burger, Adam W., Harper & Bros., New 
York. 

Burton, Lucille, Burton Book Stuie; Au- 
burn, -Ala. = 

Burton, Adele E., P. A. Bergner Co., 
Peoria. 


Cable, Mrs. Esther, 
Book Shop, St. Louis. 

Callahan, Chas., Callahan Book Store, In- 
dependence, Kans. 

Campbell, D. M., Blackhawk Press, Chi- 


cago. 


Doubleday Page 


Cuarbell Earl, University Book Store, 
Seattle. 

Carus, Gustave, Open Court Pub. Co., 
Chicago. 


Cathcart, Noble A., The Saturday Review, 
New York. 

Chase, John D., Harcourt Brace & 'Co., 
New York. 

Clinch, Mr. and Mrs. F. A., D. Appleton 
Co., New York. 
Clinger, J. W., American Book Pub. Soc., 
Philadelphia. 
Cleveland, June, 
Angeles. 

Cloke, F., Cleke’s Bookshop, 
Ontario. 

Clough, .Frank, Fred Harvey, Inc., 
sas City. 

Colby, Mr. and Mrs. William J., Associa- 
tion Press, New York. 

Cole, C. S., King Cole’s Bookshop, Gales- 
burg, Ill. 


E. H., Bullock’s, Los 


Hamilton, - 


Kan- 


Chas. E., Charles 
Sons, New York. 

Corkery, Miss R., Scruggs, Vandervoort, 
Barney, St. Louis. 

Cramer, Mr. and Mrs. T. O., Cramer 
Book Shop, Kansas City. 

Crawford, W. H., University Supply 
Store, Tuscaloosa, Ala. 

Crone, Albert R., Publishers’ 
New York. 

Cross, L. M., Vir Pub. Co., 


Scribner’s 


Weekly, 
Philadelphia, 
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Crowder, J. L., Boni & Liveright, Chicago. 
Crowell, Cedric R., Doubleday, Page 
Book Shops, Garden City. | 


Cummings, Tina J., The Wm. Hengerer 


Co., Buffalo. 
Cunningham, Miss, 
ute, Kans. 


McKelvery’s, Chan- 


Davis, Lelah M., 
Decatur, Ill. 
Dean, S. Ella Wood, 817 Gerdes Road, 
Chicago. 

Deavenport, Mrs., 
las. 

Dennis, May E., Washington University 
Bookstore, St. Louis. 

Dixon, Frank C., T. Y. Crowell Co., 
York. 

Dixey, Margaret, Hutzler Bros. Co., 
timore, Md. 


Haines & Essick Co., 


Lamar & Barton, Dal- 


New 


Bal- 


Estabrook, J. Joseph, 
Pittsburgh. 


Joseph Horne Co., 


Fay, Helen T., Co-operative Book Store, 
Albany. 

Finger, Chas. J., duthor, Fayetteville, Ark. 

Finley, F. C., The Pilgrim Press, Chicago. 

Flynn, Mr. and, Mrs. E. J., Universal 
Press, St. Charles, III. 

Fraser, Lydia G., Rike-Kumler Co., 


ton. 


Day- 


Fris, Jacob, Fris’ Bookstore, Holland, 
Mich. 
Gaige, Grace, R. H. Macy & Co., New 
York. 
Garland, F. D., Univ. Supply Store, 


Champaign, II. 
Geer, George, Houghton Mifflin Co., 
ton. 


Bos- 


Gehrs, A. H., Harcourt Brace Co., New 
York. 

Gelser, Jay, Author, St. Louis. 

Giffin; . Chas-, G:, E.,.P.. Dutton’ & Co... 
New York. 


Geissler, J. P., Omaha News Co., Omaha. 

Grady, E. J., University Co-operative 
Store, Madison, Wis. 

Gillum, J. H., A. & M. College Book 
Store, Stillwater, Okla. 

Goubeand, W. P., Doubleday, Page & Co., 
New York. 

Greene, Joseph F., Little Brown & Co., 
New York. 
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Greene, Mrs. Josephine, Davis Dry Goods 
Co., Chicago. 


Greenwald, D. J., Fred Harvey, Kansas 
City. 

Gregory, Warren F., Lothrop, Lee & 
Shepard Co., Boston: 

Grentzbach, C., Grentzbach Book Store, 
Chicago. 

Griesser, Marjorie, Natl. Assn. of Book 
Publishers, New York. 

Griffith, W., Laird & Lee, Inc., Chicago. 


Grossman, A. A., Concordia Publ. House, 
St. Louis. 


Halliburton, Richard, duthor, New York. 


Hamer, J. G., The Macmillan Co., Chi- 
cago. 
Hanson, Mr. and= Mrs. William C.; 


Methodist Book Concern, Kansas City. 
Hartenstein, Paul B., Houston Hall Book 
Store, Univ. of Pennsylvania, Phila. 
Harper, Frances, Doubleday, Page Book 
Shop, St. Louis. 

Harper, Catherine, Doubleday, Page Book 
Shop, St. Louis. 

Hatfield, C. F., St. L. Convention & Pub- 
licity Bur., St. Louis. 

Hays, Mrs. Frank O., League of A meri- 


can Penwomen, St. Louis. 


Hays, R. N., Geo. H. Doran Co., New 
York. 

Hennings, Jos. P., Eden Publishing Co., 
St. Louis. 

Henry, F. C., Doubleday, Page .Co., New. 
York. 

Henry, Miss L. M., Scruggs, Vandery oort, 
Barney, St. Louis. 


Henry, Mayme, A. Herz, Terre Haute. 
Hitchens, B. F., John C. Winston. Co., 
Chicago. 


Holloway, Roland F., University of Chi- 
cago. Press, Chicago. 

Holt, Guy, The John Day. Co., New 
York. 

Hoyt, L. W., Small, Maynard & Co.; 
Boston. 

Houston, Mr. and Mrs. James R., Na- 
tional Pub. Co., New London. 

Howell, May, University of Chicago 
Press, Chicago. 

Humble, Marion, Natl. Assn. of Book 


Pub., New York. 
Hutchings, Edwin C., St. Louis. 
Hutton, 0. As Whiversity of Maryland, 
College Pane Md. 
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Hyde, Mr. and Mrs. W. C., Methodist 
Book Concern, Chicago. 

Hyke, Edwin I., Stix Baer & Fuller Co., 
St. Louis. ; 

Hyman, Anna, Hyman’s Book Store, Des 
Moines. 


Ingram, Bernard, University Supply Store, 
Tuscaloosa, Alabama. 

Inman, Maurice, Maurice Inman, Inc., 
New York. 

Jackson, Mr. and Mrs. Chas. K., Burrows 
Bros. Co., Cleveland. 

Jacobs, Geo. W., George W. Jacobs Co., 
Philadelphia. 

Jacobus, Etta M., L. Bamberger & Co., 
Newark. 

Jamieson, Mr. and Mrs. S. R., Pettibone 
McLean, Inc., Dayton. 

Johnson, Will H., W. B. Reed & Co., 
Bloomington, Ill. 


Kelley, Marian, Abraham & Straus, Inc., 
Brooklyn. 

Ketcham, Edw. C., Grosset & Dunlap, 
New York. 

Keys, R. S., Presbyterian Bookstore, St. 
Louis. 

Kidd, John G., Stewart Kidd, Cincinnati. 

Kidwell, W. L., Student Supply Store, 
Ames, [a. 

Kirk, Beatrice, Rashier, Bros. Co., 
buque, Ia. 

Klages, Mr. and Mrs. G. E., Scruggs, 
Vandervoort & Barney, St. Louis. 

Knabe, Paul, C. V. Mosby, St.. Louis. 

Knapp, F. D., The Macmillan Co., Chi- 
cago. 

Koeller, Mr. and Mrs. D. J., Blackwell- 
Wielandy, St. Louis. 

Korbel, Mr. and Mrs. Charles, Oxford 
University Press, New York. 

Korner, H. V., The Korner & Wood Co., 
Cleveland. 

Krekau, Chas. S:, St. Louis. News Co., 
Inc., St. Louis. 


Du- 


LaCarte, Bessie, W. K. Stewart Co., 
Louisville. : 

Lamb, H. M., Rand McNally & Co., Ch’- 
cago. 

Leonard, Miss A., Dawson’s Book Shop, 
Los Angeles. _ 

Lepper, Miss L. M., J. H. C. Petersen’s 
Store Co., Davenport, Ia. 


Levy, Mr. and Mrs. 
& Co., New York. 

Lilja, R. H., Rand McNally & Co., Chi- 
cago. 

Lindsey, M., Rike-Kumler Co., Dayton. 

Loring, Mr. and Mrs. Percy A., A. & C. 
Boni, Inc., New York. 

Lott, James H., N. Y. University Press, 
New York. 

Lucas, Mr. and Mrs. B. W., Missouri 
Store Co., Columbia, Mo. 

Lucas, R. E., Missouri Store Co., Co- 
lumbia, Mo. : 

Lyons, M. J., Teolin Pillot Co., Houston. 

Lyons, Michael, Saml. Gabriel Sons Co., 
New York. 


Le M.,.J. Hy Sears< 


Macauley, Ward, Macauley Bros., Detroit. 

Macrae, John, Jr., E. P. Dutton & Co., 
New York. 

Magel, F. L., Syndicate Trading Co., New 
York. 

Marsh, Jay, Herald Tribune Books, New 
York. 

Marsh, Mrs. S. Louise, American Pen 
Women, St. Louis. 

Massee, May, Doubleday, Page & Co., 
New York. 

Mattison, Fred F., Strawbridge & Cloth- 
ier, Philadelphia. 

McCann, James, Bobbs-Merrill Co., New 
York. 

McClain, M. F., Co-operative Store, Uni- 
versity of Oregon. 

McFarland, Glenn, Jr., Central 
sity of Chicago Press, Chicago. 
McKee, Mr. and Mrs. Walter V., John 

V. Sheehan & Co., Detroit. 
McKelvery, Mrs. E., Kelvery Book Co., 
Chanute, Kans. 

McFarland, Glenn Jr., 
Store, Oskaloosa, Ia. 

McLean, Mr. and Mrs. Chas. M., Petit- 
bone, McLean Co., Dayton. 

McNeely, V. O., Christian Bd. of Pub., 
St. Louis. 

Meegan, James F., Meegan’s, Washington. 

Meese, H. E., University of Pittsburgh, 
Pittsburgh. 

Melcher, Frederic G., Publishers’ Week- 
ly, New York. : 

Merrill, Bessie H., Stewart, Kidd, Cin- 
cinnati. 

Meyers, Ellis W., Exec. Secy. A. B. Aj; 
New York. 


Book 
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Metzger, Wm. G., C. R. Gibson Co., 


Cincinnati. 

Mook, W. H., Jr., Harper Bros., New 
York. 

Mooney, R. E., St. Louis. 

Morris, Mrs. Anna S., J. L. Hudson Co., 
Detroit. 

Mote, Mr. and Mrs. Seibert W., Univer. 
of Utah Book Store, Salt Lake City. 
Mullen, John J., Alfred A. Knopf, Inc., 

New York. 
Musgrove, Miss L. H., L. S. Donaldson 
Co., Minneapolis, Minn. 


Niemeyer, Miss M., Scruggs, 
voort, Barney, St. Louis. 


Vander- 


Olsen, H. T., Bobbs-Merrill Co., Indian- 
apolis. 

Ottenheimer, Isaac, I. & M. Ottenheimer, 
Baltimore, Md. 


Palmer, Mr. and Mrs. Paul Gifford, 142 
Linden Ave., Clayton, Mo. 

Pearse, Wilbur E., A. A. Knopf, Inc., 
New York. 

Pettibone, Walter, Pettibone- McLean Co., 
Columbus. 

Pierce, Wm. Dean, 
Orleans. 

Pilkington, J. V., Cokesbury Press, Nash- 
ville. ; 

Plopper, W. E., College Book Supply, Eu- 
reka, Ill. 

Pollon, Ray H., Students Mercantile Co., 
Manhattan, Kans. 

Porter, E. W., A. L. Burt Co., New York. 

Prichard, Mr. and Mrs. Ira C., Prichard 
Logan & Co., Kansas City, Mo. 

PurcelJ, Mary L., Univer. Co-Op. Store, 
Madison. 


Siler’s Inc., New 


Rather, E., University of Texas Co-Op. 
Store, Austin. 

Raymond, Mrs. E. D., 2869 Pennsylvania 

Read, Opie, Author, Chicago. 

Read, Theo. H., Parrish & Read, Inc., 
Philadelphia. 

Reed, Eleanore, Dawson’s Book Shop, Los 
Angeles. 

Reilly, Mr. and Mrs. F. K., Reilly & Lee 
Co., Chicago. . 

Rein, F. H., St. L. Conv. Publicity Bu- 
reau, St. Louis. 

Rhein, Esther, Doubleday, 
Shop, St. Louis. 


Page Book 
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Rice, Harriet, Capitol Book Co., Wash- 
ington. 

Richards, Mr. and Mrs. C. S., Book & 
Novelty Shop, Jacksonville, Ill. 

Ritt, John I., Abingdon Press, St. Louis. 

Rittenhouse, G. H., The Baker & Taylor 
Co., New York. 

Robison, Mrs., Lamar & Barton, Dallas. 

Rummel, Mr. and Mrs. Wm. A., Ben- 
ziger Bros., Chicago. 


Sanders, Clarence W., St. Paul Book & 
Sta.-Co., St: Paul: 

Sanford, B. E., Cornell Co-op. Store, 
Ithaca. 

Schmidt, Dorothea C., Tulsa Book Shop, 
Tulsa, Okla. 

Sefranka, Mr. and Mrs. P. J., Famous & 
Barr Co., St. Louis. 

Seman, W. L., Lamar & Barton, Dallas: 

Seidel, K., Henry Holt & Co., New York. 

Seiffert, G. V., Doubleday, Page Co., New 
York. 

Seifert, Shirley L., Author, St. Louis. 

Sherman, Stuart, Herald Tribune Books, 
New York. 

Siebert, G. H., Ohio State Univ., Colum- 
bus. 

Simpson, Miss M. M., Frederick Loeser 
& Co., Brooklyn. 

Slifer, V. G., Hochschild, Kohn & Co., 
Baltimore. 

Smalley, C. J., Publishers’ Representative, 
Kansas City. 

Smith, Harold, Engineers Bookstore, Min- 


neapolis. 

Smith, J. J., Doubleday, Page & Co., Chi- 
cago. 

Sorell, Mrs. A., Parlette-Doyle, Okla- 


homa City. 

Spaeth, R. E., McMillian Book Co., 
Evanston, Ill. 

Springer, J. H., Presby. Book Store, St. 
Louis. 

Stakes, Mrs. E., Nashville. 


Tanner, Mr. and Mrs. C. A., C. A. Tan- 
ner Co., Wichita, Kans. 

Teal, Richard, Lamar & Barton, Dallas. 

Teeter, Mr. and Mrs. L. S., F. & R. 
Lazarus, Columbus. 

Thompson, Grace, L. S. Ayres & Co., 
Indianapolis. 

Thompson, J. H., Charles Scribner’s Sons, 
New York. 


May 22, 1926 


Thorne, Walker, The Emporium, San 
Francisco. 

Tilley, R. F., Lothrop, Lee & Shepard 
Co., Boston. 

Tracht, Fred H., Univ. of Chicago Book- 
store, Chicago. 

Turner, A. T., Tulsa Book Shop, Tulsa, 
Okla. 

Turner, Mr. and Mrs. Guy R., Double- 
day, Page Book Shop, St. Louis. 

Turner, M. T., Lamar & Barton, Nash- 
ville. 


Vater, Francis G., South West News Co., 
Kansas _ City. 

Vaughan, Mr. and Mrs. L. B., Frederick 
Drake & Co., Chicago. 

Volland, G. B., P. F. Volland Co., Chi- 
cago. 


Wachob, Wallace, Publishers’ Representa- 
tive, San Francisco. 

Walker, Stanley, Henry Holt Co., 
York. 

Walsh, R. J., The John Day Co., New 
York. 

Welch, Mary C., J. L. Hudson Co., 
troit. 

White, Frank, Lamar & aBrton, Nash- 
ville. 

Whitmore, B. A., Lamar & Barton, Rich- 
mond. 

Whitman, Albert, Albert Whitman & Co., 
Chicago. 


New 


De- 
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Wielandy, Mr. and Mrs. P. J., Black- 
well-Wielandy, St. Louis. 

Wikstrand, V. E., Rand, McNally Co., 
Chicago. 

Wilkie, S. G., College City of New York, 
New York. 

Williams, R. S., Missouri Store Co., Co- 
lumbia, Mo. 

Williams, Hugh, Iowa Supply Co., 
City, 

Wilson, Ralph, McDeavitt-Wilson Co., 
New York. 

Wilson, A. W., Regan Pub. Co., Chicago. 

Winding, Mrs. F. B., The Dayton Co., 
Minneapolis. 


lowa 


Winn, J. M. Graves, Globe-Democrat, St. 
Louis. 

Winters, John F., The Century Co., 
New York. 


Wirtz, Geo. O., Allsop & Chapple, Little 
Rock, Ark. 


Youmans, R. O., Youmans & Co., 
City. 
142 Booksellers 
79 Publishers 
10 Wholesalers 
6 Periodicals 
45 Guests (Wives, Authors, etc.) 


282 Total 
Of the booksellers 


represented college stores, 19 
stores, 26 department stores. 


Kansas 


approximately 31 
religious 
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In the Book Market 


c¢ EEFTALLOW” by T. 5. Strib- 
ling (Doubleday) has been se- 
lected by The Books-of-the-Month 
Club as the second book to be sent to its 
subscribers. The first book which was 
sent out was “Lolly Willowes” by Sylvia 
Warner (Viking Press). The committee 
of selection is Henry S. Canby, William 
Allen White, Dorothy Canfield, Chris- 


topher Morley and Heywood Broun. 


Most of us would credit George S. 
Kaufman with a genuine love for the news- 
paper game because he has kept hard at 
his job while imposing royalties from his 
collaborations with Marc Connelly and 
from his own two hits of the season, 
“The Butter and Egg Man” and the 
vehicle for the Marx brothers, have con- 
tinued to pour in. The real reason, Mr. 
Kaufman would have us believe, is that 
the newspaper job furnishes a perfect alibi. 
If a tea or dance becomes a bore or any 
engagement threatens to be inconvenient, 
there is no more plausible excuse than the 
pressing duties of the reporter. Mr. Kauf- 
man’s comedy, “The Butter and Egg 
Man” may be had in book form under 
the Boni & Liveright imprint. 


” 


.  . “For a long time,” says Heywood 
Byoun in the New York World, “I have 
felt that story tellers discriminated too 
closely in choosing animals for their hero- 
ines and heroes. Many species are wholly 
neglected. There is no dearth of dog 
stories. No indeed. I think the world 
could wag along quite nicely for the next 
hundred years without a single addition to 
the books concerning ‘Strongheart,’ ‘“Bus- 
ter’ and ‘Woof-Woof.’” Listen for a 
chorus of protesting barks from the dog 
heroes of this spring’s books. If Robin 
Hood and his dog companions of ‘All 
Around Robin Hood’s Barn” which hails 
from Doubleday, Page & Co. and Bobbie, 
a collie from a Dodd, Mead title (and a 
real dog, by the way), don’t take the mat- 
ter up with Mr. Broun, their chroniclers, 
Walter Dyer and Charles Alexander sure- 
ly ought to do something drastic about it. 

Beate 


Harcourt Brace & Co. have been some- 
what astonished by the metamorphoses that 
certain of their spring titles have under- 
gone in the hands of proof readers. Wil- 
bur Daniel Steele’s ““Urkey Island” has 
been rechristened ‘“Turkey Island” (per- 
haps there is some excuse for this as the 
tale is laid on an island off the New Eng- 
land coast) and Virginia Moore’s first vol- 
ume of verse, ‘““Not Poppy” was served up 
s “Hot Poppy.” ..4. 

“A Reader’s Guide Book” by Mary Lam- 
berton Becker, conductor of the oft con- 
sulted column of similar title in the Satur- 
day Review of Literature, is now so widely 
used by special students that a new index, 
more complete than that designed for the 
general reader is needed. The Library 
School class in Indexing of the New York 
State Library has undertaken to make this. 
new index which Henry Holt & Co. will 
issue shortly. The new index will be in- 
corporated in future editions of the book, 
but it will also be printed separately, for 
the benefit of owners of earlier editions, 
and may be obtained free on application 
to the publishers. . . { 

Here’s a modern variation of the letter 
in the bottle story. The J. B. Lippincott 
Co. had returned from the Post Office in 
New Orleans, La., one of a number of 
circular letters sent out to describe ‘““The 
Story of the Seaman” by John Forsyth 
Meigs. Pinned to the letter was the fol- 
lowing note: 

“The attached letter was damaged by 
water due to hydroplane crashing into 
river at Quarantine, La., and the mail 
was subsequently recovered from _ the 
IVER! oso Ms 

A criticism of American books for chil- 
dren on the grounds that they teach cruelty 
was recently launched by Alice M. Jack- 
son, lecturer in psychology at Gypsy Hill 
Training College, England. “Stories of 
man-eating giants,’ she said, ‘“‘make the 
child of today cruel.” Miss Jackson ought 
to meet the kindly animal doctor of Hugh 
Lofting’s “Doctor Dolittle” books, is the 
opinion of the Stokes company who publish 
them. 
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Censorship in Chicago 


HARGING _ that vigilantes | were 

“prompted by motives other than 
worthy in the prosecution of booksellers 
for selling alleged obscene literature, At- 
torney Philip Richard Davis attacked 
informers in book cases when he appeared 
in a Chicago police court in behalf of 
VY. E. Bruillet of the Economy Bookstore. 

Mr. Davis stated that reformers were 
far more interested in collecting their 
share of the fine than in protecting youth 
from indecent reading. He pointed out 
that under the Illinois law an informer re- 
ceives half the fine paid by the bookseller 
should he be found guilty. A prominent 
Chicago investigator recently was paid 
$150 as his share of a $300 fine, the attor- 
ney charged. 

Among the forty-three books seized in 
raids on the Economy Bookstore and on 
the shop of Ben Abramson were: ‘Venus 
in Furs,” ‘Casanova’s Memoirs,” ‘“De- 
cameron,” and “The Art of Love,” by 
Dr. William Robie. 

Attorney Davis requested a change of 
venue from the court of Judge Herbert G. 
Immenhausen, who has fined a number of 
dealers in the last few months. Judge 
George Curran will hear the case April 23. 


Curtis-Reed Bill Postponed 


N May 4th, the House Committee on 

Education postponed till next Decem- 
ber further discussion of the Curtis-Reed 
Bill, the purpose of which was to create a 
department of education with representation 
in the Cabinet. At the same time the Com- 
mittee postponed consideration of the pro- 
posed Federal censorship of motion pic- 
tures, which was intended to cover those 
pictures which enter into inter-state com- 
merce. 


Honors Major Putnam 


OXFORD UNIVERSITY, on May 

18th conferred on Major George 
Haven Putnam its honorary degree of 
Doctor of Literature. In the presentation, 
reference was made to his services to pub- 
lishing and to letters and to the warm 
friendship he had always shown toward 
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Great Britain, especially during the Great 
War. 

Major Putnam had only just recovered 
from injuries received on May 4th when, 
in the traffic congested conditions of the 
general strike, he was knocked down by a 
motorcyclist while traversing St. Mar- 
tin’s Lane, London. He had bad cuts about 
the face and the rupture of a blood vessel 
in the lungs. 


Personal Notes 


Ernest Etseve of Brentano’s has sailed 
on May 15th for his annual trip abroad. 


Auice Dempsey has resigned as mana- 
ger of Gimbel Bros. book department, New 
York. Miss Dempsey is one of the con- 
spicuous figures in New York bookselling 
and has been for two years president of the 
Women’s National Book Association’ of 
which she was a charter member. Mrs. 
Gurney, assistant to Miss Dempsey, has 
been appointed to the position of manager’ 
of this important book outlet. 


Frep J. RymMer, managing director of 
the old English publishing firm of Samp- 
son Low, Marston & Co., Ltd., sailed 
May 15th for the United States and Can- 
ada. He was accompanied by Mrs. Rymer 
and their daughter. They are to visit a 
married daughter who lives in Alberta. 
Mr. Rymer is the publisher in England of 
Jeffery Farnol and was the joint publisher 
with Little, Brown & Company of J. A. 
Steuart’s “Robert Louis Stevenson: Man 
and Writer,” whose new romance he is 
bringing with him for placement. 


JouHn R. Fraser, of the John C. Win- 
ston Company, sailed, with Mrs. Fraser, 
on Saturday, May 8th, for France. The 
general strike in England has affected Mr. 
Fraser’s plans which were first to stop in 
England on business with the publishers 
there, and then try his game on some of 
the historic golf courses in Scotland. Mr. 
and Mrs. Fraser now expect to make the 
stop in England the last on their way 
home. ’ 


Grorce PALMER PuTNAM, the pub- 
lisher, leaves here in June on the expedi- 
tion he will head to Greenland. Among 
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the members of his party will be Arthur 
Young who spent the greater part of last 
year in Africa hunting lions with the bow 
and arrow along with Dr. Saxton Pope. 
Dr. Pope told the story of their adventure 
in “The Adventurous Bowmen,” which 
Putnam will publish this month. 


Business Notes 


Boston, Mass.—The Fellowship Book- 
shop under the auspices of the Fellowship 
of Youth and Peace and the management 
of Abraham Bornstein and Noel Field has 
been opened at Six Byron Street. 


Cuicaco, ILLt.—Aquarius, the Book 
Shop of Tomorrow, has been opened at 
142 East Ontario Street. 


Cuicaco, ILt.—Doris Searl has opened 
a book shop and rental library in Room 
1125 of the Straus Bldg., 310 S. Michi- 
gan Blvd. 


Cuicaco, Itt.— Walter M. Hill, Rare 
Books, has removed to 24 North Wabash 
Avenue, Rooms 831 to 837. 


Cuicaco, ILtt.—A branch store has 
been opened by Fanny Butcher in the Cake 
Box, Westminster Road, Lake Forest. 
Mrs. A. B. Dick, Jr., is in charge of the 
new store which carries a stock of current 
fiction and non-fiction, and is able to sup- 
ply standard orders from the main store. 


Hanover, Pa.—J. W. Fischer & Co., 
formerly located at Center Square is now 
at 18 Carlisle Street. 


Los ANGELES, CAL.—A bookshop under 
the proprietorship of Mrs. Maude Gray 
Best has been opened at 3211 West 6th 
Street. 


New York Ciry—Paul B. Hoeber, 
Inc., medical book publishers and dealers, 
of 67-69 East 59th Street, will after July 
first be located at 76 Fifth Avenue. 


New York City, N. Y.—The Inter- 
national Trade Press, Inc., moved its east- 
ern offices last week from 15 Park Row to 
250 Park Avenue, at 46th Street. Among 
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publications issued by the International 
from its main printing establishment in 
Chicago are Engineering World, High- 
way Engineer &§ Contractor, American 
Fruit Grower Magazine, Concrete Pro- 
ducts, Belting & Transmission, Cement, 
Mill & Quarry and American Machine & 
Tool Record. 


New York Ciry, N. Y.—William Hel- 
burn, Inc., Importers and publishers of 
Architectural and Industrial art books, are 
located at 15 East 55th Street. 


New York City, N. Y.—The firm of 
William Wood & Co. medical publishers, 
has been dissolved, and William C. Wood 
has retired from the business. Gilbert C. 
Wood wiil continue the business under the 
name of William Wood & Co., at the 
same address, 51 Fifth Avenue. 


PASADENA, CALIFORNIA. — Fred De 
Vilbriss Company has opened a book shop 
at 23 South Euclid Ave. Publishers’ cata- 
logs and old book catalogs are requested. 


SEATTLE, Wasu.—Harry C. Hartman 
has opened an incorporated bookshop at 


1332 Sixth Avenue. . 
Utica, N. Y.—The Utosco Book 
Store, 12-16 Devereux Street has been 


opened by the Utica Office Supply Com- 
pany. 





Canadian 
Booksellers 
Convention 


at 


Toronto 


June 1-2-3 
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The Weekly Record of New Publications 





HIS list aims to be a complete and ac- 

curate record of American book pub- 

lications. Pamphlets will be included 
only if of special value. Publishers should 
send copies of all books promptly for an- 
notation and entry, and the receipt of 
advance copies insures record simultaneous 
with publication. The annotations are des- 
criptive, not critical; intended to place not 
to judge the books. Pamphlet material and 
books of lesser trade interest are listed in 
smaller type. 


The entry is transcribed from title page when 
the book is sent for record. Prices are added 
except when not supplied by publisher or obtain- 
able only on specific request, in which case word 
“apply” is used. When not specified the binding 
ts “cloth.” 


Imprint date or best available date, preferably 
copyright date im bracket, is always stated, ex- 
cept when imprint date and copyright date agree 
and are of the current year, in which case only 
“c” is used. No ascertainable date is designated 
thus: [n.d.]. 

Sizes are indicated as follows: F (folio: over 
30 centimeters high); Q (4to: under 30 cm.); 


(8vo: 25 cm.); D (12mo: 20 cm.); S (16mo: 
17% cm.); T (24mo: 15 cm.); sq., obl., nar., 


designate square, oblong, narrow. 





Abdullah, Achmed 


The year of the wood-dragon. 
[c.’26] N. Y., Brentano’s 

A fifteen-year-old orphan in the company of an 
American trader goes on a journey into the interior 
of Tibet. This is the exciting story of his journey 
and adventures. 


24gp. il. D 
$2 


Andrews, Annabel, ed. 
The standard juvenile speaker; a new and 


cheerful selection of recitations, dialogues, 
etc., in prose and verse. 119p. S [c.’26] Chic., 
Laird & Lee 50¢. 
Ashmun, Margaret Eliza 

School keeps today. 24op. il. De. N. Y., 
Macmillan $1.75 


The story of a little country girl’s year in school 
and at home. 
Bader, Clarisse 

Women in ancient India; moral and liter- 
ary studies. 356p. (bibl. footnotes) D (Trub- 
ner’s oriental ser.) ’25 N. Y., Dutton $4 


Bailey, Mrs. Alice A., ed. 

Letters on occult meditation; 2nd ed. 372p. 
diagrs. O [c.’22,’26] N. Y., Lucis Pub. Co., 
452 Lexington Ave. $3 


Bainbridge, Francis Arthur, 
James Acworth 
Essentials of physiology; 5th ed. rev. by C. 
Lovatt Evans. 516p. il. diagrs. O ’25 N. Y., 
Longmans $5 


Batchelder, Mildred 
Topsy Turvy tales. gop. il. D [c.’26] N. Y., 
Scribner 60 c. 
The adventures of Topsy Turvy, a kitten, and his 
friends. 
Bertram, Arthur 
The economic illusion. 


and Menzies, 


2890p. D ’26 N. Y., 


Bible 

Die Bibel, oder, Die ganze Heilige Schrift 
Alten und Neuen Testaments nach der 
deutschen Ubersetzung Luthers. 1278p. S ’26 
St. Louis, Concordia Pub. House $2; lea., $6 


Bone, Scott Cardelle 
Chechahco and sourdough. 281p. il. maps 
D [c.’26] [Atascadero, Cal.], Western Pub- 
$2 


lishers, Inc. 
A story: of Alaska. 


Bose, Sir Jagadis Chunder 

The nervous mechanism of plants. 243p. 
(bibl. footnotes) il. diagrs. O ’26 N. Y., Long- 
mans buck. $6.40 


Buckley, J. P. 

Modern dental materia medica, pharmacol- 
ogy and therapeutics; 5th ed., rev. 5097p. il. 
(pt. col.) O ’26 Phil. Blakiston buck. $6 


Cabot, John M. 

The racial conflict in Transylvania. 213p. 
(4p. bibl.) map (col.) O c. Bost., Beacon 
Press $2 

A discussion of the conflicting claims of Rumania 
and Hungary to Transylvania, the Banat, and the 
eastern section of the Hungarian plain. 

Campbell, Dr. Donald 

Arabian medicine, and its influence on the 
Middle Ages; 2 v. 222p.; 235p. (7p. bibl.) 
front. (maps) D (Trubner’s oriental ser.) ’26 
N. Y., Dutton 
Campbell, Douglas Houghton 

An outline of plant geography. 4o1p. (bibl. 
footnotes) il. O c. N. Y., Macmillan $4 
Cantacuzéne, Princess, Countess Spéransky, 

née Julia Dent Grant 

Revolutionary days; recollections of Ro- 
manoffs and Bolsheviki, 1914-1917 [new ed.]. 





Seltzer $2.50 41Ip. il. O ’26c.’19,’°26 N. Y., Scribner $3 
Breck, Joseph manual. 8op. il. D ’25 Chic., Eugene Dietzgen Co., 

The Cloisters; a brief guide. s8p. il. map O c. 166 W. Monroe St. apply 
N. Y., Metropolitan Mus. of Art. pap. soc. Curtiss, Alonzo Parker 


Cullimore, Allan Reginald 
The Mannheim slide rule; a self-teaching practical 


History of the diocese of Fond du Lac and its 
several congregations. 96p. il. O ’25 Fond du Lac, 
Wis., P. B. Haber Pr. Co. apply 


1740 
Carpenter, Frank George, and Carpenter, 
Frances 
The clothes we wear. 2090p. il. (pt. col.) O 
(Carpenters’ journey club travels) [c.’26] 
N. Y., Amer. Bk. Co. 76c. 


A volume in a series of industrial readers on 
food, clothing and shelter, designed for the use of 
pupils in the lower grades of the elementary school. 


Carpentier, Georges 


The art of boxing. 172p. il. D [c.’26] N.Y., 


Doran $2.50 
By the popular French champion. 

Carruthers, Frank 
The cruise of the Colleen Bawn. 310p. p 


[c.’26] N. Y., Chelsea House 
The adventure of a young railroader who sudden!s 
finds himself on a cruise on the high seas. 


Carton, R. C., pseud. [R. C. Critchett] 


Other people’s worries; a comedy in three 
acts. 87p. diagrs. O (French's acting ed. no. 


1962) c.’25 N. Y., S. French pap. 75\c: 
Cave, Charles John Philip 
Clouds and weather phenomena. various p. 


il. D ’26 [N. Y., Macmillan] $2 


A book for artists and other lovers of nature. 


Chesterton, Frances [Mrs. G. K. Chesterton] 
Piers Plowman’s pilgrimage; a -morality 
play from Will Langland’s great Epic of a 


May Morning on the Malvern Hills. 25p. D 
(French’s acting ed. no. 1102) ¢.’25 N. Y., 
S. French pap. 30c. 


Colin, Paul 
Van Gogh; tr. by Beatrice Moggridge. 


various p. (4p. bibl.) il. D (Masters of mod- 
ern art) '26 N. Y., Dodd, Mead $1.75 


Collins, Frederick Lewis [Frederick Lewis] 


Travelcharts and travel chats. 3160p. maps 
D [c.’26] Ind., Bobbs-Merrill $2.50 

A guide to European travel with an interesting 
set of charts telling just what the author saw in 
each city, where he stayed, how much it cost him, 
and other valuable bits of information. 


Covert, William Chalmers, D.D. 


Religion in the heart and other addresses. 


192p. D c. Phil., Westminster Press $1.50 
Published by Revell, and handled by both Revell 
an'd Westminster Press. 


Curel, Francois De 


Le repas du lion; ed. by A. G. Fite. 212p. 
por. (Oxford French ser. by Amer. scholars) 
’26 ~N. Y., Oxford $1 


Cushny, Arthur Robinson 


The secretion of the urine; 2nd ed. 2095p. 
(14p. bibl.) diagrs. O (Monographs on physi- 
ology) ’26 N. Y., Longmans $5.50 
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Davis, Robert Hobart 


“Ruby Robert” alias Bob Fitzsimmons; 


introd. by W. O. McGeehan. 134p. il. D [c.’ 
26] N. Y., Doran $1.50 
The intimate story of the renowned Australian 


prize-fighter and conqueror of Corbett. Told by the 


editor of “Munsey’s Magazine” whose friendship 
with Fitzsimmons began back in his cub-reporter 
days. 


Davison, Archibald T. 


Music education 
N. Y., Harper 

The associate professor of music at Harvard dis- 
cusses what is wrong with our musical education 
and offers suggestions for remedying its present 
defects. 


de Graffenried, Thomas P. 


History of the de Graffenried family from 
ti91 A. D. to 1925. 282p. (6p. bibl.) il. (pt. 
col.) O [’25] N. Y., Author, 42 B’way $19 

A history of one of the oldest and largest Swiss- 
American’ families. 


Dell, Floyd 

Love in Greenwich Village. 
26] N. Y., Doran 

Sketches of the gay, magical Bohemia of lower 


New York as it existed not so many years ago, 
before “the average New Yorker” discovered it. 


in America. 219p. O c. 


32Ip. 2D [c: 


Dickinson, Goldsworthy Lowes 
The international anarchy, 1904-1914. 517p. 
(13p. bibl.) O [c.’26] N. Y., Century $3.50 
An analysis of international relations and peace 
and war during the past two decades. 


Dolsen, James H. 


The awakening of China. 267p. il. maps D 
’26 Chic., Daily Worker Pub. Co. pap. $1 


Dorgelés, Roland 


On the Mandarin road; tr. by Gertrude 
Emerson. 341p. il. D [c.’26] N. Y., Century $3 


_A Frenchman’s_ travels, adventures and observa- 
tions in French Indo-China. 


Doyle, Sir Arthur Conan 
The black doctor, and other tales of terror 
and mystery. 284p. S ’25 N. Y., Doran 
lea. goc. 
The Croxley master, and other tales of the 
ring and camp. 286p. S ’25 N. Y., Doran 
lea. 90c. 
The dealings of Captain Sharkey, and other 
tales of pirates. 265p. S ’25 N. Y., Doran 
lea. 90 c. 
The great Keinplatz experiment, and other 


tales of twilight and the unseen. 259p. S ’25 
N. Y., Doran lea. goc. 

The land of mist. 285p. D [c.’26] N. Y 
Doran $2 


The first novel by a psychic experimenter to be 
based upon spiritual phenomena. 





Declaration of Independence (The), the Constitution 
of the U. S. and amendments thereto, the constitu- 
tion of New Jersey as amended. op. il. S’26 N. Y., 
Amer. Bk. Co. apply 
Dep’t of the Interior, U. S. Geological Survey 
Surface water supply of tHe Ue. (Sey, 2995. Pts 2) 
South Atlantic slope and eastern Gulf of Mexico 


basins. gop. il. O (Water-supply pap. 562) '26 Wash., 
D. C., Gov’t Pr. Off.; Sup’t of Doc. pap. 15c. 
Diehl, Walter Stuart 

Sandee atmosphere—tables and data. 28p. diagrs. 
Q Ww. Nat'l Advisory ea for Aeronautics, re- 
port i “218) ’25 Wash., D. C., Gov't Pr. Off.; Sup’t 
of Doc. pap. toc. 
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Doyle, Sir Arthur Conan 
The last of the legions, and other tales of 
long ago. 229p.S’25 N. Y., Doran lea. goc. 
The man from Archangel, and other tales of 


adventure. 261p. S ’25 N. Y., Doran 
lea. goc. 
Eaton, Walter Prichard 
A bucolic attitude. zop. S c N. Y., Duffield 
bds. $1 


life written in answer to 
“The Freedom of the 


A defence of rural 
Charles Downing Lay’s book, 
City,” listed in this issue. 


Edib, Halidé 


Memoirs of Halidé Edib. 479p. il. (col. 
front.) O [c.’26] N. Y., Century 
The autobiography of one of the most advanced 


women of Turkey, which reveals the inside of pres- 
ent-day Turkish politics. 


Elkins, Joseph Adolphus 


A century in Egypt. 4156p. il. S [c.’25] 
Buncombe, Ill., Author $1.50 
The biography of George Elkins, too years old, a 
native of the southern section of Illinois called 


“Egypt.” 
Ellison, Lieutenant-General Sir Gerald 
The perils of amateur strategy as exempli- 


fied by the attack on the Dardanelles fortress 

in 1915. 178p. maps D’26 N. Y., Longmans $2 
Ferguson, Wynne 

The 1926 rules and laws of auction bridge. 

127p. T [c.’26] N. Y., Author, 93 Worth St. 

; ; F pap. 75c. 

A concise little handbook giving new laws and 


conventions, together with a complete dictionary of 
all auction bridge terms. 


Fletcher, Frances 


A boat of glass [verse]. 37p. D (Contempo- 
rary poets, no. 33) [c.’26] Phil., Dorrance 
bds. $2 bxd. 
France, Anatole, pseud. [Jacques-Anatole Thi- 
bault) 

Différents souvenirs de jeunesse; being epi- 
sodes selected from the novels of Anatole 
France; ed. by F. V. Boyson. toop. il. (por.) 
diagrs. S ’25 N. Y., Oxford 50 c. 

Thais; tr. by Ernest Tristan; introd. by 
Hendrik Van Loon. 252p. il. S [n.d.] N. Y., 
The Modern Library flex. fab. 95 ¢. 


Gardner, Helen 

Art through the ages; an introduction to its 
history and significance. 517p. (13p. bibl.) il. 
(pt. col.) diagrs. D [c.’26] N. Y., Harcourt $4 

The author is in charge of instruction in the his- 
tory of art at the Art Institute of Chicago. 
Gerson, Thomas I. 

Haunted chords [verse]. 57p. D (Contempo- 
rary poets, no. 32) [c.’26] Phil., Dorrance 

bds. $1.75 bxd. 


: IZA 


Gobineau, Arthur, Comte de 

The lucky prisoner (Le prisonnier chan- 
ceux); tr. by F. M. Atkinson. 2809p. D '26 
Garden City, N. Y., Doubleday 

A French novel of adventure during the Huguenot 
wars. 
Gore-Browne, Robert 

The crater. 306p. D [c.’26] N. Y., Doran $2 

Love and adventure in Africa. 
Grant, Frederick Clifton 

The early days of Christianity; teacher's 
manual. 189p. D (Abingdon religious educ. 
texts) [c.’26] N. Y., Abingdon $1.25 


Green, Fitzhugh 

I'll never move again; il. by Don Herold. 
218p. D [c.’26] N. Y., Dutton bds. $2 

The author has moved his household goods 52 times 
and is, therefore, well qualified to give expert and 
humorous advice on the subject. 
Grondal, Florence Armstrong 

The music of the spheres; a nature lover's 
astronomy. 347p. (3p. bibl.) il. diagrs. O c. 
N. Y., Macmillan 


For the general reader, but based on the latest 
astronomical research. 
Grove, Harriet Pyne 

The courage of Ann. 241p. front. D (Ann 
Sterling ser.) [c.’26] N. Y., Burt 60 c. 

Ann goes to boarding school in Massachusetts. 
Hammond, C. E. L. 

An introduction to English composition. 
172p. D ’25 N. Y., Oxford $1.25 
Handy, W. C., ed. 

Blues; an anthology; introd. by Abbe Niles; 
il. by Miguel Covarrubias. 18o0p. (bibl.) il. Q 
c. N. Y., A. & C. Boni $3.50 


The words and music to the “Blues’’—ranging from 


_the early negro songs to popular jazz, 


Hanus, Paul Henry 

Opportunity and accomplishment in second- 
ary education. 60p. D (Inglis lecture, 1926) 
c. Cambridge, Mass., Harvard Univ. Press $1 


Harned, William E. 

Junior typewriting studies; a course in 
touch typewriting for the junior high school. 
48p. il. Q [c.’26] Bost., Ginn $1.32 
Hastings, James, D.D., ed. 

The speaker’s Bible: the epistle of James. 


304p. (bibl. footnotes) O ’26  Chic., W. P. 
Blessing $4 

A new volume in the Speaker’s edition, a modern 
interpretation of the Bible in which the thought 
rather than the expression of the Bible has been 
retained. 


Hayes, Carlton Joseph Huntley 
Essays on nationalism. 279p. (3p. bibl.) O 
N. Y., Macmillan 


The author is professor of history in 
University. 


o 


Columbia 





Fenning, Karl, and Mead, Thomas L., ir; 


General inform ation about protection of trade 
marks, prints and labels. 24p. O ’25 Wash., D. C., 
Gov't Pr. Off.; Sup’t of Doc. gratis 


Fieldner, Arno Carl, and others 
The Bureau of Mines Orsat apparatus for gas 
analysis. 2op. (bibl.) O (U. S. Bur. of Mines, tech- 


Wash:, D. C., Goy’t Pr. Off.; 


pap. 5c. 


nical pap., 320) ’25 
Sup’t of Doc. 


Heinbaugh, Zelah 


The why and how of leisure-time activities among 
younger employed girls. 76p. (2p. bibl.) O [e. '25] 
N._Y., Womans Press pap. apply 
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Hersey, Harold Brainerd 
Singing rawhide. 18op. il. D [c.’26] N.Y., 
Doran $1.50 


Cowboy ballads of the west, with 
Jerry Delano. 


Hewitt, Edward Ringwood 


Telling on the trout. 174p. il. Oc. N. Y., 
Scribner $2.50 
An angler of fifty years’ experience discloses 


some information on the habits of trout. 
Hildreth, Samuel C., and Crowell, James R. 


The spell of the turf. 2094p. il. O ’26c.’25, 
26 ~Phil., Lippincott $4 

The story of American racing, as the general man- 
ager of the famous Rancocas Stable has seen it over 
a period of some fifty years. 


Holland, Clive 


Things seen in Paris. 154p. il. T [’26] N. Y., 
Dutton $1.50 


A description of the social life, amusements and 
the many attractions of Paris. 


Hotchkiss, John T. 

Bookstore advertising publicity and window 
display. 7op. il. O [c.’26] N. Y., Nat'l Ass’n 
of Book Publishers pap. 50c. 

Reviewed at length in the Publishers’ Weekly of 
May fifteenth. 

House, Homer C., and Harman, Susan Emo- 
lyn 

Handbook of correct English. 280p. S c. 
N. Y., Longmans $1.20 


For the advanced student of English composition. 


Howard, Rev. Henry 
The threshold; studies in the First Psalm. 
154p. D [c.’26] N. Y., Doran $1.50 
By the preacher at the Fifth Avenue Presbyterian 
Church, New York City. 


Huber, Francis 


New observations upon bees, 1814; tr. by 
C. P. Dadant. 230p. front. (por.) diagrs. O c. 
Hamilton, Ill, Amer. Bee Journal fab. $3 


A new translation of Huber’s ‘Nouvelles Observa- 
tions.” 


Hughes, Glenn, ed. 
University of Washington poems: second 


series. 108p. D [c.’26] Seattle, Wash., Univ. 
Bk. Store bds. $1.75 
Poems by undergraduate students in the Uni- 


versity of Washington. 
Hume, H. Harold 

The cultivation of citrus fruits. 582p. (bibl. 
footnotes) il. O (Rural science ser.) c. N. Y.,, 
Macmillan $5 
Huxley, Aldous Leonard 


Two or three Graces, and other stories. 
30Ip. D [c.’26] N. Y., Doran $2.50 


drawings by 


The Publishers Weekly 


Four short stories, the first of which concerns itself 
with Grace, the woman who continually dramatized 
herself. 


Hyde, Edna 


From under a bushel; 2nd ed. [verse]. gop. 
S ’25 Saugus, Mass., C. A. A. Parker $2 


Irving, Washington 


A tour on the prairies; ed. for school use 
by George C. Wells and Joseph B. Thoburn. 
292p. front. (map) S (Western ser. of Eng. 
and Amer. classics) c. Oklahoma City, Okla., 
Harlow Pub. Co. 7c. 


Jeans, Ronald 

The review of revues. 71p. O (French’s act- 
ing ed. no. 2120) c.’25 N. Y., S. French 

pap. 75¢. 

Jepson, Willis Linn 

A manual of the flowering plants of Cali- 
fornia. 1238p. il. O ’25c. Berkeley, Cal., As- 
sociated Students Store $7.50 


Johnson, Harriet Everard 


Scriptural hymns; interpretative essays. 
79p. O ’25 Bost., [Author, 32 Chestnut St.] 
bds. $1.25 


Joseph, Michael, and Overton, Grant Martin 


The commercial side of literature. 274p. D 
ce. N. Y., Harper $2.50 


A handbook for authors, editors and students of 
writing telling them how to market the things they 
write, discussing the relations of author and pub- 
lisher, the questions of contract, copyright, etc. 


Kellems, Jesse Randolph, D.D. 


Studies in the forgiveness of sins; introd. 
by Jesse Caldwell. 224p. (bibl. footnotes) D 
[c.’26] N. Y., Doran $2 

Lectures delivered in March and April, 1925, be- 
fore the faculty and students of the Bible depart- 
ment at Drake University, Des Moines. 


Kern, John Hewins 


Glorious womanhood. tz2qp. il. S ’25 N. Y., 
Chas. Renard $2 
Vigorous manhood. t124p. il. D’25 N. Y,, 
Chas. Renard $2 


Kerr, Alva Martin, D.D. . 

Thinking through; facts and principles to 
clarify the controversial thinking in the 
church, 125p. D [c.’26] N. Y., Doran — $1.25 


Kerr, John Graham 
Evolution. 288p. diagrs. il. (pt. col.) O ’26 
N. Y., Macmillan $3.50 


King, Rufus 
Whelp of the winds. 3009p. D [c.’26] N. Y., 
Doran 2 


The story of a dog, Waif, and his master, in the 
Rio Grande country. 





Inglehart, John E., and Ehrmann, Eugenia 

The environment of Abraham Lincoln in Indiana, 
with an account of the De Bruler family. various p. 
(bibl. footnotes) O (Ind. Historical Soc. pub’ns, v. 
8, no. 3) ’25¢c.’26 Ind., Ind. Historical Society 

: pap. apply 
Keenan, De Elbert 

The hospitable Mr. Humphrey; a comedy in three 


acts. 88p. D (French’s internat’! copyrighted ed., 
no. 540) c.’26 N. Y., S. French pap. joc. 
King, Egbert Sylvester 

Rules of order for business men. 158p. Oc. Lan- 


sing, Mich., Mich. Education Co. $1.50 
Knoblock, Otto M. 

Early navigation on the St. Joseph River. various 
p. map O (Ind. Historical Soc. pub’ns, v. 8, no. 4) 
’25 Ind., Ind. Historical Society pap. apply 
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King, Willis J. 

The negro in American life; an elective 
course for young people on Christian race 
relationships. 154p. D (World friendship ser.) 
[c.’26] N. Y., Methodist Bk. 75, C; 


Kopeloff, Nicholas 


Lactobacillus acidophilus. 222p. (1op. bibl.) 
il. diagrs. O ’26 Balt., Williams & Wilkins $5 


Kretschmer, Ernst 

Hysteria; tr. by Oswald H. Boltz. 125p. O 
(Nervous and mental disease monograph, no. 
44) c. Wash, D. C., Nervous & Mental 
Disease Pub. Co. bds. $2.50 


[Lamb, Charles] 


The Charles Lamb day book; comp. by E. V. 
Lucas. 371p. S [n.d.] N. Y., Doran $2.50 

Short essays on a variety of subjects, culled from 
Lamb’s writings. 
Lansing, Wardle W. 

Israel and Babylon. various p. (bibl.) O ’26 


N. Y., Revell $2.50 
Lay, Charles Downing 

The freedom of the city. 1144p. Sc. N. Y,, 
Duffield bds. $1 


A brief for urban life, a companion volume to 
Walter Prichard Eaton’s book, also listed in this 
issue. 


Leeman, Jean 

Toute la France; lectures faciles et exer- 
cices élémentaires. 211p. il. map D (Merrill’s 
French readers) ’25c. N. Y., Chas. E. Mer- 
rill $1 


Leeming, Benjamin Christopher 

Imagination, mind’s dominant power. 2990p. 
(2p. bibl.) diagrs: Dc. N. Y., M. H. Schroeder 
Co.,13 Astor Pl. 


A philosophic non-technical treatment of psychol- 
ogy and behaviorism for the man who wants to 
understand himself. 


Lennes, Nels Johann 
A: survey course in mathematics; ed. by H. 
E. Slaught. 228p. diagrs. Dc. N. Y., Harper 


2 

A textbook, giving a preliminary survey of college 

mathematics, to be followed by separate courses in 
trigonometry, analytic geometry and calculus. 
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Lieberman, Elias, ed. 

Poetry for junior high schools; bks. one 
and two. 223p.; 132p. D [c.’26] N. Y., Scrib- 
ner 96c.; 92¢. 


Lodge, Sir Oliver Joseph 
Evolution and creation. 
N. Y., Doran 


A scientist looks at creative progress and asserts 
his belief in evolution as a factor in mankind’s 
development toward perfection. 


160p. D [c.’26] 
$2 


Lucas, Frank Lawrence 
Authors dead and living. 307p. (bibl. foot- 
notes) D ’26 N. Y., Macmillan $2.50 


Literary articles reprinted from “The New States- 
man. 


Lytle, John Horace 
Bird dog days. 1oop. il. Dc. N. Y., Apple- 


ton $2 
A manual of bird dog training. 


Mach, Ernst 

The principles of physical optics; an his- 
torical and philosophical treatment; tr. by 
John S. Anderson and A. F. A. Young. 335. 
(bibl. footnotes) il. diagrs. O [’25] N. Y., 
Dutton $6 


Mackaye, Percy 


Tall tales of the Kentucky mountains; il. 
by Elizabeth MacKinstry. 185p. il. (col. front.) 
O [c.’26] N. Y., Doran bds. $2.50 


Folk stories of a Kentucky mountain Miinchausen, 
known as “Old Sol” or Solomon Shell, who legend 
says lived to be ninety- -eight years old. (The tales 
were upret published in 1924 in the “Century Maga- 
zine. 


McPherson, William, and Henderson, William 
Edwards 
Chemistry and its uses; a textbook for sec- 
ee schools; rev. ed. 468p. il. diagrs. (pt. 
col.) D [c.’26] Bost., Ginn $1.60 


Mairet, Jean de 
Chryséide et Arimand; tragi-comédie; édi- 
tion critique by Henry Carrington Lancaster, 
and others. 174p. front. O (Johns Hopkins 
studies in romance literatures and languages; 
v. 5) ’25c. Balt., Johns Hopkins Press 
pap. $1.25 





Kollet, Fred 

ain the dog. 43p. il. O c. Chic., Judy igs 
pap. $1 
Tesining the police dog [3rd rev. ed.] 44p. il. O c. 
Chic., Judy Pub. Co. pap. $1 
Kuss, George J., and Shepperd, Frederick W. 

Questions and answers for battalion and deputy 
chief. 2z1tp. il. D ’26 N. Y., The Fire Engineer, 
1 B’way apply 
Questions and answers for lieutenant and captain. 
288p. il. D ’25 N. Y., The Fire Engineer, 1 B’way 


apply 
Laufer, Berthold 
Ostrich egg-shell cups of Mesopotamia, and the 


ostrich in ancient and modern times. sip. (bibl.) 
il. O (Anthropology leaflet 23) ’26 Chic., Field 
Mus. pap. soc. 


Lewis, Albert Buell 
Decorative art of New Guinea; incised designs. 


various p. il. Q (Anthropology design ser. no. 4) ’25 
Chic., Field Mus. pap. $1 


MacDonald, Arthur 


Education and psycho-analysis. 19p. (2 bibl.) O 
[n.d.] Wash., D. C., Author, Congressional Apts. 


pap. 35¢. 
History as a science. various p. (bibl. footnotes) 
oO Wash., D. C., Author, ial Ap’ts 
pap. 35¢. 
Mentality and anthropometrical tests. 8p. (bibl. 
footnotes) O [n.d.] Wash., D. C., Author, Congres- 
sional Ap’ts pap. 15c. 
Study of man after death. 18p. (bibl. footnotes) O 
[n.d.] Wash., D. C., Author, Congressional Ap’ts 
pap. 25¢. 

McNair, James B. 
Poison ivy. 12p. il. O (Botany leaflet 12) ’26 Chic., 
Field Mus. pap. 25¢. 
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Masson-Oursel, Paul 
Comparative philosophy; introd. by F. G. 


Crookshank. 212p. (bibls.) O (Internat’l lib. 
of psych., phil. and scientific method) ’26 
N. Y., Harcourt $3.50 


Maude, Cyril, and Towne, Charles Hanson 


The actor in room 931. 305p. il. Oc. N.Y., 
J. H. Sears $2.50 


The novelized experiences of an elderly actor in a 
hotel. In telling it Mr. Maude has drawn upon his 
forty odd years “in the profession.” 


Maurois, André 


Mape; the world of illusion; tr. by Eric 


Sutton. 246p. Oc. N. Y., Appleton $2.50 

Three studies in biography by the author of 
“Ariel’’; the personages pictured are Goethe, Balzac 
and Mrs. Siddons. 


Memoirs of the American Academy in Rome; 

v. 5. various p. (bibl. footnotes) il. diagrs. 
F ’25 [N. Y., Amer. Academy in Rome, Io1 
Park Ave.] bds. $4 


Meulen, John M. Vander 


_ Getting out of the rough. 143p. D [c.’26] 
N. Y., Doran $1.50 


In discussing life the author draws an analogy 
between it and the game of golf. 


Mikels, Rosa M. R., ed. 


‘Short stories for English courses; bks. one 
and two. 284p.; 302p. nar. D [c.’15-’26] N. Y., 
Scribner 80 c. ea. 


Milne, Alan Alexander 

Ariadne, or, Business first; a comedy in 
three acts. 54p. front. diagr. O (French's 
acting ed. no. 2037) c.’26 N. Y., S. French 

pap. 75c. 

Misner, Charles H. 

ae annunciation, and other iin? 
O . Y., Macmillan 

A Ride of religious verse. 

Monahan, Maud 
The children’s 
Madeleine Sophie. 

mans 


Mordaunt, Elinor, 
Clowes Wiehe] 
The venture book. 


ssp. O 
s. $1.5 


saint; the story of Saint 
32p. il. Q’26 N. Y., Long- 
bds., $1.25; pap., 90. 
pseud. [Mrs. Evelyn 


; 344p. il. D [c.’26] N.Y., 
Century $3.50 

The adventures of a woman, traveling westward 
from Marseilles, to the French West Indies, the 
Panama Canal, Tahiti, and the East. 


The Publishers’ Weekly 


Murray, Douglas 


A sentimental cuss and three other plays. 
8p. D (French’s acting ed. no. 1079) c.’26 
N. Y., S. French pap. 75 c. 


New international year book (The); a com- 
pendium of the world’s progress for the 
year 1925; ed. by Herbert Treadwell Wade. 
772p. il. maps (col.) O c. N. Y., Dodd, Mead 
$6.75 

Newton, A. P., ed. 

Travel and travelers in the Middle Ages. 
224p. il. O (Hist. of civilization) ’26 N. Y., 
Knopf . $4 

A collection of essays. 

Newton, Ernest . 

How to compose a song. 126p. D’25 N.Y., 
Dutton $2 
North, Frederick J., ed. 

Ascension and Whitsuntide sermons by rep- 
resentative preachers. 188p. D [’26] N. Y., 
Doran . $2 
North, Roger 


The musicall gramarian; ed. by Hilda An- 
drews; foreword by Sir Richard Terry. 56p. 


726 «=6N. Y., Oxford pap. $1.25 
Ogden, Charles Kay 
The meaning .of psychology. 347p. (2p. 


bibl.) diagrs. O c. N. Y., Harper 3 
Written by a Cambridge professor, the director of 
“The International Library of Psychology, Philos- 
ophy and Scientific Method.” 
Pickard, Florence Martha Willingham [Mrs. 
William Lowndes Pickard] 
In the palace of Amuhia. 219p. D [c.’26] 
N. Y., Doran $2 


A story of ancient Babylon. 
Polack, W. G. 

The building of a great church [history of 
the Lutheran Church in America]. 120p. il. S 
’26 St. Louis, Concordia Pub. House  60c. 


Price, Mrs. Olivia 

The middle country; a Chinese lad’s adven- 
tures in his own land. 176p. il. D (Children 
of the world ser.) [c.’26] Yonkers, N. Y., 
World Bk. $r 


Rabenort, William Louis, ed. 
Stories for junior high schools. 
26] N. Y., Scribner 


Contains seven short stories of recognized literary 
rank, written during the 19th century. 


416p. D [c. 





Mitchell, Hugh C. 


Triangulation in Maryland. 6o9p. il. maps O (U.S 
Coast and geodetic survey, special pub’n no. 114) '25 
Wash., D. C., Gov’t Pr. Off.; Sup’t of ie pap. $1 
My pets, ee no. 845. no (col.) obl. O 

{n. d.] N. Y., S. Gabriel Sons & Teo, i if Fifth Ave. 

bds. 75 ¢c. 


Painting and decorating questions asked and an- 
swered by the editorial staff of American Painter 
and Decorator. 76p. D ’26 St. Louis, Amer. Paint 


Journal Co., 3713 Washington Ave. apply 
Parker, Arthur Caswell 

_ An analytical history of the Seneca Indians. 1162p. 
il. maps O (Researches & trans., v. 6, nos. 1-5) ’26 


Rochester, N. Y., N. Y. State Archaeological Ass’n, 
Lewis H. Morgan Chapter apply 


high pressures. 14p. 


Pickering, Samuel Fisher 

Compressibilities of gases; graphs for coupling 
the compressibilities of air, argon, helium . . 
diagrs. Q (U. S. Bur. of Suna 
pub’n no. 71) ’25 Wash., D. C., Gov't 
Sup’t of Doc. pap. toc. 


ards, misc. 
Pr. Off.; 


Questions and answers; 
ne In field and forest. 
NN: Ys; 


magic drawing book; no. 
no p. il. obl. D [c. ’25] 
S. Gabriel Sons & Co., 76 Fifth Ave. 
pap. soc. bxd. 
Ruch, Giles Murrel 


The influence of the factor of intelligence on the 
form of the learning curve. 64p. (2p. bibl.) diagrs. 
O (Psychological monographs, no. i60) ’25 Princeton, 
N. J., Psychological Review Co. apply 
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Rand School of Social Science, Labor Re- 
search Dept. 


The American labor year book, 1925-26, v. 
7. 580p. (36p. bibl.) D [c.’26] N. Y., Rand 
School of Social Science $3 


Roberts, Kenneth Lewis 
Florida. 324p. il. Oc. N. Y., Harper $2.50 


A journalist writes graphically of the Flordia 
“boom’—the rush of tourists, the drama of land 
developments, the sundry amusements, etc. 


Robinson, James Harvey 


The humanizing of knowledge; 2nd ed. rev. 
93p. (bibl. footnotes) S (Humanizing of 
knowledge ser.) [c.’24,’26] N. Y., Doran 

fab. $1 


In its revised form, this volume appears as the 
first in a new series of books intended for the aver- 
age man and dealing with “great but little under- 
stood truths, the fruit of scholarly research.” 


Rosenthal, Doris, comp. 


Prim-art series; v. 1, Animal motifs. no p. 
il. (pt. col.) F [c.’26] N. Y., H. C. Perleberg, 
14 E. 37th St. pap. $7.50 

A portfolio collection of design motifs, chosen from 
the simple designs of all countries and noted chiefly 
for their decorative qualities. Intended for the stu- 
dent, to acquaint him with the naive, vigorous work 
of peasant and savage. 


Sajous, Charles Euchariste de Médeci, M.D. 


_ Strength of religion as shown by science ; 
facilitating also harmony within, and unity 
among, various faiths. 252p. (bibl. footnotes) 
il. (col. front.) D [c.’26] Phil, F. A. Davis 
$2.50 

Showing that science does not menace religion but 
helps to give it a stronger foundation for the devel- 
opment of religious training in coming generations. 


Saplings. 78p. D [c.’26] Pittsburgh, .Pa., 
Scholastic Pub. Co. bds. $1.50 


Verse, short stories, and essays selected from 
manuscripts written by high school students in com- 
petition for the Witter Bynner Scholastic Poetry 
Prize and the student-written numbers of the 
“Scholastic,” a national high school magazine. 


Savage, Richard Cloudesley, ed. and tr. 
Casements; being fifty poems by fifty 

French poets, 1820-1920 142p. D ’26 N. Y,, 

Dutton bds. $2 


Scott, Alexander MacCallum 
Beyond the Baltic. 316p. il. maps O ’26 
N. Y., Doran 4 
A travel book describing the backlands of Europe, 
and their inhabitants, once subjects of the great 
Russian Empire. 





Scisco, Louis Dow 
Fellows, Fallowes, Fellow and like names; Fel- 
lows ancestry in New England and old England. 


113p. D ’26 N. Y., T. A. Wright apply 
Shotwell, James T., and others _ 

Disarmament and American foreign policy. 45p. D 
(internat’l Conciliation, no. 220) ’26 N. Y., Carnegie 
Endowment for Internat’] Peace pap. 5c. 


Smith, Philip S. 

Mineral industry of Alaska in 1924, and Adminis- 
trative report. 56p. O (Dep’t on Int., U. S. Geological 
Survey, bull. 783-A) ’26 Wash., D. C., Gov’t Pr. Off.; 
Sup’t of Doc. pap. apply 
Socialist Labor Party (The) and the Third Interna- 

tional; socio-political science vs. revolutionary 


‘ 
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Sealsfield, Charles 

Nathan, der Squatter-Regulator; ed. by B. 
A. Uhlendorf. 200p. por. map D (Oxford 
Ger. ser. by Amer. scholars) ’26 N. Y., Ox- 
ford $1 


Sensabaugh, Leonidas Franklin 

The Sunday school worker: his life and 
work. 170p. D (Cokesbury training course) c. 
Nashville, Tenn., Cokesbury Press bds. 60. 
Simpson, Harold 

Oh—by the way! 64p. O (French’s acting 
ed. no. 1741) c.’26 N. Y., S. French pap. 75. 

Sketches from London revues. 
Singmaster, Elsie [Mrs. Harold Lewars] 


The book of the Constitution. 138p. front. 
D [c.’26] N. Y., Doran $1.50 
_A book for young people on American history and 
civics. 

Smith, Andre 


The scenewright. 142p. il. diagrs. D c. 
N. Y., Macmillan $2 


Discussing the making of stage models and settings. 


Smith, Mark A. 


The tariff on wool. 372p. (11p. bibl.) il. 
diagrs. D (Pub’ns of Institute of economics) 
c. N. Y., Macmillan $2.50 


Stephenson, Ann, and Macbeth, Allan 

Life’s little sideshows; for a “he” and a 
“she.” 52p. D (French’s acting ed. no. 739) 
c’25 N. Y., S. French pap. 75c. 


Stevens, Frank Walker 


The beginnings of the New York Central 
Railroad; a history. 424p. il. map Oc. N. Y., 
Putnam 

The consolidation of railroads, to form the present 
New York Central, book published on the railroad’s 
one hundredth anniversary. 


Stidger, William Le Roy, D.D. 

Building sermons with symphonic themes. 
273p. D [c.’26] N. Y., Doran 
[Stohr, Fred E.] 


Three—the key to the scriptures. 243p. D c. 
Terre Haute, Ind., Author $1 
An interpretation of the Bible. 


Swanson, Margaret 


Needlecraft and psychology. 
col.) O ’26 N. Y., Longmans 


Lessons in sewing for children. 


103p. il. (pt. 
$2.75 





romanticism. 64p. S ’26 N. Y., N. Y. Labor News 
é pap. apply 
Sparrow, Stanwood Williston 
Fuels for high-compression engines. 0p. (bibl.) 
il. diagrs. Q (U. S. Nat’l Advisory Comm. for 
aeronautics, report no. 232) ’25 Wash., D. C., Gov’t 
Pr. Off.; Sup’t of Doc. pap. loc. 
Trade names; a compilation of over 5000 trade names 
used by electrical and radio manufacturers. 6op. 
O (Electrical record ser. of practical information) 
’26 ~N. Y., Gage Pub. Co. apply 
Transfer picture books; no. 971, Fruits and flowers; 
no. 972, From farm and barn; no. 973, From land 
and sea; no. 974, Busy little folks. no p. il. (col.) 
O [n. d.] N. Y., S. Gabriel Sons & Co., 76 Fifth Ave. 
pap. 25c. ea. 
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Tate, William 


Tate’s Modern cambist; a manual of the 
world’s monetary systems, foreign exchanges, 
etc.; ed. by William F. Spalding; 27th ed. 
508p. O ’26 N. Y., Bankers Pub. Co. $10 


Thorburn, Archibald 


British birds; v. 3; new ed. 
O ’26 N. Y., Longmans 


177p. il. (col.) 
$5.50 


Tracy, Louis 


The Gleave mystery. 318p. D [c.’26] N. Y., 
Clode $2 


The solving of a ten-year-old English murder mys- 
tery. 


Typographia: an ode on printing [lim. ed.]. 
various p. Q ’26 Roanoke, Va., Stone Pr. 
& Mfg. Co. bds. $10 bxd. 


A photographic facsimile of a book printed in Wil- 
liamsburg, Virginia, in 1730. The only known copy 
in existence is in the John Carter Brown Library, 
Providence, Rhode Island. 


Uschkareit, Gustav A. 


Erdbeben hin und wieder; 
eschatology in German). 
waukee, C. N. Caspar 


Vinogradoff, Sir Paul 


(treatise on 
24p. O ’26 Mil- 
50c. 


Custom and right. t1o9p. O (Institute for 
comparative research in human culture, ser. 
A, no. 3) ’26 Cambridge, Mass., Harvard 
Univ. Press pap. 65¢. 


Wallas, Graham 


The art of thought. 314p. (bibl. footnotes) 
O [c.’26] N. Y., Harcourt $2.75 


An inquiry into the process of creative thinking. 
Walsh, William T. 


Scientific spiritual healing; 
Bp. Arthur Selden Lloyd. 
notes) Dc. N. Y., Appleton 


An’ Episcopal clergyman here discusses the ways 
in. which medical science and spiritual science can 
co-operate. 


foreword by 
1o1p. (bibl. a 


Warne, Francis Wesley 


A tribute to the triumphant; introd. by 
Evelyn Riley Nicholson. 5p. il. D [c.’26] 
N. Y., Methodist Bk. 75 C: 


A wemeaal to Mrs. Lois Parker who for sixty-six 
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Warren, Garnet, and Cheney, Horace Bush- 
nell 


The romance of design. 
F ’26 Garden City, N. Y., 


Watson, Ernest Bradlee 


251p. il. (pt. col.) 
Doubleday $7.50 


Sheridan to Robertson; a study of the 19th 
century London stage. 4909p. il. O c. Cam- 
bridge, Mass., Harvard Univ. Press $5 


Welsh, Clarence L. 


Pageant of the seven seas; a pictorial of 
world travel; 2 v. various p. il. F’25c. N.Y,, 
Author, Adams & Grace Co., 211 Park Ave. 

$40 
White, Watson 

The Paris that is Paris. 4o4p. il. maps S c. 

N. Y., Scribner $3 


Descriptive of the picturesque old quarters of 
Paris, the sections and places which are intimately 
linked with the history of the city and which are 
generally overlooked by the tourist. 


Wilcox, Reynold Webb, M.D. 


Materia medica and therapeutics; 11th ed. 
81op. O ’26 Phil., Blakiston $5 


Wilde, Maud 


The business of being a mother (manual of 
child training). 212p. D [c.’26] Los Angeles, 
Cal., Author, Chamber of Commerce Bldg. 


pap. $1 


Williamson, Alice Muriel Livingston [Mrs. 
Charles Norris Williamson] 


Black incense. 281p. D [c.’24-’26] N. Y., 


Doran $2 
Tales of Monte Carlo. 


Young, Gordon Ray 


The vengeance of Hurricane Williams. 
281p. D Ice 23, 25] N. Y., Doran $2 

How a pirate’s code of honor led him into strange 
adventures. 


Young, William Hénry 


Scenario secrets; a practical course of in- 
struction that is both professional and com- 
plete. 128p. diagrs. F c. Raleigh, N. C., Effi- 
ciency Co., College Station pap. $3 


Zerbe, Alvin Sylvester, D.D. 


Evolution in a nutshell; the pro and con 





years was connected with the missionary work of briefly, clearly and fully presented. 3124p. D 
the Methodist Episcopal Church in India. [c.’26] Chic., Laird & Lee $1 
Ukers, William H. Wakefield, Robbie P. : 

Java and Sumatra. 61p. il. map. O (Little journey Taking your car to Europe. 61p. O (Tariff ser. 
ser.) c.’26 N. Y., Tea & Coffee Trade Journal Co., 0. 41) ’25 Wash., D. C., Gov’t Pr. Off.; Sup’t of 
79 Wall St. pap. 25 c. Doc. pap. loc. 

A trip to Ceylon. 38p. il. map O c.’25 N. Y., Winton, W. M. 

Tea & Coffee Trade Journal Co., 79 Mee St. The geology of Denton County. 86p. (bibl. foot- 


pap. 25¢. 

AS trip to China. gop. il. map O (Little journey 
ser.) c.’26 N. Y., Tea & Coffee Trade Journal Co., 
79 Wall St. pap. 25 c¢. 

A trip to India. 34p. il. map O (Little journey 
ser.) c.’25 N. Y., Tea & Coffee Trade Journal Co., 
79 Wall St. pap. 25 c. 


notes) il. 


maps (pt. col.) diagrs. 
bull. 


no. 2544) °25 


Wyant, L. D., and Marsh, L. G. 

Paraffin wax and its properties. op. il. diagrs. O 
(U. S. Bur. of Mines; technical pap. 368) ’25 Wash., 
D. C., Gov’t Pr. Off.; Sup’t of Doc. pap. toc. 


O (Univ. of Tex. 
Austin, Tex., Univ. of Tex. 
pap. apply 
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Title Index to the “‘Weekly Record”? 


Does not include the material listed in smaller type 


Actor in room 931, The. Maude, C. $2.50 
J. H. Sears 
American labor year book, The; 1925-26. $3 


Rand School of Social Science 


Annunciation, The. Misner, C. H. $1.50 
Macmillan 
Arabian medicine. Campbell, D. $8 
Dutton 
Ariadne. Milne, A. A. 75¢. S. French 
Art of boxing, The. Carpentier, G. $2.50 
Doran 
Art of thought, The. Wallas, G. $2.75 
Harcourt 
Art through the ages. Gardner, H. $4 
Harcourt 
Ascension and Whitsuntide sermons. North, 
Boye 2 Doran 
Authors dead and living. Lucas, F. L. $2.50 
Macmillan 


Awakening of China, The. Dolsen, J. H. $1 
Daily Worker Pub. Co. 
Beginnings of the New York Central Rail- 


road, The. Stevens, F. W. $4 Putnam 
Beyond the Baltic. Scott, A. M. $4 

Doran 

Bibel, Die. $2; $6 Concordia Pub. House 


Bird dog days. Lytle, J. H. $2 Appleton 
Black doctor, The. Doyle, Sir A. C. goc. 


Doran 
Black incense. Williamson, A. $2 Doran 
Blues. Handy, W. C. $3.50 A. & C. Boni 


Boat of glass, A. Fletcher, F. $2 Dorrance 
Book of the Constitution, The. Singmaster, 
E. $1.50 Doran 
Bookstore advertising publicity and window 
display. Hotchkiss, J. T, 5o0c. 

Ass’n. of Book Publishers 

British birds; v. 3. Thorburn, A. $5.50 
Longmans 

Bucolic attitude, A. Eaton, W. P. $1 
Duffield 
Building of a great church, The. Polack, 
W. G. 60c. Concordia Pub. House 
Building sermons with symphonic themes. 


Stidger, W. L. $2 Doran 
Business of being a mother, The. $1 

M. Wilde 

Casements. Savage, R. C. $2 Dutton 

J. A. Elkins 


Century. in Egypt, A. $1.50 
Chechahco aad ourdough. Bone, S.C. $2 
Western Publishers 


Chemistry and its uses. McPherson, W. 


$1.60 Ginn 
aie saint, The. Monahan, M. $1.25; 
» Longmans 

Chevecide et Arimand. Mairet, J. de. $1.25 


Johns Hopkins Press 
Carpenter, F. G. 76c. 
Amer. Bk. Co. 
Clouds and weather phenomena. Cave, C. 
$2 Macmillan 


Clothes we wear, The. 
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Commercial side of literature, The. Joseph 

M. $2.50 Harper 

Comparative philosophy. Masson-Oursel, P. 

$3.50 Harcourt 
Courage of Ann, The. Grove, H. P. 60c. 

Burt 

Crater, The. Gore-Browne, R. $2 Doran 

Croxley master, The. Doyle, Sir A. C. 9oc. 

Doran 

Cruise of the Colleen Bawn, The. Carruthers, 

$2 Chelsea House 

Cultivation of citrus fruits, The. Hume, H. 


Macmillan 
Vinogradoff, Sir P. 65c. 
Harvard Univ. Press 


$5 
Custom and right. 


Dealings of Captain Sharkey, The. Doyle, Sir 
‘Ay iG; 00; Doran 
Differents souvenirs de jeunesse. France, A. 
50c. Oxford 
Early days of Christianity, The. Grant, F. C. 
$1.25 Abingdon 
Economic illusion, The. Bertram, A. $2.50 
Seltzer 

Erdbeben hin und wieder. Uschkareit, G. A. 
50c. C. N. Caspar 


Essays on nationalism. Hayes, C. $3 
Macmillan 
Essentials of physiology. Bainbridge, F. A. 


5 Longmans 
Evolution. Kerr, J. G. $3.50 Macmillan 
Evolution and creation. Lodge, Sir O..J. $2 

Doran 

Evolution in a nutshell. Zerbe, A. S. $1 
Laird & Lee 
Roberts, K. L. $2.50 Harper 

ay," C, DieSr 
Duffield 

Hyde, E. $2 

C. A. A. Parker 
Getting out of the rough. Meulen, J. $1.50 


Doran 
Gleave mystery, The. Tracy, L. $2 Clode 
Glorious womanhood. Kern, J. H. $2 


Florida. 
Freedom of the city, The. 


From under a bushel. 


Chas. Renard 

Great Keinplatz experiment, The. Doyle, Sir 

A. °C. “90c. Doran 

Handbook of correct English. House, H. C. 

$1.20 Longmans 
Haunted chords. Gerson, T. I. $1.75 

Dorrance 


History of the de Graffenried family. $10 
T. P. de Graffenried 
How to compose a song. Newton, E. $2 


Dutton 
Humanizing of knowledge, The. Robinson, 
Jase.) Sr Doran 
Hysteria. Kretschmer, E. $2.50 


Nervous & Mental Disease Co. 
T'll never move again. Green, F. $2 Dutton 


Imagination. Leeming, B. C. $3 
M. H. Schroeder Co. 


1748 


In the palace of Amuhia. Pickard, F. $2 


Doran 

International anarchy, The. Dickinson, G. L. 
$3.50 Century 
Introduction to English composition, An. 
Hammond, C. $1.25 Oxford 
Israel and Babylon. Lansing, W. W. $2.50 
Revell 


Lactobacillus acidophilus. Kopeloff, N. $5° 
Williams & Wilkins 
Lamb (Charles) day book, The. $2.50 
Doran 
Doyle, Sir A. C. $2 
Doran 
Doyle, Sir A. C. 
Doran 
Bailey, A. A. 
Lucts Pub. Co. 
Stephenson, A. 75c. 
S. French 
Dell, F. $2 
Doran 
Lucky prisoner, The. Gobineau, A. $2 
Doubleday 
Doyle, Sir A. C. 
ooc. Doran 
Manual of the flowering plants of California, 
A. Jepson, W. L. $7.50 
Associated Students Store 


Land of mist, The. 
Last of the legions, The. 
SOc: . . 
Letters on occult meditation. 


$3 
Life’s little sideshows. 


Love in Greenwich village. 


Man from Archangel, The. 


Mape. Maurois, A. $2.50 Appleton 
Materia medica and therapeutics. Wilcox, R. 
W. $5 2 Blakiston 
Meaning of psychology, The. Ogden, C. K. 
$3 Harper 
Memoirs of Halide Edib. $4 Century 


Memoirs of the American Academy in Rome; 
v. 5. § Amer. Academy in Rome 
Middle country, The. 


Price, O. $1 

World Bk. 
Modern dental materia medica. Buckley, J. 
: Blakiston 
Music education in America. Davison, A. T. 
$5 Harper 
Music of the spheres, The. Grondal, F. A. 
$5 Macmillan 

Musicall gramarian, The. North, R. $1.25 
Oxford 
Nathan, der Squatter-Regulator. Sealsfield, 
Gee o$t Oxford 
Needlecraft and psychology. Swanson, M. 
$2.75 Longmans 
Negro in American life, The. King, W. J. 
75¢. Methodist Bk. 
Nervous mechanism of plants, The. Bose, 
Sir J. C. $6.40 Longmans 

New international year book, The. $6.75 
Dodd, Mead 


New observations upon bees. Huber, F. $3 

Amer. Bee Journal 

1926 rules and laws of auction bridge, The. 

75¢. W. Ferguson 

Oh-by the way! Simpson, H. 75c. S. French 
On the mandarin road. Dorgeles, R. $3 

Century 

Opportunity and accomplishment in secondary 

education. Hanus, P. H. $1 
Harvard Univ. Press 
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Other people’s worries. Carton, R. C. 75¢. 
S. French 
Outline of plant geography, An. Campbell, 
D. H. $4 Macmillan 
Pageant of the seven seas. $40 C. L. Welsh 
Paris that is Paris, The. White, W. $3 
Scribner 
Perils of amateur strategy, The. Ellison, Sir 
GeS2 Longmans 
Piers Plowman’s pilgrimage. Chesterton, F. 
30¢. S. French 


Poetry for junior high schools; bks. 1 and 2. 
Lieberman, E. 96c.; 2c. Scribner 
Prim-art series; v. 1. Rosenthal, D. $7.50 
H. C. Perleberg 
Principles of physical optics, The. Mach, E. 
$6 Dutton 
Racial conflict in Transylvania, The. Cabot, J. 
M. $2 Beacon Press 
Religion in the heart. Covert, W. C. $1.50 
Westminster Press 


Repas du lion, Le. Curel, F. De. $1 


Oxford 

Review of revues, The. Jeans, R. 7§c. 
S. French 
Revolutionary days. _ Cantacuzene, Princess. 
3 Scribner 
Romance of design, The. Warren, G. $7.50 
Doubleday 
“Ruby Robert” alias Bob Fitzsimmons. Davis, 
R. H. $1.50 Doran 


Scholastic Pub. Co. 
Young, W. H. $3 

Effictency Co. 

Scenewright, The. Smith, A. $2 Macmillan 
School keeps today. Ashmun, M. E. $1.75 

Macmillan 

Scientific spiritual healing. Walsh, W. T. $2 

Appleton 

H, E. Johnson 

Cushny, A. R. 


Saplings. $1.50 
Scenario secrets. 


Scriptural hymns. $1.25 
Secretion of the urine, The. 


$5.50 Longmans 
Sentimental cuss, A. Murray, D. 75¢c. 
S. French 


Sheridan to Robertson. Watson, E. B. $5 
Harvard Univ. Press 


Short stories for English courses; bk. 2. 


Mikels, R. 80oc. Scribner 
Singing rawhide. Hersey, H. B. $1.50 
Doran 


Speaker’s Bible, The: the epistle of James. 


Hastings, J. $4 W. P. Blessing 
Spell of the turf, The. Hildreth, S.C. $4 
Lippincott 
Standard juvenile speaker, The. Andrews, A. 
50c. Laird & Lee 
Stories for junior high schools. Rabenort, 
IW. EG. ‘o2c: Scribner 
Strength of religion as shown by science. 
Sajous, C. E. $2.50 F. A. Davis 
Studies in the forgiveness of sins. Kellems, 
Feel ae ny) Doran 
Sunday School worker, The. Sensabaugh, L. 
F. 60c. Cokesbury Press 
Survey course in mathematics, A. Lennes, 
Nisln$2 Harper 


Tall tales of the Kentucky mountains. Mac- 
kaye, P. $2.50 - Doran 
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Tariff on wool, The. Smith, M. A. $2.50 


Macmillan 
$10 


Bankers Pub. Co. 
Hewitt, E. R. $2.50 
Scribner 


Tate’s modern cambist. 
Telling on the trout. 


Thais. France, A. 95¢c. 


The Modern Library 


Things seen in Paris. Holland, C. $1.50 
Dutton 
Thinking through. Kerr, A. M. $1.25 
Doran 
Three—the key to the scriptures. Say 
E. Stohr 
Threshold, The. Howard, H. <. 50 Doran 
Topsy Turvy tales. Batchelder, M. 60c. 
Scribner 


Tour on the prairies, A. Irving, W. 78c. 
Harlow Pub. Co. 
Leeman, J. $1 
Chas. E. Merrill 


Toute la France. 


Travel and travelers 


in the Middle Ages. 
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Newton, A. P. Knopf 
Travelcharts and travel chats. Collins, F. 


$2.50 Bobbs-Merrill 
Tribute to the triumphant, A. Warne, F. W. 


-" 95 ¢. Methodist Bk. 
Two or three Graces. Huxley, A. L. $2.50 
Doran 

Typographia. $10 Stone Pr. & Mfa. Co. 
University of Washington poems. Hughes, 
G. $1.75 Univ. Bk. Store 


Van Gogh. Colin, P. $1.75 Dodd, Mead 


Vengeance of Hurricane Williams, The. 
Young, G. R. $2 Doran 

Venture book, The. Mordaunt, E. $3.50 
Century 


Kern, J. H. $2 

Chas. Renard 
Whelp of the winds. King, R. $2 Doran 
Women in ancient India. Bader, C. $4 


Vigorous manhood. 


Dutton 
Year of the wood-dragon, The. Abdullah, A. 
$2 Brentano's 





& E. BUMPUS, LTD., 
have just issued a catalog of fine and 
historic bindings that is well worth 
the attention of bibliophiles. 


of London, 


i 


HOLBROOK JACKSON has written 

two additional chapters for the re- 
vised edition of his study of “William 
Morris,” which Messrs. Jonathan Cape, 
of London, will publish soon. One deals 
with Morris as a poet and story teller; 
the other with the revival of fine printing 
which he encouraged by establishing the 
Kelmscott Press. 


BOOKS of the Ashendene, Doves, Kelm- 

scott, Gregynog, Cuala, Riccardi, 
Golden Cockerel, Vale, High House 
presses, together with all the books of the 
Nonesuch Press, and some books printed 
under the supervision of Bruce Rogers, are 
included in a new catalog, printed in a 
limited edition on hand-made paper by 
Douglas Cleverdon, bookseller, of Bristol, 
England. 


N collecting material for a book on 

“Fanny Burney and the Burneys,”’ 
which he is editing for Messrs, Stanley 
Paul, Brimley Johnson has secured an un- 
published fragment of the famous diary, 
running to some 30,000 words and cover- 
ing a period concerning which Mme. 
D’Arblay and her editors have been re- 
served. Among other unpublished mate- 
rial in the volume is a selection of letters 
by Susan Burney. 


N connection with the presentation to 

Mother Alphonsa Lathrop by the New 
York Rotary Club of the gold medal given 
for “outstanding seryice to humanity dur- 
ing the past year” iis interesting to note 
that for one of Mother Lathrop’s relief 
funds Nora Archibald Smith sold the large 
collection of autographs formerly owned by 
her sister, Kate Douglas Wiggin. Miss 
Smith has also distributed some of her 
sister’s manuscripts to various libraries, in- 
cluding the library of Bowdoin College, 
the public library of Portland, Maine, and 
the library of Abbott Academy, Andover. 
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AN International Congress of librarians 

and bibliophiles will be opened at 
Prague on June 28 and continued until 
July 3. Special attention will be devoted 
to questions of international importance, 
including the exchange or loan of rare ob- 
jects in libraries of different countries, the 
photographic reproduction of unique works 
for the use of scholars of all nationalities, 
and international bibliographical catalogs. 
In connection with the Congress, exhibi- 
tions are being organized of old and new 
bindings, old book printers’ signs, minia- 
ture editions, and other literary treasures, 
Addresses and discussions will be inter- 
preted in English, French, German, Rus- 
sian, Polish, and Serbian-Crotian. 


THE Virginia Gazette, of Williamsburg, 

said to have been the first newspaper in 
the United States to publish the Declara- 
tion of Independence, recently, when 
President Coolidge, the governors of the 
original thirteen States, House and Senate 
delegations and others gathered there for 
the anniversary celebration of the sesqui- 
centennial of the adoption of the Virginia 
resolutions, The Gazette appeared in 
Colonial style and carried the stories which 
it printed 150 years ago on the action 
which led to the Declaration of Inde- 
pendence. Established in 1736, The 
Gazette was for a long time the official 
newspaper of the Colonies. It was revived 
recently after being suspended for several 
years. 


MakY S. ASLIN, the librarian of the 

Rothamsted Experimental Station 
Library, of Rothamsted, England, has 
compiled a “Catalogue of the Printed 
Books on Agriculture published between 
1471 and 1840” contained in that library, 
the most extensive of its kind in Great 
Britain, with the posgéi sle exception of that 
of the Royal Agricultural Society. ‘The 
library contains nearly all of the incu- 
nabula and early sixteenth century books, 
in various languages, dealing with agricul- 
ture and kindred subjects. In the case of 
British authors—Arthur Young, for in- 
stance—attempts have evidently and wise- 
ly been made to obtain every edition of 
their various works, an important point in 
the case of a constantly progressive calling 
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like agriculture. There are several edi- 
tions of the earliest English book on hus- 
bandry, Fitzherbert’s “Boke of Hus- 
bandry,” but the first edition, 1523, is not 
among them, and the only known copy is 
in the British Museum. Miss Astlin’s 
catalog has been admirably done, her notes 
on authors are brief and to the point, and 
many of her remarks about editions are 
illuminating. 


GENERAL LEW WALLACE wrote 
the first notice of “Ben Hur.” A 
copy of this brief and comprehensive para- 
graph, written in the notebook of Frank 
W. Gregory, of The Crawfordville Jour- 
nal, General Wallace’s home town, is now 
in the possession of Elizabeth Hiatt Greg- 
ory, widow of the journalist, who was sub- 
sequently editorial writer and managing 
editor of the Louisville Commercial. It 
reads as follows: 

“The title of the book is ‘Ben Hur, a 
‘Tale of the Christ.’ The hero is a Jew. 
The scene is variously laid, but chiefly in 
Antioch and Jerusalem. It opens with the 
birth of Christ and concludes with His 
crucifixion. The thirty years interval be- 
tween the birth and entry of Christ upon 
his mission is filled with accessory inci- 
dents of land and sea, going to show the 
demoralization which prevailed in the 
world. The book is orthodox, recognizing 
Christ as the Son ‘of God. Harper Broth- 
ers of New York are the publishers, and 
the copy has been delivered to them. ‘The 
book will be issued as soon as_ possible. 
The author began the book before his 
appointment as Governor of New Mexico, 
and whatever may be said of it, it cer- 
tainly must be recognized as original. I 
believe there has never been anything 
written similar to it.” 


HE announcement has been made that 

the estate of Joseph Pennell, after the 
death of Mrs. Pennell, shall go to the 
United States. It will be intrusted to the 
division of prints of the Library of Con- 
gress. The artist explained that his gift 
was inspired by the liberality of the United 
States in spending money on prints, which 
encouraged him as it had other artists. 
The Pennell Fund, when it becomes the 
property of the nation, is to be kept intact 
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and its income is to be used to make more 
complete the Whistler collection Mr. and 
Mrs. Pennell presented to the United 
States several years ago, to provide for 
the formation of a collection to be known 
as “The J. and E. R. Pennell Collection,” 
which will include all the objects of art 
he possessed at the time of his death and 
to form a calcographic museum which, by 
acquiring etched plates and stones of 
worthy prints and reproducing these works 
to sell to art lovers for small sums, shall 
disseminate them as others are printed and 
sold by the three calcographic museums 
now in existence. ‘These are in Rome, 
Paris and Madrid. In his desire to make 
the prints of famous artists made cheaply 
accessible by a calcographic museum to 
students and lovers of art, and in the gift 
to the nation of the Whistler Collection, 
Mr. Pennell has provided that his devo- 
tion to art which was a passion during 
his life; shall live for generations to come. 


HE first book ever printed in the 

American Colonies on the subject of 
printing bears the date of 1730 and 
was printed by William Parks of Wil- 
liamsburg, Va. It is called “T'ypographia: 
An Ode on Printing.” It is a poem ten 
pages in length and was written by J. 
Markland. The only known copy is in 
the John Carter Brown Library in Provi- 
dence. ‘This interesting book has now 
been made available to a larger group of 
interested collectors thru the interest of 
the Stone Printing and Manufacturing 
Company of Roanoke, which has printed a 
small edition. 

An introduction by E. S. Swem of the 
library of William and Mary College gives 
the story of this pamphlet. The printing 
is an entirely successful attempt to give, in 
a slim quarto, the proper setting for such 
a reprint, and the facsimile is perfect in 
color and general appearance. 


AMERICAN historical autographs, let- 

ters and documents, Part I of the col- 
lection of the late Charles P. Greenough, 
of Brookline, Mass., comprising 722 lots, 
was sold at the Anderson Galleries May 3 
and 4, bringing $10,926.70. A few of the 
more important lots and the prices realized 
were the following: A.L.S. of Francis Ber- 
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nard, 2 pp. folio, Boston, September 26, 
1762, brought $77; an A.L.S. of Richard 
Bulkeley, secretary to the Colony of Nova 
Scotia, 2 pp., folio, Halifax, August 15, 
1762, $75; a L.S. of J. Hector St. John 
de Crevecoeur, Revolutionary author and 
patriot, 8 pp. folio, New York, June 7, 
1788, $105; a D.S. by John Endicott, 
Colonial governor of New England, 1 p. 
I2mo, mounted, $55; A.D.S. by Benjamin 
Franklin, 1 p. oblong folio, London, April 
7, 1774, $225; A.L.S. of General Grant, 
I p. 4to, City Point, Va., written during 
the campaign against Petersburg, $42.50; 
D.S. of John Hathorne, one of the witch 
judges, 1 p. 4to, $175; A.L.S. of John 
Haynes, Colonial Governor of Massachu- 
setts, I p. small 4to, Hartford, May 25, 
1649, $160; Indian deed to a part of Bos- 
ton, « p. oblong folio, on vellum, $255; 
D.S. of Jacob Leisler, Colonial Governor 
of New York, 1 p. folio, New York, Feb- 
ruary 26, 1682, $50; A.L.S. of Cotton 
Mather, 1 p. folio, N. p. June 16, N. d., 
$260; A.L.S. of William Penn, 1 p. small 
ato, August 12, 1697, $210; D.S. of John 
Winthrop, 1 p. 4to, October 15, 1639, 
$115. 


Catalogs Received 


(No. 719; 
Hochstrasse 6, 


Autographen, 
ec. Co: 
many. 
Books on American history, including the Revolu- 
tion, War of 1812, Indians and the west, historical 
biography, Cape Cod, etc. (No. 966, Items 541.) 
C. I. Libbie & Co., 3 Hamilton Place, Boston, Mass. 
Books on the fine and applied arts. (No. 269; 
Items 1495.) James Rimell & Son, 53, Shafesbury 
Ave., London, W. 1, England. 
Books on natural history. (No. 481; Items 337.) 
Francis Edwards, 83a, High St., Marylebone, Lon- 
don, W. 1, England. 
Books, pamphlets, maps, etc., mostly out of print, 
relating to South America, Central America, Mexi- 
co and the West Indies. (No. 11; Items sor.) 
hia 62 West 45th St., New York 
LEY: 
Early books on medicine, natural sciences and 
alchemy. (No. 13; Items 493.) L’Art Ancien 
S. A., 7 Piazza A. Manzoni, Lugano, Switzerland. 
The occult sciences. (No. 10; Items 1358.) Marks 
& Co., 106, Charing Cross Road, London, W. C. 2, 
England. 
Rare and scarce books, pamphlets, broadsides, maps, 
prints, manuscripts, etc., relating to or printed in 
America including American poetry, genealogy, the 
Indians, California and the far west, Lincolniana, 
ee; (No. 576; Items 307.) C. W. Unger, Pottsville, 
a: 


Items 1965.) Joseph Baer 
Frankfurt-on Main, Ger- 


Rare books and first editions. (Items 324.) Ye 
Bibliophile, 166 Brookside Ave., Mt. Vernon, N. Y. 

Rare books, pamphlets, broadsides, maps and manu- 
scripts. (Items 233.) The Collector’s Book Shop, 

86 Broad St., Manasquan, N. J. 

Western Americana. (No. 20; Items 2955.) The 
Aldine Book Co., 1837 61st St., Brooklyn, N. Y. 
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Educational Number, bound in cloth, $1.00, _ 
Spring and Fall Announcement Indexes bound in cloth, eaci ~5 cents. 


English Agent: D. H. Bond, 507 Bank Chambers, Chancery Lane, London, W.C. 








The Weekly Book Exchange 
Books Wanted and Books For Sale 





Under these headings subscribers are charged 15¢ 
a line (no charge for address); non-subscribers 20 
a line, address extra. Bills for this service will be 
rendered montiily, 

Write your wants plainly, on one side of the sheet 
only. Illegible ‘wants’ are ignored. To insure 
prompt replies cach title should begin on a separate 
line. Grouped titles in a solid paragraph, excepting 
those by one author, not allowed. The WerEkty is not 
responsible for crrors. Parties with whom there is no 
account must pay in advance. 


BOOKS WANTED 


A. P. H., CarE PusBLisHERS’ WEEKLY 


A Bottle in the Smoke, Cooke Don Carlos, pub. 
Fenno, several copies. 





WirtraM AsBBaTt, TARRYTOWN, N. Y. 


Lauman’s Adventures, 2 vols., Phila., 1856. 
Crisis of the Revolution. Abbatt. 


Apair Br. Co., 1760 Cuampa St., DENVER, Coto. 
Snowden. Wonderful Morning. 

Henderson. Sign Painter. 

Carpenter’s Mental Physiology. 





ApDAMS BooxsrTore, Fatt River, Mass. 
From Stage Coach to Railroad and Street Car. 
Axcove Bx. Suop, 936 Broapway, San DI1£co., 

Cat. 
Delphian Course, 2 sets. 


F. G. ALtten, 78 GENESEE St., AuBuRN, N. Y. 
Reed. Flower of the Dusk. 





Auduuz, Marie-Claire; trans. J. N. Raphael, 
Doran. 
Bennett. Helen with the High Hand, Doran. 


Complete set of Book of Knowledge. 


Amer. Bart. Pus. Soc., 1107 McGee Sr., 
Kansas City, Mo. 


The Harmony of the Four Gospels, Tischendorf, 
1891 ed. 

Westcott’s Commentary on the Gospel of John. 

The Life of Trust, Muller. 


AMER. LIBRARY SERVICE, 500 Firru Ave., N. Y. 
Napoleana, 1st eds. of standard works on, or by, 





memoirs, biographies; also contemporary 
French pamphlets, books, etc., by or on up to 
1821, 


Barnum, all books by or on. 





Objectionalle books are excluded as far as they 


are noted. 

In answering, please state edition, condition and 
price, including postage or express charges. The ap- 
pearance of advertisements in this column, or elsewhere 
in the WEEKLY does not furnish a guarantee of credit. 
While it endeavors to safeguard its columns by with- 
holding the privileges of advertising should occasion 
arise, booksellers should take usual precautions in 


extending credit. 


Amer. Lis, SErvicE—Continued 
National Geog., Feb. 1904, May 1904, and all 
numbers prior to 1906. 
Poe. All unique items on and first eds. of poems. 
Quote all books printed on handmade paper. 
Leslie, Frank. Popular Monthly, 1880 to 1883. 
incl. 
W. H. Anpre, 604 KitrrepGe BuipG., DENVER, 
CoLorapo 
Twenty-four volume edition of John Fiske, by 
Houghton-Mifflin Co., or either of the twelve- 
volume sections. 


Arcus Bx. SuHop, 434 S. Wapasu Ave., CHICAGO 


The Magic Story. 
Bertram Cope’s Year, Henry B. Fuller. 





A. S. Arnotp, Merucuen, N. J. 
Books on Ancient Egypt, Hieroglyphs, Arts, etc. 
AssociATEpD StTupENTS STorE, UNiv. oF CAL., 
BERKELEY, CAL. 


Wenckebach. Deutsche Sprachlehre. Holt. 





J. Baer & Co., FRANKFURT, A.M., HocustrasseE 6. 


Adams. Study in the Commerce of Latium, 1921. 

America at War. 1918. 

American Journal of Psychology, ed. Hall, vol. 
1 to 24. ‘ 

Archives of Neurology & Psychiatry, vol. 1, May. 

Codex Peresianus redrawn and restored by Gates. 
1909. 

Frank, T. Economic history of Rome. 1920. 

Genetics. Princeton. 1916 to 1925, incl. 

Harvard Law Review. Years 30 to 35. 

Journal of Heredity, vol. 1 to 15. 

Oertel. Lectures on the Study of Language. 1901. 

Summary of Events of Jewish Interest, vol. 1 to 3. 

Dexter. Congregationalism of the Last 300 Years. 
1880. 
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BOOKS WANT ED—Continued 


J. Bazr—Continued 


Journal of Philosophy, Psychology & Scient. 
Method, vol. 1 to 13, 15, 16. 

American Journal of Semitic Language, vol. 1 to 
14 and 21 to 44. 


Witi1aAM M. Bains, 1713 Cuestnut St., PHtna, 
In the Heart of Gaspe. Clarke. Macmillan. 


Batt & Brown, 30 Broap St., New York 


Virginians, vol. 1, Everyman. Lea. 
All Titles. Merriman. Anniversary ed. 


Wm. BatrantyNnE & Sons, 1409 F Sr., N. W., 
WasuincrTon, D. C. 


Humphrey. Gems of India. 


Baptist Bx. Concern, 656 Fourtu AVE., 
LovIsviLuE, Ky. 


Set, 2 vols., The Gospel According to St. John. 
Westcott, 1908 ed. 

Brenper’s Bx. Store, 84 Fourru Ave., N. Y. 

Herr. Genealogy. 





C. P. BensincGer Casie Copp Boox Co., 
15 WuiteHatt St., NEw York 
Schofield’s General Telegraph A. B. C. 5th Im- 
proved. 
Peterson Banking: Samper’s Code. 
Western Union, Lieber 5-Letter Codes. 
Any American-Foreign Language Code. 


A. F, Birp, 22, Beprorp St., Lonpon, W.C.2 


Mitchell. Business Cycles. 

Strophes Omar Khayyam. Trans. J. L. Garner, 
Phil., 1897. 

Strophes Omar Khayyam. Introd. Talcott Wil- 
liams. 


Omar Khayyam, E., F. Hassler. 

Bibliography Omar Khayyam. 
Cornell University, 1894. 

Omar Khayyam and Salaman & Absal of Jarni. 
T. Y. Crowell. 

Omar Khayyam. Miniature ed., printed Cleve- 
land for C. H. Meigs. 


Tue Boox Noox, 4650 Woopwarp AVvE., 
Detroit, Micu. 

Mencken & Nathan. Heliogabolus. 

Kremborg. Mushrooms. 

DeKruif. Our Medicine Men. 

Sandburg. Lincoln, Ist trade ed. 

Cabell. Silver Stallion, limited ed. 

Internat]. Correspondence School. Mechanical En- 
gineering set. 


Williard Austin, 


Boox SHELF, 15 GARFIELD, CINCINNATI, O. 
Queens of England, Strickland, large type ed. 
Limited Autographed edition of Hangman’s House, 

by. Donn Byrne. 


Boox Suop, 219 N. 2np Srt., HarrispureG, Pa. 


Prayers for Today, McComb. 
Her Husband’s Purse, Martin. 


Boox Suopr, 83 Sourn St., Morristown, N, J. 


Wives and Daughters, E. C. Gaskell. 

Country House Building, A. Benjamin. 

Lusiad, Camoens, Michle translation. 

Dr. Danny. Ruth Sawyer. 

Encyclopedia Britannica, 
1922. 


3 supplementary vols., 





Tue Br, Suop, 4 Market So., PRovipENCE 
Life and Letters of Walter Page, Ist ed. 
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Bx. Suop, ProvipENcE—Continued 


Wm. Morris. Glittering Plain, original type. 

Life’s Golden Lamp, New York Observer, R. M. 
Offord, 

Turgot. Reflection on the Form of Riches. 

Mun. England’s Treasury by Foreign Trade. 

Augustin Cournet. Principles of Theory of 
Wealth. 

Richard Jones. Pesant Rents. 

Gustave Schmoller. Mercantile System, ed. Ash- 


ey. 
Green Days & Blue Days, Patrick R. Chalmers, 2. 
Peck ©’Maut, Patrick R. Chalmers, 2. 


Tue Booxery, 1647 Wetton Srt., DENVER, CoLo. 


Chaplain’s Dictionary of Paintings and Painters 
or Engravers and Painters, 4 vols. 
Old North Trail, by McClintock. 


C. L. Bowman & Co., 118 E. 25TuH Srt., N. Y. 


Reata. What's In a Name, Gerard. 
Dictionary of Altitudes, Garnett. 
The Witch .Doctors, Beadle. 

Real South America. Domville-Fife. 


Mercy Boyp’s Bxsuop, 80 LinpEN St., 
WateErBury, Conn. 


In and Out of Three Normandy Inns, Dodd, Little. 
Dolly Dialogues, A. Hope, Holt. ; 
A Translated Nursery, Kean, Century, 1904. 


BreNnTANO’S, 218 S. WapasH AveE., CHICAGO 


That Unknown Country, Fowler. 

Genealogy Sessions Family, Albany. 

Wm, Ward Genealogy, Artemus Ward. 

Duke. Sheperd Genealogy, Lancaster, 1900. 

Brown’s Anthology Poems, McClurg. 

Cost of a Promise, Reynolds, Doran. 

Thirty Years on Plains, Drannan. 

Yellow Soap, Taylor. 

Down Historic Waterways, Thwaites. 

Life & Letters of Page, vol. 1 & 2, limited ed. 

Newport in the 80’s, Harriman. 

Household Angel in Disguise. 

The Rejected Wife. 

The Assault on Mt. Everest, Bruce. 

Technical Mycology, vol. 1, La Far. 

Golden Days Magazine, 1896-1897. 

Book of Gardening, Hunn & Bailey, 2. 

Tolstoi. Life is Worth Living, pub. Webster; 
Christianity, pub. Open Court; Slave of Our 
Times, pub. Walker; Church & State, pub. 
Tucker; Pathway of Life, pub. Inter. Book 
Co., Cycle of Reading, pub. Inter. Library. 

Pocket Book Poems & Songs, ed. Thomas. 

Life J. J. Ingalls, Conley. 

Barnard Foliage. Water Color Painting. 

Essay Golf. Arch., Colt & Allison. 

Golf Greens & Keeping, Hutchinson. 


BreENTANO’S, 1 W. 477TH St., New Yorx 
Mrs. Gaskell. Life of Charlotte Bronte. 

Clement Shorter. Charlotte Bronte and Her 
Circle; Charlotte Bronte ond Her Sister. 
Frank Forester. Warwick Woodlands, early ed.; 

Qourndon Hounds, early ed. 





Brick Row Bx. SuHop, 104 Hicu St., New 
Haven, Conn. 


The Book of the Sextant, A. J. Hughes, Glasgow, 
J. Brown and Son, 1915. 

Purchase, His Pilgrimages, London, 1615. 

Ammam, C. Quadrans Astronomicus Novus De- 
scriptus, etc., Augustae Vindelicronum, 1770. 

Le Traite du Quadrant, etc., Anglés Robert, Paris, 
Imp. Natt., 1897. 

Smith, C. The Use and Excellency of a New 
Instrument, ete., London, C. Smith, 1740. 
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BOOKS WANTED—Continued 





Brick Row, New Haven—Continued 
Life of General Leonard Wood, J. Holme, Double- 
day. 
Contemporary Portraits, Frank Harris, Kennerley. 
Women of Shakespeare, Frank Harris, Kennerley, 
Gesprache nit Goethe, Eckerman, translation. 





Brick Row Bx. SuHop, 30 Broap Srt., N. Y. 
Byrne. Hangman’s House, Ist ed. 
Fielding. Any first eds. 
Heraldry and Guilds, old books on. 
Hunt, Leigh. Any editions of Autobiography; 
Imagination and Fancy; Men, Women and 


Books; Table Talk; The Town. 
Thomason. Fix Bayonets, Ist ed. 
Toomer, J. Cane, 


BripGMAN & Lyman, 108 Main Sr,, 
NortHampton, Mass. 
Golden Silence; It Happened in 
A Soldier of the Legion. 


Williamson. 
Egypt ; 





Morris H. BriceGs, 5113 Kimpark Ave., CHICAGO 


Lincoln, Roosevelt, Wilson: autograph letters, 
signed books, manuscripts, Ist eds.; autograph 
letters or manuscripts about them, presenta- 
tion copies of books or pamphlets about them: 

Associated Press, State Dept., or other advance 
releases, printed or mimeographed of speeches, 
messages, etc,, by or about Roosevelt, Wilson 
and Lincoln, 

Anything by, about or referring to Abraham Lin- 
coln: books, pamphlets (single or bound col- 
lections), broadsides, magazines, newspapers, 
sheet music, songsters, campaign manuals, 
poems, photographs, prints, scrapbooks, badges, 
souvenirs, joke books, cartoons, medals, etc. 

Especially wanted : 
Original photographs, 

types. 

Authenticated souvenirs. 

Books from Lincoln’s library. 

Foreign language items. 

Contemporary Springfield or other Illinois pa- 
pers with any material by or about Lincoln, 

Portraits or bronzes of Lincoln, 

John Wilkes Booth, the Lincoln Assassination, 
assassins, trial of conspirators, Ford The- 
atre Bill, Broadsides offering rewards for 
capture of assassins or conspirators. 

Material on Lincoln before 1860. 

Southern pamphlets attacking Lincoln. 

Pamphlet or paper bound biographies, 1860. 

Manuscripts of sermons or articles about 
Lincoln. 

Any Lincoln bibliographies: Fish, Boyd; etc. 

Lives of Lincoln by Lamon, Herndon, B, P. 
Poore, J. Q. Howard, O. J. Victor, J. L. 
Scripps, Hy. C. Whitney. 

Rare and unusual Lincoln items of all kinds. 

Please describe fully and quote prices, prepaid, 
for immediate cash. 


ambrotypes, daguerro- 


BriTANNICA Bx. SHop, 342 Mapison Ave., N. Y. 

The Witchery of Archery, Maurice Thompson. 

Spanish Exploration in the Southwest, Ist ed., 
Jameson. 

Collected Papers of the Mayo Clinic, 1905-1924. 

Lamb’s Tales from Shakespeare, pub. by Jack & 
Co., London. 

Heroic Navigaters and Their Famous Exploits, 

Kelsey. 





BROCKMANN’S, CHARLOTTE, N. C. 
Set Eugene Wood's Poems. 


The Publishers’ Weekly 


Bryant Bx. Suop, 12 W. 48 Sz, 


Under a Lucky Star, Walker. 

Training of Life, Whincup. 

The Atomic Theory, J. J. Thompson. 

On Growth and Form,D’Arcy W. Thompson. 
The Concept Theory of Modern Physics, Stallo. 
Form and Function, Russell. 

Design In Nature, Pettigrew. 

American Nobility, Mile. Favre de Coulevain. 
Science of Language, Miiller. 


New Yorr 





Burrows Bros, Co., 633 Eucrip AvE., 
CLEVELAND, OnI0 


Monograms and Ciphers, A. A, Turbayne. 


CaMPBELL’s Book Store, 856 N. VERMONT AvE., 
Los ANGELES, CALIFORNIA 


Cox, Kenyon O. Old Master and New. 





Loeb. Dynamics of Living Matter. 

Campion & Co., 1821 Watnut Sr., Pura, 
The Sinner, Fogazzaro. 
Domestic Commercial Atlas, 1924 ed., pub. Rand, 


McNally & Co. 
Life of St. Vincent de Paul, E. K. Sanders. 
Princess Puck; The Good Comrade, Una Silberrad. 
Thirteen Years at Russian Court,; Tragic Destiny 
of the Tzar Nicholas, Pierre Gilliard. 





Hoyt Cast, 666 Mapison Ave., New. Yore 


Wanted—Presentation or inscribed copies of 1st 
eds. of the following authors: Anderson, 
Cabell, Conrad, Douglas, Gaslworthy, Harte, 
Hearn, Joyce, Kipling, Poe, Stephens, Twain 
and Wilde. 

Melville. Moby Dick, 1st. 

Kipling. Poems, Chicago, 1899. 

Poe. The Raven and Other Poems, Ist. 

Millay. A Few Figs from Thistles, 1st. 

Douglas. South Wind, Ist. 


C. N. Caspar Co., 454 E. Water St., 
MILWAUKEE, WIs. 


Davis. Friar of Wittenberg. 
Anthon’s Horace. 


Olmstead. Journey in Texas. 

Bismarck’s The Man and the Statesman, 2 vols. 
Vivekananda. Yoga Philosophy. 

W. G. CHapman, 118 N. LaSatre St., CuHicaco 


Walk. Yellow Circle; Paternoster Ruby; Green 


Seal. 
Wheatley. Story of London. 

J. Crarx, 1003 E. Jackson St., Ortanpo, Fra. 
Moore. The New Haven Mathematical Collo- 
quium, Yale Univ. Press, 1906. . ; 
Michaelis. A Century of Archaeological Dis- 

coveries, 
Malone. Life of Shakespeare, 1821. 
Modern Philosophy, vols. 1 to 12. 


Life of Jas. A. Garfield. 
Religious Art of 13th Century in France. 


Mason. 
Male. 


Maeder. The Dream Problem. / 
Martin. History of Franklin County, Ohio. 
Man. Pompeii, Its Life and Art. 


Magazine of Western History, vol. 


Newell. The Legend of the Holy Grail, 1902. 
Norton. History of Knox County, Ohio. 
Pearce. Philosophical Meditations. 

Pier. Temple Treasures of Japan. 


Patrick. Sappho and the Island of Lesbos. 

Porter and Clarke. Playing Shakespeare’s Plays 
in Shakespeare’s Way. 

Prince. Mechanism and Interpretation of Dreams. 

Phillips, Sir Lionel. Reminiscences of. 
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E. L, Crarke, 606 13TH Ave. S. E., 
MINNEAPOLIS, MINN. 


Steiner. Sanctus, Spiritus & Co. 
Cramer. The Method of Darwin. 
Sheldon. Of One Blood. 


CLEVELAND Pusiic Lisrary, 325 Supertor AvE., 
CLEVELAND, OHIO 

Channing, Edward. History of the United States, 

vols, 1-4; History of the United States, vol. 


SY 
Hart, A. B. American History Told by Contempo- 
raries, vols. 1-4, inc. 


Cote Bx. Co., WHITEHALL St., ATLANTA, Ga. 


Down Our Way, Lilla Hall Smith. 
North Carolina’s Rocter of the Revolution. 


CotumBiA Univ. Liprary, NEw York 


Rossetti. Poems. Little, Brown. 

Browne, J. Ross. Adventure in the Apache 
Country; a tour through Arizona and Sonora, 
with notes on the Silver Regions of Nevada, 
Harper & Bros., 1869. 





CotumBiIA UNIv. Press BxsToreE, 2960 
Broapway, New Yorxk 


Ariosto. Orlando Furioso, English translation. 

Mabinogion, W. Notes by A. Nutt, Bannatyne 
Club edition. 

Santayana. Lucifer. 

Journal of Comparative Psychology, vol. IV. 


I. S. Cotweti, 99 GENESEE St., AuBURN, N. Y. 


Fox. Chain of Prayer Across the Ages. 
Moorehouse, E. H. Story Lady Hamilton, Small. 
Get Rich Quick Wallingford, 

Peat, H. R. Private Peat, Bobbs. 

Scott, J. W. Gold and Silver Coins of World. 


CorNnELL Co-op. Soc., IrHaca, N. Y. 


Cook. Authorized Version and Its Influence, 
Putnam. 

Roat. Classical Mythology In Shakespeare, Yale 
Studies In English Series. 

Thompson, Controversy Between the Puritans 
and the Stage, Yale Studies in English Series. 

Tucker, Foreign Debt of English Literature, Beil 
& Sons, London. 


Cheney. New Movement in the Theatre. 
Bosanquet, The Principle of Individuality and 
Value. 


Fay. Concordance of the Divina Commedia, Ginn. 

Veblen. Theory of Leisure Class. 

Wicksteed. Common Sense of Political Economy, 
Macmillan. 


Cozy Boox Suop, 401 N. 19rn Sr., 
BIRMINGHAM, ALA, 


The Log of the Easy Way, Mathews. 


Davis Bx. Store, 2430 Bancrorr Way, 
BERKELEY, CALIF. 


Osgoodby. Shorthand Dictionary. 





R. Davis, 83 4tTH Ave., NEw Yore 


Grove. Dictionary of Music and Musicians, vol. 
4 of 4 vol. set. 





Sotomon M. Dereviz, 103 ParK Ave., N. Y. 
American Churches, vol. 1 or 2. 


Denuorm & McKay Co., Worcester, Mass. 
Stories of Invention, Doubleday. 
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DeNNEN’s Bx. Suop, 37 E. Granp River Ave., 
Detroit, MIcHIGAN 


Munsterberg. On Witness Stand; Psychology 


and Crime. 


L. E. Dicxe, 808 WasuHincton St., Evanston, 


Tox: 
Chicago Illustrated. Jeuve Almini, 1864. 
Old Chicago Views and Scenes. 
Old colored plate books, 
Books on Antiques, Glass, etc. 
Lincoln items. 
Roosevelt items. 


Mrs. Dickens Boox Suop, Horet PEABopy, 
Mempuis, TENN. 


Molly Fancher. 


EuGene Dicces, P.O. Box 985, Austin, TExas 


Texas Almanacs 1857-1866, any. 

Foote’s Texas and Texans, odd vols. 

Yoakum or Wooten History of Texas, odd vols. 
Wilbarger’s Indian Depredations. 

Send, catalogs secondhand books. 


Dixie Bus. Bx. SHop, 140 Greenwicu St., 
New York 


General Average, Dow. 

Railroad Accounting, W. E. Hooper. 

Plato’s Banquet, translated by P. B. Shelley. 

Westerfield. Banking Principles and Practice, 5 
vols. 

Miners Institute, 4 vols. 

Chamber of Commerce Atlas, Phillips. 


. 


Dousiepay, Pace Book SHop, 920 Granp 
Ave., Kansas City, Mo. 


Vogue. Russian Novel, Doran. 
Walter A. Roberts, Pierrot Wounded. 


Dousrtepay, Pacr & Co., Garpen City, N. Y. 

Botany, Brucker, in the Threshold of Science 
Series. 

The Wind Before the Dawn, 2 copies. 


James F. Drake, 14 W. 40TH St., NEw Yorx 


Adeler. Out of the Hurley Burley. 

Allen. Ballads of the Border, 1st ed. 

Lowell. Sword Blades, 1914, 1st ed. 
Macartney. Lincoln and His Generals, Ist ed. 
Rogers. Song of Roland, 1st ed. 


Dux# Univ. Press, Duruam, N, C, 


House & Garden Magazine, July, August, 1923; 
September, 1924. 

Books or magazines giving plans of log cabins 
and rustic houses. 

Pictures of foxes suitable for framing—especially 
showing them with their cubs; also fox hunt- 
ing scenes. 


E. P. Durtron & Co., 681 Firrn Ave., N. Y. 


Arlen, M. Charming People; Piracy, Ist eds. 
Henderson, J.-B. American Diplomatic Questions. 
Outlook, February, 1826. 

O’Grady. Matter, Form and Style. 

Russell, I. Poems, Century Co., 1888. 

Shattuck, L. History of Concord, Mass., 1835. 
Sharp. Point and Pillow Lace. 

Untermeyer, L. Challenge, 1st ed. 


Paut Exper & Co., 239 Post St,, SAN Francisco 
Greek Athletic Sports and Festivals, Gardiner. 
Historic Mansions of Philadelphia, Watson. 

Life of Andre, Sargent. 

Life of Benedict Arnold, Sparks. 

Cheating the Junk Pile, Peyser. 
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BOOKS WANTED—Continued 


P. Evper—Continued 
Navako Legends, Matthews. 
That Pup, Butler. 
Climatic Factor as Illustrated in 
Ellsworth Huntington. 


Arid America. 


Epwarp Eserstapt, 25 W. 42np St., New York 


California, Oregon, Wyoming, Utah, Montana and 
the Far West; Books, pamphlets, maps, and 
manuscripts urgently wanted. Any and all 
items; price no object; spot cash with 
order. Attention to this notice will prove a 
source of continuous profit. 


F. W. Faxon Co., 83 Francis St., Boston, 


Rhode Island Hisorical Association Collections, 
vols, 18, no. 2. 


Marsuati Fietp & Co. Bk. Dept., Cu1caco 


Romance, Davis Acton. 
Sand and Big Jack Small. 


Gustav Fock, Lretpzic, GERMANY 


Linton, Cestodes. Otobothrium. 

Botanical Gazette, vol. 59. 

Library Journal, 1876 to 1907. 

Annals of Am. Academy of Political and Social 
Science, vols. 1 to 62, 

Science, vols. 1 to 20, 22, 28, 30 to 38, also 
single nos. of these vols. 

Physiol. Reviews, set. 

Amer. Jl. of Physiology, set. 


Fow er Bros., 747 S. Broapway, Los ANGELES 
American Baron. 

Living Link, James de Mille. 

The Seeker, Harry Leon Wilson. 

Play Formula, Malevinski. 


GAINSBOROUGH BooKE SuHoppE, 331 W. 58TH Sr., 


z New York 
Red Book Magazine, 1917-18; Good Housekeeping 
Mag., 1919-20-21-22. Sat. Eve. Post, 1914- 
15-16; Stars & Stripes, complete file. 
Color Notation, Munsell, 


GaMMEL’s Boox Store, Austin, TEXAS 


I Married a Soldier, Lydia Spencer Lane. 
Across the Continent with the 5th Cavalry, Price. 
It Happened in Egypt, Williams & Williams. 
Ames Forgery. 

My Wife’s Hidden Life. 

Osborne. ‘Questioned Documents. 

Odyssey, tr. by George Chapman, 2 vols., 1897. 
Illiad, tr. by George Chapman, 2 vols., 1898. 
Stone Age in North America, Moorehead. 


GaRDENSIDE Bxsuop, 280 DartrmMoutH Sr., 
Boston 17, Mass. 


Verne. Any title, illustrated Roul, 1st edition. 


A. GEFFEN, 112 Fourtu Ave., New York 
Maspero. History of Egypt, vols. 1 & 2 of ed. 
Nationale, any binding. 


GELBER, LILIENTHAL, 336 SuTTER SrT., 
San FRANCISCO 
Babbitt. Light & Color. 
Steed. Thru Thirty Yrs., 2 vols. ed. 


Cabell. Jurgen. Pape illus. 
Dowson. Poems, Mosher ed. 
Fisher. Memories & Records. 


Ludendorf’s Own Story. 

Arthur, Life of Lord Kitchener. 
Jellicoe. The Grand Fleet. 
Jellicoe. Crisis of the Naval War. 


The Publishers’ Weekly 


GELBER, LILIENTHAL—Continued 


1914 Memoirs of Lord French. 
Out of My Life. 


French. 
Hindenberg, 





GoopsPEEpD’s Bx. SuHop, 5-A Park Sr., Boston 


Arnold. Phra the Phoenecian. 

Avery. Hist. of U. S., 7 vols. 

Bolton. Scotch Irish in America, 1910. 

Calder. Rhode Island Pewterers. 

Chapin. Glastonbury for 200 Years, Hartf., 1853. 


Chase, Chronicle of, odd nos. 

Clark. Reminiscences of an Athlete, H. M. 

ge & Shepard. Hist. of Gloucester Co., 

Easton, Pa., Hist. of, Kieffer. 

Bae Reminiscences and Sketches of N. Caro- 
ina. 


Hamilton, Alex. Anything by, or about. 


Heap. Central Route to Pacific. 

Hinchman, American School, 1916. 

Howe. Hist. of Presbyterianism in S. Carolina, 
2 vols. 

sire le Hist. of Mass. Bay, vol. 1, Bost., 
1764. 

oa Prose, Drama, ed. Wm. Archer, Lond., 
1890 


Innes. Hist. of Canadian Pacific. 


Ledyard. Journal of Capt. Cook’s Last Voyage, 
1783, 
MacLean. Scotch Highlanders in America, Cleve- 


land, 1900. 
Military Journals of Two Private Soldiers, 1855. 
Moulton, Gen., Memoirs of, vol. 1, or set. 
Muller-Lyer. Hist. of Social Development. 
Opinions of Attorney General of the U. S., vols. 
OO rglentlas 
Pickering, Timothy, Life of. 


Ramsay. Annals of Tennessee. 

Robert, A. Le Traite du Quadrant, etc., Paris, 
1897. 

Rumple. Hist. of Rowan County, N. C. 

Saintsbury, Hist. of Criticism, 3 vols. 

Slaughter. Bristol Parish, Richmond, 1879. 

Smith. Use & Excellency of New Instrument, 


etc., Lond., 1740. 

Social Registers for Boston, N. Y., & Phila. 

Stone. Life of Jos. Brant, 1838. 

Tanner. Description of Canals & Railroads of 
U. S., 1840. 

Trumbull. Hist. of Conn., vol. 1,°1818. 

U. S. Treasury Reports & Circulars, 1789-1795. 

White. African Camp Fires. 

Wright. Dodge City, The Cowboy’s Capital. 

Genealogies: Allison, 1893; Babcock, N. Y., 1903; 
Baldwin, 1881; Glover Memorials & Gen’s., 
Bost., 1867; Kellogg, Elder John White Gen., 
1860; Nash, 1853; Olcott, Thomas, Desc. of, 
Hartford, 1874; Riddell-Ryedales Gen. Man- 
chester, 1884; Salisbury Fam. Memorials, 2 
vols., 1885. 


GotuaMm Bx. Mart, 51 W. 47TH St., New Yorx 


Knoblauch. My Ladies Dress. 
Macgowan,. Theatre of, Tomorrow, copies. 
Mencken, Heliogabalus. 


Grant’s BK. SHop, 127 Genesee Srt., Utica, N.Y. 

Ingraham. Prince of the House of David, illus- 
trated ed. 

Garland. Captain of Gray Horse Troop. 

Twelve Years in the Saddle for Law and Order 
on the Frontiers of Texas. Sullivan. 

The Riders of the Plains. Haydon. 

Policing the Plains. Roderick MacBeth. 

Troopers of Australia. Haydon. 


GREENBERG, Pus., 112 E. 19rH St., N. Y. 
W. L. Riordan. Plunkitt of Tammany Hall. 


May 22, 1926 


BOOKS WANTED—Continued 


HampsHirRE BooksHoP, NORTHAMPTON, MAss, 


Adams, H. Degradation of Democratic Dogma. 
Flagg. Small Houses. 

Boute. The Sandman’s Rhymes. 

Cabell. From the Hidden Way, Ist ed. 

Lucas. The Open Road, 2 copies. 

Sidgwick. Duke Jones; Lady of Leisure. 


Harvarp Coop. Soc., Harvarp Sqg., CAMBRIDGE, 
Mass. 


P. P. Howe. Dramatic Portraits, 1913. 

Byerly’s Integral Calculus. 

Charles Diehl’s Manuel de la Byzantin. 

H. C. Butler’s Ruined Abbeys of Scotland. 

R. de Lasteyne’s Architecture, Roman. 

Sibbone Memoirs, edited by Geo. Berkbech Hill, 
cloth. 

Steingass’s Arabic-English 


Dictionary, cloth, 





Hazen’s Bookstore, 238 Main Sr., 
MippLetown, Conn, 


Postulates of English Political Economy, Bagehot, 
Putnam. 


K. W. HierseMANN, KoniGstrasseE 29, LEIpzic. 


American Anthropologist, vol. 27, 1925. 

Pellegrini. Recuerdos del Rio de La Plata, 20 
Lithogr., Fol., Buenos Aires, 1841. 

Scientific American, vol. 125, 1921. 

Bostleman, Lewis E., Brooklyn, From the Cradle 
to the Bier, ca., 1909. 


W. M. Hirt, 25 E. Wasuincton St., CHicaco 

Ries. Clays, Their Occurrences, Properties and 
Uses. 

Warner.. Lolly Willowes, Ist ed. 

Collegiate Course in French Language. 

Thwaites. Early Western Travels, 1748-1846. 

Eckels Dickens. 

Lang’s Historical Mysteries. 

Robert Louis Stevenson, An Appreciation, Biblo- 
phile Society, 1921. 

Haynes. Prohibition Inside and Out. 

Cournos, J. The New Candide, Boni. 

Beresford, J. D. God’s Counterpoint, Doran. 

Lewisohn, L. Don Juan, Boni. 

Marks, H. K. Undertow, Harper. 


Doubleday. 


HocuscuiLtp, Koun & Co., BALTIMORE 
Philadelphia Cook Book, pub. Arnold & Co. 
Life in Nature, James Hinton. 
Letchworth’s Care and Treatment of Epileptics. 
Night Scenes of Scripture, Caie. 


Hottywoop Bx. Srore, 6812 Hottywoop Brvp., 
Hottywoop, Catir. 
Bradley’s Russian Conquest of the 
Longmans, 1908. 
Cresson. Cossacks, Their History and Country. 
Brentano’s, 1919. 


Caucasus, 


Jos. Horne Co. Bx. Dept., PirtspurGH, PENN. 

Barbary Sheep. 

Moni Amie Pierrot, Bamning. 

Book of Love, a translation from the physiology 
of love from the Italian text, Paolo Mante- 
gazzo. 


Hovucuton, Mirriin Co., 4 Park Srt., Boston 
Maude Howe Elliott. Sun and Shadow in Spain, 


Howarp MemortaAL Liprary, NEw ORLEANS 


Epoch-Making Contributions to Medicine, Sur- 
gery and the Allied Sciences, Comack, W. B., 
Saunders Co. 
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Hunter & Co., 105 E. Broap St., RicHMOoND, 


Pedigree of the Talcott Family, 1876, S. V. 
Talcott. 
Talcott Family in England and America. 


H, R. Hunttine Co., 29 WorruHincton Sr., 
SPRINGFIELD, Mass. 

Langford. Pic, the Weapon Maker. 

Thomas. Official, Diplomatic and Social Etiquette 
of Washington. 

Pater. Child in the House. Dodd. 

Allingham. Rhymes for Young Folks, ill. Kate 
Greenaway and others. 

Brady. Indian Fights and Fighters. 

Bullivant. Every Boy’s Bk. of Hobbies. 

Maynard. Elliott Gray, Jr. 

Buchan. Thirty-nine Steps. 

Tiere. Life in Moslem East. 

Master Will of Stratford. 

Doubleday. Year in a Yawl. 

Hutchinson & Sterman. Library of American 
Literature, vol. 7 only. 

Farnol. Honorable Mr. Tawnish; Geste of Duke 
Jocelyn. 

Reminiscences of a Ranchman, 2. 

Overton. Heritage of Unrest. 

Carryl. Tales Made Gay; Fables for the Frivol- 
ous. 

Ozaki. Japanese Fairy Tales, Dutton. 

Roosevelt. Good Hfinting. 

Tabb. Child Verses. 

Parsons, Desc. of Cornet J. Parsons, vol. 2. 

Harvard Classics, leather binding. 


Hyranp’s Bx. Store, 204 4rH Srt., PortrLanp, 


Ore. 
Havelock Ellis, 6 vol., complete set. 


G. W. Jacozs & Co., 1726 CuEestNuT St., PHILA, 


Fear of Living, Bordeaux, Dutton. 

Essays and Addresses, Von Hugel, Dutton. 

Wild Bill, Coursey, pu. Educator Supply Co. 

The Home of Our Ancestors, Halsey & Tower, De 
Luxe edition. 


Epw. P. Jupp Co., New Haven, Conn. 
Invaders, Allen. 
Subconscious Self, Waldstein. 
Cozy Lion, Burnett. 
Listener, Blackwood. 


Kenprick-BELLAMyY Co., 16TH St. at Stout, 
DENVER 
Overland Magazine, vol. 31, 1909. 


KiernTEIcH’s Bx. Store, 1245 Furton Sr., 
Brooxtyn, N. Y. 


Euwer. Limeratomy. 
Hill. McAllister’s Grove. 


Korner & Woop Co., 1512 Evucrip Ave., 
CLEVELAND, OHIO 


N. Y. Times Mid-Week Pictorial, vols. 1-9 incl. 





Krocn’s, 22 N. Micuican Btivp., Cuicaco, Ib. 


Lawrence. White Peacock. 

Lawson. Tales of Aegean Intrigue. 

MacNamara. Valley of the Squinting Windows. 
Mill, John Stuart. Dissertations. 


Ep C. Kruse, 1532 Wasasu Ave., Kansas City, 
Missourtr 


Godey’s, Graham’s and Peterson’s Magazines, con- 
taining Colored {Fashion Plates (state how 
many plates in each), bound volumes and 
single monthly numbers. 

American Mercury, vol. 1, nos. 1-6, excellent. 

Dr. Syntax’ Three Tours, inexpensive, but with 
colored plates after Rowlandson. 
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E. C. Kruse—Continued 
Osborne. Questioned Documents. 
Colored Fashion Plates, old French and English 
magazine plates; also bound volumes of these 
magazines. 


N. M. Lapp Bx. Co., 646 Futtron St., Brooktyn 

History of Don Quixote, translated by Shelton, 
pub. London, Navarre Society, 1923, vol. 1 
only. 


C. E. Lauriat Co., 385 WasuincTon St., Boston 3 
Hodgkin. Christian Revolution, pub, Doran. 
Hammond, J. Jameson Raid. 

O’Cleary. Annals of the Four Masters. 

Pyle. Life J. J. Hill, 2 vols., D. P. & Co. 
Remington, John Ermine of the Yellowstone. 





Leake’s SHop, 78 Marpen Lane, Ausany, N, Y. 
1,000 Salads. Olive Greene. 


Leary, Stuart & Co., 1214 Arcu Sr., PHILa. 
Mulhall’s Dictionary of Statistics, latest edition. 
Benham’s Book of Quotations, Proverbs and 

Household Words. 
Yonge. History of Christian Names. 








Lecerton & Co., 263 KinG Sr., CHARLESTON, 
SoutH CAROLINA 


Dwelling Houses of Charleston, Alice R Huger 





Smith. 
G. M. Lewis, 10 Park St., Boston 
Baring, Maurice. Translations Ancient and 
Modern. 
Marks, Jeanette. Gipsy Trail, Anthology for 


‘ampers. 
Picthall, M. Drift of Pinions. 
Bauer. Precious Stones. 





Lisrary, P. O. Box 247, Fort Sam Houston, 
TEXAS 


Lane. I Married a Soldier, 
Price Across the Continent With the Fifth 
Cavalry. 





Liesscuutz Bx. Store, 414 W. Liperty Sr., 
LouIsvitte, Ky. 


Weighe. Ornamental in Applied Art. 
Ralston University Press Magnetism books, 





Literary Lospy, 28 W. 44TH St., NEw York 


Tory Lover. Sarah Orne Jewett. 
Has the North Pole Been Discovered? 
Love’s Pilgrimage. Upton Sinclair. 


Hall. 


an ni en ee ——E—— 
B. Locin & Son, 29 E. 21st St., NEw York 


Unna. Histo-Pathology of the Skin. 
Chemical Abstracts, vols. or copies. 

Terry, Henry. Clocks. 

Mysteries of Opium Revealed. 


History of Medicine. 
Cushing. Pituitary Bodies. 
Jackson. Letters to a Young Physician. 
Laennaec. Diseases of the Chest. 
Abdominal Tumors. 

Pathology of the Eye. 
Withering. On the Fox Glove. 
Osler. Alabama Student. 
Thatcher. American Medical Biography. 
Deaver. Surgical Anatomy. 
Dalton. Anatomy of the Brain. 
Cross. American Medical Biography. 
Beaumont. Physiology of Digestion. 
Mayo Clinics. Any vols. 


The Publishers Weekly 


B. Locin—Continued 


Williams. . American Medical Biography, 
Andrews, The Living Substance. 
MacEwen. Diseases of Brain and Spinal Cord. 


Whiting. Mastoid Operation. 

Marion Sims. Story of My Life. 

Schleip. Atlas of Skin Diseases. 

Sabotta-McMurrich. Atlas of Anatomy. 

Hirst & Piersol, Human Monstrosities. 

Chemical and Medical periodicals, sets and vols. 
Please send us list of what you have. 


Lorp & Taytor Bx. SHop, 5TH AVE. AT 38TH Sr., 


New York 
Letters and lectures. Garman. H. & M. 
The Great Desire. Black. Harper. 
Sea and Sardinia. Lawrence. Seltzer. 


Lovetacn Bx. Store, 713 9rH St., WicHITA 
Faiis, TExas 
The Man of Gallilee. Winding. 
Jocelyn Cheshire. 
Collier’s Junior Classics, vols. 1 and 7, red cloth. 
The Decameron of Boccaccio. 


Lowman & Hanrorp Co., SEATTLE, WasH. 


Begbie. Happy Irish. 

Churchill. Magic Seven. 

Gascoignes. Theological Dictionary. 

Ghoosh. Prince of Destiny. 

peers saraeel Islands of California; Fighting 
ade. 


Harriman. Alaska Expedition, two narrative vols. ~ 
only, orig. Doubleday ed. 
Macautey’s, 1426 FARMER St., Derroit, Mic. 


Sonnets of Sorrow and Triumph. Ella Wheeler 
Wilcox, pub. Geo. H. Doran & Co, 


E. F. McPixe, 135 E. 11TH Pu., Curcaco, It. 


Eaton, J. Shirley. Education for Efficiency in 
Railway Service, U. S. Bureau of Education, 
Bulletin, 1909, No. 10. 


R. H. Macy & Co., Bx. Dept., NEw York 


New Rivers of the North. Footner. Outing Pub. 
Co, 








Mass. Inst. or TECHNOLOGY, CAMBRIDGE, Mass. 

N. Y. State Conservation Commission. Annual 
Report, 1922 and 1924. 

Singer. Studies in the History and Method of 
Science, Series 1, 1917. 

Headlam, J. M. Bismarck. 





MepicaL STANDARD Bx. Co., 301 N. CHarvezs Sr., 
BaLTiIMoreE, Mp. 
Smythe, Piazza. Our Inheritance in the Great 
Pyramids, 4th ed. or later. 





Mernoptst Bx. Concern, 740 Rusu St., CH1rcaco 
True’s Elemens of Logic. 





Mertuopist Bx, Concern, 150 Frrru Ave., N.Y. 
Beatitudes of the Old Testament. Dunbar. 





G. M. Mritrarp, 645 Prospect CRESCENT, 
PASADENA, CALIF. 
Ever Blooming Roses. Author and pub. unknown, 
Finding the Way. J. R. Miller. 
Etchings of a Master. MacFarlane. 





MILLER AND PAINE, Lincotn, NEBRASKA 
Abbott’s How to Parse, pub. Little, Brown & Co. 
a ie a a ee a a es 


Mitier’s Bx. Store, 64 N. Broap St., ATLANTA 
Lives of the Popes. 
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Tue Missourt Store Co., Corumpia, Mo. 
American Campaigns. Steele. 2 vols. 
Julius Cesar. Ed. by Beeching. 
Missouri Books, Prints and Manuscripts, look over 
your stock and quote what you can supply. 





E. V. Mitcue i, 27 Lewis St., Hartrorp, Conn. 
Dictionary of Names. Century. 





D. H. Newuatt, 1701 Prersuine Sq. Buioe., N. Y. 
Bailey, Thos. Autobiography. 

Bancroft. History of Oregon. 

Brock, R. A. General Robt. E. Lee. 
Gardner, Wm. Life of S. A. Douglas. 
Young. Dangers of the Trail. 


1905. 





New Scuoor Bxsuop, 465 W, 23rp Sr., N. Y. 


Whitehead. Inquiry Concerning the Principles of 
Natural Knowledge. 





Norman, REMINGTON Co., CHarLES St., BaALti- 
MORE, Mp, 


Gardiner. Histy. of England. Quote vols. 

Doyle. Eng, Colonies in America, vol. I, Va., Md. 
and the Carolinas. 

Von Tirpitz. Memoirs. Harper. 

Fisher. Memories and Records. Doran. 

Dickens. Amer. Notes; Great Expectations; Ed- 
win Drood. Gadshill. 

Wm. H. Walker. Vol. 2, Alex. Hamilton Inst. 
Libry. 

Donn Byrne. Limited signed eds. 

Sandburg-Lincoln. Limited signed copy. 


Tue Open Book, PitTrsriELtp, MAss. 


Country of Pointed Firs. Dorothy Richardson. 
Cobbler’s Wax. Thomas. Putnam. 
Swift. Bohn Library ed., 10 vols. 
Johnsonian Miscellanies, ed. G. B. Hill. 2 vols. 
Johnson’s Letters. Ed. G. B. Hill, 2 vols. 
Boswell’s Johnson. Ed. G. B. Hill. 6 vols, 

6 vols. Oxford (not Am. reprint). 


C. C. Parker, 220 S. Broapway, Los ANGELES 


Our Edible Toadstools and Mushrooms. Gibson. 
Walt Whitman.. Bazalgette. 
Life of Daniel Coit Gilman. Franklin. 

Edward Carpenter. Edward Lewis. 

Francois Rabelais. A. E. Tilley. 

New Empire. Brooks Adams. 

Liberia. Johnston. 

Giles Corey. Wilkins. 3 copies. 

Memoirs of Sarah Bernhardt. 

Defense of Aristocracy. Ludovici. 

Golden Age of Engraving. Keppel. 

Color Problems. Vanderpoel. 

How’s Your Second Act. Hopkins. 

Man of Last Resort; Nameless Thing. Post. 

Precious Stones and Their Properties. Bauer. 

Dweller in the Hills; Gilded Chair. Post. 

Velasquez. Stevenson. 

Voice in the Fog; Parrot and Co.; Adventures of 
Kathlyn; Puppet Crown; Lure of the Mask; 
Goose Girl; The Princess Elopes; Enchant- 
ment. MacGrath. 

Through Unexplored Asia. Wm. Jamison Reid. 

Johnny Appleseed. Atkinson. 

Voyage of the Paper Canoe. Bishop. 

New Christianity. Saint Simon. 

Vital Values. Henry Scott Holland. 

Bill Toppers. Andre Castaigne. 

Records of Later Life. Fanny Kemble. 

What Are the Broad Distinguishing Marks of a 
Stradivarius Violin. 

Their Day in Court. Percival Pollard. 
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C. C. ParKer—Continued 


Records of N. Y. Stage. J. N. Ireland. 
History of N. Y. Stage. T. A. Brown. 
Li Hung Chang. Bland. 

Slippery as Sin. Souvestre & Alain. 

My Little Book of Life. Strode. 

Secret of Greylands. Haynes. 

Charles Frohman. Marcossin & Frohman, 
John Burroughs. Barrus. D. P. Co. 





Peasopy Bx. Suop, 913 N. CHarves Sr., 

BaLtTimore, Mp. 

Tomb of Washington. 

Colonial Homes of Md. Swepson & Earl. 

Osgood, John, Christopher and Wm., Genealogy. 

Schoolcraft Indian, vols. 4, 5, 6. 

Pound, Ezra. 

Golden Asse. Bosschére illus. 

Thayer. Preliminary Treaties on Evidence. 

Breitmann, Hans, pseud. Leland. Ballads. 


Pau. PEARLMAN, 1711 G St., N.W., Wasu., D.C. 
Conrad Bibliography. 


Instigations. 


U. Precues Bx. Suop, 6417 Hotitywoop Brvp., 
Hotiywoop, CAatir. 


Wignall. Story of Boxing. 

John Nichols, Progresses of Queen Elizabeth. 
William Harrison. Medieval England. 
Court of Lucifer. Nathan Solliger. 
Gorgeous Borgia. McCarthy. 

Elinor. Ward. 

Scarlet Seal. Preston. 
Painted Veils. Huneker. 
Satyricon of Petronius. 


Page Co, 


Privately printed, 





PEeTTriBonE-McLegan, 26 W. 2npv Srt., Dayton, O. 


Mechanical Refrigeration. MacIntyre. Earliest 
ed. available. 


Gibson. Blossom Hosts and Insect Guests. 
Refrigeration. Anderson. The earliest ed. avail- 
able. 





PHoEntx Bx. Suop, 21 E. 61st St., New Yorx 
(Telephone, Regent 8267) 

All ist eds. 

The Soliloquy of a Hermit, N. Y., 1916. 

Alcott. Little Women, Ist ed. 

Cooper. The Last of the Mohicans, Ist ed. 

Forster, E. M. All 1st eds. 

Harte. M/’liss, lst ed.; The Luck of Roaring 
Camp, Ist ed. 

Hawthorne. The Scarlet Letter, Ist ed. 

Hearn. Some Chinese Ghosts, Ist ed. 

Holmes. The Autocrat of the Breakfast Table, 


Dreiser. 
Powys. 


lst ed. 
Melville. Moby Dick, 1st ed. 
Poe. All Ist eds. 
Stowe. Uncle Tom’s Cabin, Ist ed. 





Wma. V. Pippin, 605 N. Evtaw Srt., BALTIMORE 

Scharf’s Histy. Md. and W. Md.; Chronicles of 
Balto. 

England. Darkness and Dawn. 

Pugin. Glossary of Ecclesiastical Architecture. 

Hanson. Old Kent of Md. 

Quote any, Margaret Scott (Mrs. Gatty). 

Quote any Balto. or Md. books. 





Powner’s, 1352 N. Crarx St., CHicaco 


Final Report of the U. S. Housing Corporation, 
vol. 2 only. , 


Pratt, 161 6rH Ave., NEw Yorx [Cash] 


Dorand. Pract. Marine Engineering, give ed. 
Benson, E. F. Altar Fires. 
Lady Gregory. Book of Kiltartan Poetry. 
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Pratt INsTITUTE Free Lrprary, BrooKiyn, N. Y. 


Boissier, G. Roman Africa. 

Hume, M. A. S. Modern Spain, Stories of the 
Nations series. 

Humphrey, L. H. The Poetic Old-World. 

Lewes, G. H. Spanish Drama, Lope de Vega and 
Calderon. 

Rose. Henrik Ibsen, Poet, Mystic, Moralist. 

Vinci, L. da. A Treatise on Painting, Bell. 








Pressy, Bp, or Curistian Epuc., 420 Exim Sr, 
CINCINNATI, On10 
Wace. Principles of the Reformation, Am. Tract 
Society. 





Pressy. Bx, Store, W1THERSPOON BLpG., Puta. 


Outdoor Story Book. 
Unfamiliar Texts, Dinsdale T. Young. 





Prespy, Bx. Store, 914 Pine St., St. Louis 
Garvey’s Prodigal Son, pub. Scribner’s. 





Preston & Rounps, 98 WesTMINSTER Sr., 
PROVIDENCE, R 


U. S. of Yesterday and Tomorrow. 
Lands of Ariel Regions of U. S. 


Barrows. 
Powell. 





Proctor Bx. Suop, 212 Lincotn Sr,, 
Worcester, Mass. 
Harper’s or Leslie’s Civil War nos., bound. 
Poems, Philip Henry Savage, Boston. 





PuTNaAms, 2 W. 45TH St., New York 


Anon. To M. L. G. 
Benson, Soul of a Cat and Other Stories. 
Bigelow. German Emperor and His Eastern 


Neighbors, 1890; Paddles and Politics; Bor- 
der Land of Czar and Kaiser; Children of 
the Nations; White Man’s Africa; German 
Struggle for Liberty, 4 vols. 
Bacon. In High Places. 
Ewing. Jan of the Windmill. 
Emerson. Essays, 1844, 2nd_ series. 
Year of American Travel. 
Science of Happiness. 
Gatty. Book of Sundials. 
Gallop the Talking Pony, 
Grahame. Wind in the Willows. 
Dolly Dialogues. 
Woman Who Trusted; Abner Daniel. 
Art of Dining. 
Harmand. Keeper of Royal Secrets. 


Irving. Conquest of Florida. 

Livermore. Story of My Life. 

Lucas. Open Road. 

Lowell. Pictures of Floating World; Casa Grande 
Castle; Men, Women and Ghosts; Swords, 


Blades and P. Seed; Dome of Many Colored 
Glass; What's o’Clock; Ist eds. 
Mott. New Year of Yesterday; Old Bloomingdale. 
MacKenzie. Man Who Tried To Be It. 
Art of Conversation. 
Cobbler on Willow Street. 
Home Library of Useful Knowledge, 1887. 
Quinneys. 
Co-operative Democracy. 
Soldier of the Legion. 


Warbarse. 
Williamson. 





Rare Boox Co., 99 Nassau St., NEw Yorx 


Yoakum’s Texas, vol. 2. 

Hernden’s Lincoln, 1st ed., vol. 3. 
Gregg’s Commerce of the Prairies, odd vols. 
Acts of Legislatures of all States. 
Christian Science books and pamphlets. 
Letters of Mrs. Eddy. ; 
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RayMer’s, 1330 Ist Ave., SEATTLE, Wasu. 
Seven Lamps of Architecture. Ruskin. Good ed, 
Beyond the Mississippi. Richardson. 

Barbarous Mexico. 
Captivity of Oatman Girls. 
Madeline of the Desert. 


Stratton. 


RayMer’s Otp Bx. Store, 1317 Paciric Ave., 
Tacoma, WasH. 


Parnassus on Wheels. Christopher Morley, 1st ed. 


G. F. Reirsnemer, 109 E, 59tH St., New York 

Draw Poker, or the Science of Draw Poker. 
David A. Curtis. 

F. H. Revert Co., 17 N. Wazsasu Ave., CHrcaco 


India’s Problems, Krishna or Christ. Jones. 
Famous Sayings and Their Authors. Latham. 











Paut R. Reynotps, 599 Firry Ave., New Yorx 


Saturday Evening Post, Nov. 21, 1925; Jan. 9, 
Jan. 30, Feb. 30, Apr. 3, Apr. 10, 1926. 


AG aM 





Rospertson, 222 Stockton Sr., San 
FRANCISCO 


Basin. The Nun, pub. Scribner. 
Sichel. _ Household of Lafayettes, pub. Dutton. 
Picaroons. 


Revolt of Democracy. Wallace. 
American Wives and English Husbands. 
Life of General Philip Schuyler. 


E. R. Rosinson, 410 River St., Troy, N. Y. 


Arnold, Edwin. Poems, Red Line ed. 

Bettelheim. Bibles in Japanese. 

Bureau of Standards. Circulars, nos. 2, 3, 4, 12, 
15, 21-23, 28, 29, 34, 36, 39, 41. 

Bureau of Standards. Technology Papers, any 
nos. 

Bureau of Standards. 





Scientific Papers, any 


nos, 
Chichester. Badges and Records of the British 


Army. 

The Crucifixion by an Eye-Witness. 

Kitchen. Paoli. 

McSpaddon. Synopsis of Sir Walter Scott’s 
Novels. 

Meredith. Letters from the Seat of War in Italy. 


Newspaper Clippings, How to Collect and File. 

Norman, B. M. Rambles in Yucatan. 

Simms. Colonial History of New York; Fron- 
tiersmen of New York. 

Williams, J. W. Life and Letters of S. W. Wil- 
liams. 

Wilde, O. Three Times Tried. 

Wright, R. M. Dodge City, the Cowboy’s Capital. 

Williams, S. W. Middle Kingdom. 

Zurcher, G. Apple of Discord. 





Tue Rosenpacn Co., 1320 Watnurt St., Pura. 
Robt. Frost’s Mountain Interval. 

Sterne’s Works. 

Codex Alexandrinus. Autotyne facsimile. 

Pear’s Destruction of the Greek Empire. 


Str. Paut Bx. & Stat. Co., 55 E. 6TH Sr., 
St. Paut, MINN. 


Mrs, Maybrick’s Own Story. Funk & Wagnalls. 








Scuutte’s Bx. Storr, 80 Fourru Ave., N. Y. 
Teacher’s Handbook of Sloyd. Silver, Burdett. 
1891 


Democratic Text Book for 1912, 





Scrantom’s, 334 Main Sr. East, Rocuester 


Stepsons of France. Wren. 
Ascent of the Mattehorn. Whimper. 
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Cuas. Scripner’s Sons, 5TH Ave, at 48TH! Sr., 
New Yorx 





Anderson, Windy McPherson’s Son, 

Biggers, E. D. Inside the Lines, Bobbs, 

Carpenter. The Drama of Love and Death, Ken- 
nerly. 


Darwin, B. Tee Shots, McKay, 1912. 
Davenport, H. C. Cartoons, 1898, Dewitt Pub. 
Co, 
Fitzsimmons, R. Physical Culture, Biddle, 1907. 
Glen, T. Some Colonial Mansions, C-ats, 
Philadelphia. 
Hamilton, P. J. Colonial Mobile, Houghton, 1897. 
Lloyd, N. Mrs. Radigan, Scribner. 
mn, F. Sporting Recollections. London, 1885. 
Mau. Pompeii, Macmillan. 
McCormick, J. The Square Circle, N. Y., 1897. 
Moore, N. H. The Collector’s Manual, Stokes. 
Reinach. Orpheus, Putnam. 
Sax Holm’s Stories. Vol. I, Scribner. 

Schuyler. Colonial New York, Scribner. 
Sullivan, J. L. Life and Reminiscencecs of a 
19th Century Gladiator, London, 1892. 

What Is the Bible? Ed. by Sunderland, Putnam. 
Webster. Quilts and How to Make Them, Double- 


day. 


J. Seasroox, P. O. Box 315, Cuarveston, S. C. 


Hobson. Problems of a New World. 

Hall. Ancient History of the Near East. 

Keary. Vikings in Western Christendom. 

Russell, Bertrand. Analysis of Mind. 

Butcher. Originality of Greece, Harvard Lec- 
tures, 

Farnell. 





Higher Aspects of Greek Religion. 





I. D. Seaproox, P. O. Box 732, CHARLESTON, 


a Gs 
Chesnut, Mrs. A Diary from Dixie. 
Seabrook, W. B. Culture of Sea Island Cotton, 
Charleston, about 1843. 
Irving, Dr. J. B. History of Turf in S. C. 





CuarRLES SESSLER, 1314 Watnut St., Puita,. 


Fine illus. ed. of Lady of the Lake. 

Edward Martyn’s Plays. 

Fifty Years of Fleet Street. Sir John Robinson. 

Life of an Irishman; Portrait of the 60’s; Por- 
trait of a Statesman. McCarthy. 

Henry Irving’s Personal Recollections. 

Lord Coolidge. Hartley Coolidge. 

Imaginary Obligations. John Moore Colby. 

Heliogabalus. Mencken. 

American Pewter. Kerfoot. 

Colonial Furniture in America. 

Rolland’s Book on Chopin. 


J. V. Sueeman & Co., 1550 Woopwarp AVE., 
Derroit, Micx, 
Marcosson & Frohman. Charles Frohman, Man- 
ager and Man. 
Jebb. Classical Greek Poetry. 
Chapman. Greek Genius and Other Essays. 


Lockwood. 





Cuas. SHEPARD, 2ND, 2153 Catirornia Srt., 
Wasuincron, D. C. 
History of Alexandria, Va., 1896, 
Munsell’s Index to American Genealogies, 1900, 
and Supplement to same, 1908. 


SHERWOOD’s, 24 BEEKMAN St., NEw York 
H. Foster, M.D. Life Secrets, compiled T. C. 
Bliss, Fleming Revell, 1902. 
Rausari the Female Monk. 


W..A. Spinny. Health Through Self Control in 
Thinking, Breathing, Eating, Lothrop Lee 
Shepard, 


SHERWoOopD’s—Continued 
Good Groney, pub. Helman. 


Knights of Malta. 

Navigation and Nautical Astronomy, Commander 
Muir, U. S. N., issued by U. S. Naval In- 
stitute. ‘ 





Srptey, Linpsay & Curr Co., Bx. Dept., 
Rocuester, N, Y, 


The Imitation of Christ. Edith Cavell ed. 





S1cnN oF THE MerMatrD, 1014 E. Jerrerson Ave., 
Detroit, Mic. 
Tales of Mystery and Imagination. 
tano ed., illus, Harry Clarke. 
The Problem of Evil; The Secret of Achievement. 
Marion Leroy Burton. 
Out Intellectual Attitude in the Age of Criticism, 
Burton, 
Life Which Is Life Indeed; First Things. Marion 
Leroy Burton, 


Poe. Bren- 


‘Siter’s, 1000 Cana St., NEw Orveans, La, 
Battlements and Towers. 

Poems of W. W. Story. 2 vol. ed, 

Laws of Heredity. 

The Fountain of Youth. 


Louisiana Items. 
Mississippi Items. 





Smatut & Hanson, 36 Bratrve St., Boston 


Gribble’s George Sand. 
Coleridge’s Life of Saint Theresa. 


SmitH & McCance, 5 AsHBuRTON PL., Boston 

Science and Health. Eddy. 

Christian Science Journals, 1883-90. 

Christian Science Pamphlets. 

Church History. Cressy. 

System of Veterinary Medicine. 
Hoare. 


Ed. Wallis 


Stanrorp B’KsTorE, STANFORD UNIVERSITY, CAL. 


Green, T. H. Works, 3 vols., ed. ‘Nettleship, 
Longmans, Green & Co. 





E. Srercer & Co., 49 Murray St., New York 


William Keith Naylor. Principles of Strategy. 
wee & Marlowe. Irish Convention and Sinn 
ein, 





W. K. Stewart & Co., 44 E. Wasninecrton Sr., 
INDIANAPOLIS, IND. 


Russell. Sea Children. 
Houghton. Conspectus of History of Political 
Parties. 





Frep’x A. Stokes Co., 443 Fourtu Ave., N. Y. 


The Treasure Trunk of Dollies; The Railway 
That Glue Built; The Farm That Glue Made. 
Williams, pub. Stokes. 





Harry Stone, 137 Fourtu Ave.,, New Yorx 


Crane. Red Badge of Courage; Black Riders; 
__ any Ists, 
Lithographs. Currier & Ives, 


Riverside Press. All limited eds. 

Collections of Dramatic Material, Old Programs, 
Handbills, Playbills. 

Stevenson, Prince Otto; Travels With a Donkey ; 
Story of a Lie; Treasure Island. 

Whitman. Ist eds., autograph letters, 


r presen. 
copies. 
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BOOKS WANT ED—Continued 


STRAWBRIDGE & Cioruizr, BK. Dept., Puna. 


Hillquit, M. History of Socialism in the U. S., 
Funk & Wagnalls. 

Pratt, J. B. Matter and Spirit, Macmillan. 

Strong, C. A. Why the Mind Has a Body, Mac- 
millan. 

Tiederman, G. C. Unwritten Constitution of the 
United States. 








Swinton & Co., Sacinaw, Mic. 
McGuffy’s 3rd and 4th Readers. 


pee a ee 
Syracuse Univ. Bx. Store, 303 University Pt., 
Syracuse, N. Y 

Pratt. Rise of Rail Power. 

Vernon Lee. Laurus Nobilis. 

Gompers. Labor Movement. 

Julius Haun. Handbook of Climatology. 

Clements. Research Methods in Ecology; Ecology 
and Plant Physiology. 

Barnes & McDunnough, Check List of Lepidop- 
tera. 


Robert Lansing. Notes on Sovereignty. 


oN ——————————————EEEee 
Trouin Prtiot Co., 1014 Texas Ave., Houston 
Phillip Dru. 

Redemption of David Corson. Goss. 

Any Books or Pamphlets Relative to Texas. 

U. S. Geological Report and Papers. 


Siw ee ee EES 
Lewis M. Tuompson, 24 Stone St., NEw York 
English Notes, Boston Daily Mail Office, 1842. 

oie a ee ee eS EEE 


L. A. Torpr, 8 Kine Srt., Mippretown, N. Y. 
American Book-Prices Current, any year. 


pineal ee eS 
Orro Uxsricu Co., 386 Main Sr., Burrato, N.Y. 


War of Steel and Gold. Brailsford. 
Legends and Poetry of the. Hudson. 


ee 
M. Uxricu’s Bx. SHop, Cepar & 4TH, St. Paut 
Psalms in Human Life. Prothers. 


a a ee 
UniversaL Utitities Co., 1841 Broapway, N. Y. 


People We Meet; Some People We Meet; Young 
Ladies of Today ; Young Gentlemen of Today. 
All by Charles F. Rideal. 

Any other books or items by Charles F. Rideal. 

A Century of Success. Freeman Morris. 

History of Lancashire. Lawrence Butterworth. 

Francois-Joseph Talma. Essays on Acting by Sir 
Henry Irving and any other items of Talma’s 
and Irving’s. 

Dickens, Charles. Any and all items of any 
kind, including autographs, illus., drawings, 
clippings, photographs, and Dickensiana gen- 
erally; also Lists of names and addresses of 
Dickens Collectors and those interested in 
Dickensiana or anything else relating to 
Charles Dickens. No fancy sets or prices. 
Particulars by mail only. 

Battle Abbey items of any kind. 


po airings i ee ea eee 
University oF Arizona Lrsrary, Tucson, Ariz, 


Bulletin of the National Research Counsel, vol. 
1, nos. 2, 4, 5; vol. 5, no. 1. 


Jot el thle I Se 
University or Inuinors Liprary, Urpana, Iv. 


Chicago Legal News, vol. 55, no. 14, Oct. 26, 
1922; vol. 55, no. 34, Mar. 15, 1923. 


iad Ags LAB Sea) Ea ee 

University oF Orecon Lrprary, EUGENE, ORE. 

Gould, G. English Novel of Today. 

McKerrow, R. B. Note on the Teaching of Eng- 
lish Language and Literature. 


The Publishers’ Weekly 


Univ. or Ore. L1s.—Continued 


Sudermann, H. Magda. 
Westminster Review. Set to 1918. 





A. C. Vroman, 329 E. Cotorapo St., PASADENA, 
CALIF. 

Set, Cooper Illustrated Cabinet ed. 

Santayana’s Works, Ist eds. 

Saunders. Indians of Terraced Houses, pab. Put- 


Pub, Page. 


nam. 
James, Indians of Painted Desert. 
Bandelier. Gilded Man. 


Harriet E, Waite, 114 E. 571TH St., NEw Yorx 

Spirit of the Times and New York Sportsman, 
1839-1841 inclusive. 

American Turf Register and Racing Calendar, 
1829-1844 inclusive. 








A. Watters, 769 Trinity Ave., New Yorx 


Wanted—Individual books or sets of books con- 
taining old or new collections of newspaper 
clippings showing comic pictures and jokes, 
humor, etc., classified in some manner. Com- 
municate only by letter, stating nature of 
material and price. 





Joun Wanamaker, Bx. Dept., NEw York 


Great Works from Great Americans. P. L. Ford, 
Putnam. 

Heroic Ballads. D. H. Montgomery, Ginn. 

Boys’ Camp Book. E. Ca.2, Doubleday, Page. 

Baseball in the Big Leagues. J. Evers. 

George Armstrong Custes. S$. F. Dellenbaugh, 
Macmillan. 

John Paul Jones. L. F. Tooker, Macmillan. 

Harold, Last of the Saxon Kings. E. B, Lytton, 
Little, Brown. 

Manual of Home-Made Apparatus. J. C. Wood- 
hull. Barnes. 

Fresh Air and How to Use It. T. S. Carrington. 

Ballad Book. K. L. Bates, Sibley. 

Gladstone, His Characteristics as a Man and a 
Statesman. J. Bryce, Century. 

Essays on Lord Clive and Warren Hastings, T. B. 
Macaulay, Houghton Mifflin. 

Promise of American Life. H. Croly, Macmillan. 

Persian Life and Customs. S. G. Wilson, Revell. 

Noted Speeches of A. Lincoln. Briggs,, Moffatt . 

Chris and Otto. Julie Smith, G. W. Dillingham. 

History of the Campbell Family. Maxwell Series 
of Old Families, Henry Lee, R. K. Polk. 

Decline and Fall of Roman Empire. E. Gibbons, 
American Book. 

Business Life in Ancient Rome. American Book. 

Bisey of England. T. B. Macaulay, Harper, 2 
vols. 

Short History of Social Life in England. M. B. 
Synge, Barnes. 

Wm. Pitt, Earl of Chatham. T. B. Macaulay, 
Merrill. 
Edmund Burke. 
Boy’s Napoleon. H. F. B 
Essay on Frederick the Great. 

Merrill. 
Robert E. Lee. B. Gilman, Macmillan. 
William Penn. R. S. Holland, Macmillan. 
Captain John Smith. R. Johnson, Macmillan. 
Nathan Hale. J. C. Root, Macmillan. 
Robert Fulton. A. C. Sutcliffe, Macmillan. 
Private Peat. H. R. Peat, Bobbs-Merrill. 
Story of the Railroad. C. Warman, Appleton. 
Story of the Stars. G. F. Chambers, Appleton. 
Giant Sun and His Family. M. Proctor, Silver. 
Story of Electricity. J. Munro, Appleton, 
A. B. C. of Electricity. Including Wireless Teleg- 
raphy, new ed. 


J. Morley, Harper. 
. Wheeler, Crowell. 
T. B. Macaulay, 
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J. WaANAMAKER, N. Y.—Continued 
Earth and It’s Story. A. Heilprin, Silver. 
Conquest of the Air A. L. Rotch, Moffatt. 
Alcohol, Its Effect on the Individual, the Com- 
munity and the Race. H. S. Williams, Cen- 
tury. 
A Japanese Interior. A. M. Bacon, Hougkton 
Mifflin. 
Log of a Sea Waif. F. T. Bullen, Appleton, — 
Home Life in Germany. A. Sidgwick, Macmil- 


an. 

World’s Rough Hand. H. P. Whitmarsh, Century. 
Indian Life in Town and Country. H. Compton, 
Putnam. 
Italians of Today. 
Dutch Life n Town and Country. 

Putnam. 
Persian Life and Customs. S. G, Wilson, Revell. 
Mainsprings of Russia. M. Baring, Nelson. 
Prue and I. G. W. Curtis, Harper. 
The Blossom and the Fruit. Mabel Collins, pub. 
Metaphysical Pub. Co. 
Hoos peat Margaret Kirby. 


R. Bagot, Browne. 
P. M. Hough, 


Norris, pub. Double- 


y. 
Hymns in Prose for Children. Mrs. A. L. Bar- 
bould. 


JoHN WANAMAKER, Bx. DeEpt., PHILADELPHIA 


Blace Ice; Bricks Without Straw; Figs and This- 
tles; Fool’s Errand; John Ease; Royal Gen- 
tleman. Albronto Tourgee. 

Magnus or Celestial Intelligencer. 


rett. 
Friday the Thirteenth. 
Jesus the Christ in the Light of Psychology. G. 
Stanley Hall. 
Any vol. of John Esten Cooke. 
Mistress of Men. Steel. 
Capt. Desmond’s Daughter. 
Taj Mahal. E,. B. Havell. 
Martyr of Love, The Life of Louise de La Val- 


liere. 
Illustrious Irish Women. E. O,. Blackburne. 
Geo. Gissing. 


Born in Exile. 

Sylvie & Bruno, L. Carroll, 2nd vol., 1890. 

Richard Cosway. Williamson, 

World by the Fireside. Kirby. 

A Treatise on Facts as Subjects of Inquiry by 
A Jury. 4th ed. James Ram. 

Amarilly in Love. B. K. Maniates. 

Red Headed Girl. Owen. 

Mystery of the Yellow Room. Leroux. 

’ Futility, or the Wreck of the Titan. 
Robertson. 

A Pagan of the Alleghenies. 

A Theory of Turbines. Prof. De Volson Wood. 

Curious Questions of Kilikelly. 

Those I Remember. Princess Radziwell. 

Life and Sayings of Mrs. Parlington. B. P. 
Shileaker. 

Old Paper Making, Dard Hunter. 

Book on Care of Children. Dr, J, A. Meigs and 
Pepper. 

The Good Samaritan. 

Life of Jenny Lind. 
Rockstro. 

Lonely Stronghold. Reynolds, 


Frances Bar- 


Diver. 


Morgan 


H. Scott Holland & W. 





G. F. Warrietp & Co., 77 AsyLum Sr., 
Hartrorp, Conn. 
History of Louisiana Purchase. Hosmer, Appleton, 
clean copy. 
Rocky Mountain Exploration. Thwaites, Appleton, 
clean copy. 


PY. 
What Outfit, Buddy? Kelley, Harper & Bros. 


1763 


G, F. Warriz~p—Continued 


In the Rhone Country. Rose Kingsley, clean copy, 
Dutton. 


- WELLESLEY CoLLEGE B’KsTORE, WELLESLEY, 
Mass. 
Thirteen Principal Upanishads. 
Oxford. 


E. H. Wetrts & Co., 41a E. 471tH Srt., N. Y. 


Nat'l Geog. Mag., no. 39, 1921, pp. 625ff. 

Robinson & Rolfe. Selections from Petrarch. 

Walters. Irish Poets of Today. 

James. Daisy Miller; Aspern Papers; all Ist eds. 

Ryan. Christian Doctrine of Property. 

Nichols. Epistles of Erasmus, vol. 1. 

Billings. Platonism of Philo Judaeus, 1919. 

Humphreys. Evolution of Church Music, 1896. 

Hartshorne. Worship in the Sunday School. 

Scott. Last Expedition, 2 vols. 

Hurwitz. Pigmy Legends in Jewish Literature. 

Miller. Illustrated History of Montana, 1894: 
Japan of Sword and Love, 1905; Specimens, 
1866. 

Reosevelt, Americanism, 1915. 

Remick. Millicent Halford, 1865. 

pei University Studies in History, 
vol, 


Ep. L. Wenrick, 11% E. 871TH St., New Yorx 
Breeding Horses by Figure System. Bruce Lowe. 
Horse Breeding Recollections, Lehndorf. 

History of the Turf So. Carolina, 

British Thoroughbred Horse. Allison. 
Amer. Turf Register and Sporting Mag. 


Tr. R. E, Hume, 





etc., 





B. WESTERMANN Co., 13 W. 46TH St., NEw Yorx 
Hovestadt. Jena Glass, 1902. 





E. Weryue, 794 Lexincton Ave, New Yorr 


Cook. Curves of Life. 

Burleigh. Community Theatre. 
Steedmanu. Frederick the Great. 
Elliot. Walt Whitman, 

Jones. Rudolf Eucken. 
Goodrich. The Coming Hawaii. 
Cobb. Mingo Indians. 

Tucker. Instead of a Book. 
Cochrane. Industrial Progress. 
Blow. Symbolic Education. 
Smith, Spirit of American Government. 
Hershey. Russian-Japanese War, 
Yale Law Journal, vols. 1-23. 
Hardy’s Bookplates. 


J. I. Wiritrams Br. Co., 24 Peart Sr, 
Worcester, Mass. 
On Two Continents. Taylor. 
History of American Mfg. Victor Clark. 
Illustrated Symbols and Emblems of the Jewish, 
Early Christian, Greek, Latin and Modern 
Churches. H. J. Smith. 


H. W. Witson Co., 958 Univ. Avz., N. Y. 
Am. Soc. of Mech. Engrs., Trans., vol. 6. Will 
pay $7.50 per copy if in good condition. 
Journal of Biological Chemistry. vol. 12, no. 3; 
vol. 25, no. 3; vol. 29, nos. 1, 2; vol. 30, 

no. 3, and vols. 26 and 28 complete. 





WITTENBERG CoLLEGE B’KSTORE, LaGonpa Nat’L 
Bank BupcG., SPRINGFIELD, OHIO 


Haines. Interlinear Interest Tables, 6-7-8-9-10 
Per Cent. 
Artuur R. Womratu, 42 Broapway, N. Y. 
Poems of the Law. 
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Being Located Only 
3 HOURS from NEW YORK 


and operating a Big Modern 
Plant specializing in the manu- 
facturing of Books, backed up by 
15 years’ experience meeting the 
requirements of Publishers, has 
earned for us the reputation of 


“City Service at Suburban 
Cost of Production’’ 


HAMILTON PRINTING Co. 


é P. O. Box 552 ALBANY, N. Y. 
oo) eee 


ENGLAND 


I am desirous of representing Amer- 
ican publications in England; Sales 
subscriptions, advertising. Publications 
should be of a distinctive nature and of 
value and interest to British classes. 
Can be well recommended and can give 
American references. Write 











DAVID H. BOND 
407 Bank Chambers, Chancery Lane 
London, W.C., England 





JACKE 
DESIGNS 





Courtesy of J. B. Lippincott Co. 


Politzer dec ins a6 





The Publishers’ Weekly 


BOOKS WANTED—Continued 


ArtHuR R. Womraruy,. 21 W,. 457H.Sz,, 
Tell England. 





Nr YY. 





BOOKS FOR SALE 


Journatism Pus. Co., Derr. P.W., 39 E. 28ru 
St., New Yorr 


Who's Who in Journalism, the most complete work 
of reference in American Journalism, En- 
dorsed by editors and publishers the country 
over, Subscribe for your copy now. Post- 
paid, $4.00. 





Locin Bros., 
Bloch, 


1814 W. Harrison St., CHIcaco 
Sexual Life of Our Time. 

Malchow. Sexual Life. 

Wall. Sex and Sex Worship. 

Kraft-Ebing, Psychopathia Sexualis. 

Forel. Sexual Question. 

Kisch. Sexual Life of Women. 

Ask for any other item. 





MINCHEN & BoyLan, Carroti, Iowa 

Century, clo, binding, vols, 1 to 46, inc. 

Harpers, vols. 90 to 106, clo. 

Cassell’s Ill, Shakespeare, large paper, edited by 
Mr. & Mrs. Cowden Clarke, 500 ill., pub. by 
Cassell, Peller, Galpin & Co., 54 parts in 
paper. 

Recent Ideals of American Art. 
of Oil Paintings and Water Colors. 


175 reproductions 
Text by 


Geo. W. Sheldon. D. Appleton & Co., 1888. 
Make offer. P 
I. & M, Orrennetmer, 800 E. Fayette Sr., 


Battimore, Mp. 

Write for our Bargain List of Publishers’ Re- 
mainders, Our prices are always the lowest. 
We do not mention them here, as we sell to 
dealers only. 





BOOK JACKETS FOR CIRCULATING 
LIBRARIES 


printed on colored cover paper, with an attractive, 
appropriate decoration, and your own imprint, for 
only $1 per thousand, which is much less than 
actual manufacturing cost. This bargain is avail- 
able only to libraries run by first class book 


STORES, and is made possible by the cooperation 
of certain high grade book publishers. 
sample! 
St. Paul, 


Send for 
KNOX REEVES, Capital Bank Bldg., 


Minn. 





BOOK-TRADE OPPORTUNITIES 


(Twenty Cents a Line) 


BUSINESS FOR SALE 


BOOK SHOP, established 20 years. The oppor- 
tunity of a lifetime for the right person. For 
further particulars, apply: Harry Stone, 137 
Fourth Ave., N. Y. C. 


HIGHLY SUCCESSFUL book business in New 
York City; individual and unique in character; 
nationally known; average yearly busness $50,000 ; 
fifteen to twenty per cent net profit; $7500 cash 
neccessary, balance in notees. Owner going into 
other field of business. Inquiries solicited from 
responsible parties. S. G., care Publishers’ 
Weekly. 
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POSITIONS WANTED 





DITOR of long and varied experience seeks 
position with book or magazine publisher. A. L. 
C., care Publishers’ Weekly. 





PUBLISHERS’ REPRESENTATIVE, Canadian, 
thoroughly experienced, well known to trade of 
States and Canada, available immediately. First 
class record and references. Willing to go any- 
where. X. Y. Z., care Publishers’ Weekly. 





CAN YOU USE an alert, cultured, young man, 
25 years of age, college trained, of proven ability, 
with initiative and imagination, four thorough 
years of varied experience in publishing and book- 
selling and a real capacity for hard work Such 
a man wishes to establish himself with some pro- 
gressive bookseller or publisher. G. A., care 
Publishers’ Weekly. 


SALESMAN, having covered New York City, 
New England, the entire South and the Middle 
West, wishes to make connections with Eastern 
Publisher, References. N, C., care Publishers’ 
Weekly. 


EXPERIENCED BOOKMAN desires position in 
a traveling capacity, fifteen years retail experi- 
ence, ten of these as manager; no objection to 
card line. References. K. J., care Publishers’ 
Weekly. 


POSITIONS OPEN 


\ LARGE Middle-Western bookstore requires the 
services of several experienced book-salesmen. 
Applicants must be enthusiastic lovers of good 
books, have tact and business-ability and ambition 
to do \constructive work. Permanent connection, 
well, paid and leading to more responsible posi- 
tions. . When applying, please state age, past ex- 
perience, desired starting salary and other details, 
which may assist us in arriving at a decision. 
K. M., care Publishers’ Weekly. 


TRAVELING SALESMAN wanted to handle side 
line of books on commission. Box K. B., care 
Publishers’ Weekly. 


SPECIAL NOTICES 


INTER-LIBRARY SALES—Library Want Lists 
and For Sale Lists solicited. Let me sell your 
duplicates and unusuable gifts on 10% commis- 
sion. References if desired. Mrs. Bessie Herr- 
man Twaddle, formerly Lib’n, Tulare County Free 
Library, California, 20 Union St., Santa Barbara, 
California. 





EDITORIAL SERVICE BUREAU—Editing, 
Styling, preparing manuscripts for printer, proof- 
reading and indexing by experienced editors. 
Publshers, let us demonstrate how our services will 
save you money on a.c, costs. 39 East 38th) St., 
Caledonia 3999, 


REMAINDERS 


THE Syndicate Trading Company buys entire 
remainders, large and small, of editions of saleable 
books. Syndicate Trading Co., Book Dept., 240 
Madison Ave., N. Y. Tel. Caledonia 8830. 
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FOREIGN 
PUBLICATIONS, Inc. 


Importers and Distributors 


to the Trade of 


Books, Periodicals 
and Stationery 
from France 


47 WEST 47th ST. 
New York City 


The Book For All Year Sales! 





By. Mrs. Simon Kander 


A brisk seller especially appropriate for 
gift purposes. Recognized as the last word 
in all branches of cookery. Unusual recipes 
not found elsewhere. Sections on Canning, 
Preserving and Pickling unequalled. 
Advertised in National Magazines. Dealer 
helps with your order. 

650 pages. Thumb-cut index. White wash- 
pet oilcloth binding. Attractive jacket in 
colors. 


Stock Now! Price $2.50 
SETTLEMENT COOK BOOK CO. 
474 Bradford Avenue 
Milwaukee Wisconsin 
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li 


In Stock Again 


Who’s Who in Literature 


1926 


Edited by MARK MEREDITH, of 
The Literary Year Books Press, Liverpool 





with annual revisions 


4.000 Authors’ Addresses 


English and American 


With lists of their writings and 
dates of publication 


Supplement of 1600 Pseudonyms and 
Fictitious Names 


Directory of Literary Agents 


e 
The most up-to-date directory of Authors 


564 pages, 8 vo., cloth. Price $3.75 


THE PUBLISHERS Wee REY 


(62 WEST 45th STREET 58 NEW YORK 
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PADI R ONE 


One of Many 
EF Reasons Why Better Books 
Are Made in“The Plant Complete” 


CO-ORDINATION 


Wetake the manuscript and deliver the bound 

volume. Every part of the job is under one 
roof and one management. Edi- 
torial Staff, Composing Rooms, 
Foundry, Pressroom, Bindery, 
and Shipping Room —all are 
skillfully co-ordinated to ac- 
complish one result: tomake ff" 
the best book at the low- 
est cost, in the short- y 


Typesetting : Electrotyping : Printing : Binding : Editorial Service 


J.J. Little & Ives Company 


425-435 East 24th Street, New York 
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A Round-up of 
Promising Titles 


RANCHING WITH 
ROOSEVELT 


By LINCOLN A. LANG 








A rare book which every Rooseveltian will be “dee-lighted” to own. It is also 
an epic of cowboy life in the Bad Lands by one of the old timers, whose ready 
pioneer wit will be a joy to every reader. 






Here is the kind of biography that sells. It pictures J, R. as his comrades of | 
the Old West knew him and in the most fascinating phase of his career—a | 
bespectacled young man living the rugged life of the plains, of roping and 
branding, of hardships, of buffalo hunting and round-ups, and all the boisterous 
activities of his rough riding cowboy friends. 

Ready June 19. 24 Illustrations, Octavo, $4.00 












OLD CHURCHES AND MEETING-HOUSES 
IN AND AROUND PHILADELPHIA | 


By JOHN T. FARIS 












! 
The quaintest corners of Philadelphia’s history are tucked away in these serene old | 
buildings. A particularly attractive volume to offer all planning to attend the Sesqi- 
Centennial. Colored frontispiece, 73 doubletone illustrations. Uniform with the | 
author’s popular “Seeing” America travel series. Ready June 5. $6.00 | 


THE SHIP UNDER SAIL 


By E. KEBLE CHATTERTON 


| 
| 
The most appealing volume this well-known writer on ships and seafaring has yet | 








produced. Illustrated with a wealth of fascinating ship-models, old prints and 
paintings. Ready June 5. $4.50 | 







THE SPELL OF THE TURF 


By SAMUEL C. HILDRETH and JAMES R. CROWELL 


The story of American racing. There is a striking display in the spirited racing | 
poster and jacket of this book. You can count on at least one summer window full | 
of dash and excitement. 37 Illustrations. $4.00 | 
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